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Abstract

This research aims to product development based on the creative
economy concept in to value — added for Ban Pratoon community,
Surin Province which used the research and development process
including quantitative and qualitative methodologies. The results of
the study revealed that The product value-added model of hand-
woven based on the concept of creative economy of the Ban
Pratoon community were “BAN PRATOON Model” to development 9
Contains 9 elements, separated internal factors as following, BAN
PRATOON Model Include Brainstorm product development, Appraise,
Networking, Potentiality Community, Raising Knowledge, Assistance
from Local Administrative Organization, Technologies, Outlet to
customers Opportunity & New Market which the Model approved by
expert. Finally, the members hand-woven silk is Ban Pratoon
community should be using the model development of the product
value-added model of hand-woven based on the concept of creative

economy.

Keywords: Creative Economic; Value-Added; Product Development
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