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ABSTRACT
The objective of research has studied the effect of marketing culture orientation on
the competitiveness of hotel business in Thailand, collecting data from 156 hotel executives in
Thailand and a set of questionnaires was the research tool. Statistics used for data analysis were
multiple correlation analysis, simple regression analysis, and multiple regression analysis.
Marketing culture orientation was regarded as independent variable that has relationships and
positive effects on competitiveness. The results revealed the following findings: 1) Marketing

culture orientation in the aspect of interpersonal relationships had relationship and a positive
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effect on competitiveness overall of the efficiency of customer service and the market share.

2) Marketing culture orientation in the aspect of selling task capability had relationship and a

positive effect on competitiveness overall of labor productivity and the efficiency of customer

service. 3) Marketing culture orientation in the aspect of internal communication had relationship

and a positive effect on competitiveness at overall of labor productivity and the efficiency of

customer service. And 4) Marketing culture orientation in the aspect of innovativeness had

relationship and a positive effect on the competitiveness potential and labor productivity.

Keyword : Marketing culture orientation, Competitiveness, Hotel business in Thailand
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