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Preparation of Thai Fashion Business for the
Participation in ASEAN Economics Community
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Abstract

In 2015, Thailand and 9 other countries in South East Asia will join to establish AEC, ASEAN Economics Community,
which will politically advance the economy and the society of these countries. The power of AEC will have a direct effect
on many of Thailand’s industries including the exporting of fashion industry. Thai entrepreneurs certainly need to be ready
and prepare for AEC’s economy. This paper has thoroughly collected important information from the government agencies,
private investors and other news sources, to study the possibility and pursuit of the business strategy for the exporting of
Thai fashion industry. The paper is focusing on the economic strategies of small & medium enterprises which specialized
in fashion and clothing, to create a better understanding of its industry’s vision, and the importance of marketing tools
such as SWOT and 8Ps. This paper will also intfroduce and promote the benefits of Thai Creative Economy, to support the
idea and solutions of small & medium enterprises in order fo survive and succeed in the future. In conclusion, this will help

prepare and support the entrepreneurs for challenging and strengthing the economy of ASEAN Economics Community.
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