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Abstract
Floating markets are the places that local people could come together, sell their
local goods, and earn income from tourists. Therefore, many researchers investigated the
topics related to such the places. The current study used content analysis as a method for
data collection to understand the overall characteristic of the studies about floating markets

in Thailand. After searching the keyword, “floating market” in Thai, in the search box of Tci-
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Thaijo.org, at a public library in Bangkok, 34 papers were shown as search results. These 34
papers were listed as the cases, that two colleagues helped code 4 major variables, research
method, types of participants, the location of floating market, and the variable(s) or topic(s)
in each paper. Most studies used quantitative approach collecting the data from Thai tourists.
Data collection was usually done outside Bangkok. The variables or topics which were
frequently found are marketing mix ( 4P/ 7P), facility, circulation quality, and cultural
conservation. Researchers of future studies should develop some tools or construct a
practical model to improve the communication quality among hawkers, tourists, folk leaders,
and government officials. Some variables or factors that have never been investigated should
be also explored, such as side activities, like feeding swai fish, and making merit with

uncommon strategies.
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