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Abstract

This research aimed (1) to study knowledge management level of government
officer of the Sub-district Administrative Organization in Trang Province; (2) to study
operational efficiency level of government officer of the Sub-district Administrative
Organization in Trang Province; and (3) to study knowledge management affecting to
operational efficiency of g¢overnment officer of the Sub-district Administrative
Organization in Trang Province. A quantitative research approach was employed. A
guestionnaire was the main instrument for collecting the data. In total, 14 0
government officers were recruited. The data were analyzed by using frequency,
percentage, mean, standard deviation, and multiple regression.

The results revealed that (1) the overall knowledge management of
government officer of the Sub-district Administrative Organization in Trang Province was
at a high level. Interm of ranking each aspect according to the mean from the most to
the least, knowledge codification and refinement, learning, knowledge creation and
acquisition and knowledge organization, knowledge access, knowledge sharing and
knowledge identification. (2) the overall operational efficiency of government officer of
the Sub-district Administrative Organization in Trang Province was at a high level.
Interm of ranking each aspect according to the means from the most to the least, cost,
quantity, time, and quality. (3) knowledge management affecting to operational
efficiency of government officer of the Sub-district Administrative Organization in Trang
Province at the statistical significance level of 0.05. The research suggestion is that the
administrators of the Sub-district Administrative Organization should pay more
attention to knowledge management because the increase in knowledge management
results in an increased in operational efficiency of government officer of the Sub-
district Administrative Organization as well.

Keywords: Knowledge Management, Operational Efficiency, Sub-district Administrative

Organization, Trang Province
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Knowledge Management

1. Knowledge Identification

2. Knowledge Creation and Acquisition Operational Efficiency
3. Knowledge Organization 1. Quality

4. Knowledge Codification and Refinement »| 2. Quantity

5. Knowledge Access 3. Time

6. Knowledge Sharing 4. Cost

7. Learning

Figure 1 Research Framework
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Table 1 Knowledge Management Level of Government Officer of the Sub-district Administrative

Organization in Trang Province

X S.D. Level

- Knowledge Identification 3.90 595 High
- Knowledge Creation and Acquisition 3.94 592 High
- Knowledge Organization 3.94 .548 High
- Knowledge Codification and Refinement 3.98 557 High
- Knowledge Access 3.92 566 High
- Knowledge Sharing 3.90 613 High
- Learning 3.96 .655 High
Overall 3.94 .490 High
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Table 2 Knowledge Identification : Top 3 Issues with the Highest Mean

List X S.D.
- Prioritization of the knowledge necessary for the job 4.23 679
- Emphasis on the knowledge necessary for the job 3.90 759
- Determining what want to learn to be used in practice 3.90 759
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Table 3 Knowledge Creation and Acquisition : Top 3 Issues with the Highest Mean

List X S.D.
- Seeking knowledge from inside and outside the organization to a.17 .699
improve work
- Applying new knowledge to improve and develop work 4.10 759
practices
- Study of rules, regulations, and operational procedures to be 3.97 .669

used in practice

Aun1sdnn1sausilussuu Wdeniidadiogedn 3 a1duwsn fie N195IUTINNE
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Table 4 Knowledge Organization : Top 3 Issues with the Highest Mean

List X S.D.
- Systematic compilation of learning outcomes from experience 4.07 .640
- Updating information and operational guidelines 4.03 .669
- Able to search information and knowledge from documents, 3.97 718

electronic media and the knowledge base created by the
organization
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Table 5 Knowledge Codification and Refinement : Top 3 Issues with the Highest Mean

List X S.D.

- Analysis of performance results and prioritize advantages and 4.03 .669
improvements

- Preparation of a clear and up-to-date operational manual 4.00 743

- Screening and verifying the accuracy of information before 4.00 587
using
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Table 6 Knowledge Access : Top 3 Issues with the Highest Mean

List S.D.
- Able to access the knowledge of the department conveniently 4.07 740
and quickly
- Store information, knowledge that is beneficial to the operation 3.97 615
as a primary source
- Dissemination of information and news so that staffs in the 3.93 691

organization always receive new information

aunsuisdunaniuisuninug Mdenianadegen 3 d1duusn fe atduayuvsedn
Ifin1saeuau dlenrauaniudsuainuinlaainnisussyuiuiieusinay waziilonale

] val Yo XY v = ' Y o
LNEJLLW?Q’N@JEV{LGWUIVV'JVUWLLagLW@UiQ@N’]u NANNITDUTU A9 Table 7

Table 7 Knowledge Sharing : Top 3 Issues with the Highest Mean

List X S.D.

- Support or provide on the job training 3.93 .640

- Have the opportunity to exchange knowledge gained from the 3.90 712
meeting with colleagues

- Have the opportunity to disseminate knowledge gained to 3.87 507

supervisors and colleagues after the training
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Table 8 Learning : Top 3 Issues with the Highest Mean

List X S.D.
- Apply knowledge gained from knowledge exchange to work 4.00 .743
- Apply knowledge gained from colleagues to work 3.97 615
- Apply the knowledge gained from the exchange of knowledge 3.87 .629

to improve work practices
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JUawldun 4 Table 9

Table 9 Operational Efficiency Level of Government Officer of the Sub-district Administrative
Organization in Trang Province

X S.D. Level
- Quality 4.06 .545 High
- Quantity 4.07 .550 High
- Time 4.07 .555 High
- Cost 4.11 .550 High
Overall 4.07 .495 High

Tudununn Fdendanedugdn 3 d1dunsn fe nan1sufuRnudusaaarniy
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Table 10 Quality : Top 3 Issues with the Highest Mean

List X S.D.
- Performance achievements according to goals 4.07 .640
- Performance is accurate and complete 3.90 .845
- Pre-planning for successful operations 3.87 .819
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Table 11 Quantity : Top 3 Issues with the Highest Mean

List X S.D.
- Work successfully according to the amount of work that is the 4.13 .681
benchmark set by the organization
- Work successfully according to the amount of work that has 4.07 691
been targeted
- Planning and management for operational success 4.00 .643

£ v Y aa a o A a wva °o «

AusEEziAT Mdenidanaduaign 3 dvunsn As nsuuRnudisanudmangly
nsounaIAmun Mskiaategsdaaulun1sufufan waznsemanan uaznssnwaaily
MsUHURNU 619 Table 12

jﬁ NIAIATUFANANTUATUSINTTIND UM InendevinBes TN 16 adul 1

‘\fﬂ,} Economics and Business Administration Journal, Thaksin University



Table 12 Time : Top 3 Issues with the Highest Mean

List X S.D.
- Complete tasks within the specified time frame 4.00 587
- Clear division of time at work 3.87 571
- Be punctual in work 3.87 571

AuAuNY TeNliAnadeagn 3 d1duwsn A NslEnsneinsNlegotaAuan
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Table 13 Cost : Top 3 Issues with the Highest Mean

List X S.D.
- Efficient use of resources and maximum benefit 3.97 615
- Encourage co-workers to use resources wisely 3.97 .556
- Improving operational systems to reduce wastage of resource 3.90 .481
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Table 14

Table 14 Knowledge Management Affecting to Operational Efficiency of Government Officer of the

Sub-district Administrative Organization in Trang Province. (Overall)

Unstandardized Standardized
Coefficients Coefficients t p
B Std. Error Beta
- Constant 1.064 222 4.782 .000*
- Knowledge Management 766 .056 758 13.658 .000%
F=186.553 p=.000 AdjR’ = 572

*P<0.05

NaINMTIATIEsideyatadefinsdnnisniuifidmaseussansamlunsufoRau
YRIVIFIFNITBIANITUSUNTEIUAIUS DILNDIIDY JIMIANST IUNTIUATY WU AUAITASI
WagLaIALg waginunsiansanuiliiluseuu dnannenssiianisuinsedseansnm
TunsufRnuvesiinunisesdnisuimsdiudiva sunewles Smianis Aszduoddy

nsIan1sAusTdwadausEAnganlunmsuiRnuvesdisunis
T 13
Us13aun vanng
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Table 15 Knowledge Management Affecting to Operational Efficiency of Government Officer of the
Sub-district Administrative Organization in Trang Province.

Unstandardized Standardized

Coefficients Coefficients t p
B Std. Error Beta
- Constant 991 228 4.357 .000%
- Knowledge Identification 124 .075 .149 1.658 .100
- Knowledge Creation and 164 .070 197 2.358 .020*
Acquisition
- Knowledge Organization 213 .091 235 2.333 .021*
- Knowledge Codification and 134 .085 151 1.582 116
Refinement
- Knowledge Access .053 .087 .061 611 .543
- Knowledge Sharing -.029 .078 -.036 -.375 .708
- Leamning 124 .072 163 1.713 .089
F=186.553 p=.000 AdjR’ = 572
*P<0.05
aAUTIINaN1IY

INNITANYT WU MTTANTANFIUAMTIN Vet 51¥NTTeIANITUTISAINAUA
sunailos faminnss egluszdvann losan 151vnsesdnisuimsdiudiva suneides
Jmfanafinnsndunsesuaznsiaaouniugniesyesieya nieanuiidaiulinoudiay
il InihdetianainainnisufuRauunagumanve wagusuu3e wasimunisnis
Ujdanu ieliussqiiminevemiienu waziinisdszanadeyaninud uazinyznis
UFtRnulundnfisieg Wdaeu diladie uenandu Samnstianuitlésuainnis
waniUdsuainud unldlunisusudsmdlalinisufoRnuitu Snistanusildainnis
uanasususluuszgndlt WelAnauiuazuszaunsallvag uazlfiihauiilasuan
detmnuunssgndldlianUsslonilumsufifnu sautinadufuaanauianumds
fneq anvenelunaznisuenesAnsiiieuulsansufoRenliiussanam mslidnuang
suou Tetedu gilemsufiRnunasfnuinszuiunsujifau etdmiuszgndldlunis
UaURnulidnse waznistiihausivg adsuuge MawnsujoRaulmiudeaniunisel
U2t wazlinsuiuusedeya wazkummunsujinnuliiuaisegiate Inssivsiudeya
lnansamd fanmsodumliaznin mad gndeaduilagiu waransodududeyauas
ardealdainienans Fodidnnseiind wasgruaruifimihenudahiy felianuaenades
AunsAn®Iwed Intra (2021) AilFinn1sAnuinisinnisaiuidaaredssansamlunis
UftRnuvesiisvmsiumhesnudiinauvdansensenailng Samui msdanisaamslu
amsnmasirsnslumhsnudiinmuldanssnssnaln eglusedumnn nunsfinm
199 Daokrongkaew et al. (2022) filsvinisAnwuAeaiunsdanisauivesesdnsuimsdiu

jﬁ NIAIATUFANANTUATUSINTTIND UM InendevinBes TN 16 adul 1

‘\fﬂ,} Economics and Business Administration Journal, Thaksin University



yiosiu drfnnuadszng nsamnumuAs Kan1539s wuit nsdanisausnmsINves
dinnundszia lnenan1siny) WU MsINIsANNIAINTINYEIdInwnUTENA B
Tusgaun

1NN3ANY WU Ysgansamlunisufuanuluninsiuvestnsunisesfnisuimg
daudua suneifles Samiands eglusedunin Wesan drsvnsesdnisuimsdudiva
suneiles Smiands fnslimsnensifleglunisauesradudn Ussnda uaziinuszlovd
avan Uudssssuunisufoinu iieannisdudBominensuastaensyiuliifiousmauld
y3MEInsvemBLes LAY wazdinsdnasnineinsifleglunisanulsogiamnzan
wagiinsdminensilduduniwuliasusslewinenisuiiainy venaniu 41519
23fnsUIMIsdIuiIUa Sunailes Smiands dnsujvRnuldduianuuiuinauidy
\nasnasgunheauimuald UjRolddisanuuiinunuildsvuadmngls was
fnns9uny Unsdanis dearudndalunisufoi vy savisdinsudnategadaauly
n13UH IR fassnenal wazsnwinatlun1suiuiaeu waz VjuRnuduiamudinineg
aelunsouliafin mun Fefiianuasnndesiun1s@neiaes Koraren (2021) AldAne
Usgavsnmlunsufifnuvesyrainsvesesdnsunasesdiuriosdu : nsdiAnwiesdnisuims
daudiuaazne Janinnsin wudl UsednsainlunisuiRaulunmsinvesyrainsves
BIANTITUSMSEIUAIUAEAE JanTanT1a agluseAulin Lagn13AnYIvae Arunsawadruke,
Jareunwiriyakul and Dumrongkulsombat (2021) Flgvinsinuruszaniamnisliusnig
@519 Y0909ANTUIMTAILMUALNNIN BnawleauunyF Sawmauunys Fewudn
UsgAnSnmn1sliusn1svesesimsusmsdinduatiansie sunewissuunys Smiauunys
Tngnnsau agluseduann sauansinyives Utum (2016) AildvinnsfnwniFesussansam
TunsufiRauresiisunisesdnisuims drwdminaseuta Fanudn Ysednianlunis
nurestnyNTesmIuImsdiminassuid Tunwsimegluseduin

a a

31NA5ANYT Wy Jadenisdnnisainuidwadeysednsamlunisufuiauves

o w a

91519N1599ANITUSUITAIUAIUS B1LNBLIDY J9NINRSI a8 19idedAN19EDANsEAU 0.05

o

[ [ <

ilesann nsihsvnsesdinsuImsdusiua suneiles Sminnss Wuguarsnauian
uvissing anvanielusaznisuenasdng madnwing sudeu detiady gllen1sufohnuuey
Anwinsyuaumsuianu vliaunsainanuilag asuds Mawnsufianuliuse
anunsnitiigiiu uavdswariliussAnsamlunsufifnudufuiues Sedianuaonados
fumsAnw1ves Intra (2021) fildiasAnwinisianisauiidmaseuszansainlunns
UftRnuvesthswmslunihesaudiinauldansgnsinanlng dewudn nsdanisanusi
daasioUsednsnnlunisuiinuvestisivnislundisnudiinauldnnssnsinailug
pgiiTedfyn1eadaiiszdiu 0.05 sauman1sAnwIves Somkeng (2015) AldAnuI30ens
Fansanufifleifinuszansamlunisuinsvesesdnisuinisdrudivaluiun Sandn
Us1uAidus inudn msdanisanuidsaaneyssaniainnisuimsvesesdnisuimsdiu

'
aaa [y

fuUa 1inUTEAIUAITUS sEildudAgyanAnTEAu 0.01

nsIan1sAusTdwadausEAnganlunmsuiRnuvesdisunis
M 15
Us13aun vanng




(RIEPLITE

1. Yawauauuzlunisihauideluly

31nNA5ANYT nud Jadenisdanisannuidewadaysednianlunisujdfiauves
F51vnTeeAnIsUEIsaIwUa Sunewle S Tanga sgelituddmnadnfisesu 0.05 B
aansnesueldfesay 57.20 Tasfinsdanismudmunisaiauaziaamanuiuazsunis
dan1smuibiluszuu dnanmsefianiauinsedseansninlunisufifnuresdnsvnis
2IRNITUIIMTAIRIUA Sneles S Tansfisydutiudrdynisada 0.05 lnefinisdanis
ArdFnuntsdantsenudliidussun demamnnidudumsadiewasuaiamanuy ddy
HUIVNIANTUSINSAUAUE F9s AN Ay iuNITasuaskaIANIkaEn13IANs
arudlussuunndedu fesnn smnmsaduazuansnanud wagnsdanisaudlndu
sruLTsRssNsUTIIA R UAinTY ardswaliussAvinmlunsufoRnuresdisunis
osfmsuImsduhuafisdundluge

2. Farauanuzluniduadedaly

Tumsnwiadsil insAnulaefuieyaandissnisesdnmsuinsdusiua sune
o fanfamaiiiu fedy doiauouuzaesnmsdnwndsioly Ae nisvnisAnwilasniady
foyanndrsenislunnsnnelufminass ioasiilinaudeyalunwsmuindedu
uananiu Tunsinuadsd Wunisfneludeimaindy doiausuuzvoinis Anviass
old As n13vinsAnyITelugviuunaunaIuds seni1eanITedaiusuasn1sideids
A ieazldvsudeyaddnuingstu

LONAITD19D9

Arunsawadruke, S., Jareunwiriyakul, C., & Dumrongkulsombat, W. (2021). Public Service
Efficiency of Bang Krang Subdistrict Administrative Organization, Muang
Nonthaburi District, Nonthaburi Province. Journal of Development Management
Research. 11(4), 732-745.

Atiwattanachai, T. (2007). Knowledge Management in Graduate School of Management
Khon Kaen University. Master's Degree Independent Study. Khon Kaen
University

Bunyocha, J. (2011). Problems and Guidelines for Knowledge Management of Schools
Under the Prachinburi Educational Service Area Office 1. Master's Thesis.
Burapha University.

Dantamrongkul, W. (2003). Management. Bangkok: Thirdwave Education.

Daokrongkaew, S., Srisatanon, P., Tongsubun, J., Bunyarat, K., & Nunjan, A. (2022).
Knowledge Management of the Local Administrative Organization, Prawet
District Office, Bangkok. Ratchaphak Journal. 16(44), 353-370.

Intra, J. (2021). Knowledge Management Affecting Performance of Civil Servants in the
Office of the Permanent Secretary for Defense. Journal of Development
Management Research. 11(2), 275-286.

jﬁ NIAIATUFANANTUATUSINTTIND UM InendevinBes TN 16 adul 1

‘\fﬂ,} Economics and Business Administration Journal, Thaksin University



Jan-in, C. (2007). A Study of the Readiness for Implementing Knowledge Management
Systems in Southeast Asian universities. Bangkok: Burapha University.

Korjaren, J. (2021). Performance Efficiency of Personnel of Local Administrative
Organizations : A Case Study of Sa Tor Subdistrict Administrative Organization,
Trat Province. Thesis for the Master of Public Administration Program.
Ramkhamhaeng University.

Krejcie, R. V., & Morgan, D. W. (1970). Determining Sample Size for Research Activities.
Educational and Psychological Measurement. 30(3). 607-610.

National Productivity Institute (2005). Knowledge Management from Theory to Practice.
Bangkok: Institute for the Promotion of Knowledge Management for Society.

Noknoi, C., Rodnirudtikul, N., Wudtirong, P., Jarukumnerdkanok, K., Pantai, K., &
Intarawong, W. (2009). Various Perspectives on Knowledge Management and
the Creation of a Learning Organization. Bangkok: Chulalongkorn University
Press.

Panich, W. (2005). Knowledge Management and Thai Public Administration. Bangkok:
Institute for the Promotion of Knowledge Management for Society.

Peterson, E., & Plowman, E.G. (1989). Business Organization and Management.
Homewood, Illinois: Richard D. Irwin

Pongsritad, J. (2010). Organizational Culture and Knowledge Management Factors
Influencing the Effectiveness of Rajamangala University of Technology. Doctor
of Philosophy Thesis. Ramkhamhaeng University.

Rungrongrat, R. (2013). Factors Influencing the Competency of School Administrators,
Basic Education in Bangkok and Its Vicinity. Doctor of Philosophy Thesis.
Ramkhamhaeng University.

Sahiamijit, P. (2006). School of Management for Excellence. Ubon Ratchathani: Ubon
Ratchathani Rajabhat University.

Sanyawiwat, S. (2001). Organizational Sociology. Bangkok: Chulalongkorn University
Press.

Sornkeng, T. (2015). Knowledge Management to Enhance the Administrative Efficiency
of Sub-district Administrative Organizations in Prachuap Khiri Khan Province.
The 2" National Academic Conference, Research and Development Institute.
Kamphaeng Phet Rajabhat University. 22 December 2015. Dipangkon
Rassamichot Auditorium. Kamphaeng Phet Rajabhat University.

Srisuk, K. (2009). Research Methodology. Chiangmai: Krongchang Printing.

Thammabud, N. (1997). Improving Work Efficiency. Guidance Journal. 31(3),

25-30.

Theeratanachaikul, K. (2014). Human Resource Management. Bangkok: Attornee 285.

nsIan1sAusTdwadausEAnganlunmsuiRnuvesdisunis
2w 17
Us13aun vanng




Utum, P. (2016). Efficiency in the Performance of Civil Servants in Sa Kaeo Provincial
Administrative Organization. Thesis for the Master of Public Administration

Program. Burapha University.

jﬁ NIAIATUFANANTUATUSINTTIND UM InendevinBes TN 16 adul 1

‘\fﬂ,} Economics and Business Administration Journal, Thaksin University



DOI: https://doi.org/10.55164/ecbajournal.v16i1.259931

174

N133AaTTIUUsTINMTETelRNLILazdadunAianIsNTERNALAL

€

AUMABNATIE TR
Area-Based Budget Allocation and Notes to the Provincial
Concentration and Inequality

Wi Syafiyann’ way Asn InudsTand”
Pichit Ratchatapibhunphob' and Direk Patmasiriwat’"

a

JUNSuUNeY : 28/06/2565
Jundlouneny  : 03/10/2565 UNANED

o

UAANSIINANL - 25/11/2565

unenuiiiiauedosnisinasseulsrnumsieauiiuiivesusemalnglugag wa.
2559-2561 waziiun1sinasssvlszanasedminlagldiasvgmansaatudunseuiaszi
fnquszasdifon1siisuifisusswineiiudl Sansdpassauussanuanansnesuneldsennud
A9 1 1) Jaduidsanntu 2) 81U19R9 T8989 3) SUUTzInanUaueInIsiule
a) ulgureiinevaussdedavianie uay 5) ulsuieifionnuiauenia 35n1sfnwldnis
FuamiieAduUsEanian Tarauindoudenanadisulszanasetiede anty
Jandasng 9 azgndadunguanusudszuiasiediedend kan1sAN¥INUIT N15IRATS
sulssnadiuunufegnszgnialudminnananauagnszanglivnfuiniang unarwis
%’aaﬁ’ﬁmmwizﬂmﬁaamﬂmsﬁﬂmﬁauﬁwﬁy’uuazmaﬁmznLﬁmﬁmé’aamiiw%’agaauﬁﬂ
Uagtu (w.m.2562 fatlagiu)
Frddty: nsdnasseuUsranadRiudl duUseansan sudssnasedminden

N YNTINATIIUUTEN I
Abstract

This paper presents the area-based budget allocation in Thailand over the
period BE2559-2561 and highlights budget allocation by provinces using institutional
economics as framework. The objectives offers recognizes that budget allocation
may be explained by different theories, for instrances, 1) institutional factors,

2) bargaining power of agencies, 3) growth-led-budget, 4) policy responsive to
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specific problem, and 5) equalization policy. The methodology used a Gini
coefficient estimation, a measure of inequality which is defined as the budget per
capita. The provinces are groups by quintile in accordance to budget per capita.
The results shows that budget allocation tends to be concentrated in central
provinces and unequal distributed across regions. This paper has some limitation
due to rather short-period of study and it should be studied further to include
recent years (BE2562 to present)

Keywords: Area-based Budget Allocation, Gini Coefficient, Provincial Budget per

Capita, Budget Allocation Theories
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Snunlagraiuiinglasuluein (Incremental Budgeting) murssusslmindeldsunisia
fuideu “unsnislvad” 91nfsuia ludmdnedisluliniesszunndwdodsuudas
vurulngy ﬁqé’uﬁwgm nswasuulanaiusesng (BA = BA1 + BA2, Tnedl BA1 s19978911
LUULNY Incremental Tuvasd BA2 = s1891edmiunissnufifunisianisufsuains

J5ua)

29UIUUsZINe (Bjit) nunedy sulszanandwmdnlasuannnsululeaneg i =39%in
j = N3y t = 1381 Tun1sAesinIsnsEanfuazinaasNlaesaulisy “suuszanu
318%2” (Capb)

ulwimiiazdoduivgiunisdnassiednelimiisnuluviunvesUsemelng

c1: fawdndudondilangsuifovnazdadoifeaniuiiioades Wladdwi 1w
wire§usuUsEana (Government Agency) n1sAauazntifivemulssy luusunvedlng
wsaususulssanaldutagiu 299 e “nsu” wiendlsauiieumin dulngiludiu
519013 ot waumiledsllfdudmaens gy sninedeluiiv)
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C2: N353 UNUIZANMUI89IUTISUIUUTELQ (Agency) Fafliauuass wuruey
yhesivihnunsiadiy uagmhonuiidunalniguialunisasuulamsensuisy

C3: MsdnasssuUszanaluisufiRvesdrdnsudssana Suuneendu n) suuszanu
PINENSANENS V) FWUTLUIUNIIAR A) suszanmuBeiiud

Wenrmdaauvesyy fulsddgduniuniiessidasedng

Bjt = sulsTnamedneidnassasituidm

CAPBj: = JUUs8aNaus18918maUsey N geanin

fhviesdemumnedselud

| = 99999
J = BUIBNU
T = 18

v a

Jodutieg1un1side

H1: N139na3591891801055 Hanwaenseyndags Weewin “nsu” Fudumiiesu

sudssanawazifunisusmsiunusslasunisdnasseutssanandudiulug @nnniniesay
70 TesTIBTIBTIVILA)

H2: nMsdnassauszanandeiiuiivedine fuuldunszandaluuneiiud Fwwmia) A
Araasydulpmaasysiagedsmaiagalidumamsludadminssemiluiiud

unasdayauaznan1sAneTasEanyg (Results)

Aurddyliuszinateyaanmievmsiiisdefiaziounisdnassredeidue
Jminsel andinsudsznanaznsudydnans WWugiudeya Panel Data s1edwwda (77
Fandn) warsed (2550-2561) LileunAssilIsuiiiou daanuudsunlas wagnis
Aunduiinisnszanda (Gini Coefficient) n1slanfeadfidmssan (dnads Andefiou
nd mnudosuuinnsg) maeseidogunsyl ussisuddsasvioudnuuzmsnszane
Y9388 MIAADNI (Lorenz Curve) wiaunuaAwnaylidl (Gini Coefficient) 391i131
uanandonfutodunadadeluil

Table 1 Provincial Budget Allocation Fiscal Year BE 2550-2561 (Unit: Million Baht)

Fiscal Frequency Sum of Budget Average budget per province
Year (Province) (Unit: Million Baht)

2550 76 203,458 2,642

2551 76 196,651 2,554

2552 76 285,556 3,709

2553 76 213,139 2,768

2554 76 282,509 3,669
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Table 1 (Continue)

Fiscal Frequency Sum of Budget Average budget per province
Year (Province) (Unit: Million Baht)

2555" 77 312,754 4,062

2556 7 414,235 5,380

2557 7 480,167 6,236

2558’ 7 1,092,423 14,187

2559 7 2,495,132 32,404

2560 7 2,325,454 30,201

2561 7 2,504,622 32,528

Source: Bureau of Budget and The Comptroller General’s Department

area-based budget allocation, billion baht
source: Bureau of Budget

1,500 2,000 2,500

sum of bm1000

1,000

500
|

50 51 562 53 54 55 56 57 58 59 60 61

unit of analysis: 76 (77) provinces
unit: billion baht

Figure 1 Provincial Budget Allocation Fiscal Year 2550-2561 (Unit: Million Baht)
Source: Bureau of Budget and The Comptroller General’s Department
Remark: The jumped figures from BE 2559 onward, reflects a major change in the Budget Bureau to measure “an
area-based” allocation- before BE 2559 there was no serious attempt to measure an area-based allocation as such

the budget amounts was counted as “Bangkok” which is the location site of most government departments.

910 Table 2 uansadins1ed18dANUN (Provincial Budget Allocation) lag5eun1msiy
(Aggregated Data) wiounudadunan1sildsuivaade@nrtuy nile genaul 2559 1839789

* Jartadennuensendudminlu U 2554 uazisulasunisdnasseulszanalud 2555
> %l 2558 dinsussinalassuiiiannnistunsfinmunsnseanesulssinaiifvegudanizinsuly
dunaniinisnsgnesulssanaasiludmiaiinisnuveansutuegalsiilddeyanidnaub
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Jnassasiminddnnuen 2-4 uauduum Famneanad Smialddunmsiaassmede 2-
6 uduunluwsaziiui annauuiiiiosnin“anuldasudiuvesgiudeya” aos s
Pautszanm 2559 iuduin msduunsedeauiuiideutisauysal nuefis nies
sulszanameneuduwuniusgldesndu 3 I8 axvieugnsenans (Strategy) dzvioun1sia

(Function) LLazﬁu‘ﬁ (Area)

Table 2 Regional Comparison of Budget Allocation (Provincial average BE 2559-2561)

Region Budget Allocation Budget per Capita Number of provinces

(Million Baht) (Baht per Capita) In each region
Northeastern 7,267.4 6,900.6 20
Northern 6,723.9 9,188.5 17
Southern 7,041.4 10,376.0 14
Eastern 6,576.3 10,775.8 8
Western 4,999.0 8,281.8 6
Central 7,169.6 12,842.6 6
Bangkok and 326,313.4 84,198.1 6
Vicinities

Source: Bureau of Budget and The Comptroller General’s Department

Fodunnuazniseiusiena Table 2 dzviouradonodaninlutae 3 U (2559-2561)
wioutedunain n) swuszanausuAuidnassiinuuanisszrinegiianagenn nanfe na
nziusenidoanile (Usznaude 20 Yamda) 195un1sdnasssediowds 6,906 a1uuImse
Fovde (Saumhsnunuidaazuuauew) di 9) Sudalunansfueen Tdsunisinasssiesns
@ae 10,776 v a) Sautaluninnansl@Sunisinass 12,843 d1uun ) NTINNLAL
Usnumadunguitldunisdaassgsiian 84,198 duum

WensiSeudieu A33glaRuInI8d1esei (Capb = Budget/Population) niey
fuillfuansadfiuisuifisuseninegione dssinglu Figure 1 wfaufudodunaindining
WANFNENN aNnRAD ‘vm'aEJ%’m‘uﬂﬁzmmdauimjsuaﬂm&iy’ﬂmwnqﬂmmaw%mma
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provincial budget allocation
source: BoB and Dept of Controller General

northeast
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2559 east
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.central

BKK and vicinities

northeast
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2560 east
west

.central

BKK and vicinities

northeast

north

south

2561 east
west

.central

BKK and vicinities

T T T T
0 20,000 40,000 60,000 80,000
mean of capb
unit: 77 provinces, 2559-2561

Figure 2 Bar Graph Showing Expenditure per Capita Comparing between Regions
(Unit: Baht per Capita)

v aa <

a A A aov a & ° ] '
AYUIY L‘UULﬂiaﬂﬂJ@ﬂ"liﬁf\]EJVlﬂJqTJingqﬂGﬂfmU\ﬂuu I@ﬂﬂ’]u’)m"\]’mQUUigﬂquiqﬁl"\nﬂm@

U3211n399130 (Capb) felusunsuadfniasygatans nan1sfnwiniuansly Table 3

1%

foagddnyie matadvuddtuiiu 0,52 Ssasfeuhiimnundeudgdunsinassnedoas
fuiifmiaveding 1n3dulal938nsusnesdusenau (Decomposable Gini) Tasduunngy
Jandaeeomdu 7 ngu n1sArwinaiiow Auwand1en1slungudama (Within Group
Variations) iU A3UANA193ENI1aNEUTnTn (between Groups Variations) @3u Aa A1

wansingsenInnguminddndiuosar 32 luvasnanuuaninniglunquiaeiiuiidadiu
Jouay 68

Table 3 Gini Coefficient of Budget per Capita

Index (0-1) Percentage
Gini Coefficient (Total) 0.52 100.00
Gini Coefficient (Within Groups) 0.35 68.03
Gini Coefficient (Between Groups) 0.16 31.97
Average (Baht per capita) 15160.00
Frequency (77 Provinces*3 Year) 231.00
Groups 7

Remark: Calculated by the Researcher
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Table 4 Top 15 Provinces that Received the Highest Budget

Budget Allocation Budget per capita
Province Million Baht Baht per capita Ranking
Bangkok 1,724,092 303,437 1
Nonthaburi 176,672 143,621 2
Nakhon Pathom 28,303 30,892 3
Ayutthaya 20,755 25,501 4
Yala 13,344 25,243 5
Pathum Thani 20,016 17,520 6
Nakhon Nayok 4,205 16,176 7
Chiang Mai 24,389 13,964 8
SongKhla 19,718 13,841 9
Chonburi 18,731 12,500 10
Saraburi 7,831 12,272 11
Trat 2,770 12,191 12
Mae Hong Son 2,957 12,143 13
Chai Nat 3,879 11,886 14
Rayong 2,187 11,750 15

Source: Bureau of Budget and The Comptroller General’s Department (Statistical average between

BE 2559-2561)

= 1Y Y] ) a X da 1w o & a a o g v
Woshedwminaynsusinisiwaiunfndedungunn (alowdudoausang) vinli

wihgswnsiifieudndudesluambenuvesuludminningan damiangamnisimdf

Trinnsliusnsussasulun Nunananai?

Table 5 Bottom 15 Provinces that Received the Least Budget

Province Budget Allocation Budget per capita Ranking
Million Baht Baht per capita

3,618 5,895 63
Chaiyaphum 6,600 5,823 64
Ratchaburi 4,879 5,674 65
Ubon Ratchathani 12,200 5,583 66
Sakon Nakhon 6,399 5,560 67
Sisaket 7,994 5,459 68
Suphan Buri 5,486 5,430 69
Surin 7,505 5,428 70
Yasothon 2,891 5,399 71
Samut Sakhon 2,898 5,233 72
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Table 5 (Continue)

Province Budget Allocation Budget per capita Ranking
Million Baht Baht per capita
Udon Thani 8,212 5,190 73
Roi Et 6,543 5,014 74
Buriram 7,348 4,642 75
Nong Bua Lamphu 2,356 4,628 76
Samut Prakan 5,900 4,486 77

Source: Bureau of Budget and The Comptroller General’s Department (Statistical average between
BE 2559-2561)

Wedsinlandgiuasugiaf wdisnuswnsinasauludingludmindina

UL 5 NANIINIALAZNAITNIEIILILANA
finn fiinsudszanm 1 2561
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11 144
1141411
114144
41 111

central

BKK and vicinities | ===
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3 4
5 quantiles of capb1000
WA EH 77 3avia 7 adna
Fun 5 Nan gN capb  danfisafianiigg

Figure 3 Classification of Budget per Capita into Five Groups by Region
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Figure 4 Scatter Plots of Budget per Capita and Gross Provincial Product per Capita

910 Table 6 WAMINITINATIIIBINYRBIUTTIINT ALRAY 15,160 Uvsanu (wae 3 V)
AadRlaswulndnau 4,703 vsieau Tluvagnesiwulndiinduwingu 14,773 vvseanu

Table 6 Budget per Capita Statistics

Percentile Baht Per Capita Min. (Baht Per Capita)
1% 3,459.49 3,203.08
5% 4,217.37 3,391.83
10% 4,703.38 3,459.49
25% 6,434.68 3,629.22
50% 8,760.58 Max. (Baht Per Capita)
75% 11,085.58 153,978.70
90% 14,772.56 298,980.30
95% 26,174.30 303,315.00
99% 298,980.30 308,016.30
Obs. 226 Mean 15,159.99

Std. Dev. 37,247.36

Remark: Calculated by the Researcher

nsdunTminniusuinsiednesUssualul 2561 Tu Table 7 ladoaguin 31
JmInlAsuN1TINETIAIINBENIT 8,000 UMABAN 911U 39 FanIalASUNISINEIITNENY
511314 8,001-20,000 UM 31U 5 Jeninlasuni1sdnasssreataluaiiidgs 20,001-40,000
umdenu kay 2 Yamiaildsunsdnassnedtafunimiauauun (nTumanIuAs uay

=
UUNYT)
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Table 7 Budget per Capita Comparison

Group (Baht) Number of Provinces Percentage Cumulative Percentage
6,000 16 20.78 20.78
8,000 15 19.48 40.26
10,000 19 24.68 64.94
20,000 20 2597 90.91
40,000 5 6.49 97.40

350,000 2 2.60 100.00
Total 7 100.00

Remark: Calculated by the Researcher
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Abstract

The objectives of this study were to analyze production costs for profit planning
of cape gooseberry processed products and guidelines for development “Kae Noi”
Green products, the products of ethnic groups. The population and sample consisted of
60 people, starting with the technique of determining the quota sampling, where the
selection was done using a nonprobability sampling method, a convenience sampling
method, and a purposive sampling method. The participants have to voluntarily provide
information. The results showed that the cost calculation of 30 bottles of cape
gooseberry wine (250 ml.) had a total production cost of 4,065.19 Baht, and the
production cost per bottle is 135.51 Baht. If the selling price is set to a profit of 39% and
add selling and administrative expenses of 10.00 Baht, and the price per bottle should
be 199 Baht. While the cost calculation of 36 bottles of cape gooseberry sparkling wine
(75 ml.) had a total production cost of 2,010.19 Baht, the production cost per bottle is
55.84 Baht. If the selling price is set to a profit of 25% and add selling and administrative
expenses of 10.00 Baht, the price per bottle should be 80 Baht. The guidelines for
development “Kae Noi” Green products, the products of ethnic groups of the
Information Center of Knowledge, Local Wisdom and Community Innovation (Social
Enterprise) have the paradigm in the development of 5 creating, 1 promoting, and 1
developing as follows: 1) Creating the skills in household economics. 2) Creating
professional skills in agricultural processed products to enhance income outside the
agricultural sector. 3) Creating production management cooperation and digital
marketing. 4) Creating a group of agricultural occupations to gather together to create
careers and generate income. 5) Creating a database on agriculture context together with
the other organization and government sectors. 6) Promoting the encouragement to the
target group to have a stable career. And 7) Developing the knowledge and motivating
repatriated workers for agricultural occupation.

Keywords: Cape Gooseberry Processed Products, Social Enterprise, Production Cost,

Ethnic Group
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Study the information of product cost systems and product pricing information of

processed products.

4

Processed products cost analysis and product pricing.

) 4

The guidelines for the development of “Kae Noi” Green products, the products of

ethnic groups of the Information Center of Knowledge, Local Wisdom and

Community Innovation (Social Enterprise).

Figure 1 Conceptual Framework for the Implementation Project
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Figure 2 Project Implementation Activities
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Figure 2 Cape Gooseberry Wine and Cape Gooseberry Sparkling Wine
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Table 1 Shows Cost Categorization of Cape Gooseberry Wine Products

Amount Price
Description Notes
(Unit) (Baht)
Direct Raw Materials
Fresh Cape Gooseberry 6.5 Kilograms 275.60 42.45 Per Kilogram
White Sugar 1 Kilogram 30.00 30 Per Kilogram
Yeast 5 Grams 75.00 150 Per Packet
Direct Labor Cost
Labor Cost for Preparing
2 Hours 87.50 43.75 Baht
/Squeezing
Labor Cost of Filling Per Bottle 30 Bottles 2,400.00 80 Baht
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Table 1 (Continue)

Description Amount Price Notes
(Unit) (Baht)

Production Costs

Packaging Cost Per Bottle 30 Bottles 1,140.00 38 Baht
Production Costs (Fresh Cape
Gooseberry = 275.60 Baht, White 15% of Direct 5709
Sugar = 30.00 Baht, Yeast = 75.00, Raw Materials
Grand total = 380.60Baht)

Total Production Costs 4,065.19
Cost Per Unit 135.51

AIUUAUNUNTHENTINAY 4,065.19 UM AUNUNIINERFBYIA LTy 135.51 U
lgfndn1sAtsImveINIIensiuuEaniasililangaiuesinevinlilaiils 39% ausieq
AMYUANISEABUIA AITILALIBEANITAINUATIANYNTY 199 UM FaNITAUIAAT]

v a '3
AUV URER
° a v
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Table 2

Table 2 Shows Cost Categorization of Cape Gooseberry Sparkling Wine Products

Amount Price
Description . Notes
(Unit) (Baht)
Direct Raw Materials
Fresh Cape Gooseberry 6.5 Kilograms 275.60  42.45 Per Kilogram
White Sugar 1 kilogram 30.00 30 Per Kilogram
Yeast 5 Grams 75.00 150 Per Packet
Cost of Ding Fong Syrup 3 Bottles 45.00 15 Baht
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Table 2 (Continue)

Price
Description Amount (Unit) Notes
(Baht)
Direct Labor Cost
Labor Cost for Preparing/Squeezing 2 Hours 87.50 43.75 Baht
Labor Cost of Filling Per Bottle 36 Baht 360.00 10 Baht
Production Costs
Packaging Cost Per Bottle 36 Bottles 360.00 38 Baht
Production Costs (Fresh Cape Gooseberry = )
) 15% of Direct
275.60 Baht, White Sugar = 30.00 Baht, Yeast 57.09
Raw Materials
= 75.00, Grand total = 380.60 Baht)
Total Production Costs 2,010.19
Cost Per Unit 55.84
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Figure 3 The Guidelines for Social Enterprise Development “Kae Noi” Green Products,

The Products of Ethnic Groups: The Paradigm in the Development of 5 Creating,

1 Promoting, and 1 Developing
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Abstract

This research aimed 1) To study the personality of employees in Thai Rung
Union Car Public Company Limited according to the Myers-Briggs Type Indicator (MBTI).
2) To study the personality of the employees that med the needs of each division in
the company. 3) To study the capability development and retention regarding to the
personality of employees. Thai Rung Union Car’ s population was 819 employees. The
researcher could collect data for 215 people, which was 82.69% closing to the specified
sample group that were 260 persons. Research tools was a personality test and the
Company's personality needs interviewed. Data were analyzed using descriptive statistics
such as frequency values and descriptive data analysis.

The results showed that 1) The company recruited most of their officers who
normally solve the problems by using a reason rather than a feeling. Most of them were
decisive and punctual. (Myers, Isabel B.; Myers, Peter B.,1995) Therefore, the majority of
their officers regarding to Myers-Briggs Type Indicator (MBTI) were in the Company. 2)
When comparing the results of employee personalities studied with the needs of each
department in the company, it was found that the OEM Sales and Marketing Department
and the Research and Development department respondents did not have personalities

in line with each department, business segment. Accounting and Finance, there were 22

people that had personalities matching with their departments. Human Resource
management department, there were 19 people with personalities that meet the skills

needed. The Industrial and Engineering department, there were 2 people who had skills

that meet the needs. 3) The results of the study on the capability development along
with the personality type found that most of the employees were good at administrative
skills. Thus, trainings and developments should focus on training appropriately to
individual skills and to support administrative abilities and career paths in the future. By
using personality type tests integrated to career analysis, the company could plan for
capability improvements for each of business segments. That was congruent to how to
increase capability. (Pisanbudd, 2016) Capability could have inborn or could be improved
by trainings. (Indrarakamheng, 2019) In order to improve that efficiently, the company
should start since recruiting, training, learning by doing, and to the job motivations. Also
congruent to one factor of Herzberg’ s Two-Factor Theory, in term of positive thinking
buildings and true motivations was the company advancement or possibility of growth.
(Sereerat, 2007) Visibly, Training Management could support works efficiency and could
achieve the objectives of Thai Rung Union Car Public Company Limited

Keywords: Capacity Development, Personality Types, Myers-Briggs
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Table 1 Sample Group

Departments Populations Samples
Businesses and Finance 358 110
Human Resources 167 50
OEM and Marketing 102 32
Research and Development 100 35
Industrial Engineering 92 33
Total 819 260
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Table 2 Results of Personality Tests

Personality = Amount E = Extrovert S = Tangible Info. T= J = Judger
types of | = Introvert N = Intangible Thinking P = Flexible
people Info. F=
Feeling

OEM and Marketing (Total 17 people)

ENTJ 8 Extrovert Tangible Info. Thinking Judger
INTJ 6 Introvert Tangible Info. Thinking Judger
ISTP 3 Introvert Intangible Info. Thinking Flexible
Business and Finance (Total 81 people)
ESTJ 26 Extrovert Intangible Info. Thinking Judger
ISTJ 13 Introvert Intangible Info. Thinking Judger
ENTJ 12 Extrovert Tangible Info. Thinking Judger
ENTP 9 Extrovert Tangible Info. Thinking Flexible
ISTP 9 Introvert Intangible Info. Thinking Flexible
ESTP 4 Extrovert Intangible Info. Thinking Flexible
INFP 4 Introvert Tangible Info. Feeling Flexible
INTJ 4 Introvert Tangible Info. Thinking Judger

Human and Resources (Total 46 people)

ESTJ 19 Extrovert Intangible Info. Thinking Judger
INTJ 9 Introvert Tangible Info. Thinking Judger
INTP 6 Introvert Tangible Info. Thinking Flexible
ISTJ 6 Introvert Intangible Info. Thinking Judger
ENTJ 3 Extrovert Tangible Info. Thinking Judger
ENTP 3 Extrovert Tangible Info. Thinking Flexible
Research and Development (Total 12 people)
ENTJ 4 Extrovert Tangible Info. Thinking Judger
INTP 4 Introvert Tangible Info. Thinking Flexible
ISTJ 4 Introvert Intangible Info. Thinking Judger
Industrial Engineering (Total 59 people)
ESTJ 26 Extrovert Intangible Info. Thinking Judger
ESTP 16 Extrovert Intangible Info. Thinking Flexible
ENTJ 11 Extrovert Tangible Info. Thinking Judger
INTJ 2 Introvert Tangible Info. Thinking Judger
ISTJ 2 Introvert Intangible Info. Thinking Judger
ISTP 2 Introvert Intangible Info. Thinking Flexible

- i‘% NIAIATUFANAATUATUSUNITTIND U InendevinBes TN 16 adul 1
62 LS
I%SE) Economics and Business Administration Journal, Thaksin University



2. wan1sAnwryadnamvaaniinauiinssfuduniamidiiluuien lnese
giilouns $1in )
nsAnwyaanawvantnufinssfumuimtiluuion dufunulagisnis
Funwaldaypdnaniidesnisinedaainuuuinilignuvasduinuenisendn wazvinis
Saudentinueinsatusumiminiivesuien wanmsdnwiied
2.1 nuneiilegrangunsalifiuuaznisnann FnvgmaeIndidesns Ao “fl
AUInwn” (ESFJ-A / ESFI-T) iflesannaiusneuazmsnainazdesinauiieidosiugnin
safansiideanulzgaunasninat nsiludlidiunuidendinaionisvionienis
Ussrnduiusaudliiugndn suilufsyadnamitatuayudhenudu q Tdudunsliedns
i
2.2 ugsnia TaTazmaiu sinuemnaenIndidesnts Ae “dnduan” (STI-A /
ISTIT) a1uganis Safuazmsifu iusiifedestudias msduia uazawazidond
falumsuitiu dedu msfdhenuitniun wwaeandestunsenthilunsufofn
fign
2.3 UUTMINNGINTAYWE Vinwen19eTnidesnis A “guims” (ESTJ-A /
ESTJ-T) s1uu3maninennsuywdazgnuialuaesdiufie dauveanisuimsdanismineins
Uywd (NMIARENAUYIYINIY) LagdIuTeINTRRUIMSNEINTUYYY (NMTTMUIYAAINT)
et Fnwedunsusmsians msleseiideny AN AYFINTUNITIANITU
2.4 yAdTeuaziaun nvgmaeIndidesnts fe “guugii” INFJ-A / INFIT)
miAdouariatiuiosmsinuedumseiiasgiou uasdianugety sl fnvenise
wuphagdgliAnuansaduiunisldussqiimuneuazaianansznufiuuiniinm
0713311939
2.5 NURAAMNIILAYIMINTTN TinwesenTniidednis fe “dnasing” (INTP-
A/ INTP-T) sugmaminssuuagimnssudunuiiieadestumandniudiulonsuaswanadin
waznsiaulassaeud nsiiduinassnyezdaasuliAnauanluieaiisassdny 1
yuvedlyl 9 dssaliAnnsusuugsnuethssioliles
ﬁaiﬁaLU%&ULﬁauwaﬂwsﬁﬂwmﬂﬁﬂmwsuaﬂwﬁmm fudunismthiluyesudom
wui1 fhesuvieiiedrangunsaliiunaznisnatn uazdiesuidouasiaun foey
wuvasuamilifiinugiiaenndesfumumimifivesui®n drunusiia Tofuayasiu 1
$1am 22 au Alvinseinsedudumiotid dudisauuimmineinsuged ddmau 19
Aau Afvinveinsestuduvtannd wagdisaugnamnssunagiansy T9wau 2 au A
yinugdinseruiumiming meazdends Table 3

ﬂwﬁﬁwm%mmmmu’liammqﬂaﬂmwwﬁmﬂumﬂLLUUifmumSﬂmwmaﬂmUa% U3n9 (MBTI=
N5UTEN ASINS



Table 3 Comparisons of The Personality Types to Company Requirements

Types Total Requirements Personality Personality Descriptions
OEM and Marketing (17 People)
ENTJ 8 The Courageous, imaginative and a decisive
Account leader. Always find a way out or always
Executive  create a way out.
INTJ 6 “Mentor” (ESFJ-A Scientist An innovator with an endless thirst for
/ ESFJ-T) knowledge.
ISTP 3 The live with reality and is someone who
Mechanic  likes to seek out facts does not allow
any doubt to remain
Business and Finance (81 People)
EST)J 26 The Be a good executive Outstanding in the
Account management of various matters or
Executive  personnel
ISTJ 13 The Duty  live with reality and is someone who
Fulfiller likes to seek out facts does not allow
any doubt to remain
ENTJ 12 The Courageous, imaginative and a decisive
Executive  leader. Always find a way out or always
Create a way out.
ENTP 9 The Smart and curious thinker who can't
“Thinker” (ISTJ-A Visionary resist taking on the brain challenge.
ISTP 9 /ISTJ-T) live with reality and is someone who
likes to seek out facts does not allow
any doubt to remain
ESTP 4 The Doer Intelligent, energetic, and understands
others well. Happy living life to the
extreme
INFP 4 The Idealist  Kind and compassionate to others
Enthusiasm for helping to create good
things for society
INT)J 4 Scientist An innovator with an endless thirst for

knowledge.
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Table 3 (Continue)

Types Total Requirements Personality Personality Descriptions
Human Resources (46 People)
ESTJ 19 The Be a good executive Outstanding in the
Account management of various matters or
Executive  personnel
INTJ 9 Scientist An innovator with an endless thirst for
knowledge.
INTP 6 Thinker An innovator with an endless thirst for
. o knowledge.
ISTJ The executive The live with reality and is someone who
(ESTJ-A / ESTJ-T)
Mechanic  likes to seek out facts does not allow
any doubt to remain
ENTJ 3 The Courageous, imaginative and a decisive
Executive  leader. Always find a way out or always
Create a way out.
ENTP 3 The Smart and curious thinker who can't
Visionary resist taking on the brain challenge.
Research and Development (12 People)
ENTJ 4 The Courageous, imaginative and a decisive
Executive  leader. Always find a way out or always
Create a way out.
INTP 4 “The Visionary” Scientist An innovator with an endless thirst for
(INFJ-A / INFJ-T) knowledge.
ISTJ 4 The live with reality and is someone who
Mechanic  likes to seek out facts does not allow
any doubt to remain
Industrial Engineering (59 People)
ESTJ 26 The Be a good executive Outstanding in the
Account management of various matters or
Executive personnel
ESTP 16 o The Doer  Intelligent, energetic, and understands
“Scientist” (INTP-
others well. Happy living life to the
A/ INTP-T)
extreme
ENTJ 11 The Courageous, imaginative and a decisive
Executive  leader. Always find a way out or always

create a way out.
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Table 3 (Continue)

Types Total Requirements Personality Personality Descriptions
INTJ 2 Scientist An innovator with an endless thirst for
knowledge.
ISTJ 2 The live with reality and is someone who
Mechanic likes to seek out facts does not allow

any doubt to remain
ISTP 2 The live with reality and is someone who
Mechanic likes to seek out facts does not allow

any doubt to remain
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Abstract

This research aimed to study; 1) The potential of community participation in
developing eco-tourism management in Songkhla Province, 2) The approach studied the
relative importance of factors that affect community participation and decision- making
of tourists about eco-tourism routes through Songkhla Province.3) The Guidelines in the
development of ecotourism management in Songkhla Province. Questionnaires and
in-depth interviews were conducted with 420 randomly sampled individuals resident in
Ko Yo and Nam Noi sub-districtsof Songkhla province, 150 tourists who visited Songkhla
province, and 15 community leaders and others engaged in tourism management from
both the private and public sectors. Analysis of percentages, means and standard
deviations indicated that 1) Community participation in the development of ecotourism
management in Songkhla Province was generally at a moderate level, 2) The tourists
showed a high level of attention to their decision-making about eco-tourism in Ko Yo
and Nam Noi sub-districts, 3) Community participation is currently insufficient for the
community- based eco- tourism model to be sustainable in the absence of local
government and private sector groups with specific management responsibilities for
ecotourism.

It was concluded that guidelines are required for the development of the
unrealized potential of ecotourism management in Songkhla province that involves
community stakeholders in order to plan, implement and monitor the sector to ensure
equitable benefits. The results of this research can inform community research and
government agencies in the development of policy from which sguidelines can be
developed.

Keywords: Local Participation, Ecotourism, Tourism Management
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Table 1 Shows the Average Level of Public Participation in the Development of Ecotourism

Management Potential.

Factors X Participation Level
Participation in planning and decision-making 293 Moderate
Participation in implementing the plan 2.89 Moderate
Participation in benefit management 2.80 Moderate
Participation in monitoring and evaluation 2.75 Moderate

Total 2.84 Moderate
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Table 2 Ecotourism Decision Levels in Ko Yo and Nam Noi Sub-districts

Factors X Decision Level
Local Management 4.01 high
Community Management 3.92 high
Activities and Processes 3.95 high
Community Participation 391 high

Total 3.95 high
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Abstract

The Analysis of the Effect of Fiscal Policy during the 12th National Economic and
Social Development Plan using Dynamic Stochastic General Equilibrium. The objectives
of this study were 1) to analyze the changes in the responses of the variables in the
economic system when the government changed the implementation of fiscal policy;
2) to analyze changes in the multiplier of variables in the economic system when the
government changed fiscal policy during the 12" National Economic and Social
Development Plan. During 2017 — 2021, secondary data were collected quarterly from
relevant government organizations, and parameters are estimated by Bayesian statistics.
Here, the results show that the test data were characterized as an independent chain
with convergence and were then analyzed in the next step. The analysis of changes in
the responses of variables in the economic system shows that the economic variables
in the model respond to personal income tax reduction policies more than those of
increasing short-, medium-, and long-term investment. For analysis of the multiplier
changes of variables in the economic system, the results demonstrate that when the
government implemented fiscal policy including investment increasing measures and
personal income tax reduction, they caused the most positive increase in short- and
medium-term of Ricardian household consumption multiplier. Also, for long-term, both
measures resulted in the increase in Ricardian household consumption multiplier and
private investment.
Keywords: Fiscal Policies, Multiplier, Dynamic Stochastic General Equilibrium,

Bayesian Estimation
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Table 1 Changes in the Economic Multiplier

National Economic and Social Development Plan GDP Growth Rate
National Economic and Social Development Plan 1 7.9
National Economic and Social Development Plan 2 7.2
National Economic and Social Development Plan 3 6.6
National Economic and Social Development Plan 4 7.1
National Economic and Social Development Plan 5 54
National Economic and Social Development Plan 6 10.9
National Economic and Social Development Plan 7 8.1
National Economic and Social Development Plan 8 -0.1
National Economic and Social Development Plan 9 57
National Economic and Social Development Plan 10 2.6
National Economic and Social Development Plan 11 3.8
National Economic and Social Development Plan 12 1.6
Average 5.6
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Table 2 Changes in the Economic Multiplier

Multiplier Short term Medium term Long term Quarter 40 average
(1 year) (3 years) (5 years)

Multiplier Change from Increasing Government Investment
Output -0.00080 -0.001026 -0.000401 0.000089 0.015
Households Consumption -0.00888 -0.006271 -0.0020561  -0.000315 -0.018
Consumption of Ricardian -0.01182 0.0124272 -0.011818 -0.01031 0.024
households
Consumption of Non- 0.03722 0.090181 0.150877 0.15629 0.474
Ricardian households
Private Investment -0.03589 0.04992 0.017011 0.00435 -0.034
Multiplier Change from Reduction of Personal Income Tax
Output 0.012272 0.002600 -0.0003137 -0.00006 0.03
Households Consumption 0.020648 -0.003762 -0.003403 -0.000244 0.04
Consumption of Ricardian -0.02726 -0.021275 -0.013234 -0.007174 -0.07
households
Consumption of Non- 0.77 0.27 0.15 0.11 1.76
Ricardian households
Private Investment -0.16 0.17 0.07727 0.00712 -0.05
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Adulselowiundsnn druauaugaseninuiuiindiud fulsznsdlegluosdng was
fuanmundounsinuimiliininadasn fonardaaiugunim dawareUszansam
As¥uYesyAaing egdideddynisaiafisedu 0.05 Tnsaunsnedulensiuuys
Usganinmnisvinauvesyaainslasesay 59.50
AMUFIATY: AN INTINIUNTYINY UseAnBam Tsaneutaguu

Abstract

The quality of work life is significant because it has an impact on work
performance. If personnel have a high quality of life at work, it will create a positive

work environment for the organization and, most significantly, increase work efficiency.
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Therefore, the purpose of this study is to investigate how the quality of life at work
influences the performance of medical personnel at community hospitals in
Narathiwat Province. The data were collected wusing questionnaires from
350 participants by using stratified sampling. Simple regression analysis and multiple
regression analysis were employed for data analysis. According to the study, the
efficiency of work performance of the personnel is influenced by the quality of work
life at the overall significance level of 0.05. The research can explain the variation in
the efficiency of work performance of the personnel was 54.5 %. When considering
each aspect which is work-life quality related to social support, social work-life
balance, democracy in the organization, and working environment that prioritizes
safety and health promotion, it was found that each aspect affects the efficiency of
work performance of the personnel with a significant statistical value at 0.05.
The research can explain the variation in the efficiency of work performance of the
personnel at 59.50 %.

Keywords: Quality of Work Life, Performance, Community Hospitals
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Quality of work life

- On receiving adequate compensation for work

and fair
Performance
- A work environment that takes safety into

- The quality of work
- Workload

account and promotes health

A 4

- Security and job advancement

- Opportunities to develop personal abilities - Time spent on work

- Social integration or working together - Expenses

- Democracy in the organization

- Work-life balance

- Characteristics of work that are beneficial to

society

Figure 1 Conceptual Framework
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Table 1 The Population and Sample of Healthcare Workers by Location in 11 Community Hospitals

in Narathiwat Province

Personnel _
formal c g c B N g —
= o o g o o T T o) Q ©
physician < 5 % @ 5, 4 i 2 '§ g <
Z & & = £ s 2z £ & & &
. . - T I I I
o, Z e z < 2 < e = = = =
. o] s S (V] = o = (U] U] O (V)
population/ O S o
sample
Physician 5/1 5/1 7/2 8/2 7/2 7/2 5/1 15/3 8/2 11/2 15/3
Dentist 2/1 3/1 2/1 a/1 3/1 3/1 1/1 3/1 2/1 5/1 5/1
Pharmacist a/1 a/1 5/1 6/1 6/1 5/1 5/1 9/2 6/1 7/1 8/2
Professional 42/10  59/14 58/13 62/14 72/17 71/16 63/15 64/15 81/19 86/20  110/26
nurse
Medical 3/1 3/1 3/1 3/1 3/1 a/1 3/1 a/1 a/1 a/1 5/1
Technologist/

Medical science

officer

Public Health 13/3 10/2 12/2 1172 1172 13/3 15/3 12/2 11/2 13/3 17/4
Academician/P

ublic health

officer

Thai traditional ~ 2/1 1/1 2/1 2/1 2/1 2/1 2/1 2/1 2/1 2/1 2/1
medicine

Physical 2/1 2/1 2/1 2/1 3/1 2/1 2/1 a/1 3/1 3/1 2/1
therapist

Radiologist/ 2/1 2/1 2/1 2/1 2/1 2/1 2/1 2/1 3/1 3/1 a/1
Medical

radiologist

Nursing a/1 5/1 a/1 a/1 3/1 3/1 6/1 a/1 3/1 a/1 6/1
Assistant

Other 8/2 10/2 13/2 12/2 19/4 10/2 27/6 10/2 28/6 20/4 48/11

personnel
Total 87/23 104/26 110/26 116/27 131/32 123/30 131/32 129/30 151/36 159/36 222/52

population/
sample

Aﬂ. = tdl a o
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AN MTINlUNIYINY wiseenidu 8 A wazdiun 3 WWunuuasuauieIfulszansam
N5V wUseanly 4 a1y 19dufl 2 uazdiuil 3 @319TUAINLUULINSIEILUTEUNUAN
5 520U (Rating Scale) N13MIIABUAUAINVBIATOIND LAENIITNAADUAIULNEIATY
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Fan1909ATDUUISA (Cronbach® S Coefficient Alpha) lnetuuvasvaulunaassld
(Try out) Autszwnnsitlaldngudaegng $1uam 30 au Idamudesivvesuuuasunaludud 2
Wity 0.952 uagdaudl 3 widu 0,949 Tnefirianuidesiumesuuuasumuisatuwiniu 0.964
folsiuatestiefinanm fanuideeuazaninsathlulilumafvnunadeyalumsidels

n1sIinYansvanguagig

HIUNT5HR15001938555un1939Tunywd laeanenIsun1s9sesITun1939e
Tuuywed drdfnnuaisisugudminuidig nsgnssaisisagy Wnisfuses a fuil 22
WOAIN1BY 2565 SWALATINTIVY 11/2565 Laglasuni3susedwuu Exemption Review

n5AATIEVtaYa

Mylasendeyameatifieeyuny (nterferential Statistics) Usgneouludae
N1TIATIENN5AN0080E19918 (Simple Regression Analysis) 5¥131409AUTENDUVBIAMNIN
Fanlunsieu (X) Auesduszneuresszansamnisyihau (v) emaianuduiusues
A Tislunsvinudidssadeuszavsaimmsvhnuresyaansansunmglulsmetuia
YUY FIMTAUIITIE Lagn15IATIzYINITanRnBenyA (Multiple Regression Analysis)
seninsesAUsEne YR M InlunTudsseneuiie dunisldsudmeuLny
fiftsswonaryfsssu (X)) suanminadeunsiauiimildmnuvaendouazduaduguaim
(X,) fuasuAsLazauiniiluay (Xs) AulanalunITNRLIANEINNTIVRIYAAS
(Xe) AUNTITYIUINITNFIRUMTONTTIUTINAY (Xs) Aulseusulangluasdnig (X
ANUAIUAUARTENINNUAVTIAdIUAD (X7) grudnwazaundulssloniundny (Xs)
fuesAUszneuvesUsEanBamnsviiny (v) emaanuduiusvesgunmdislunisie
fidawaseUszansamnsvhanuvesyaansmsmsunndlulsmenuiagusu fminussna
Tagnousinn1531As1e Regression §3d8ldd1dunismAl Correlations FsArandusius r
sgninaiauyseglugae 0.369-0.731 #i1ndn 0.75 Aednladddgymn Collinearity and
Multicollinearity

=
NANITANET
HaN1sANwIANUENTUSYRIRUA IR luN ST UNdmadaUsEANEA NN ST
Yo3yAaINININsumglulsameutaguu fariaussag lunmsindsingss Table 2

Table 2 A Simple Regression Analysis of the Performance of Healthcare Workers in Community

Hospitals in Narathiwat Province.

Predictor B S.E. Beta t Sig
Quality of work life 0.742 0.036 0.738 20.40 <0.001*
Constant 1.101 0.135 8.151 <0.001*

R’=0.545, SEE. = 0.317, F=416.296 Sig. of F=0.000, Significant = P-value<0.05

a a [

310 Table 2 AMAINTINTUNITYINNUAINAABUTEANTAINNNTYININUVBIYARINTNS

o v a

nswnnglulsangruiagusy Jaminusisia edrelded1fyn1eadfinsedu 0.05 a1u1sa
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Y= 1.101+0.742 (AN MTINIUA1TVN)
IS Y ! dy
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Y= 0.738 (AuAm@Inlun1sineu)
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Table 3 A Multiple Regression Analysis of the Performance of Healthcare Workers in Community

Hospitals in Narathiwat Province is Classified by Aspect.

Predictor B S.E. Beta t Sig
Characteristics of work that are 0.250 0.035 0.313 7.155 < 0.001*
beneficial to society
Work-life balance 0.205 0.035 0.269 5911 < 0.001*
Democracy in the organization 0.192 0.039 0.227 4.955 < 0.001*
A work environment that takes 0.113 0.032 0.150 3.546 < 0.001*

safety into account and
promotes health

Constant 0.970 0.130 7.445 < 0.001*

R°=0.595, SEE. = 0.300, F=126.575 Sig. of F=0.000, Significant = P-value< 0.05

310 Table 3 NMFIATIENOANDYNYAMVDIUTEEANTAINNITVINUVBIYAAINTN
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Abstract

The research aimed to explore the factors of trust, celebrity influence, Electronic
Word of Mouth (E-WOM), social media Influence, and experiences impact on consumer’s
purchases in Songkhla Province when shopping on TikTok. The research applied

purposive sampling method to gather data from 250 consumers who had purchased
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items from the TikTok shop. The research tool was a questionnaire, and Smart PLS
technique was used to analyze the data through a partial least squares structural
equation model (PLS-SEM Ver.4). The findings indicated that experiences, trust, Electronic
Word of Mouth (E-WOM), and social media had a significant impact on the purchase
decision of consumers in Songkhla Province when shopping on TikTok. However,
celebrity influence did not influence the purchase decision in TikTok shop. The results
of this research can be used for planning and developing strategies to increase the
efficiency of online businesses.

Keywords: Trust, Celebrity Influence, Electronic Word of Mouth (E-WOM), Social Media

Influence, Experiences, Purchase Decisions
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Electronic Word of Mouth (E-WOM) Decision in TikTok Shop in Songkhla
Province

Social Media Influence

Experiences

Figure 1 Conceptual Framework
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a2 56.8 393890192991y 31-40 U druau 71 au Anidudesay 28.4 diulugjaunisfinussiiv
Usuey w3 $7uau 159 au Anludesas 63.6 sesaanaunsAnuseaulaad. /Ui, S1uau 51
au Anilufosas 20.4 Tordwduniinauuidniensumnniign S1uau 80 au Anduiesay 32
sosasnduiniSew/dnfnw 53 au Anudesas 21.2 wazvhgsfadiuda/iane 39 Au An
WuSovay 15.6 LLazdauimgﬁiwlé’Laﬁwiatﬁau 10,001-20,000 U 313U 137 AU ATy
Sovay 54.8

nansIdewnAnssunistedudn wuil nquiieddlngdndedudiiisianfn
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Youay 45.2 sesaunfeveddluthu sau 84 au Andudesay 33.6 Flddesionss 100-500
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Antdufesay 20.8 uagldmafviuvatemanniign s 186 au Anduiesay 74.4
setan o Wunewusine S1uau 77 au Andudosas 30.8

Table 1 Results of the weight analysis of the variables Composition reliability and Convergent
validity (n=250)

Constructs Items Loadings CR*rho _c AVE**
Trust Trust2 0.70 0.77 0.53
Trustd 0.69
Trustb 0.80
Celebrity influence Celebrityl 0.78 0.89 0.61
Celebrity2 0.79
Celebrity3 0.79
Celebrityd 0.81
Celebrity5 0.73
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Table 1 (Continue)

Constructs ltems Loadings CR*rho_c AVE**

Electronic word of mouth Ewom1 0.63 0.81 0.51
Ewom3 0.80
Ewom4 0.69
Ewomb5 0.73

Social media influence Socialmedial 0.71 0.81 0.51
Socialmedia2 0.75
Socialmedia3 0.72
Socialmediad 0.67

Experience Experiencel 0.65 0.86 0.54
Experience2 0.74
Experience3 0.78
Experienced 0.75
Experienceb 0.77

Purchase decision Decision1 0.70 0.80 0.50
Decision2 0.67
Decision4 0.72
Decision5 0.75

Note: *CR = composite reliability; **AVE = average variance extracted

991 Table 1 wamslaneiaruniismsadaniiou wui dd¥aunsiadmalien AVE
findn 0.50 FafinsiadTautasa léun Trustl Trust3 Ewom2 Socialmediab uag Decision3
wagvadaunalvsl nudn ME¥annsaiidl Loading ag3eni19 0.63 - 0.81 Fauinninen
1M1 0.50 81 A CR 08581319 0.77 - 0.89 %amwmdwﬁmwmgm 0.70 (Hair, Hult, Ringle
& Sarstedt, 2013) uazilAn AVE ag5eing 0.50 - 0.61 dfiodegludnmsgiuiilisnnii 0.5
(Hair at al,, 2013) LLamiw%’af-ﬁ’wmunﬂéﬁ’aiuﬁa%i’ﬂaWMWiai’ﬂﬁwlﬁﬁwL%aﬁaﬁ AT ILAY
Aaruduitusvestausazsnelufulnfertuliinganienuduius fusd e
wUsfunansdsnnunionsadeduun waslidn /# vesiusulinsdndulatonsi 0.49 wang
Tl 5 61 anansnesuisaruuUsusuluiuUsudadinanldosay 49.30 ditedog
lusesiugs (Cohen, 1988) dwmfunmsiansananuaenndessenittlinadeauuigiuiudoya
BeUszdng uanvinlunadenadesnaundu Tnedvisiniiaesiidsasaiads (Standard Root
Mean Square Residual :SRMR) Liusiifilfiuieuifieusziuanunaundudvudeyaidasyiny
vasluiaa 2 luea lamgnsdaiiidunisiFouiieu Tnglideyayafen A1 SRMR egsening 0
fla 1 dilAnsind 0.08 (Henseler et L, 2016) lusmuidetudnudn SRMR=0.08 Fsaglun
WINTFIU wag Bndvil Ao Normed Fit Index: NFI (Bentler & Bonett, 1980) aglunguavilin
ANADAARBINANNTUALTUS BET81INe 0 fe 1 dndldwviiunTeuinnd 0.90 uansiluiag
Hu fisziunuaenadaddddesas 90 Wlowlsutu Null Model (Independent model) 1u
aiAfetuinui NFI=0.67 Saudinazlias uwiogludunasgiu Ssaguldiuuudassiinn
naunduiuteyailelseany (Hair,Hult, Ringle, and Sarstedt, 2017)
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Figure 2 PLS-path analysis of beta value and R2 values (n=250)

Table 2 Discriminant Validity of Measurement Model-HTMT (n=250)

Constructs 1 2 3 4 5
1.Celebrity
2.Decision 0.61
3.E-WOM 0.70 0.77
4.Experience 0.64 0.81 0.68
5.SocialMedia 0.72 0.81 0.79 0.81
6.Trust 0.38 0.63 0.32 0.45 0.54

Note: 1 = Celebrity, 2 = Decision, 3 = Ewom, 4 = Experience, 5 = SocialMedia

970 Table 2 mimafﬂaaummLﬁaqmu%ﬁ’]LLuﬂLLaz@mmwmmmmi’mmLwiazé’h
LLUiﬁaﬂmsaLLaﬂi’mlﬁLawwz(?hLLUiﬁ?uS] TivuUAuannsinvesiauysdu Ja1nansiawansli
WA dLTLS AU T s asaudsAunansdinnudisinsadssuun msisereundii
Henseler, Ringle and Sarstedt (2015) lﬁﬁmumﬂmmgmﬁ 0.85 ay 0.90 @MU HTMT
Lﬁ@ﬁ@ﬂﬂamgﬂé’m@ﬁwuuﬂ ﬁ\iﬁ?ﬂum%ﬁﬂwﬂﬁ,ﬁﬂﬁﬂﬁuﬂU35@Lﬂm‘VT“U’eN HTMT 0.9 ¥89 Gold,
Malhotra and Segars,(2001) {18391 KaN1TMAFDU VAN 0.80 Fadulumudannsgiu
Henseler, Ringle and Sarstedt (2015) disifu Faagulddn lunadananisdiaruiiomsads
Twun wagaunsathlvinneilunaannisiasasig
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Table 3 Hypothesis Test Results (n=250)

H* Relationships Std.  Std. t- p- BCI BCI f  Supported
Beta error values values LL UL

H1 Trust-> Decision 0.18  0.05 3.36** 0.00 0.09 027 0.18 Yes

H2 Celebrity-> Decision 0.04 006 0.71 0.24 -0.06 0.14 0.04 No

H3 E-WOM-> Decision 023  0.07 3.25** 0.00 012 035 0.23 Yes

H4 SocialMedia -> Decision  0.16 ~ 0.07  2.36** 0.01 0.05 027 0.16 Yes

H5 Experience-> Decision 0.31 0.07  4.53* 0.00 020 042 031 Yes

Note: *p<0.05, t>1.645, **p<0.01, t>2.327, (one tailed); SE: Standard Error H*=Hypothesis

Table 3 wanisnagevauigiu wui Jadenslduszaunsaifiinundmaliannis
Fnaulageduilu TikTok Shop vaeguitaaludaninasvan (B=0.31, p<0.00, t>4.53)
atvayuanufigiuded 5 sesasn Ae YafenislindadwaliifAnnisindulatedudly
TikTok Shop wesiuslnatudminasaal ($=0.18, p<0.00, t>3.36) aﬁfuaguawagm%ﬁ 1
s e tadenisdeansuvutnseuinmedidnnsedinddemaliiinnsinduladedudnly
TikTok Shop wesiuslaaludninaswan (B=0.23, p<0.00, t>3.25) aﬁuaquam@gmsﬁaﬁ 3
wazdasenissudnsnanndeludvaiifivdwmaliinnisdnduladoaudly TikTok Shop vos
fuslanludaminaavan (B=0.16, p<0.01, t>2.36) atfuayuanuigiudedl 4 ogrslsAniu
Atetuil wuh Jafenssudvinarngidodedlidmaliinnadniuladeaudlu TikTok
Shop restjuilnaludsminasuan fedunanisidetuiliafvayuauufgnded 2
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Figure 3 Partial Least Squares Path Model Analysis of R* Values (n=250)
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The Impact of Covid-19 on Small and Medium Enterprises
Strategy in the North of Thailand
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Abstract
This research has two purposes: to study the impact of COVID-19 on small

business strategies and to find methods to create strategies for small businesses to

support and address the impact of COVID-19. This qualitative research employed an in-
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depth interview to collect data from Small and Medium Enterprises entrepreneurs who
belonged to a small juristic business group involved in tourism, manufacturing, and
agriculture in three provinces, namely Chiang Mai, Chiang Rai, and Lampang. The semi-
structured interview included 36 key informants, with twelve from each province and
four from each business group. The results revealed that the three businesses were
impacted by the circumstances in terms of consumers, revenues, and liquidity.
Therefore, they implemented a number of support and mitigation techniques, including:
1) the shrinkage strategy; 2) the marketing strategies; 3) the financial strategy; 4) the
operational; and 5) the human resource strategy by reducing the number of staff and
maximizing resources, including communication to build a comprehension of the
problem. Lastly, the results demonstrated that all company segments have only a short-
term effect plan, and this study also identifies critical issues that may be applied by
stakeholders.

Keywords: COVID-19, Business Strategies, Small and Medium Enterprises, Northern

Thailand
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AUUUFINATFIU (Standard Business Model)
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Figure 1 Standard Business Model
Source: Cheewatragoogit, (2016)
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5. WUIANAILUULTINARUTINUTENTS (Five Forces Model)

LUIAAFILUULTINAR LTSNS Kunthonbutr (2015) w3e lutaausaduiiasii
Cheewatragoogit (2016) 983 luda Bwasimes (Porter, 2008) WWumsiasziiniinnzaney
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maqﬁﬂizﬂaumﬁwlmﬁﬁﬁﬂamw (The Risk of New Entry by Potential Competitions)
2) mMsutetuiifegudalugnainnssuiAn (The Degree of Rivalry among Established
Companies within an Industry) 3) qﬂasmmaﬁuﬁwﬁﬁmmmuﬁu (The Threat of Substitute
Products) 4) 8141969589035 NUI MUY (The Bargaining Power of Suppliers) 5) 81413
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Figure 2 Conceptual Framework

Source: The author
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Abstract

The purposes of this research were to 1) develop a community forest lifestyle
tourist route of Kon Ton Narm Barn Wang Sai Tourism Community Enterprise Group 2)
schedule the tourism activities of Kon Ton Narm Barn Wang Sai Tourism Community
Enterprise Group 3) create medias for disseminating activities using by information
technology of Kon Ton Narm Barn Wang Sai Tourism Community Enterprise Group and
4) study the experts’ opinions toward the community forest tourism model of Kon Ton
Narm Barn Wang Sai Tourism Community Enterprise Group. This research was a
qualitative research methodology. The group of key information provider representing
20 persons selected by purposive sampling was consisted of a panel of 5 academics, 5
community’s members, data were collected by using trekking activities and focus group
and a panel of 10 community tourism management experts, data were collected
interviewing using a structured interview form to study the experts’ opinions. Data were
analyzed by content analysis.

The results of the study showed that 1) The developed a community forest
lifestyle tourist route of Kon Ton Narm Barn Wang Sai were 7 kilometers long distance
consisted of 9 learning areas that is outstanding and have potential conduct forest
activities create the participation of tourists 2) the one day trip activities for tourists are
interested in community tourism activities want novelty adventurous and like to travel
in nature 3) there were medias for disseminating activities using by information
technology consisted of description labels, tourist guide brochure and Facebook fan
page of Kon Ton Narm Ban Wang Sai tourism community enterprise group and 4) the
experts' opinions found that the learning areas on the Ban Wang Sai community forest
tourism route all 9 points and the one-day trip were confirmed that the most suitable.
There were medias for disseminating activities the experts confirmed that it’ s high
suitable and other opinions were to develop of community communicator’s English
skills for accommodate foreign tourists in the future and recommended that the
community have to provide for the safety of tourists.

Keywords: Community Based Tourism, Model of Community Forest Lifestyle Tourism,

Tourism Community Enterprise
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Abstract

The objective of this quantitative research was to study the influence of
transformational leadership, psychological capital, and psychological empowerment on
employees’ innovative work behaviors, which are crucial to the success of the
organization because they are an initiative to do something new and bring benefits to
the organization. The population of this study was employees at all levels of a
company in the petrochemical industry. Map Ta Phut Industrial Estate, Rayong Province,
with a total of 611 people. A questionnaire was used to collect data from 342
employees by convenience sampling. The statistics used for data analysis included
frequency, percentage, mean, standard deviation, skewness, kurtosis, correlation
coefficient, and structural equation modeling (SEM). The proposed model was
consistent with the empirical data, with model-fit indices of CMIN/DF = 1.985, GFI =
0.935, AGFI = 0.907, CFl = 0.980, RMSEA = 0.054, RMR = 0.012, and NFI = 0.960. The
relationship could be explained by the fact that transformational leadership and
psychological empowerment have a positive influence on innovative work behavior.
Meanwhile, psychological capital has a positive influence on psychological
empowerment. The variables in the model can explain the variance of an employee's
innovative work behavior by 60.8 percent.

Keywords: Transformational Leadership, Psychological Capital, Psychological

Empowerment, Innovative Work Behavior
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737 HANITITENUIINITETUNSININING ALY TAIRUVRIAUFUNUS TEN 190 1IN
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nsdsullasiuusseniAwisuInnssueg 1eiited Ay neaif
dulaeail

N

[

1deRsimunaILAgIuATT

@2

LYY LY N a

auAgIud 3 (H3) nzdihniswasuulasvestduinuiianinalunisuinde
NSLETUATINGIE WA TN VBINTINTU
AUFUNUSVDINUNNTAINYILALNITLE U NNEITIUIINIININY1VDINTNIY

uifeiifsateatununisiningnaznisiaiuaiiandssiunanieinine1 ves
wifnelduianuiduues Igbal and Ahmad (2017) BsldFnwinguinednieasddaouves
antugaudnuiluliNaniu Nan1533enudT NUNININTBNSnaTuINdonIsiasase
NFIWUANININe 108198l A AYN9EdR 1uITeved Haji et al. (2022) ladnwiungu
fegnaldunfuszneunsindnduimieuinislulununning Ussmadnsiiu nan1sidenuin
YUNININTBNENanaNIstESUaFIIndg1u1anTnInenegaltedAgnieada wazds
Huldlufirmafenfuauidsues Hassanzadegan et al. (2019) s@nwiainngusiegiei
Duninnuluussntlnsadl Tuleswewngie Ussmedniiu kan1539enuin umednine d
avgnalunuindenisiaiuaiandsgunandninetegaitudAneada §Idedimun
auuAgunTITeld

AuNAFILT 4 (HA) umsdInine iidvinalumsuindenisiasuaiimdssiunana
ININYIVDINTINUY
AUFUNUSVDINSLESUFSIINAIDIUIANIIINING AN AN TTUNTTVINULBIUIANTTY
YBINUNIY

[
v a A

NUITHNAYITRIAUNITETUATHNSITIUIINNIAINGATNYANTTUNITVNTULT S
uinnssuvosntineu 1fuAnuideves Diana and Sudarma (2021) Fslé@nwingusiedis
wiinauvesuITmgnane v swimilluileagna Usemaduladide nuin maladuaiionds
FIUNINNININGLBNTNAFONGANIIUNIIVINNUTIWINT TN TuEAYN9adH uddy
984 Nasir, Halimatussakdiah and Suryani (2018) l¢i@nwingusieg1senasdfiumine de
Syiah Kuala Tulsginadulafii@is naidenuinn1siasuas1anaI8IuIani1ednIne isnsnans
ngAnssumMvhoudauinnssuegrsiteddgneads uazdudululufienafeadu Arslan
(2022) 15%@’1mjué’haﬂﬂqﬁwﬁmmﬁﬁﬂmﬂuLLmuﬂmmiLLazLﬂ‘%@qﬁmmadﬁqiﬁﬁﬂiﬂLLimw‘TU
A ludloddudiag) Usemeansh naldenudnnsasuaiangIg 1 lnine s nase

aa Yaw

WOANTIUNTVINUTWTNNTTY o819 fiTadAyneada fIdeTesmmunauuigiunidula

Y
[

il

auuRgIud 5 (H5) Maladuaimdssnansdninefiavswalumsuandenginssu
NSNUTIUINNTTUYDINTINAY
NIDULUIANTUNSITY

PINMINUIIUITIUNTIH waradFefiieados annsafvueanseunuAnlunside
#14 Figure 1
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Transformational H1

Leadership (TL)

Innovative Work

Psychological
Behavior (IWB)

Empowerment (PE)

Psychological
Capital (PC)

Figure 1 Conceptual Framework

sziigudsnishne

n93dedidunsi93Usaldsunsiusesasessanide luuyuduuveniiu
(Exemption Review) 3MnAngNI31N153385550N19338lunyee uninerdoinunsaians
e NUAATIIV 1avdl COE No. COE65/006

Uszynsuazngunegg Uszrnsiildlunsifendsiie wiinauynszavluusdy
wisvilslugmanunsndlnged daugraivnssuanuame Sminszees daaindoyalaode
USmseuyana Tideya a fuil 23 fiquisu 2565 TS wauniinau 611 au fmunvus
Foe19mLNATuY Hair et al. (2010) Falduugihnisimunvuinveinduiegadisiagi
wigandmiunsineilunaaunislaseaine (SEM) wiriuuseanas 10-20 winvesiiuys
fidunald delunsfnuaded S5uausuusidunaldogsmau 16 fuus (idedonuun
ngusegrandu 20 wiesiuusdunald wihiu 320 au uazdauuvasunuLiindesas 10
Huduauiedu 352 atiu Weiilenismeunduiivinaauauysel Inglénisduiiogiam
avmn (Convenience Sampling) Tunsifukuuasunumuuwngegnsfifmualy

w3asileildlunisine {idedAnwmiduath doyasin ds1 tenansmsinnisuas
suiTefiAsadeudiislulsemanazdiassme dWoduuuimisdunsaaovasuany
(Questionnaire) 1ilaiuTIUTINTOYAM LT UIEasAUeIN5IdE Tnsutsuuuasuanueon
Hu 6 dw doll

il 1 deyavinluvesfneunuuasuany Insdnvarvesternuduiuuvaisln
wuudonaeulfissfneuliion oL e ey seRUNsAn minsnuiidste sroznatlunis
UjuRau

drudt 2 WunvuasvaiuAgafunizdiinisuasuuasve gl
Usenausiy Nsilansnasgaiigaunisal nMsasisusetuniala msnsedunadeyey

Y]
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fidsfannumiudaanyana WauidunuiuiAnes Bass and Avolio (1994) uazain
ATeMATes S1uusu 18 do

il 3 WunuvasunAgafununiedainer Uszneuse msuedlanlunid s
flufiu Aramds wagns¥udanuanInUemy WALITuALLLIAAYEY Luthans, Youssef
and Avolio (2007) waganauddefiieates Sruausu 18 4o

ddl 4 Wuuvuaeununinfunmsauaiiandssiunamednine) Usznouluse
N133U3AIUNUNEY mswsmmmmmiumu n13sugnadaduladmisaules wagnsiug
NANTENUABEIANTT HauITunIuLLIAAYDS Spreitzer (1995) uazatnauideiiiAsados
TN 12 T

il 5 WuwuuasuanuiAsadungAnssunsihnudauianss Usznouluse ns
d1579AUNIANARN N15adANAe nsviliauAnlasun1seesu wazn1siAuAnly
Uszendld WAL TuR1LLUIRAYBs De Jong and Den Hartog (2010) waza1nauidei
Agates Sruausa 17 4o

@il 6 LdudnmatsUaieida (Open-Ended Question) WgafuauAnLiuLaY
Forauauuzferiuladefidmadenginssunmsvinudeianssuveminay

Tngdaudl 2-5 fdnwngdnindu wuviasdiulssanusuuudiim 5 sedu (-
point Likert Scale) Taumnedsdl 5 fosziusniian 4 Aeseduann 3 Aeseiutiunans
2 fesesutieon uay 1 Aoszdutiosdian

n1sAsIRFBUAAININLATENle wuuasuamlFiIuNsRiansanandidengy 3 viu
Tunsnageuaufisssadaion Taedafieuaonadossewindoiuuay TngUsvasd
(Index of Item-Objective Congruence %38 10C) Iagladn 10C aglusening 0.67-1.00 Fadl
Aw1nndt 0.5 mnefsdnuiinnuiissmssuazaenadesiuinguszasd (Silpcharu, 2014)
nFsniu Fehuvuaeuaunsaseuanuidetuniely Tastluneseddfunduseosheii
anulndiAsafuuseansi@nediuan 30 fog1e wagmardulseaviuoarivesnseuuin
(Cronbach’s Alpha) léifnegsewing 0.725-0.958 Fsiiamnnin 0.70 Tunndudsvanedis &
mmL%aaj’uaaﬂumwﬁﬁmmmaau%ﬂﬁ (Cortina, 1993)
nsATIEdaya

1. Madfdanssaun 1iun annud Afesay Anade dudsauuinasgiu anng
1 Araanalela Andudsyansavdusiug ieuansdeyaialugnounuuasuniu uazulan
Anade fafl 1.00-1.50 munefls seiuteniian 1.51-2.50 vaneds sedution 2.51-3.50
viefs sefuUIuNaNe 3.51-4.50 yunefis sEUNIN Way 4.51-5.00 vaneda seduinTian
(Best & Kahn, 1993)

2. adA@sayuu laun nsiiasnenluaagunislaseaing (Structural Equation
Modeling: SEM) Lilo3LAs1z1idnanavesn1dzginnslasuuvasvesgdadudayn qums
I warnsialuaandduamedninerfiddengfnssunisinudainnssunes
wiinaw lngnsiaaeuanunaunfugenndesadlunaauuRgiuiudeyaldUsedngainan
CMIN/DF < 3.00 A1 GFI, AGFI tiag CFl > 0.90 A1 RMR < 0.05 wag RMSEA < 0.08 (Hair et
al.,, 2010; Awang, 2015)
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HANISANYY
Foyalugmaunuuseuny

ARBULUUADUNINTIWIY 342 AU LDumande Sevaz 39.47 uazilumavie Souas
60.53 dwlueiflony 30-39 U Sewae 30.99 ongtieanin 30 U Anluiaway 27.19 01g 40-49
U Aniludesaz 27.49 wazerguinnin 50 U asdudesaz 14.33 dulugdszdunisdnm
Usyayes Amdudesay 61.99 @ﬁszﬁumsﬁﬂmﬁwﬂdwﬂ%zyiym% Andusesay 26.61 {3l
sgaunsfinwUSyyln Anlufesay 11.11 wazilszaunsfinuUsyyen anduiovas
0.29 Adswilsilongsuunnnia 5 U Asdudesay 50.88 o1gautiosnin 2 U Andudesas
15.20 919y 2-3 Y AniluFoway 14.33 wazengau 4-5 U Andudesas 19.59 Sauay 41.52
aglumbenuatuayy Sevay 19.88 aglumitsudeudngs Sevay 30.70 aglunmiieu
UfjuRnns Seway 5.56 egluniienuuims wazdouay 2,36 \Wuluims
nsnTadeudnuzinlUvasteya

Table 1 uansAadeAndsnuumInsgIu araud arauls uazduuseans
avduiusszrinudsdunaldvesiudsunsivnsdnm wuiduusdanalivosiauys
wlanggiinsiasuutas leun msiidvdwasgrsilgaunisal (TUI) msadsusatunnala
(TLIM) - msnsgaunadayan (TUIS) waznisedsdsmnuduiaanyaaa (TLIC) ﬁﬂ'%aﬁ'ﬂagj
lugae 3.90-3.99 aglusgduuin (S.0. agluyia 0.59-0.66) MuUsdunnlavesiauy sy
19T A nsfuauanunsavesnu (PCSE) minadlanluudd (PCO) aunds (PCH)
waznsiuAy (PCR) frnadvoglurag 4.02-4.04 agfluseduann (S.0. oglurag 0.50-0.56) 6
wUsdanalavesiiulsuninsiaSuasiandsg1wanedningt taun Mssuianuming (PEM)
n1sfuimNaunsaluau (PEC) Mssuinisindulasnignued (PESD) wagn13suinanseny
#o09AnS (PEI) Slrindvogluts 3.91-4.17 egluseduan (S.D.egluva 0.53-0.60) Huls
dunalavasianusurangAnssunisinanudauinnssy laun n1sdrsradumiau@e (IWBIE)
n1sasieauan (IWBIG) nsvinlvimudnlasuniseeusyu (IWBIC) waznisuiauAna
Uszgndld (WBI) fianadveglugag 3.70-3.92 agluszduann (5.0.0glu%s 0.57-0.60)
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Table 1 Mean, Standard Deviation, Skewness, Kurtosis and Correlation Coefficient of 16 Observed

Variables

TLII TLIM TLIS TLIC PCSE PCO PCH PCR PEM PEC PESD PEl IWBIE IWBIG IWBIC IWBII

TLI 1

TLIM 827 1

TLIS — .73** 81** 1

TLIC .67% 70 75* 1

PCSE  .40** .42%* 41** 36** 1

PCO  .40* 41** 41% 41> 75%* 1

PCH  .43** 43%* 44** 40* 72%* 82** 1

PCR  .41% 41** 39% 40* .70** .78 81 1

PEM  39%*  37** 32%% 32%% 53** 56** 56** 57* 1

PEC  .37% 36** 32%* 33%¢ L5h5** 3% 64* 8% 73 1

PESD .36** .33** 29%* 36** 50** .61** .62%* .64** .65** 75 1

PEI B5%F L 34F* 0 28%% 33*% 39** 47** 50** 49**  53¥* 1% 74** 1

IWBIE .40** .40** 39** 38** 48** b55** 53%* b54** b53** 57* 61* 56* 1

IWBIG .34** 36** 35%* 33%% 48** 54** B51** 55** B52¥* B57* 60** 56* .79%* 1
IWBIC .35%* .40** .39%* 41** 42%* 51** 48* 49* 48** 51* 57* 57* 67 76" 1
IWBII .30%* .35%* 30** 31** 40** .49** 50* 50** 53** 60* 59** L57** 66** .74** 78 1

Mean 399 393 396 390 4.04 4.02 4.04 4.02 417 4.03 391 373 392 383 374 370
S.D. 059 064 063 066 050 056 055 054 055 053 058 0.60 057 060 0.58 0.59

Sk -0.09 -0.18 -0.20 -0.08 -0.15 -0.26 -0.22 -0.12 -0.26 -0.01 -0.31 -0.02 -0.18 0.05 0.08 0.17
Ku -051 -049 -052 -045 056 027 0.15 0.09 -028 -020 043 001 0.27 -0.15 -0.23 -0.06

Note: *p-value <0.01

mInsradeUMILanuasdeya nuiiuusdunaldiamuniirimnud (Skewness) o)
Tuv23 -0.31 9 0.17 uazA1AILlAe (Kurtosis) aglugas -0.512 fia 0.56 Farrauilieg
NI -2 19 2 wazAulasegTendng -7 B9 7 wansdediolidnteyaiinskanuasuni (Hair et
al., 2010; Bryne, 2010) NaMTIATE RIS NTavduiuSvesiLUsEunaldne 16 FauUs 9
Humnuduiusszarinsuusianun 120 ¢ wuhidiussansanduiuduesiautsmnaiion
uAnAnAudegalifddyneadffiszdu 0.01 IneArduussansanduiudogsening
0.28 f1 0.82 wandliiiuinduusdamnuduiuglunsuan Tnsadudsyansavduiuslaiu
0.85 fodndunmdiiusiulusesufivensuld (Kine, 2005)

NAN15AATIZIUAANTSIA (Measurement Model)

HANITILATIERINAAN1TIAlAEN1TILAS1EIAUTENDULTIBUEY (Confirmatory
Factor Analysis) faudsuennei ¥n1sUseaumInsfiwesaieds Maximum Likelihood
MendInNTUSulinan T uzvedlUsLASINUIUAaNITInNANNaNN A UEDAAR B4
Audeyatdeuszdny laeild CMIN/DF=1.985, GFl=0.935, AGFI=0.907, CFl=0.980,
RMSEA=0.054, RMR=0.012, NFI=0.960 dadulumuinasifivansuléiie CMIN/DF < 3.00 ¢
GFI, AGFI, NFI tkag CFI > 0.90 A1 RMR < 0.05 Lag RMSEA < 0.08 (Hair et al., 2010; Awang,
2015)
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Table 2 wansA1timilnesAUsznay (Factor Loadings) vasdanusdanala aau
WoLluTI9IAUTENOUVOIILUIHY (Composite Reliability) kazArpunlsusiuadeiianin
gy (Average Variance Extracted) vaasiuwusuannddlulueg

Table 2 Factor Loadings, Squared Multiple Correlations, Composite Reliability and Average Variance
Extracted

Factor Squared Composite Average
Loadings Multiple Reliability Variance

Correlations Extracted
Transformational Leadership ~ TLII 0.868 0.753 0.922 0.748
TLIM 0.921 0.848
TLIS 0.877 0.769
TLIC 0.787 0.619
Psychological Capital PCSE 0.807 0.652 0.929 0.767
PCO 0.899 0.809
PCH 0.908 0.825
PCR 0.886 0.786
Psychological Empowerment  PEM 0.791 0.626 0.882 0.654
PEC 0.888 0.789
PESD 0.843 0.711
PEI 0.700 0.490
Innovative Work Behavior IWBIE 0.856 0.733 0.912 0.723
IWBIG 0.918 0.843
IWBIC 0.817 0.667
IWBII 0.806 0.650

v
1 o L% 3

Animtinesduszneuvesiuysdunaldvesiinysudannziinsasunlasey
Tutaa 0.787-0.921 Arimiinesdusznauvesulsdanalivosiulsulamumaisinetag
Tud9 0.807-0.908 At minesddsznauresulsinnaldvesinlsuaenisiaiuaing
g1unamedninenagluyie 0.700-0.888 wazAtmiinesdUsznavtesiLUsdunaldvasi
wUsurswgAnssum s dsuinnssuoglugag 0.806-0.918 Tneyneditodfynisadind
5EeU 0.001 wazfiAAunii 0.50 waneindinuiissnsadalaseadng (Construct Validity)
(Hair et al., 2010)

AAudeiiudsesdusznouvasiaudsuseia 4 ¢ fanegseming 0.882-0.929 Fe
A1111N37 0.60 LLamIﬁLﬁu'j'}ﬁmmﬁmmqL%qgjLsé’h (Convergent Validity) (Hair et al.,
2010)

AAuLUsUTILLRAsTiadaldiade (Average Variance Extracted) agluta 0.654-
0.767 BafiAnmnnin 050 uansidudsdanalivesiuusudslulinanisiasinrundiomss
W937tun (Discriminant Validity) (Fornell & Larcker, 1981)
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Table 3 W3suiflsursnfidesesrnnuulsusimaiediadald (Square Root of
Average Variance Extracted) veaauUsuraudazfdsuanstoyalunaiuuimuesiven
fuUszAvsanduitussevinsiaudsuladufuiuUsudsdy wudt Arsnfiaestesdinaiy
wsusuedsfiataldrngenivddudsyandanduiusseniafud sussdufuiuUsudsdu
NNA7 LEnINFLU A TiB IR T 89s1uun (Discriminant Validity) (Fornell & Larcker,
1981)

Table 3 Correlations between Latent Variables and Square Root of Average Variance Extracted

Transformational  Psychological Psychological Innovative
Leadership Capital Empowerment  Work Behavior
Transformational Leadership 0.865
Psychological Capital 0.582 0.876
Psychological Empowerment 0.461 0.804 0.809
Innovative Work Behavior 0.470 0.666 0.768 0.850

Note: The diagonal values represent the square root of average variance extracted

HaN153ATElnalaTeaE1e (Structural Model)

HAN1IATIVADUAUNAUNTUADAARDIVRILIAALATIAT A MaNIRF U U B ALY
Usgdnyd nendeainnisyiulinaniudenwuziivesiusunsunuitluaaiaiiunauniy
donndesnuloyalisusedny laeliA1 4 CMIN/DF=1.985, GFI=0.935, AGFI=0.907,
CFI=0.980, RMSEA=0.054, RMR=0.012, NFI=0.960 #udulunsinasifiveusuldde CMIN/DF
< 3.00 A1 GFI, AGFI, NFI wag CFl > 0.90 A1 RMR < 0.05 wag RMSEA < 0.08 (Hair et al,,
2010; Awang, 2015)

Table 4 Tngifunisasuardnsnanisnssvosnnizfinnisidasuudasuasnums
InimeriidsensiaiuamEasuImadnine wazAdvsnanensaarnedeNvesn1ly
Frhmsasuutas Nunednine) uazmsiauaiandasiunanisdninen Aldewgdnss
N5YUTIUINNTTY

Table 4 Direct, Indirect, and Total Effects

Psychological Innovative Work Behavior
Empowerment
DE IE TE DE IE TE
Transformational Leadership 0.051 - 0.051 0.132% 0.033 0.165%*
Psychological Capital 0.777* - 0.777* 0.079 0.500** 0.578**
Psychological Empowerment - - 0.643** - 0.643**
Square Multiple Correlation 0.648 0.608

CMIN/DF= 1.985, GFl= 0.935, AGFI= 0.907, CFI=0.980, RMSEA= 0.054, RMR= 0.012

Note: DE= Direct effect, IE= Indirect Effect, and TE= Total Effect
* p<0.05, **p<0.01
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HAN1TIATIEINUIINEHINN SR URUaI Ve dsRuTym e nan1amsaans

Y
aaa Y

LESUASINAIGIWINITRINeT ed1elafidedAgynadansedu 0.05 (DE= 0.051) YuUN
InenTBvinan1ansarensas a1 andssunniniven egnadifuddun1eadnn (DE=
0.777, p<0.05) Iﬂam’azéﬁmﬁmﬁauuﬂaqLLaznumﬁm'ﬁwmmmmaﬁmammu:dsﬂiau
POINTLETUASTHNA IO WA lasosay 64.8

uen i nefiinsuAsuuastesSidutynnidvinamanssenginssuns
ML InNTsuogNHlTudAgyn19ain (DE=0.132, p<0.05) d1uUBnNSNan19eoNv99n1IY
fuhnnswasuulasihunsiasuaiamdssiuaneininefifdenginssunisineuds
uinnssuveminnulififddymisadiafiseiu 0.05 dniunumednineTdvEnanmse
engAnssunsinudaianssuesdlifoddynieadffisedu 0.05 (DE = 0.079) usidl
DNBNANDDUNIUNITLATUFF1INGI91U1AN19IRTINe198 198 T d Ayneada (IE = 0.500,
p<0.01) FMFUNISLETUATNNGITIUIINININGITDNTNAN N TIHBNGANTTUNITVINULT
winnssneg19lvdsdAgyn19ads (DE = 0.643, p<0.01) miitlumaanansaesureruiuLls
PYINGANTTUNIIIUTInnssuveswtnauldsosas 60.8

d5duaznisaiusiena

MsAnBMENAveIn Iz UAsLLUAT YUMIRINeT LarmTaSuaias
$11NMNEIAINe1 AengAnssuMIIGuinnssuvemiinmy dnanisnaasuni
aunRgiuiitvueliva 5 auufigiu & Table 5 uazanunsaeAumenansIdulassd

Table 5 Summary of Hypothesis Testing Results

Hypothesis Result
H1  Transformational leadership has a positive influence on employees’ Supported
innovative work behavior.
H2  Psychological capital has a positive influence on employees’ Not Supported
innovative work behavior
H3  Transformational leadership has a positive influence on employees’ Not Supported

psychological empowerment.

H4  Psychological capital has a positive influence on employees’ Supported
psychological empowerment.

H5  Psychological empowerment has a positive influence on employees’ Supported

innovative work behavior.

[ YY) = a

1. nansAinwnuinnnzgiinsiisusdasresdedudyuidnsnalunisuinde

o

= .

noAnssun1sviaudauinnssuessfideddynieada Tnedadulszaniidunasiafu
0.132 Fafulumuauuigiute 1 lnsnuideves Setiawan et al. (2020) wuingihdedldla
Dufivewiunineuiazassniniusazauianuannsofiuandeiy Femeuai Ay
ansalinsatvayundnauusiazauld degragu Tunslinsiinaeuasdaiauauwuzun
wiinay fihdunumdrdgnazlaerluudmidnauagldsuusegslanniauaivas ns
nszviveain aenadesfiuauideres Afsar et al. (2014) wuinzginsasunlag
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dsafsengAnssuntsvheiduuinnssy Femfnisaduanufnuaznisihanudnlld
wazdanansliifiuinanuduiusseninsnneihnmsasuulasiunginssumsianuda
uimnssuveaninauiifinnududeuresnunarusserniauinnssulunsieudududs
A1y Fsaonndosiuaiuidoves Santoso et al. (2019) nuianeguinisiuasunyasdl
dndwaltauandongAnssunsviauduinnssy uaznginssunsinnudainnssudud
WU sdIUYRIBNTNAYDINITIUIAIINAINTTAVDINULBIDE19AT 1A TIALAENIEH NS
WasuwasionansufiRnuremidngu

2. NANSANYINUIIMUNIANTINEILBNTNaTUN1UINABNANTTUNITVINIULTS

'
aad LY

winnssuvesninau eg1slifiteddynsaianszau 0.05 nansiveliaenndesiuauidy
friuves Chen et al. (2021) dsldFnuAunguiegiiduninnuuszdanideadu lu
hewaluladiansauwna Hen1smeaeulaznsiuses dhedfeuazinm (R&D) dheusmsuay
A1edu Femuitumadnineweminauiidvinadenginssunismihnuilauinnssuves
wiinau lnefinslianuduasnissaivsianudilududsdiiou Tngeradumnain
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Chuensintu, T. (2009, January 6). Travel in the Footsteps of the Buddha to Bring Good
Luck for the New Year. Matichon.

Thesis:

Last name, first initial. Second initial if given. (year). Title of the thesis or dissertation.
Doctoral dissertation/Master’s thesis, Name of University. Source. URL (if
applicable)

For example:

Promrak, T. (2007). Women and Domestic Violence: Divorce as the Solution.

Unpublished Master’s Thesis, Thammasart University.

E-book:

Last name, first initial. Second initial if given. (year). Title of book. URL

For example:

Office of Pattani Provincial Culture. (2015). Religion Information. http://province.m-
culture.go.th/pattani/old/new_page 16.html
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Table 1 Hypotheses Testing

Hypothesis Relationships Beta SE t-value Decision
H1 People characteristic -> IR 0.12 0.08 1.56 Not Support
H2 Destination scenery -> IR -0.01 0.07 0.07 Not Support
H3 Destination image -> IR 0.16 0.08 2.06% Support
Ha Tourist Exp. of Esc -> IR 0.26 0.10 2.59%* Support
H5 Tourist Exp. of Es -> IR 0.22 0.09 2.46%* Support
H6 Tourist Exp. of Ent -> IR 0.10 0.10 1.00 Not Support

Note: *P<0.05, t>1.645, **p<0.01, t>2.2327, ***p<0.001, t>3.092 (one tailed);, SE: Standard Error
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Author Guidelines
Economics and Business Administration Journal

Thaksin University

Economics and Business Administration Journal, Thaksin University
concentrates on the subjects of economics, business administration and accounting
research, from their philosophy, concepts, and theories to their methods, techniques,
and applications. Economics and Business Administration Journal, Thaksin University is
the semi-annual, peer-reviewed journal of the Faculty of Economics and Business

Administration, Thaksin University.

General Principles
1. Articles submitted to the journal should be original contributions and should not
be under consideration for any other publication at the same time.
2. Papers must be written in either Thai or English.
Each paper is reviewed by the editor and, if it is judged as potentially suitable
for this publication, it is then sent to two or three referees for double-blind peer-
review. Based on their recommendations, the editor then decides whether the
paper should be accepted as it is, revised or rejected.
4. The copyright of any article published in Economics and Business
Administration Journal, Thaksin University will rest with the journal.
There are two issues per volume (June and December).
ISSN : 1905-2421 (Print)
ISSN : 2651-1592 (Online)

Editorial Scope
Papers should be in the following categories:

1. Research article

2. Academic article

3. Article review

4. Book review

It should be noted that research is not the only basis for an acceptable article.
Case analyses, creative concepts and applications, commentaries and other thought
provoking manuscripts will be considered. Particularly welcome are future-oriented
manuscripts that offer visions of economics and business administration in the twenty-

first century and practical implications for the new business era.
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Papers should be :
1. Single-spaced throughout
2. Times New Roman 12-point font
3. Ad size page formatting
4. Margin of at least 1.5” from the top, 1”7 from the bottom, 1.5” on the left hand
side and 1.0” on the right hand side, on one side of A4 metric white paper. The
length of the article should not exceed 20 pages.

Content order for paper
1. Title (please ensure that the title is short, simple and conveys the academic
focus of the paper clearly)
2. Abstract (summarize paper including findings and conclusions)
Body of paper
a. Introduction
b. Objective
C. Literature review
d. Methodology
e. Results
f. Discussion

4. References

Reference citations within the text
The reference system conforms to American Psychological Association (APA)

with only English in-text citation and references.

Citations in the text:

In case the citation of Thai documents, references must be in English and write
only the last name of the author and year

For example: Wisntl Yaguayy, 853uNs ASLUA wAzAYYY Untee. (2562). 31 N.A.

2562
Citation before the text is Chouyboonchoo, Sirichote and Noknoi (2019)
Citation after text is (Chouyboonchoo, Sirichote & Noknoi, 2019)
In case the citation of English documents, write only the last name of the author
and year.
For example, the work by ThuyUyen H. Nguyen and Teresa S. Waringin in
2013

Citation before the text is Nguyen and Waring (2013)
Citation after the text is (Nguyen & Waring, 2013)
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For multiple authors, use the full citation for up to three authors; for four or more, use
the first author's name followed by "et al." (in italics). A series of citations should be

listed in alphabetical order and separated by semicolons ().

Reference list style

References are to be listed alphabetically, last name first, followed by
publication date. The reference list should be typed single space with one line between
each entry. If the author refers to Thai sources, the reference must be in English by
mentioning last name, first name. Middle name. (if any) Year (Christian Year) and the
sources of information.

For example:

WISl Yy, 33UNT ALY wazlawg untiee. (2562). MsgausumaAluladuazAMNIN
MsuInnsifiavswarenuasinindvesiliuinssuraisdidnnsedind. 195479
LATYEAIANTUAUSITEING UM INeIaeTinEal. 11(1), 31-52.

Translated into:

Chouyboonchoo, N. Sirichote, O & Noknoi C. (2019). Effects of Technology Acceptance
and Service Quality on Customer Loyalty for Electronic Banking. Economics and
Business Administration Journal Thaksin University. 11(1), 31-52.

If the author refers to English sources, write the author’s last name, the first

letter of the author’s name, middle name. (if any) and sources of information.

For books:

Last name, first initial of name. Second initial if given. (year). Title of book. Publisher.
For example:

Kotler, P., Keller, K. L., Brady, M., Goodman, M., & Hansen, T. (2016). Marketing

Management (3™ ed.). Harlow: Pearson.

For articles in journals:

Last name, first initial. Second initial if given. (year). Title of article. Title of Journal,
volume(issue). Page range.

URL or doi number (if applicable)

For example:

Klawkratoke, S., & Lerdsrichainon, S. (2023). The Impact of Waste and Relevant Factors
on Economic Prosperity in Nonthaburi Province. Economics and Business
Administration Journal Thaksin University, 15(3), 175-188.

DOI: 10.55164/ecbajournal.v15i3.259881
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For chapters in books/collected volumes:

Last name, first initial. Second initial if given. (year). Title of the chapter. In Editor(s). Title
of the book. pp. xx-xx. Publisher.

For example:

Douglas, S. P., Morrin, M. A., & Craig, C. S. (1994). Cross-national Consumer Research
Traditions. In Laurent, G., Lilien, G.L. & Pras, B. (Eds.), Research Traditions in
Marketing. pp. 289-306. Boston, MA: Kluwer Academic Publishers.

For conference papers:

Last name, first initial. Second initial if given. (year). Title of article. [ Poster
Presentation/Paper Presentation]. Conference Name. Location. URL or doi (if
applicable)

For example:

Kongthong, L. K. (2020). New Dimension of Educational Management in Thailand: A
Case Study of Southern part of Thailand. [Paper Presentation]. 3 International

Conference on Education. Nakhon Sri Thammarat.

Articles in the Newspaper:

Last name, first initial. Second initial if given. (year, month, date). Title of article. Title of
the newspaper or publication. URL (if applicable)

For example:

Chuensintu, T. (2009, January 6). Travel in the Footsteps of the Buddha to Bring Good

Luck for the New Year. Matichon.

Thesis:

Last name, first initial. Second initial if given. (year). Title of the thesis or dissertation.
Doctoral dissertation/Master’s thesis, Name of University. Source. URL (if
applicable)

For example:

Promrak, T. (2007). Women and Domestic Violence: Divorce as the Solution.

Unpublished Master’s Thesis, Thammasart University.

E-book:

Last name, first initial. Second initial if given. (year). Title of book. URL

For example:

Office of Pattani Provincial Culture. (2015). Religion Information. http://province.m-
culture.go.th/pattani/old/new page 16.html
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Note: If two or more works by the same author(s) have the same publication date, they
should be differentiated by letters after the date. The letter should appear with the
citation in the text, e.g. (Bloggs, 1997a) and (Bloggs, 1997b).

Submission

Submissions to Economics and Business Administration Journal, Thaksin
University are made using Thai Journal Online (ThaiJo), the online submission and peer
review system. Registration and access is available at https://www.tci-

thaijo.org/index.php/ecbatsu

For any questions, please contact:

Faculty of Economics and Business Administration, Thaksin University.

140 Karnchanawanit Rd., Muang , Songkhla 90000 THAILAND

Phone: 66-74-317-600 ext. 1805, Mobile: 66-81-479-5605 /Fax: 66-74-317-698

E-Mail : ecbajournal.tsu@scholar.tsu.ac.th

All articles have been subjected to a double-blind review. Duplication, reprint, or re-
publication of any material in Economics and Business Administration Journal, Thaksin
University is prohibited without the written consent of the Faculty of Economics and

Business Administration, Thaksin University.
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