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Development of Health Promotion Model for Diabetes Mellitus
HighRisk group by Applying Social Marketing Strategies in

Maha Sarakham Province
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Abstract

The objectives of this study were to 1) develop by applying social
marketing strategies for diabetes mellitus’s high risk group; and 2) evalu-
ate the health promotion model This study was comducted in 3 phases.
The first phase was the study of problem conditions from related literature,
previous research work, and diabetes mellitus situations, and seeked
for social capital facilitating the development of health promotion model

for diabetes mellitus’s high risk group An experiment group consisted

Jsansgow:=gau
Un 23 wns#ns e 2555

83



of 44 subjects with diabetes mellitus’s who lived in moo 5 and moo 19
Ban Ladpathana, Muang District, Maha Sarakham Province. The control
group were 44 civil servants and social security scheme members who
were diagnosed, received a regular checkup and took care as a high risk
for diabetes mellitus in Maha Sarakham General Hospital. The second
phase was concerned with the development of the health promotion model
using social marketing strategies with the community participation proc-
ess, involving promotion programs : “Knowledge Promotion Program”,
“Harm Communication and Warning Program”, “Let's Move the Body’

program”, “Successful Person Program”, and “Promotion of Organic
Vegetable Farming”. The third phase was the model implemtntation and
evaluation. Structured interview form and physical examination were used
for quantitative data. collection. In-depth interview, focus group discus-
sion, and observation were used for qualitative data collection. The study
was conducted from June 1, 2008 to December 31, 2010. The result of
the study found that both experiment and control groups did not show
statistical different in BMI blood sugar and HDL triglyceride. After the
experiment, the experiment and control groups had statistical differentce
of mean. This study has revealed that the health promotion model with
community participation and application of social marketing strateges®
were able to change unhealthy habits related to diabetes mellitus’s high

risk group due to its result in delayed development of the disease.

Keywords: a model for health promotion development, population at risk

from diabetes mellitus  social marketing
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