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Abstract

This research aims to 1) examine factors Influencing Generation Z Consumers'
Intentions to register for 'All Member' Membership at 7-Eleven Convenience Stores
2) investigate factors related to the perception of ease of use influencing the intention to
register for members All member of 7-Eleven convenience stores among Generation Z
consumers and 3) explore factors of trustworthiness influencing the intention to register for
members All member of 7-Eleven convenience stores among Generation Z consumers. The
study collected questionnaire data from a sample group of Generation Z aged 18-26 who
were 7-Eleven All member subscribers using non-probability sampling methods. Specific
sample groups were selected to ensure representation of Generation Z members. Statistical
analysis, including frequency distribution, percentage, standard deviation, mean, correlation
coefficient, and Multiple Regression Analysis (MRA), was conducted using the SPSS software.
Findings from the study of 405 participants revealed that the majority were female (53.30%),
students (61.70%), with incomes ranging from 10,000 to 25,000 Baht (54.80%), and single
(94.10%). Behaviorally, most respondents frequented 7-Eleven 4-6 times per week (43.5%),
purchased beverages (89.1%), spent between 100-300 Baht per transaction (65.7 %),
occasionally bought products with promotional points (50.1%), frequently accumulated
points (72.3%), and preferred payment through the 7 -Eleven app for easy point
accumulation (46.9%). The study's hypothesis testing indicated significant relationships
between perception of benefits, ease of use, trustworthiness, and the intention to become
7-Eleven All members among Generation Z consumers. Key terms: 7 -Eleven, All Member,
convenience store, intention to join, Generation Z, perception of benefits, ease of use, and

trustworthiness.

Keywords: 7-Eleven, All Member, convenience stores, membership intentions,

Generation Z, perceived usefulness, perceived ease of use, trust.
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