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Abstract

The research aimed to study the behavior of Thai tourists staying at the hotels
close to the Guld of Thailand in southern Thailand, and to explore the service innovation
level. The present work was quantitative research. The samples were 400 Thai tourists.

The study found that 1) Thai tourists under study stayed more than once a year,
chose the accommodation close to the sea and the beach and the reasonable price and
service. They chose the service price not higher than 2,000 bah a night. Their stay time was
Saturday- Sunday. They often came with their families/relatives. The service they use was
available at Online Travel Agency (OTA). 2) As regards the service that could affect their
choice, it was found that the tourists in the study attached importance to the service
innovation at a high level. The issue with a maximum mean was the hotels used the state-
of-the-art technology to facilitate the tourists. The opinion on the innovation was at a high
level. The issue with a maximum mean was the hotels were able to deal with the problems

effectively, quickly and in response to the customers’ demands.

Keywords: Service Innovation, Tourists’ Choice, hotel business, the Gulf of Thailand’s

Coastal Provinces
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