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Abstract

Facebook is a popular online social network site used by a great number of people around the world.
Educators found that human’s personality is related to Facebook usage. This article gathers research findings
regarding the relationship between Big Five Personality and behaviors of Facebook usage and draws conclusions
as follows. The extraverts are likely to use Facebook to build the relationship with friends; so they have a
lot of friends on Facebook. People with agreeable personality do not like to use Facebook, so they rarely
join activities on Facebook. People with conscientiousness personality do not use Facebook much, but they
like to upload pictures. For people with neuroticism personality, Facebook is much utilized for personal
profiles to express themselves online. However, people with openness to experience personality are usually

on Facebook to follow news posted by others and to express ideas.
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