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Adstract

The objectives of this study were as follows: (1) To compare a difference between Demographic
Characteristics with Digital media using behavior of Phu-Thai citizen; (2) To compare a difference between
Digital media using behavior with Digital media utilization of Phu- Thai citizen; (3) To compare a difference
between Digital media using behavior withDigital media using satisfaction of Phu-Thai citizen; and (4) To
examine a relationship between Digital media utilization with Digital media using satisfaction of Phu-Thai citizen.

The researcher used a sample of 400 cases was selected by quota sampling method and analyzed
the descriptive statistics by SPSS program to find out the Percentage, Frequency, Average and Standard
Deviation. Test a difference by Chi-Square statistic. Test a difference between averages (F-Test), analysis of
variances (One Way ANOVA)with Least Signification Difference (LSD) to test the relationship of values by
Correlation statistic and find out the relationship between both values.

The result of the study was found that Demographic characteristics of Phu-Thai citizen users are
female more than male, aged between 18 to 30 years old, bachelor’s degree graduates, married and employed
in a company that has a monthly income of 15,001 to 20,000 baht. Digital media using behavior of Phu-Thai
citizen was found that Facebook is the top of digital media were used and has the reason of using to reduce
the stress in a life.Usersconnected on a Smartphone device that spent time of 4 to 6 hours per day, period of
a day to use during 6.01 to 10.00 pm. and likely to be stable time to use. Digital media using satisfaction of
Phu-Thai citizen was found that a modern of a digital media is maximum were satisfied. Digital media utilization
of Phu-Thai citizen was found that first, an entertainment is maximum were used, followed by the communi-
ty participation and finally, they were least used to decision.

The result of hypothesis testing was found that Demographic characteristics and Digital media using
behavior of Phu-Thai citizen - a sexual, ages, education, marital status, career and average monthly income;
that’s different affected to Digital media using behaviorsuch as a typeof digital media, reason of digital media
using, device for connection, frequency of digital mediausing, time of digital media using, period of a day and
digital media using likely to different. Thedifferences between Digital media using behavior and Digital media
utilization in study case ofPhu-Thai citizen was found that Digital media using behavior differently affected to
Digital mediautilization as learning and receive information, decision, entertainment and the community
participation were different. Digital media using behavior and Digital media using satisfaction of Phu-Thai citizen
was found that Digital media using behavior differently affected to Digital media using satisfaction were
different. Last Digital media utilization and Digital media using satisfaction of Phu-Thai citizen was found that

Digital media utilization of Phu-Thai citizen related with Digital media using satisfaction of Phu-Thai citizen.

Keyword: Media using behavior, Media using satisfaction, Media utilization, Phu-Thai citizen
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