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Abstract

Nowadays, business has changed continuously. One of the most important factors causing a change

is the computer and telecommunication technology. The internetspecifically allows people to communicate

with each other faster and more conveniently. Everyone can access the information more easily and thus

form a huge social network that facilitatessocial commerce whichis a part of the E-commerce.Moreover,

social network is usedas a marketing toolto help consumers get information from a credible person,

makingthem find the products and services conveniently. Currently, the current boundary of social commerce

has expanded to be used as a social media tooland as content in the context of E-Commerce. The objective

of this article, therefore, indicates the selected different characteristics of social networks among Facebook,

LINE, and Instagram.

Keywords: Social Commerce, Social Media Characteristics, Facebook, LINE, Instagram
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