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Abstract

Creating shared value (or CSV) aims specifically to achieve the common interest goals, directing at
the success and sustainability of organization and whole society. Thus, this article displays the evolvement
of creating shared value; analysis of the differences and describes how the creating shared value developed
from the collected articles written by Professor Dr.Michael E. Porter and Dr.Mark R. Kramer in 2002, and their
articles in 2006 on the competitive advantage, which involved the corporate donations and the relations
between corporate social responsibility and competitive advantage. Later in 2011, those concepts had been
crystallized into creating shared value that focused on the organization is best interest and stakeholders’

benefit, leading to business stability as well as providing social assistance continuously.
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