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ABSTRACT
 The study entitled ‘The Role of Buriram United Football Club for Tourism Promotion 
in Buriram Province’ aim 1) to study context and situation of tourism in Buriram province,                     
2) To study the role of the Buriram United football club that have affects tourists to Buriram 
province, 3) to analyze the role of Buriram united football clubs that inßuence to promoting 
tourism in Buriram province.The study used mixed methods research of quantitative and                      
quantitative research. The study used a survey questionnaire to collect data from 384 Thai tourists 
visiting Buriram Province. The statistic techniques applied to test the study were percentage, 
mean, and standard deviation. The research Þndings are found as follows:
 1. The overall travel situation in Buriram province was good. They development a 
popular tourist destination, especially to establish sports tourism attraction to attract visitors to 
come to Buriram province.
 2. The most favorite Buriram United football club of tourist is come from other                 
provinces (57.8 percent), which has more than numbers of people in Buriram province. Most of 
tourists came from the Northeast, most of Surin province and Roi - Et province, and tourists from 
the region most of Pathum Thani province and Nonthaburi province respectively.
 3. Buriram united football club have three role to promote tourism of Buriram; inter-
personal roles, information role, and decisional role
 Key Words : Role, Buriram united football club, Tourism elements, Service quality, 
Buriram province
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