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Abstract

The research objectives for the development of gastronomy tourism to promote the creative economy
in Nakorn Lampang local food cultural identity were to study the local gastronomy tourism identity in
Nakhon Lampang and to develop the local gastronomy tourism identity potential in Nakorn Lampang.
This qualitative research focused on residents living in nine ancient Nakorn Lampang areas, and the data
were collected by using an in-depth interview form and a focus group discussion.

The research results revealed that Nakorn Lampang's local food has retained its unique taste due to
the various herbs in the ingredients. Each northern Thai local food dish has its identity, making it popular
in its respective area, despite sharing similar ingredients. The distinctive taste identity has been passed down
through their daily cooking practices, especially in the nine communities, namely Larb, Khao Nom Sen
(Kanom Jeen), Chiang Da vegetable curry, Khao Soi, Hung Le curry, Kae curry, Ho curry, Om curry, Bon curry,
Toon curry, Ba Khon Kom curry, Bamboo shoot curry, Chicken spicy salad with banana flower, Sweet
vegetable curry, Salae curry, Pak Plung curry, Hang Wai curry, mushroom curry, jackfruit curry, jackfruit
spicy salad, Gang Kradang, Sai Oua spicy sausage, Jor Pakard soup, Nam Prik Ong, Nam Prik Noom, Cap Moo,
Gang Yuak, and Gang Pak Khi Lek. The results, focusing on the potential development of local gastronomy
tourism identity, indicated that local food dishes were produced to a standardized taste level. Local
restaurant owners should consider reasonably matching the food dish with its pricing. They should elevate
their restaurants to meet the safe food standard, especially in terms of food distribution channels. There
were some suggestions to promote local food restaurants for visitors, such as joining the walking street for
visitors to sample, providing maps or signs indicating the location of local food restaurants for easy access,
offering accurate local food information, ensuring quick service, and presenting a positive image in gastronomy
tourism, providing knowledge and personnel training in gastronomy tourism, promoting street food gastronomy

tourism, and sharing local food backstory information through online social media.
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