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Abstract
The study topic Choosing outstanding community products to develop into a value-
added tourist attraction in Bang Phli District. Samut Prakan Province is intended to be a
preliminary study. Operating conditions and guidelines for developing outstanding community

products to develop into a value-added tourist attraction in Bang Phli District Samut Prakan
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Province, using the study population as a direct stakeholder in the development of community
occupational group research tools was an in-depth interview and a group conversation form by
selecting outstanding community products from 6 sub-districts of Bang Phli District.

The results showed that Basic information operating conditions Conditions, problems,
and needs for product development in the Bang Phli District community Samut Prakan Province
There is a distinctive structure that differs according to the nature of the product. but community
enterprises learning center learning Thai wisdom Mushroom processing is characterized by having
its raw material. They can be produced by themselves and have all their formulas. Suitable to
be a model community that is a value-oriented tourist destination.

This matter requires management development. and marketing and pushing to become
a comprehensive mushroom learning center to connect with tourism Study tours in production
Provide opportunities for tourists and interested parties to increase their knowledge and

experience in production. and passed on from generation to generation.

Keywords: The Product community selection featured, Tourism value, Bangplee District,

Samutprakarn Province
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