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Abstract

This research aimed to study 1) the online marketing combination of IT products in
the new normal era 2) decision-making process to purchase IT products online in the new
normal era, and 3) the impact of the online marketing mix on the decision-making process
to purchase IT products online in the new normal era.

A questionnaire was used to collect data from 385 consumers who purchased IT
products online in Bangkok. Data was analyzed by using mean, standard deviation, and
Multiple Linear Regression analysis.

The results showed that online marketing mixed components of IT products online
were as a high level. The first was the distribution channels, the second was marketing
promotion, and the last was personal service. The decision process to purchase IT products
online in the new normal era were at high level. The first was the purchase decision, the
second was the evaluation of alternatives, and the last was the feeling after the purchase.

The online marketing mixed components on product, place, privacy, promotion,
and personal services affected the decision-making process of purchasing IT products
online in the new normal era with a statistical significance at 0.05 level. The IT business
should focus on developing the online combined marketing strategy especially on product,
place, and privacy to gain a higher level of consumers decisions to increase the purchase

of IT products.

Keywords: The influence of the online marketing combination, Decision-making process to

purchase, IT products, New normal era
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