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Abstract

The research aimed to study the mixed marketing factors and the service quality
that influenced a repurchase of customers at After Yum. The research methodology was a
quantitative research. The samples in the research were 400 customers of After Yum. They
were derived by a specific random sampling. the research instrument was a questionnaire
with four parts, one being close-opened, and three being open-ended. A confidence value
of the questionnaire was equivalent to 0.9348. Statistics used were descriptive analysis and
inferential analysis.

The results showed that the mixed marketing factors and the service quality were
related to a return of customers of the shop ‘After Yum’, which was in line with the
hypothesis. The contributing factors could be shown as follows: products at B = 0.409,
prices at B = 0.377, physical features at B = 0.362, service quality at B = 0.356, process at
B = 0.313, venue or place at B = 0.287 , persons at B = 0.277 and marketing promotion at
B = 0.264.

Keywords: Mixed Marketing, Service Quality, Returning Customers, Satisfaction.
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