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Abstract

The purpose of the article was to publicize the concept that leads the organization to be a sustainable
social enterprise by comparing with the activities that were based on Corporate Social Responsibility (CSR)
of which many organizations were aware and which they held for practice. In fact, the concept of CSR was
used to maximize profits of the organization which simultaneously is responsible for the well-being of society
whether or not it was mandated by law. The primary goal of social enterprise, however, was to resolve
various social problems. The form of business could be either nonprofit or for-profit. If for the nonprofit
case, they had to form a management approach that reflected the sustainability of the organization. In

contrast, if they were for-profit, they would not provide dividends to shareholders, but use their profit to
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solve social problems or generate social development according to their founding objectives. Else, the
proportion of the distributed profit should be less than that used for social benefits as stipulated in the
founding objectives.

As aresult, if an organization tenacious in social enterprise needs to improve its sustainability, it should
run each CSR one by one, by rotating each employee to be the leader of the project to encourage employees’
participation. Each project should be linked to the organization’s policy; whose main goal is to be a social
enterprise. In this case, each activity, economic, social or environmental, may take long time, but the end
results would be beneficial to all stakeholders and enable the organization to be recognized by society,

community and the whole nation. Finally, CSR leads to a sustainable organization or social enterprise.

Keywords: Corporate Social Responsibility, Social Enterprise
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