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ABSTRACT
 This study aimed to investigate, 1) ideas on program production for presentation through 
the television station via internet, a case study of VRZO program, 2) strategies on the VRZO program 
production for presentation through the television station via internet, 3) VRZO program assessment, 
and 4) attitudes of VRZO program audiences towards ideas on the VRZO program production. The 
sample group in this study consisted of 114 people watching the VRZO program in Chiang Mai 
province. The qualitative data collection administered with VRZO program audiences.
 The Þndings showed that the VRZO program producer produced the program based 
on his observation about Thai teenagers. He found that they liked to talk about their problems 
to others via social online networks. This led to his ideas to produce the VRZO program. The 
strategies on the VRZO program production comprised 4 steps: 1) planning before producing the 
program, 2) preparing the program production, 3) producing the program, and 4) after producing 
the program. The VRZO program producer had 2 forms of the program assessment; 1) formative 
evaluation (pilot testing, on going) and 2) summative evaluation. Based on attitudes of the 
audiences, it was found that they had positive attitudes toward the VRZO program production. 
in terms of content, style, presentation techningue, and moderator that there were joinful and 
novel. To reßect ideas for teenagers to see through the society, the VRZO program producer 
should produce content which is clearer and more reliable.
 Keywords : Television station via internet, Strategies on VRZO program production
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