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Abstract

Value creation for Thai community products through co-branding strategies is regarded as a
crucial mechanism for enhancing quality and strengthening competitiveness at both national and
international levels. The process begins with an understanding of the inherent strengths of
community products, which reflect local wisdom and cultural capital, alongside an analysis of
existing limitations such as inconsistent standards, insufficient technology, and limited access to
broader markets. Co-branding is presented as a strategic tool that integrates the strengths of business
partners-including distribution networks, modern technologies, and marketing capabilities-with the
identity and cultural narratives of local communities. This integration contributes to shared value
creation and the development of a credible image. The process involves selecting suitable partners,
formulating joint strategies, developing products and packaging, building brand narratives, and
conducting monitoring and evaluation to ensure systematic and sustainable progress.

Moreover, the approach highlights that co-branding generates not only economic outcomes
but also social and environmental benefits. These include job creation, the reduction of inequalities,
and alignment with the principles of sustainable development. The knowledge synthesized from
this approach can be applied as a practical framework for community product development, aiming
to enhance creative competitiveness while fostering shared value among communities, consumers,

and business partners in a balanced manner.
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