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Abstract
This research have 2 purposes 1) To study the behavior of purchasing products via online
channels during the promotion (Double day) 2. To encourage consumers to change their online
shopping behaviors. The research was conducted from a sample of 29 people who spent online
during the double day promotion period using the random sampling method.
The researcher conducted a questionnaire to collect data to used in this research with a theory of
behavioral economics known as nudge theory.
From research results It was found that the factors affecting the change in online spending behavior
during the promotion period at a statistically significant level of 99% had one factor is monthly income.
and factors affecting the change in online spending behavior during the promotion period, at the
statistically significant level of 95%, there are 3 factors: female, nudge by way of telling shopping
money to collect money and past purchase orders made online during the Double day promotion for
the past 3 months.
Keywords : Nudge Theory, Online Shopping, Double Day Promaotion
From research results It was found that the factors affecting the change in online spending
behavior during the promotion period at a statistically significant level of 99% had one factor is monthly
income. and factors affecting the change in online spending behavior during the promotion period, at
the statistically significant level of 95%, there are 3 factors: female, nudge by way of telling shopping
money to collect money and past purchase orders made online during the Double day promotion for
the past 3 months.

Keywords : Nudge Theory, Online Shopping, Double Day Promotion
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] 4 13.80

3TN 25 86.20

993 29 100.00
e

18-20 1 6 20.69

21-231 22 75.86

24 Tyl 1 3.45

99 29 100.00
selasalnay

#aanan 10,000 UM 10 34.48

10,000 — 19,999 LN 16 55.17

20,000 LAl 3 10.35

794 29 100.00
unanwas

LNanWasN Shopee 13 44.83

UnaRWasu Lazada 0 0

¥4 2 unanvlas 16 55.17

994 29 100.00
ﬂ’ﬂﬂﬂ']‘iﬂi‘l%’ﬂi’]ﬂ

Haand 1,000 U 14 48.28

1,000 — 4,999 1N 10 34.48

5,000 Ll 5 17.24

74 29 100.00
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A1599 4.2 uansanuangidvinnimaasawgAnssunisidanaeenladlugeelsTuduluusazngy

snwouzialiaeangusinatng auon dszaunaduia  lilsvaunadnisa
UszLnngun1snaaas

ngqu Saving 10 9 1

n4au Stock 9 5 4

naN Promotion 10 6 4

MU 29 20 9

v v 1
Tunrsideyandinssidaaadia Ineiisn Run Regression luasausntiis lsdeniiaziudaya

asuvnFauls tnelddayaanngusicetig 29 Aufayldnansil

AN9199 4.3 HANNTLUTZNNUNITULLANARS Logit AReRE MLE

Aauls Std. error slope P-value

Female 2.29939 0.827889 *
Age 0.425185 -0.00305243

Income 0.301864 -0.0979956 *
Shopee & Lazada 1.44934 0.132341

Nudge saving 1.27432 0.290605 *
Nudge stock 1.86601 -0.128381

Total 0.782711 0.231793 **

Ua9aINNINImaaes iunisindeyauifunanisdszuininisdssuuuanaaslaan (Logit)

P o Ve =< . 9 ' = A v ° a .
WWT1291AN P-value ALWINAL 0.000132641 TIAIUALNIN 0.05 adlaan uuuataaslaan (Logit)

1 o

v v
AaaniulAuilanizaallsdassianuaninmaaaulyyn Multicollinearity Iaald3s VIF napa laiilsn

2
o [ =

wilsda22lANNAN VIF H0nN97 10 unnada lddands8as2 aRduwus iYL wanadn wuuananaiildina

1Tyn1 Multicollinearity
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N5UszaIUNITULLAIARIENNISD mnammuamm«ﬁan
¥, = 1.09 + 0.83Female;* — 0.003Age; — 0.1Income;* + 0.13ShopeeLazada; + 0.29Saving;* — 0.13Stock; + 0.23Total;*

AINNTLTZHIUNITULLANABINANBLLULARINADN klanansLszaneanunladn

Female #AN¥IfL 0.83 utlamanldan mem:lq%mfaﬂmLﬂ?;ﬂuuﬂquﬁmwmﬂ%w
aaulailudaslstudul ufsmefiatunnndnneau 1 0.83 win Tnefiladfynneadad 0.05

Age AT -0.003 ulapaulddn ergazdlanalasuudaemgAnssunisldansaanlay
TutnaldsTudililufirnnefianas 0.003 Wi delaifdedAoynneadia

N e v, oA o & A a
Income AN -0.1 LL‘]J@@']’]NllW)’W ﬁqﬂ?'\ﬂimmﬂLm@uLWNTu 1000 UM T‘ﬂﬂ'\@m‘wqmﬂ??ﬂﬂq?

o o

4aneeaulallugaellsiuduaziasuuaslUlufianefintuazanas 0.1 winlaedlod Ayn1eadan
0.05 (3nela Iduaaidu 1 W)
Shopeelazada HANYINAL 0.13 ka2 1xlA31 UINNGUNAADIULADNTOAUAINIUTDINIIN

ShopeelLazada azfilenailanundasnniinssunisldaseauladludesllsindulilufianefiado

o o a

unndn@enTetenzrnunanlesy Shopee 38 Lazada 0.13 Wi mMuummmmmam

Saving #ANNAY 0.29 wilaaauladn nguAaet19NgN nudge A183T saving aziilania

al

1 b
aaKX

wasnudamginssunisldanaeaulatilugosllsTud "L‘ﬂsluﬁﬂmwmwmﬂmﬂﬂ@mm nudge A3833
stock Wag promotion 0.29 1111 Imﬂuuﬂmﬁmmm“ 0.05

Stock HAWINAL -0.13  uilamaulidn nguAaeenanign nudge Aa83% stock aziilania

v

1 b4 1
wanuutlamginssunisldanseanlallugaslstudulilufianeiintudesndinguiign nudge faeaa

1 o o o aa

saving LAY promotion 0.13 1 %Q1§J§Ji¢ﬂ@’1ﬁﬂ.l%’1<i@

1 1 v
Total HANWINAY 0.23 wlapulad winaanni1sdaT mqm\ﬂ,m 8.8 114 10.10 AN 1000 LN

[ '
a

T@mmqumﬂammﬂmw@@ﬂ@u‘“lu%ﬁﬂﬂu%u@ wasuaslilufian1efiftuaziiaiu 0.23 wih Tas

% o [ % d

HAATYNNADFAN 0.05

o a Y o o v Yy ! ¥ [J ﬂ.ﬂ
ﬂ@ﬂ@’]ﬂﬂ’]ﬂ/}LiquﬂVlWﬂ’]iﬂifbﬁ\l’]ﬂm’]ﬂmi_l@’]@’ﬂ\‘iLLZ\]’JVLC'WI@@?‘IJ’J’] NINLTIAANNT LUUATRAINA

o o a

ge wanidoutlsdasenliudAtynealiAviaunaiies 4 dourls laun Female, Income, Saving uaz
Total HfunansiszanunissaaulLanaesiaan (Logit) anAs Tnadauiungusnet 19Masn 29 AL
azlnansil

AN5199 4.4 HANNTUTTNNUNNTULLANASY Logit A28RE MLE

Aauils Std. error slope P-value
Female 2.15580 0.791436 >
Income 0.259532 -0.101371 e
Nudge saving 1.26310 0.319926 *
Total 0.647815 0.239402 *
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¥, = 1.19 + 0.79Female;* — 0.1Income;** + 0.32Saving;* + 0.24Total;*

wdanan1sUszunaslagn
a 1 o 7 a al dl a EZ3N
Female NAWINTL 0.79 wilamanlaqn wenigearilentaddsundasnginssunisldane

|
o aaa

aaularludasidstudullunian1annausinndnasu 9 0.79 wih TnelddAynisansan o.0s

N e P YR a & : Py o
Income AN -0.1 LLﬂ@ﬁQ’]NVLQrJ'] ﬂqﬂﬁ\qﬂimm@Lm@uLWNmu 1000 UM (WuQﬂﬁ\’]HVLm AR 1 WU

1 1 ! 1 b4
Tl I@m@ﬁwqﬁﬂimJﬂﬁﬂ%@'ﬂH@@uvl,@u“luﬁq\ﬂﬂiiuﬁu%maﬂuuﬂmiﬂluﬁﬂmqﬁﬁ%@mmm 0.1 171

a o aa

Imf;llluilﬁ"lﬂﬂ_l‘wwﬁ 0.05

Saving HAWINAL 0.32 wilaaanladn nguaaetnafign nudge A283T saving azilania

'
| =

wasuulaswgAnssunisdanseauladlugasllsludullufansiiatunnnndnguitgn nudge Kaeida

o o

stock WAL promotion 0.32 Vi1 TnefivedAumneadng 0.05

o

1 14 v 1 v
Total HANWINAY 0.24 wapulAd7 BnaaAN138ITaTINAILA 8.8 119 10.10 WXL 1000 LN

'
a

T@mmqumﬂammﬂmw@@u1@u“lumqqiﬂaiu°nu@ wasuuladluiemefiituasiind 0.24 wh T

o o

WedATYNNADAN 0.05

#gUuan1sAnm (Conclusion)
ann1sAne wudn ngusnaddaulunjilumandsinefnduieass 86.20 1998 UIUNAN

o ' o =2 = | , = v A | )
FAIBREUIININUA Sﬁﬂﬂﬂqﬂq@\yﬂumrhﬁ 21-23 1 ﬁ"]?;limm@lﬂ@u@ﬂiumqq 10,000 fN 19,999 UMM U ﬂqﬁ\shj

a
"y
o c o/dayiz o

unaANasuIe Shopee ua Lazada lunisdsdeduiieenladiazisannisdsmoduandaunas

% o v

eaudeaulailugadi/sludu Double day 3 \neudaunastieandn 1,000 lngann1maaeaiunLdn

nsaziadasizuandudeltuiuduiuduiilssannmaniigalnglu o aan 10 puilwginssansld

mne

e D
S,

AnenalalllufiAniefingy sesasunilunisasingaedasnlsTudunduniating LargaAvinuAang
a ¥ aa (22 a 2 dldg/
aznimmnednafandusntananldleld way memamqﬂ@wmﬂu@ﬂmmm@qumﬂﬁumﬂmw
@@Lﬂ,@u“luﬁqﬁﬂﬂuﬁuwurhﬂ%mnmm@m’@ma‘Lﬂ@ﬂuLLﬂqumﬂfra‘umﬂmﬁhﬂ@@u1@unlu°ﬁqqiﬂsiufﬂu
e e o e - - e no v o A 4 -
o szAudg Aynaeana 0.01 § 1 Tadelaun meldvienen uazladendenasaniaasuulamnsinsss
nsldanaaauladludasllsludu o sesudadnAynneada 0.05 § 3 dadaldun twAndeun J9as
ARAAFAINTLNANITIRLUDY WDAN LA (2565) 1FRIN17ANE1TTaded9uLs2aun 19N 1TnaANF9NaRBNIT
Andulagaduiiaaulall vanguiatuaisd Z Tungamnwauiuas nnsazinsedsuan Rudeddauiucy
WL wazeeannisdaTeduAdaunaanyinnisdediadumieaulailudaallsludu Double day faunas
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fﬂ'm‘wN@@ﬂ@ﬂﬂﬁﬂﬂwfummmﬁuﬁfmﬂwﬂﬁlﬁmn'ﬁu azrinlanImAaes AT IR TuNaaHET
daanluszeenanin

2.2. uzeenuuLNImasasiaaanvasuazianlval iefiazinlingudnaaasdidiniegn

a a vl [ e—dlald?j ! a’l‘
ﬁ:ﬁﬂC'W\IZ]ﬁlﬂ??Nl‘VlNN@@WﬁVIWﬂquﬂﬂ')qu



QW?@W?Lﬁ?ﬂﬁﬁ’mMfLL@tNTEI‘LI’]EI@’]ﬁ’]?mt 14 (27) : 69-82 81

'
o a

U 14 @fud 27 wnsAw - AQuia 2566

LANATANND (References)

Atiwat Vonglaham. (2564). wgRngsun1saaLdsnnigane. [seuveaulai]. WG

https://mis krirk.ac.th/librarytext/MBA/2562/F _Atiwat_Vongklaharn.pdf. (19 faAxN 2565)
Marketingoops. (2564). WeRANSSH “Wnradaaulalne’ fidfaulduaz@ed “wusus” daq

Ususa Wi, [szuveeula]. uwaeian

https://www.marketingoops.com/news/insight- consumer-shopping-online/. (19 AAIAN 2565)
Post Family. (2563). “§riauléiifFay dnaanainssunisiavasgniilasulivas coviD-19.

WURINHN httos://oostfamilv.thaiIandoost.com/ecommerce—insiqhts/wqﬁﬂi?Mﬂﬂi%‘u@\i@ﬂﬁ/.

(19 AA1AN 2565) Prachachat. (2560). WeAnssunIstarasaaulatuasaulng.

[szuveaulai]. umasinn hitps:/www.wynnsoft-solution.com/UNANN/NOFANITH-N19TEUB

aaula-aas-aulne. (19 narAn 2565)

Thaler, R. H. (2018). Nudge, not sludge. Science, 361(6401), 431-431.

Think with Googles. (2562). 1.|°V1L%'ﬂuaﬂ’uzi@?a%lm"lwiju?‘inﬂ"lumﬁmaﬁ@ﬂ’ﬁq. [seuvaaula].
Lm@'\‘iﬁlm https://www.thinkwithgoogle.com/intl/th-th/consumer-insights/consumer-trends/
thailand-shopping-insights-2019/. (19 Aa1AN 2565)

nadinto dmulsransd uaz ANaNA nede. (2560). ﬂ’]iﬁﬂ‘lﬂﬁwqaﬂiis\mﬂ‘i‘%@LL‘LI‘LIvl,aﬂﬁ"J’NLLNu
anamiluduazaania. [szuveeulasl]. unaenun
https://mis.nrru.ac.th/gradjournal/uploadify/uploads/Test/674%2009-02-18%2001-13-31.pdf.
(21 RAAN 2565)

Fa9anu W3y, (2564). nouwgAnssuduiTna. [sruveeulas]. unasian
https://maymayny.wordpress.com/2014/12/06/%E0%B8%9A%E0%B8%97 %E0%B8%97%E0%
B8%B5%E0%B9%88-2-
%E0%B8%97%E0%B8%A4%E0%B8%A9%E0%B8%8E%E0%B8%B5%E0%B8%9E%E0%BS8
%A4%EQ0%B8%95%E0%B8%B4%E0%B8%81%E0%B8%A3%E0%B8%A3%E0%B8%A1%ED
%B8%9C%E0%B8%B9%E0%B9%89/. (19 RaAN 2565)

Tnawndlas. (2563). 5 AN Sales s lagnadataaula. [sruveeulail]. wasun
https://www.scb.co.th/th/personal-banking/stories/life-style/5-online-shopping-festivals.html (19
AAIAN 2565)

WAINg ANla. (2564) ﬂqﬁ’ﬂmﬁy@auﬁm@ﬂaﬁﬁdqcmﬁi@miﬁ’ﬂau"lmﬁ@néﬁuﬁwm;ju’%‘[nﬂ.
[szuveeulayl]. uwaefian
https://archive.cm.mahidol.ac.th/bitstream/123456789/4510/1/TP%20MM.011%202565.pdf.

(23 maAN 2565)


https://postfamily.thailandpost.com/ecommerce-insights/%E0%B8%9E%E0%B8%A4%E0%B8%95%E0%B8%B4%E0%B8%81%E0%B8%A3%E0%B8%A3%E0%B8%A1%E0%B8%81%E0%B8%B2%E0%B8%A3%E0%B8%8B%E0%B8%B7%E0%B9%89%E0%B8%AD%E0%B8%82%E0%B8%AD%E0%B8%87%E0%B8%A5%E0%B8%B9%E0%B8%81%E0%B8%84/
https://www.wynnsoft-solution.com/%E0%B8%9A%E0%B8%97%E0%B8%84%E0%B8%A7%E0%B8%B2%E0%B8%A1/%E0%B8%9E%E0%B8%A4%E0%B8%95%E0%B8%B4%E0%B8%81%E0%B8%A3%E0%B8%A3%E0%B8%A1-%E0%B8%81%E0%B8%B2%E0%B8%A3%E0%B8%8B%E0%B8%B7%E0%B9%89%E0%B8%AD%E0%B8%82%E0%B8%AD%E0%B8%87
https://archive.cm.mahidol.ac.th/bitstream/
https://archive.cm.mahidol.ac.th/bitstream/123456789/4510/1/TP%20MM.011%202565.pdf

QW?@W?LF]?‘]:@W\@MfLL@SNTEI‘]J’]ﬂ@’]ﬁ’]?mx 14 (27) : 69-82 82

'
o a

U 14 @fud 27 wnsAw - AQuia 2566

WA FUF3. (2565). ﬁq'ﬁ'ﬂﬂ'quﬂsmumqmsmmmﬁdmalsi'amsﬁm%u’lq%’yﬁuﬁ"mau"l,aﬁmmn'éju
\uuasdy z lungaunwavnues. [szuueela]. TR
https://s006.tci- thaijo.org/index.php/apheit-ss/article/view/255438/173020. (23 ;ATAN 2565)

Agasnly sesuandi. (2559). msAnwmgAnssauasiadafidenaliiinanunsladeduiriu
dumadidnrasfuilnalundaziaaisdu. [sruuseula]. R
https://digital.library.tu.ac.th/tu_dc/frontend/Info/item/dc:93827. (23 AANAN 2565)

anatl AN N, Nse fasssuinig, sunau ATARNANT, WAz 01 ) § AN W AN 314 (2565). nsaziniitadaasy
1403 naaRnTannsneAsEgAanfidaginssiiuaiaFeulungamnumiuas. 91s81s31Ng

NWINENAENANITATING NYBAAFATUATRIANAIERT. 42(1). 20 — 35.


https://so06.tci-/
https://digital.library.tu.ac.th/tu_dc/frontend/Creator/personDc/92208

