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Abstract

The purpose of this research was to study factors affecting the decision to purchase electric motorcycles
among household users. A logit model was used to analyze primary data from 402 questionnaires collected
via social media channels. The study found that the factors influencing the decision to purchase electric
motorcycles among household users included gender, age, education, the number of days of usage per
month, marketing mix regarding product efficiency and safety, and electricity rates. Specifically, female
respondents aged 26 and above, with at least a bachelor's degree, and who used motorcycles less than 8
days per month, were more likely to decide to purchase electric motorcycles. Additionally, product factors
related to high efficiency and safety, and lower electricity rates, significantly influenced the decision to

purchase electric motorcycles among household users.
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Padedug 1640 | 167 | 92 | 3 0 | 410 | 077 | Wanwddey
GEERGRID! 110

10




NIAFINNMsAaUmansUszend U 18 adudl 1 w.a. - T.8. 2568

The Journal of Faculty of Applied Arts, Vol. 18, No. 1, Jan. - Jun. 2025

nanaszitadeninadenisdndulatesadnseueudliiivesnguildnunuiiulaglduuudiaedlain

wud Jadeiisinasienisdndulagesadnseeudliivengudldnumutnuiiseauivddynieatia 0.01 loun o

msfn wardadeiundnde Usedvsnmussrnuaenieas) dwtadeninadensdnduladesadnsenueus i

o o a

LYY o

vosngudldnumutuiissautvddgieadia 0.05 taud Suuiunmsldnuderiou wasiisvauleddgymisada

o '

0.10 oA et waztadedu q FanAednsAln (a1s1eh 4)

M19199 4 NANITIATILVEANNITONDRLTINTAIELUUTIAaIaTN

)

iUy . ostt
ANANUTZAND Marginal Effect
e -0.8776 -0.02376
(0.5162) (0.0178)
018 22470 01310
(0.6214) (0.0783)
Msfnw -2.3000 01328
(0.6443) (0.0697)
DTN -0.1373 -0.0031
(0.6682) (0.0156)
seldindedediou -0.2951 -0.0071
(0.6534) (0.0170)
AtgaelunsRunsoLfou 0.2767 0.0056
(0.5770) (0.0109)
Tnuiunsidnunsisiou 2.8636 00449
(1.1382) (0.0143)
Uaduinundnsiuen (Ussdnsanuazanulaensies) 15766 0.0629
(0.5645) (0.0386)
Hadesumen (Anfafisemadlodieuuieh) -0.1413 -0.0030
(0.5442) (0.0113)
Podusuteminsinsiviieg @emiansinsmied -0.5089 -0.0103
NaNNNAY) (0.6005) (0.0111)
Uadaaunisdaasunisnaia (Mssulsziu) 0.4249 0.0104
(0.5869) (0.0161)
Padedun Ensrenlal) 0.9916 0.0292
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& A a i . 2 ' ° & N
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