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Abstract

The importance of Artificial Intelligence has currently increased rapidly. Thanks to the success
in research and development, Artificial Intelligence has improved dramatically over the recent
decades. This made many business organizations enthusiastic in adopting Artificial Intelligence to
benefit their business in various ways, such as bringing Artificial Intelligence into learning and
analyzing data to find consumer insight, helping management to make better decision, enhancing
efficiency in manufacturing process, and so on. The development of Artificial Intelligence helps
business executive to effectively analyze a very large volume of data that has different format

and structure. Since the digital media in various consumer touchpoints is being able to record
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individual behavior from the interaction of the audience to the media, these types of collected

data can be learned and analyzed by Artificial Intelligence to understand individual preference.

Once marketers have a handful of individual preferences, market penetration can be implemented

by provoking each individual with a personalized promotional campaign.

Keywords: Artificial Intelligence, Market Penetration, Personalization, Big Data
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