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Abstract

Presently, business is highly competitive and intense, resulting from increasing population while
natural resources are limited. The competitions have caused problems of external perturbation and
uncertainty. As the environment changes, the organization has continued to increase the ability to compete
more effectively. Hence, the organization has to modify business processes to effectively meet the needs
of customers. The organization must employ a management control system, or strategic cost management,
tools and concepts of cost accounting. to help with decision making and effective cost management. The
strategic cost managements include activity based costing, activity based management, target cost, life-
cycle costing, total quality management, just-in-time, lean manufacturing, and sustainability accounting.
They are the key to the development of the organization towards excellence. This will improve the

organization performance to achieve sustainable and growth, and superior competitiveness.
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(2003) lalinannisdrAguuuduld 5 wuinig As
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