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ABSTRACT
 The current study aimed to study guidelines for designing and producing 
souvenir products in Burrirum Province, Thailand. The study focused on investigating 
original products, art and culture, and consumers needs for designing a guideline for 
designing the souvenir product characteristics of Buriram province. The data were 
collected by a questionnaire designed to use in gathering Þeld data, a semi-structure 
interview form, and observation form for colleting characterist ics of products. 
Products data were collected by a random sampling of tourists and souvenir shops. 
The collected data were used to design a model of producing souvenirs of the 
province which was evaluated by experts in the area. In the Þnal stage of the study,
the evaluated design would be used to specify model for designing the products 
which was evaluated the marketing possibility by experts, merchants, and consumers. 
 The model for designing souvenir products of Burrirum province includes culture 
and art representing cultural characteristics of the city which is related to Khmer culture 
including stone castles and Vishnu stone sculpture which have been identity of 
Burrirum province. Customer needs could be divided into 1) the need of patterned 
and shaped product for high income customers, and 2) the need of patterned, 
shaped, sketched, and handcrafted products for the average income customers, 
and 3) the need of the shaped, patterned, and handcrafted products for low 
income products .  Handcraft  i s  the appropr iate method for  al l  the needed 
products.Vishnu stone sculpture was designed a product with size of 9 X 32 X 16 cm 
and was rated at the satisfaction level at (3.91 /5). The second prototypes was Prasat 
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collected by a questionnaire designed to use in gathering collected by a questionnaire designed to use in gathering 
interview form, and observation form for colleting characterist ics of products. interview form, and observation form for colleting characterist ics of products. 
Products data were collected by a random sampling of tourists and souvenir shops. Products data were collected by a random sampling of tourists and souvenir shops. 
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Phanom Rung stone castle designed as a desk clock and wall clock size 5 X 25 X 20 cm 
and 3.5 X 26 X 26 cm, and were rated satisfaction level at (4.06/ 5). The third 
prototype emphasized for low income customers which was designed to have 
gate guardians with the gestures of traditional children’s in the size 6X 6 X 10 cm, 
and were rated at satisfaction level at (4.15/5).
 The important factors affecting the design of the product were cultural 
characteristics of Burrirum province, study of the traditional products, tourists’ needs, 
and theories in designing products. The factors could used to consider in developing 
commercial product design in SME business.      
 Keywords : Souvenirs., Designs., Buriram Province.
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