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Abstract
This research aimed to study the process of designing a campaign message to control
tobacco consumption and its effectiveness by ASH Thailand. The samples in this study

were the informants of ASH Thailand and 1,405 informants.
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The research results revealed that the process of designing a campaign message
consisted of (1) message selection for online communications including news, and contents
concerning cigarettes; (2) designing the message to suit the online communications and (3)
presentation of the message in a systematic, regular and consistent fashion. Considering the
effectiveness of the campaign, it was found that the online communication channel most
popular was www.facebook.com/ashthailand (69.5%). A forty percent of message receivers
viewed that the foundation was sincere in its providing the message on cigarettes and electric
ones (40.00%). The most effective message was “ evil cigarette harms your lung” accounting
for 63.13%. The consequences that resulted from the campaign message included the
receivers quitting or stopping smoking, which accounted for 55.80%. The aspect which was
most satisfactory to the message receivers was a wide variety of messages, accounting for
70.5%.

Keywords: Campaign Message, Online Channel, Cigarette Smoking, Tobacco
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