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Abstract

Currently, organizations are continuously adapting to the intense business competition. In the age of
technology, the Internet specifically plays full and vital roles. Organizations take advantage of the Internet
in multiple aspects. One of those benefits is E-recruitment. Organizations adopt the online recruitment
system in order to attract qualified and suitable candidates to join and develop organization to desired
and aimed goals. The implementation of E-recruitment does not guarantee a success of recruiting the
right people, however. In order to utilize E-recruitment at the maximum efficiency, organizations should
seriously consider the psychological concepts of recruiting online to execute a quality recruitment and
achieve the organization’s objectives. Those concepts concern, for example, the issues of a variety of
information, media styles, convenience and ease of use, and privacy and information security, to ensure

that E-recruitment is a quality system and truly benefit the organizations.
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Aanssuwnuynegavesauludinueguussuusaulall
fadu peFnsdsFuRansuuazgInsIuseg Whdhity
gazste Tun1sd udunsuimminensuyesies
fAldsuusslevdanmaluladesulatdudeadiu lny
wngludunisassmdaidenyaains Alduiissuy
soulatidunfunumegiaduda iledaelveadnis
assmyaansliet1asinsa uagldydmunzandy
osAnns iy ladldidesudanladndeludgmeny
sulmisgmauannunasdug uenainudmilsdenu
violawanussnasuasinsauily

Avinauludagdulvinnuaulauasanudidayiv
MINURIUsEUUasIIYAaInseaulatiunan uaz
mamfaftazlfdoyanazBoudifvatueadnisiinanio
AnFUlIAlATLAL TINMUNIUNTEUUAINGTY el
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nsfesdnisagldszuunisassuyaainseeulald
ogamnzanLaziivsgAni iy Suduedrabeiiae
AesfnwikazidlananIninelun1sssuunsassm
ooulay @ylumsned 1) Fsesdmsiidlanginssu
warANFBINITYRNalATulugALAITaNINATY
fagldiuioulunsassmynainsidanuauisouas
winzaufuesdnisldunnitesdnisidlifinnnioy

nsfiivanganlug eadl nefelddndusnniaay
Ifussulunmsutstunsgsiadndae Tunsd esdns
VAR UN TN N TI1uINNNLUAUNITHAIU
syuumsassmeulad innezideinagdagliesdnns
uranla uagazaandenisldau dsazdeliguau
Andulaadnsauiuesans

a5199 1 Jadeanudisanasuuimeujifiitonsassmunainsiuu Erecruitment

Jaduarudsa
(Key Success Factors)

wuINUUREmTU E-recruitment
(Application Guidelines for E-Recruitment)

1. mﬂwmﬂwmwaqsﬁaa&a

(Variety of Information)

NsdeasTeyaNAINYANEATUNIU WU TaLANUFILDIANTS
SIUALLBUAVDIIUNUNIY ATRDULVIULATHAUTE YRS
AuiTmtuazlonalun1swauIeeITne

2. E‘ULLU‘U?JEN%E) (Style of Media)

A Y o Y o = a A
ponwuvdelviliddu viuady I3Uunmvsensiiiniuraula
sauludannsledenarunsalanauls (Interactive Media)

3. AnyazankazANdelunslay
(Navigational Usability)

wiulvidedinnulaniu sewmladiy Aumdeyaliegsasnin

4. pgnApsaNYSalvatlaya
(Information Integrity)

fanu nIadey wazlsuusloyatiauysaluazilutlagiu
agiane Nayaiiugiuraluuazdeyaanizeny

5. ANATAINYOIN T UANTWANNE
(Compatibility)

ponuuuliaansakaninalalunnszuuluRnis ynusiwes
(Browsen) s lUfsanansainfisinulnsdnidetioUseinm
aunsninule

6. ANLAITIIBINITINIY
(Functional Stability)

M3 warUFUUTIHDLAL TEUUDENIAILEND wASITALY
Weonulgymnisneg

7. MU gUNELarANLdlenanwal
(Simplicity & Identity)

WuesrUsenaunanuaddeaziiann diulsenauasy
Asdentinamung ldunawdunissuniwiuly wae
HRIYLDNANWANLALL AU DAL YIB UM INUVDIDIANTT

8. mmﬁa@mmﬁaﬁﬂﬂﬂg (Visual Appeal)

dsznousingg Tudedlddosdinann wazauysal wu
sUn I N3 3N Ilnudnmnzay fidnyssudieauie

9. anududiudnazlaonivvesdaya

(Information Privacy & Security)

I~ = PR & Y Y
fulgueuarszuunsessusasnuludiuimuazanudasnsiy
Yaloyaraiing

10. Anududu/auysaivesde
(Media Richness)

Wonltdeniianuudu Indeyaliunn aunsedufiten
fauNaulAiui Tn15E0a1SWUUADINIY WU AWMU
Interactive WolLuUYU
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