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Abstract

The objectives of this study were to study the managerial preparation of startup business entrepreneurs
in terms of production, financial issues, services, and communication towards the sustainable business as
influenced by disruptive innovation in Bangkok Metropolitan Area. A close-ended questionnaire was used
as a tool to collect data; its content validity was checked by experts and the reliability test conducted with
40 non-samples yielding the value of 0.917. The questionnaire set was distributed to 400 startup business
entrepreneurs in Bangkok Metropolitan Area who were selected using the snowball sampling technique. The
data analysis was done by using the descriptive statistics, which consisted of percentage, mean, and standard
deviation, and multiple regression analysis was used to test the hypotheses with the 0.05 significance level.

The results revealed the effects of startup business entrepreneurs’ managerial preparation on the
sustainable business as influenced by disruptive innovation in Bangkok Metropolitan Area as following:
59.70% of production, 53.60% of financial issues, 47.60% of services, and 68.10% of communication, with

the 0.05 significance level.
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dudy il nsfigusznaunisldimaluladadia
WuinTeaflotuindougsia azvilvgsiaaiunsa
asagldainainuagainuazsiniia naeataaing
anufianelalifuanaAildiiuegsd aenndoady
Christensen, Anthony, and Roth (2004) ‘ﬁlizuﬁﬂéhasm
yeUsznoauntselumisunsng Avszavanudiia
Tutlagtu Wy duszneunisuisngia wiedusznay
mswiedn Auduanmslémaluladidvannduindou
iioifudenardlunisuinsiumalulad wagdszay
audnsadudUusznaunisdrumaluladidvia
seaulanlulagu

dmduludsenelne nsdeasugusznauns
selmilvsessumaasuutasianandnegiu fmienuy
ASuRnveunsduaiuLazatuayuUsENEUNNT Ao
dindeasudaunavuinnalsuasvuingay (aan.)
(The Office of SMEs Promotion, 2019) lagiiuleuy
Tfnnsatfuauuainniady Tasunsamu nsassmn
MsfnousuiAuINgBemy mamearaiioaing
AuuAmegIRY wazn1sadiaeTediReuddulh
nanti wazlatei laefitmguazasdiiielwssia
fiangtumsdiiiugsivegsielles ilewamdnenin
Jusznounisiiauisaassanudundmiagsiale
og198sBy uariamuwImuAnlunisaiegsiands
Ujtanns Teeltieseatielunsimsewliifiunime
ya9gsAaldagedalan uaziiiodinssvidyminay
TS nuidadndugussneums ethluuiuuissie
Tfarmanansalumsudsufingy

2. uwAnReafULIAnsTuRiRmUN T

ufmﬂssuﬁ'ﬁwm%mﬂuu*?mmiumqqiﬁﬁ]
Alduszlovdanmaluladadne ieasrauinnssy
Aupndrsnidnlusunsiiuyadivesgsiaifisuas
nsiawgsialul lagldaunninimanalulad
Advtardudduindoulugnisid uduimisgsiad
a1duANuldllIvveunalulad Wy us¥nuweuila

| 22 | s1sasunuss
Executive Journal

Isianninsdwindeuluguuuuansalnuddduinngsm
frumaluladadaiduniesdolunisdearsuuy
ATURS dwaliuseniufvagdsaiududiives
manevsiieAoud TudeusdnmiefinamuuTnnssy
umaluladfdva wuheiduusevuedilda vinli
Aaniswaumaluladfafauintuuazyilfiie
nsustusmumaluladaasia (Christensen, Raynor, &
McDonald, 2015)

wann{ Danneels (2004) way Kim and Min
(2015) na1a9 mndws s TanssuiivamLnduluds
Yayan1nsu (big data) 3udIN1IAATRUIAN (future
thought) kAEN1TYTUINITVBLALAZAIUAALTIOUIAN
sy Tasldinsesiomaluladadvauduindou
famnsaimuuinnssildessauysoiuuuiduguuuy
Low-end Disruption Adunsudsfufuguastunagsio
wae New-market Disruption Thduniswaundslug
fldiagusinguineu Tngorfoutanssuiifmuniu
Jushiundeusnomaluladfdsa

UaNANE NMITANBIVES MacFarquhar (2012)
wuin Femssyiiwesnsihuianssuiinauntuanld
Tumstuirdeussia dndudesseinsy idunsnvgiu
maagﬂﬁﬂﬁﬁ@g‘iﬁ%’uiﬁqamwmmmiLﬂﬁauLLUaaﬁLﬁQSﬁu
lulanveunalulagadvia Tiudmagfnssuvesiuslan
fidsuuvadlumudnvauzinuveinnazaaele Lile
deafunisidsuuadluldauimieusnmsvesguistu
sudsnsaeanufianelaegeradiouazniensuile
funsiUasuLlaswesgnAInasniial faensmuT
wifnawliiduguinsiauasiinnudilanssuaunis
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