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Abstract

Corporate social responsibility has been practiced as a company policy or a component of good image
in many organizations. There are concerns about negative impacts of traditional industries on the environment
such as global warming as reflected via environmental laws to curb those impacts. Consumers also value
firms’ reactions to care for the environment. To apply CSR with the business, a firm must pay attention to
community welfare and be more considered of its role to meet social expectations, not merely profits.

Therefore, corporate social responsibility must be considered and practiced for future growth and sustainability.
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