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Abstracts

The purpose of this research is to study the factors that influence the purchase intention of environmentally
friendly menstrual cup products among female consumers in Bangkok and surrounding areas. Data were
collected using an online questionnaire from a sample of 400 people. The questionnaire used was checked
for reliability and content validity. It is a quantitative research study. Frequencies, percentages, means,
standard deviations, tolerances, analysis of variance, and multiple regression are used. Multiple regression
was applied for checking the consistency of the purchase intention model and testing hypotheses. The results
of the study revealed that health awareness, environmental attitude, and environmental value affect attitudes
toward green products. Meanwhile, attitude towards green products affects willingness to pay. In addition,
willingness to pay and word-of-mouth communication via electronic means affect the purchase intention
of green menstrual cup products of female consumers in Bangkok and surrounding areas. Such findings are a
useful source of educational information for those interested in future research. It reflects that entrepreneurs
should pay more attention to word-of-mouth communication via electronic means. This is in order to create

more awareness and access to environmentally friendly menstrual cups.

Keywords : Menstrual Cup, Eco-Friendly Menstrual Cup, Purchase Intention, Environmentally Friendly Products
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@it 2 doyavhluvesimeunuuasuaiy Usznouse 81y anuam seiumsAne edn s1oldiede
LG

duf 3 ipsinfiruaidiudsnaden $1uau 5 e SsuduussannisAnuues Chaudhary and
Bisai (2018)

dwil 4 anpsiamspszminguguam $1uu 5 dermu FauFuuzeanmsinues Sun and Wang (2020)

dil 5 iesinnuAvuAwInden 31U 7 Yo BeUTuliennnisAnuves Chen, et al. (2014)
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dwil 6 smsIansuendeuuuinso s umBiEmsetind S1uaw 6 Torau FsuFulsemnmsinn
¥84 Farzin and Fattahi (2018) Way Kudeshia and Kumar (2016)

dl 7 snmsTavimundsendndusididen Swau 5 dedan Fausuunmsfineives Choi (2014)

dauil 8 smsiaarunislafiazdne S 6 definu Feduusnmsfinives Richard, et al. (2004)

dudl 9 sasinnuAuiilate S 7 Fediam SsuFuusmnmsineines Boyetey and Antwi
(2021)

4.2 nsUssifiunnuilssnsaaznisiineideya

Tumsdsalfidenlduuvasunnuiansln (Closed-Questionnaire) Fdldnns1iauasdasn (Likert's
Scale) 5 3¢ (Likert, 1970) TumsUssiiuanuilsanssvesuuuasuay (00) {3emearnnuiissasauazudly
wuasuaawhegamndafmauiidwinty 1 washnmanerudeiuvestednm Tnsdsdennnguiaduusyans
weavhesauuA (Cranach's Alpha Coefficient : Q1) Tngviinns Pilot Test fungamnaes 30 518 Gawaponuyniauuss
ALY 0.70 (Hair, et al, 2014) Fdlghuuuasuaunszaneruvesnsssulat Wemmazmnifusunauuuasuns

Ingldszezinan 15 Ju Tun1ssiusindeya Awsiun 1 Sunaw - 15 Sunau 2566 Titundusegeustaamends

¢

o v Y] =

adeluaiuingwmmuasLarUsunmandnaseuniesnylan 13 400 1 wagilatandAwimmaduUsyan

wean1 ATEUUIA (1) VBINgUAI8879 400 518 TA108581I19 0.73 83 0.912 laun vimuafdudawinden 0.912

a o s A

nInszineuaunI 0.73 AuARIudIIndex 0.809 ViruaRnondniueiddes 0.845 Anudulafiazdny 0.874

¥ v
= =~ o I

msdearswuuiinaelindunsdidnuseding 0.877 uavanuadlade 0.874 Favimunsgluinasinveusuldiian
duusgdvsueant (00 1y 0.70 MnuuldatianssauniieniAiosas Anade Ardiuidetuuninigiu esuiengy
HnauLuUdaUay Uasnadaulannadiawuniga1amiy (Skewness) fifagsening -1.222 §i4 -0.625 uagaduilas

Pl ' '

(Kurtosis) flfnegsvwing 0.018 9 1.976 awansu (Tabachnick & Fidell, 2007) (A151971 1)

u

M50 1 MFATsimAdulsEansanduiusseninsulsiuuaziiulsnu Tngldgnsveaiiesdu (Pearson’s

Correlation Coefficient)

Correlation
EA HC EV eWOM ATGP WTP PI
EA 1
HC 539%* 1
EV 317 A36%* 1
ATGP .480** 520%* 702%* 1
WTP 619%* T13** 516%* .682%* 1
eWOM 531 67T 581** 674%* 735%* 1
Pl T61%* 690%* .380%* 558** 793** 633%* 1

T
aada o

*fjpdrAgnsedanszau 0.01
UGN : EA = ViAUARMUAIINGDY; HC = N1SATENTNAIUAUNMN; EV = AMAIMUEILINADY;
ATGP = virupfseanandueididey; WTP = anuidivlafiazane;

eWOM = n1sdeansiuuinnseunneunadidnnseiing; Pl = anuadlaze
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NH5197 1 HANITHATIEHAEUUTEENS aUFUNUSTEN I U SR FanUsanunuin weaztadedinanu

duitusiuneuinegalidedAgnsad@nsedu 0.01 InelA1agsening 0.317 fs 0.793 uazillofansana VIF uay

v
'

Tolerance Y04 UsASAY WUITAT VIF 8gsendng 1.00 fs 1.584 laifiu 10 8nise1 Tolerance danuindarag

581379 0.631 9 1.00 Feagsendng 0 > 1 Falnaliin Multicollinearity waganunsaindeyalunaaeuayufigiu

Ao MIATIgianneeLdanyal (Multiple Regression Analysis) (Stevens, 2002)

5. Han1339Y
5.1 wamsdanzideyaiugiy
o & e ' e @ a a @ v
MNToYANUFILVDINGLFIDE 400 AU WUT neuieg 1 TunAnge anunmlan Anduieay 88.3

dndlweidulidnindnw NSewaz 79.5 Tvungldwiedeiousyiteaniviewindu 15,000 um Andusewas 78

FJuNsinsnadeuARiskard L UgAUNIINTEIY (15199 2)

M19°99 2 uansARdslaza s uNLInSE UL UIIUAIRATH (Likert's Scale)

fuus Mean D AU
Uadeimundsuduindon 3.5930 0.82902 GR
Tadunisnsentinauguan 4.0115 0.77101 GR
Hadmsioansuuundeuniumedidnnseting 4.2688 0.62944 GR
Yaduvirundsendndnmididen 4.2890 0.59038 a9
Haduanuiinlefiozine 4.0725 0.70426 GR
awidladenandusidaseundiointlan 3.8239 0.79464 GR

NA3NT 2 ngusegdinnudndiuieriuledendwmadeanusdladondndusidisaundesndlan

aas A

AuALAsH NszduAaie 3.51-4.50 Faneisdianaisyauas (lne)sd InGans, 2558) Tunndade laendudiedidl
o ada i a o eaa I = ' 1 ad a ¢ I = ' o
VirueANfsienaadundden semandunsdemsuuuindeuniunddinnselind anudslanazdng nseseniin
AIUFUAIN ANUATATONERT U LagiruARAIUEIWINGRYN ANUEIRY

5.2 Wan1sInsziineinugaunladandndusidisaudeindlanvasussynnsinangsluun i

ﬂqamemmumLLasU%uﬂma

M99 3 ugnwnTeadevaLNAgIui 1 Jadeviruafsudanindendmanevinuedsonindnndives auufgiun 2
Uadumanseutindnugunwdmasievirupfnanindnmdiven wavauufgnui 3 Jaduruainudandey

Aan o AUARMADNAN NN

Fauls B Std.Error B tvalue | p-value | HANINAABUANNFAFIU
AAai 0.555 | 0.162 3.42 0.001
ViruaRUAIINdoN (EA) 0.154 | 0028 | 0217 | 5592 0.000 | gouSuANNAgIY
Msasentineuau n (HO) | 0120 | 0031 | 0.157 | 3.836 0.000 | wauSuANNAFIY
AnuANdUAILINGDN (EV) 0.633 | 0041 | 0565 | 15566 0.000 | gouSuANNAgIY

R=0.763 R =0.582 Adjusted R = 0.579
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M 3 wamsId wuih dadevirunidudanaden dadumsnsemindgrugunw uazdadnaein
FrudunndoudsnaseriruairenaniusididoesfuilnamandduniuiinsummamuasuasUiuama egned
oddyneadffisesu 0.01 Inedaderiruadsudaandey (B = 0.217, P-value = 0.000) Hafun1snsewingu
gun (B = 0.157, P-value = 0.000) uazdafonnardiduindon (B = 0.565, P-value = 0.000) &unsaNeINTal

firunRsanandutd el ldsanay 57.9

a a v A PR al a o  eaa | ] 3 o '
M990 4 LLammi'N‘VlﬂaEJU&?.J?.JG@’]‘LJ‘UEM q ﬂﬁ]ﬁ]ﬂ‘ﬂﬁﬁm(ﬂ(ﬂaNamﬂm%aleJH’Jﬂdwaﬁlaﬂ’nmﬁﬂﬁmﬁ]%ﬁ]’m

FauUs B Std.Error B tvalue | p-value | wanmsNAABUANNFAFIU
FAsil 0.585 | 0.189 3.088 | 0.002
VirunRsNanfuaaTe) 0.813 | 0044 | 0682 | 18586 | 0.000 | souSuaNuAgIY
(ATGP)

R=0.682 R = 0465 Adjusted R = 0.463

MM 4 wan153de wud Jadevirunfdendndnrididedmanonnudulanizdievesuilnn

aaa o

wiengdluuaiunnganmunuasuazUsuama egaditeddgneaianseau 0.01 lnedadevirunddondn o

337 (B = 0.682, P-value = 0.000) awsanensaimnudiulafiazdnglisosay 46.3

] a v o < :1' i | ' 9 & a o cw v o
M99 5 LLamGﬂi’lx‘WlfﬂﬂEJ‘UﬁlIiJG@Tu‘Ua‘Vl 5 ﬂﬁ]ﬁ]ﬂﬂ’n&lLc‘lﬂﬁmﬁ]xﬁ]’]ﬁﬁdwaﬁlaﬂ’nm@ﬂﬁ]“ﬁawaGlﬂm%ﬂ’ma‘umEJSﬂ"éIaﬂ

fuls B Std.Error B t-value | p-value | HaMIVAABUANNAFIY
ﬂlﬂmﬁ 0.178 0.142 1.253 0.211
anuifiulafiordns (WTP) 0.895 | 0.03¢ | 0.793 | 26.001 0.000 | souFUAILAFIU
R=0.793 R = 0629 Adjusted R = 0.629

v
' ' o a o

NENTNAN 5 wan1sITenun adeanuiulafazdnedanasiaanusslagenaniuandlsauntiosndlan

o 1Y aa

vofuslnamandgduaiuiingunmmumuasuarUsuuna egrefidedAgynadanseau 0.01 Tnedadeanudiuls

o

fiazane (B = 0.793, P-value = 0.000) @m1sangInsaiAINAlaToran MW tsnvlanlasovas 62.9

M50 6 uannsIedeuaNuRgiutedn 6 Jadunisdearsuuuinseliniunidiannsednddmasennudl

Fandnduaiargeudesnydlan

fauls B Std.Error B tvalue | pvalue | HANINAGBUANLAFIU

Al 0.413 0.211 1.954 0.051

mMsdeansuuulindeuiniiu | 0.799 | 0049 | 0.633 | 16308 0.000 | vaufuaLNAFIY

nediannseind (ewom)
R=0.633 R = 0401 Adjusted R* = 0.399
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Bee

INA5199 6 HaNITITENUIN JaTen1sdeansuuulnsalInkIuneBidnnseinddinanoniny

=]

al
% a W

goudniueitigeudissnylanvesjuslaamangsluluaiiuingunnuuasuazUSunma sgniltdedAyniaia

=)

szau 0.01 Inedadenisdeansuuuiinaeuiniiunisdiannsedng (B = 0.633, P-value = 0.000) awsanensal

AnussladananiunidreaunTesndlantssesay 39.9

6. d@yUunauazanusena

AaAUAIIndoudBnEnaderinuafnondndueiddes WeinnsiuiuaziiuanAdwinden guilaa

v v

aefimsuiudsuiiruaiieduduniaiudauludinn mnuaradsnandwalifuiinanidaiutdgwuantae

U

A a o ea

anpanmwindaudenszauliifayuuesiifdendnsurindulinsiedunden denndeaiunanisfinwinnuaiiu

Funndeudunszuiunsifieasairuafdendndunidides (Adhitiya & Astuti, 2019) wazlagiuguslnafiuualiu

v o a

AuriruARsiedwIndeu AN e ninmsnsenindedeyainriunansenudedaindomiindy Jaiaviauag
nasiendAnieidile senadesiunsihanudilavirunfivesvil) Wildendnd aeigueunlendsduazdmadonginsy

msdentdnansusinidulinssedwindon (Joseph, et al, 2022) unnlunindusimuadishugun maznseduliguslan

o = =%

milsfsmsidenldndndaeilu@inusyiiu aenadesiunisiinuinseylih galinseserdnduguainvesnuiesniy

o = = o

finagenflsfiwdniueimadeniifideguaimedissiaiiles Jayanti & Burns, 1998) FetlagUugauluderuidalviaim

q

v
v o a o 3

aulatulymuaniizainveswanadin lneduseniialunauinnnindnridmiuduszg dalundndusidieeundie

v v

sndlan Fudumadeniieananvnveslymdwindon wassienmanyalinsuanfduinsgiumdduanden

o ada

wanslAwiuian1sasentnd sunfnaudsnndeunn vnlmaaviruailunisldladawndauuazdmal idniauafng

&

owdnsnuriddenngu lullagluszgiioludewsdensauluiiunssnumavenndy amnuaze1n wazauasan

u

auglunsliinUssdriuianiilugnsnseniingugunimuniu vilinslédeeudeindlannaedumadenty

nsanAnadsemsiuguamLaz S Awedenldinnnindndusidmiudussginld
wnlunhdudeduilaadanuidedtulundnfasiarlidelfiAnuaduwiolon iWuituguddylunsili

fusloaiaanuiandsmudalafiazdne aeaadesiufuilnanilmildladundouasselonidldsunnnsuilaa

a o (3 1 1 [

nanTunnidulinsredunndonunniy fadleaundeindlandundniunig nuerindudiadeanudemedesnin

U

v
a

Handundmsuduszgiall (Yazdanpanah, et al., 2015) uenainilileldnindugidiseusieSnelandwinlvidn
Wuduniadunissnvidwinden Hneliiaarudulafisgiienidvinadeanudslate denndoivauiden
na1vin msfiguilaadinlanazdredudmsunindarindulinsdedunndonuiniu Adslanusdladendnsioni
Wuiinsriedand eusnnfuwingy (Khoiryah & Toro, 2018) TuvauzifeniumsdeansuuuUnaelntunadidnnsetind
finansznusiennuadladelulufiamudieiu (Noraini, et al, 2016) dmsundndusitiiseundivsnslanfiiaiuein
sonslialansasdldan msuendedsvaumsalveslngldnuindewigewnweulaiidudnddglunisnsedu
nsgeusu uwinmeesudissndlanasisauwnaniluasausnusimnuestianisldanu argluszesiian 10 Y wudd
awsauszndaaildirglauinnii Fe¥dndsnnuduafiefisuiuduiidngly vladuslaaidndulaniazdneuas
a & Saq & v A
Anluanuadlageluvineian

nan1sfnwagUldivimeiudwinden manszmindmuguam aaAvudwIndeuiiBvEnaseviruAf
| a o  saa @ Al a o faa  Aa a ] I a i zi I = ' i
sondndineididle uavvimuaisendndusiddealidvinasemninlanagde vusnaudtlaaseuaznisuense

3

wuvUnsaUneudidnnsefindlidnsnareainusilazendnsuaioleauniusnulan
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7. Yoiauauuz
7.1 dawuslusuglumsiiluldusznaugsia
a‘mmiﬁﬂﬂsﬂ{]ﬁ]ﬁaﬁﬁ5v1%waGiammé]u’ﬂﬁawamﬁmsﬁﬁmamﬁa%’ﬂﬁaﬂmmﬁﬁimwaﬁﬂummﬁuﬁ
ngaMnIUAsLATUIMmE WudiruaRFudanden n1snseniindiuaunm uazamAdiudeden dnase
frunfsonaniusidiTer g3fvazdesedunsadimuadfiddudauanden nisseuiiaiuaunin naenaunme
FruBauandon vl ieliuslneivirunifvendntusiaid: uasfnsildualunmessddieeundesnslan
feagteatemuldiUiouliuigne uenmnigsiiensmeihmssanegaeanm Weliuilaadnsudsulag
sumsaszlingliviugeaiegiane wWelrfuslanldiAansuonsu uavaismmiiaelaudduslan wielsiifnmsyasio
wuuUnsetnlumaiia
7.2 dowusuuzlunsinisuaialy
721 mafnwluafidifunsfnydsssnsluaiiuiingmmamuasiasUiuama Tusuandsans

Wiunquiieg1edu o wu nguiuslaafiondusgimiauassvdun dminguasivsndl uardaminledud iefiae

o oo

annsathfeyaunSsudieuliuidvinaluanuadatediveundesndlan Wewniludwinndidwiudssens
a o o o o @ aa 1 a
WAnEaNINAgn aua1eu (@nanuadiRuviena, 2565)
722 msfnwiessildumsAnuidalinna Fealilddeyaludedn Tuewandwmisiims@nyvidananm
W Msdunwaidedn wielildingadeyandanuuasiiussdnsamuniu (Macfarlan, 2020)
7.2.3 MsAnwAuAINTgluauan AsimuUsdundenndssndnwiiduiieiiasientadededana
fapundlatedigewndeinelan wu n1sfuiaue (Perceived Value) (Februadi, et al., 2022)

8. 1ANE1591984
muelne

lyesmil fuatad. (2561). AuAmTduiuaztadosundndasiiitnanongfinssumstonandusideruusudiu
vowjutnAmAvsluNTUNNIUAT. 13ITAIANTD 1T gRNAN Y IenTUMaUsHmAlNe TunsysIyUdus
muéfawsgmw%’muswvaﬁnv ﬁmzmﬁ/ﬂm;n?, 24(2), 15-32.

Inesd WnGens. (2558). wwsindames. (Uu): (LUm).

fa Vielofivingna. (2566). amwUssnaginiaeile-wUaiin. international Institute for Trade and
Development. &UAUN https://www.itd.or.th/itd-data-center/67 13/

uAnendusssuenans. (2566). Tnendelanad us. we Hymduandos Fuuviusudy 1 faulnetiialogegn,
dUAun https://tu.ac.th/thammasat-120666-environmental-problems-ranked-number-1

drinonuswindineant. (2554). wawIynsy avusIwUNIInganIu WA, béce. FUAUIN https//dictionary.
orst.go.th/

diinaualRuviand. (2565). addvszvnsmans Ussrinsuaziany | 91UUUsErINTIINNITNZTEN TN
978 LA 779 UaTINIA W.A. 2565. FUAUAN hitp://statbbi.nso.go.th/staticreport/Page/sector/ TH/
report/sector 01 11101 TH .xlsx

ovfugn iR, (2564). tadeilninasioniiusiledodieauibvesuslnamemdiluanyunmuniuns,
(neinusUsgaumUuds TdlaaRun, 1mine1deaAsunIunsilsm). NN1INENaeAIuAUNTILIA,

AFINNNATUAT.

12



NIaFInsAaUmaniuseynd UN 17 atufl 1 we. - S, 2567

The Journal of Faculty of Applied Arts, Vol. 17, No. 1, Jan. - Jun. 2024

AWNDINGY

Adhitiya, L., & Astuti, R. D. (2019). The Effect of Consumer Value on Attitude Toward Green Product and
Green Consumer Behavior in Organic Food. IPTEK Journal of Proceedings Series, 5, 193-202.

Ajzen, I. (2005). Attitudes, Personality, and Behaviour. (2nd ed.). London : McGraw-Hill.

Anna, M. V. E., Garazi, Z., Madeline, L., Linda, M., Muthusamy, S., Elizabeth, N., Holger, U., Kayla, L., &
Penelope, A. P. H. (2019). Menstrual cup use, leakage, acceptability, safety, andavailability : a
systematic review and meta-analysis. Lancet Public Health, 4, e376-e393.

Beksinska, M. E., Smit, J., Greener, R., Catherine, S. T., Mei-ling, T. L., Maphumulo, V., & Hoffmann, V. (2015).
Acceptability and Performance of the Menstrual Cup in South Africa: a randomized Crossover Trial
Comparing the Menstrual Cup to Tampons or Sanitary Pads. Journal of women’s health, 24, 151-8.

Boyetey, G. B., & Antwi, S. (2021). Perceived Risk versus Perceived Value for Money : Assessing Online
Retail Shopping Behavior among Ghanaians. iBusiness, 13, 117-143.

Chaudhary, R., & Bisai, S. (2018). Factors influencing green purchase behavior of millennials in India.
Management of Environmental Quality : An International Journal, 29(5), 798-812.

Chen, M. F. (2009). Attitude toward Organic Foods among Taiwanese as Related to Health Consciousness,
Environmental Attitudes, and the Mediating Effects of a Healthy Lifestyle. British Food Journal, 111,
165-178.

Chen, X., Cui, X., Fan, M., Vitousek, P., Zhao, M., Ma, W., Wang, Z., Zhang, W., Yan, X., Yang, J., Deng, X.,
Gao, Q., Zhang, Q., Guo, S., Ren, J, Li, S, Ye, Y., Wang, Z., Huang, J., Tang, Q., Sun, Y., Peng, X,,
Zhang, J., He, M., Zhu, Y., Xue, J., Wang, G., Wu, L., An, N., Wu, L., Ma, L., Zhang, W., & Zhang, F.
(2014). Producing more grain with lower environmental costs. Macmillan Publishers Limited, 514,
486-489.

Choi, S. G. (2014). Exploring the effects of consumer attitude and purchase intention on green products.
(Unpublished Doctoral dissertation). KDI School of Public Policy and Management.

Cochran, W. G. (1977). Sample Techniques. (3rd ed.). New York : Wiley.

Czerwinski, B. S. (1996). Adult feminine hygiene practices. Applied Nursing Research, 9, 93123-93129.
Databridgemarketresearch. (2022). Pharmaceutical: Global Menstrual Cups Market — Industry Trends and
Forecast to 2029. Retrieved from https://www.databridgemarketresearch.com/reports/global-

menstrual-cups-market

Elizabeth, P., Aled, J., & Dannielle, G. (2019). A Study into Public Awareness of the Environmental Impact.
Sustainability, 11, 1-16.

Euromonitor. (2023). Sanitary Protection in Thailand : Further strong demand with players focusing on
comfort, efficacy and odour control. Retrieved from https://www.euromonitor.com/sanitary-
protection-in-thailand/report#

Farzin, M., & Fattahi, M. (2018). eWOM through social networking sites and impact on purchase intention

and brand image in Iran. Journal of Advances in Management Research, 15(2), 161-163.

13



NIaFInsAaUmaniuseynd UN 17 atufl 1 we. - S, 2567

The Journal of Faculty of Applied Arts, Vol. 17, No. 1, Jan. - Jun. 2024

Februadi, A., Nabilah, A., & Najib, M. F. (2022). Determinants of Attitudes Toward Green Product and
Purchase Intention of Zero-Waste Product : A Case Study of Menstrual Cup. Journal of Marketing
Innovation, 2(2), 130-141.

Gertler, P. J., & Gaag, J. V. D. (1990). The willingness to pay for medical care : evidence from two developing
countries. In A World Bank publication. Baltimore : Johns Hopkins University Press.

Gould, S. J. (1988). Consumer attitudes toward health and health care : A differential perspective. Journal
of Consumer Affairs, 22(1), 96-118.

Hair, J. F., Black, W. C., Robin, B. J., & Anderson, R. E. (2014). Multivariate data analysis. (Tth ed.).
London : Pearson Education Limited.

Homburg, C., Koschate, N., & Hoyer, W. D. (2005). Do Satisfied Customers Really Pay More? A Study of
the Relationship Between Customer Satisfaction and Willingness to Pay. Journal of Marketing,
69(2), 84-96.

Hur, W. M., Kim, Y., & Park, K. (2013). Assessing the Effects of Perceived Value and Satisfaction on Customer
Loyalty : A "Green" Perspective. Corporate Social Responsibility and Environmental Management,
20(3), 146-156.

Hwang, J., Lee, K, & Lin, T. N. (2016). Ingredient labeling and health claims influencing consumer
perceptions, purchase intentions, and willingness to pay. Journal of Foodservice Business Research,
19(4), 352-367.

Ismail, T. T., & Hilal, O. K. (2016). The Impact of Brand Crisis on Consumers Green Purchase Intention and
Willingness to Pay More. International Business Research, 10(1), 22-33.

ltaya, Y., Kuramoto, N., & Furukawa, Y. (2022). Menstrual cup use in japanese women: subjective evaluations
and changes in menstrual symptoms. Women, Midwives and Midwifery, 2(2), 1-14.

Jackson, L., & Tehan, R. (2019). Understanding behaviours causing blockages: Research with United Utilities
to identify flushing habits in the North West of England. Journal of Litter and Environmental
Quality, 3(1), 5-23.

Jayanti, R. K., & Burns, A. C. (1998). The Antecedents of Preventive Health Care Behavior: An Empirical
Study. Journal of the Academy of Marketing Science, 26(1), 6-15.

Jolly, D. A,, Schutz, G. H., Diaz-Knauf, K. V., & Johal, J. (1989). Organic foods : Consumer attitudes and use.
Food Technology, 43, 60-66.

Joseph, J., Elangovan, N., & Sundaravel, E. (2022). Attitude of urban women towards sustainable sanitary
Products : A study in Bengaluru. Prayukti-Journal of Management Applications, 2(1), 1-10.

Kameswara, R. P. (2015). The Level of Customer Satisfaction related to GSM in India. The international
Journal Research Publications, 4(3), 32-33.

Khoiriyah, S., & Toro, M. J. S. (2018). Attitude toward green product, willingness to pay and intention to

purchase. International Journal of Business and Society, 19, 620-628.

14



NIaFInsAaUmaniuseynd UN 17 atufl 1 we. - S, 2567

The Journal of Faculty of Applied Arts, Vol. 17, No. 1, Jan. - Jun. 2024

Kim, Y., & Choi, S. M. (2005). Antecedents of Green Purchase Behavior : An Examination of Collectivism,
Environmental Concern, and PCE. Association for Consumer Research, 32, 592-599.

Kudeshia, C., & Kumar, A. (2016). Social eWOM: does it affect the brand attitude and purchase intention
of brands?. Management Research Review, 40(3), 310-330.

Likert, R. (1970). A technique for the measurement attitudes. United States : Kershaw Publishing Company.

Liu, P., Teng, M., & Han, C. (2020). How does environmental knowledge translate into pro-environmental
behaviors?: The mediating role of environmental attitudes and behavioral intentions. Science of
the Total Environment, 728.

Macfarlan, A. (2020). In-depth Interviews. Retrieved from https://www.betterevaluation.org/en/evaluation-
options/in-depth_interviews

Maichum, K., Parichatnon, S., & Peng, K. C. (2016). Application of the extended theory of planned behavior
model to investigate purchase intention of green products among Thai consumers. Sustainability,
8(10), 1-20.

Mishra, A., & Satish, S. M. (2016). WOM : Extant research review and future researchavenues. Vikalpa,
41(3), 222-233.

Noraini, S., Agnes, K., & Mohamad, F. N. (2016). The Effect of E-WOM on Customer Purchases Intention.
International Academic Research Journal of Social Science, 2(1), 73-80.

Pachauri, A., Shah, P., Almroth, B. C., Munoz, N. P., & Narasimhan, M. (2019). Safe and sustainable waste
management of self care products. The BMJ, 365, 1-4.

Pandey, K. S., & Khare, A. (2015). Mediating role of opinion seeking in explaining the relationship between
antecedents and organic food purchase intention. Journal of Indian Business Research, 7(4), 321-334.

Prakash, G., & Pathak, P. (2017). Intention to buy eco-friendly packaged products among young consumers
of India : A study on developing nation. Journal of Cleaner Production, 141, 385-393.

Ratnasari, E. D. (2017). Health : Tips Menjaga Kebersihan Selama Menstruasi. Retrieved from
https://www.cnnindonesia.com/gaya-hidup/20170529202531-255-218100/tips-menjaga-kebersihan-
selama-menstruasi

Richard, G. N., Balaji, K., Chris, P., Guangping, W., Mehmet, Y., Dwane, D., Joe, R., & Ferdinand, W. (2004).
Developing and validating measures of facets of customer-based brand equity. Journal of Business
Research, 57, 209-224.

Rofianto, W., Pratami, A. S., & Sabrina M. (2021). Faktor Pembentuk Attitude Toward Green Product dan
Implikasinya Pada Intensi Konsumen : Ekspansi Model dan Pengujian Pada Produk Mesntrual Cup.
Seminar Nasional KPIBIB.

Sheth, J. N., Newman, B. I., & Gross, B. L. (1991). Why we buy what we buy : A theory of consumption
values. Journal of Business Research, 22(2), 159-170.

Stewart, K., Powell, M., & Greer, R. (2009). An alternative to conventional sanitary protection : would

women use a menstrual cup?. Journal of Obstetrics and Gynaecology, 29(1), 49-52.

15



NIaFInsAaUmaniuseynd UN 17 atufl 1 we. - S, 2567

The Journal of Faculty of Applied Arts, Vol. 17, No. 1, Jan. - Jun. 2024

Steg, L., & Nordlund, A. (2018). Theories to explain environmental behavior. (3nd ed.). n.p. : John Wiley
& Sons, Ltd.

Stevens, J. P. (2002). Applied multivariate statistics for the social sciences. (4th ed.). Mahwah :
Lawrence Erlbaum Associates Publishers.

Straughan, R., & Roberts, J. (1999). Environmental Segmentation Alternatives : A Look at Green Consumer
Behavior in the New Millennium. Journal of Consumer Marketing, 16, 558-575.

Sun, Y., & Wang, S. (2020). Understanding consumers’ intentions to purchase green products in the social
media marketing context. Asia Pacific Journal of Marketing and Logistics, 32(4), 860-878.

Tabachnick, B. G., & Fidell, L. S. (2007). Using multivariate statistics. (5th ed.). United States : Allyn &
Bacon/Pearson Education.

Tarkiainen, A., & Sundqvist, S. (2005). Subjective norms, attitudes and intentions of Finnish consumers in
buying organic food. British Food Journal, 107, 808-822.

UNEP. (2021). Single-use menstrual products and their alternatives : Recommendations from Life Cycle
Assessments. Retrieved from https://www.lifecycleinitiative.org/wp-content/uploads/2021/07/UNEP-
LCI-Single-use-vs-reusable-Menstrual-Products-Meta-study.pdf

Xie, B., Wang, L., Yang, H., Wang, Y., & Zhang, M. (2015). Consumer perceptions and attitudes of organic
food products in Eastern China. British Food Journal, 1, 1-5.

Yan, X., Shah, A., Zhai, L., Khan, S., & Shah, A. (2018). Impact of Mobile Electronic Word of Mouth (EWOM)
on Consumers Purchase Intentions in the Fast-Causal Restaurant Industry in Indonesia. Hawaii
International Conference on System Sciences, 51, 3801-3810.

Yazdanpanah, M., Forouzani, M., & Hojjati, M. (2015). Willingness of Iranian young adults to eat organic
foods : application of the Health Belief Model. Food Quality and Preference, 41, 75-83.

Zachariah, S. M., Sreedevi, C., Jayasree, A. K., Divyamol, N., & Deepak, K. S. (2022). Experience and
adaptability of menstrual cup as a menstrual hygiene management method among its users in

Kerala. Int J Community Med Public Health, 900-918.

16



