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Abstract

To increase sales generation of a product, advertising slogans are essential
language elements used to impress and attract consumers. The industry of home
appliances in Asia seems to face heightened competition due to a variety of brands.
Therefore, the outstanding use of advertising slogans can establish a strong brand
identity, resulting in capturing the consumers’ interests. This study thus pays
attention to a linguistic analysis of advertising slogans of such an industry. It aims to
analyze the grammatical and semantic features of 50 advertising slogans in English
for home appliances across Asia. This study combined both qualitative and
quantitative research with the use of textual analysis. It employed theoretical
framework on grammar of Biber et al. (1999), Greenbaum and Nelson (2002), and
Finegan (2004) as well as on semantics of Leech (1981). Results revealed that the
selected slogans used various grammatical structures. The most commonly used
features were noun phrases and verb phrases while the least one was adverb phrases.
In light of clauses, the slogans were formed in independent clauses with functions.
Semantically, connotative meaning was mostly found in the slogans. Meanwhile,
associative, social, and thematic meanings were less frequently presented in the
slogans. Overall, these grammatical and semantic elements of the advertising
slogans represent distinctive structures of the English language used in home
appliances in Asia.

Keywords: Advertising Slogans, Home Appliances, Asia, Grammatical Analysis,
Semantic Analysis
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INTRODUCTION

Home or electrical appliances sold in Thailand are mainly those of
brands from Japan and South Korea. At present, those from China have
become another major competitor of home appliance market in the country,
however (Prachachartturakit, 2018). Thus, these three leading countries in
Asia seem to be the key producers of domestic appliances imported to
Thailand. Because of global competition, certain companies which produce
home appliances seem to create advertising slogans in English to attract a
wider group of customers. According to Brierley (2002, as cited in Hussein
& Al-Furaiji, 2018), advertising slogans are shortly written, often appearing
in memorable phrases used in advertising campaigns. They are claimed to be
the most effective means of drawing attention to one or more aspects of a
product. Its purpose is to emphasize a phrase in which the company wishes to
be remembered by, particularly for marketing a specific corporate image or
connection to a product or consumer base. Because of the limited messages
in the advertising slogans, they seem to convey implied meanings rather than
communicating directly through puns or sentence structure. This relates to
the perspective of Anjum et al. (2023) that commercials or the product
producers aim to influence customers’ minds and captivate them to become
buyers with the use of an idealistic and fantasy world of the language. That
is, slogans are crucial for advertising, and they can impact on the customers’
attention. From this, language forms of the advertising slogans are prominent
elements for promoting certain products.

Advertising slogans involve statements used to advertise or promote a
product, service, or cause. It is often used as a catchphrase or tagline and is
intended to capture the attention and interest of potential customers or
supporters. Slogans are typically used for helping differentiate a brand or
product from its competitors and to create a memorable and distinctive
identity to convey a message or theme that is associated with the brand or
product (Upnify, 2024), in this case, home appliances.

Home appliances or domestic appliance refer to electronical,
electronic, and multifunctional tools that assist people’s everyday household
chores. They can be refrigerators freezers, washing machines, vacuum
cleaners, and cooker, among others (Editorial board, 2024). Thus, it is a
common term used by people around the world. In Thailand, home appliance
industry is crucial. Thai people seem to purchase a lot of electrical appliances.
According to Walderich (2024), “as of May 2024, the domestic sales volume
of household fans in Thailand reached over one million units. This was
followed by compressor and fan coil unit for air conditioning”. From this,
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electrical fans and compressors are the leading home appliances in the Thai
market.

Studying linguistic features of advertising slogans of home appliances
in Asia can reveal the way advertising texts communicate their complexity to
the customers. This will contribute to comprehension of language use in
media in Asia in which English is used as a medium of communication.
Further, the findings of this study will be useful for linguistic and marketing
academia; English in Asian home appliance advertising can be impactful as it
functions as the language for cross-cultural marketing practices. Thus, this
research points out an investigation of the advertising language. It aims
analyze and describe grammatical and semantic features of particular
advertising slogans of home appliances in Asia. Grammar and meaning are
key linguistic elements of slogans. As aforementioned, producers of home
appliances seem to attract customers through catchy language to interest
them, grammar which covers phrasal, clausal, and sentential levels of a
language can constitute the formation of advertising slogans as well as
meaning of the slogans can be used to communicate to the customers’ minds.
Consequently, this study points out a grammatical and semantic analysis of
certain advertising slogans.

LITERATURE REVIEW

In light of theoretical framework, they involve language of advertising
slogans, grammar features, and semantic characteristics. First of all,
according to Shirinboyevna (2020), the goal of advertising is to be memorable
and attention-grabbing. Advertisers use distinctive language, often making
unusual or controversial statements, while also keeping messages simple.
Copywriters creatively manipulate words, breaking language rules and
coining new terms. Advertising draws attention and informs the audience,
employing poetic techniques like rhyme, rhythm, alliteration, and assonance
to enhance memorability and ensure the message sticks. Moreover, crafting
an advertising slogan is a sophisticated and deliberate process. A successful
slogan is not merely a collection of appealing words; it reflects careful work,
meets contemporary demands, and serves as a unique linguistic reflection of
the market. Advertising texts differ from other forms of writing in that they
utilize language. It is recommended to craft advertisements with the nuances
of a particular language in mind. Direct translations often fail to produce the
desired effect, so it is essential to create original texts tailored to the specific
linguistic and cultural context, selecting words based on their lexical and
semantic properties. Indeed, advertising slogans has a motto as the basis of
ideas that cover the following functions — encouragement (e.g. Join the
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Premier Taxi! Discount season has started!), High evaluation of the advertised
trade enterprise (e.g. Everything is here (about the supermarket), and
metaphor (e.g. PANTERRA STUDIO - Stars of Uzbekistan will be your
guests!) (pp. 328-329).

Second, grammar theories of Biber et al. (1999), Greenbaum and
Nelson (2002), and Finegan (2004) are considered. Word, phrase, and clause
categories in English are described. First of all, Greenbaum and Nelson
(2002, p. 86) divide word classes into open and closed classes. Open classes
consist of four elements are noun, verb, adjective, and adverb. Meanwhile,
closed classes contain five elements — pronouns, determiners, auxiliaries,
conjunctions, and prepositions. In terms of phrases, they include noun
phrases, verb phrases, adjective phrases, adverbial phrases, and prepositional
phrases. All these phrases have specific functions with regard to modifiers. In
this regard, Finegan (2004, pp. 147-148) provides seven types of noun
phrases according to phrase-structure rules: (i) NP— N (NP consists of N),
(i) NP—Det N (NP consists of Det N), (iii)) NP—Det N PP (NP consists of
Det N PP), (iv) NP — Det Adj. N (NP consists of Det A N), (v) NP — (Det)
(Adj.) N (PP), (vi) NP — Adj. N, and (vii) NP — Det Adj. N PP. This
theory also mentions four sub-types of verb phrases — (i) VP — V, (ii) VP —
V NP, (iii) VP — V NP PP, and (iv) VP — V (NP) (PP). Moreover,
Greenbaum and Nelson (2002, pp. 70-71) highlights functions of
prepositional phrases through complement as noun phrase, nominal relative
clauses, and -ing clauses. Furthermore, according to Biber et al. (1999), a
clause may be incorporated into larger syntactic structures, in which case it
refers to as a dependent clause. However, it is possible to encounter clauses
with the structure of dependent clauses that are not embedded within any
higher clause; these are termed unembedded clauses. Main clauses that are
not part of any larger syntactic structure are known as independent clauses.
Dependent clauses contain a verb phrase that is marked for tense or modality.
They comprise nominal, adverbial, relative or adjectival, comparative,
reporting, comment, infinitive, ing, ed, supplement, and verbless clauses.
Meanwhile, an independent clause is the clause that has full meaning. It is
divided into declarative, interrogative, exclamative, and imperative.

The above theories have grammatical and syntactic grounds. They are
crucial in that they represent core and hierarchical components of English
word, phrase, clause, and sentence structures embedded in humans’ spoken
and written expressions. These components still need semantic elements.
Certain expressions must embody semantic values or conditions to fulfill
their communication. To understand humans’ expressions or utterances, we
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need to analyze and interpret their grammatical or syntactic and semantic
segments. That is, grammar, syntax, and semantics can be theoretically
integrated for studying the complexity of humans’ expressions.

Last, Leech (1981, p. 9) classifies meaning into seven types, namely
conceptual, connotative, affective, collective, associative, social, and
thematic. Each is reviewed.

(i) Conceptual meaning concerns the core, abstract idea or concept
that a word or phrase represents, independent of context or emotional
connotations. It is the fundamental, often dictionary-like definition that helps
us understand what a term denotes at a basic level (Ngezahayo, 2023).

(i1)) Connotative meaning refers to the additional, often subjective,
layers of meaning that a word or phrase carries beyond its literal or conceptual
definition. These meanings are shaped by personal experiences, cultural
contexts, and social associations (Yunira et al., 2019, pp. 107-108, as cited in
Leech, 1981, p. 12).

(i11) Affective meaning pertains to the emotional response or feelings
that a word or phrase elicits in a person (Yunira et al., 2019, p. 107).

(iv) Collocative meaning involves “the association a word acquires
on account of the meaning of the words which tend to occur in its
environment” (Leech, 1981, p.17).

(v) Associative meaning is a result of cognitive association of ideas
or things. The concept of associative meaning combines several types of
meaning that are closely related. This meaning is shaped by personal
experiences, cultural background, and context, influencing how a word is
perceived and interpreted.

(vi) Social meaning refers to the range of characteristics that
linguistic forms express regarding the social identity of their users, such as
their demographics, personality, and ideological beliefs (Beltrama, 2020, pp.
1-2).

(vil) Thematic meaning is the basic message in which the writer
conveys without providing any further explanation to the reader. Moreover,
the message can be organized in light of ordering, focus, and emphasis
(Leech, 1981, p.19; Mao, 2013, as cited in Noor et al., 2015, p. 9).

It seems that conceptual meaning and thematic meaning can have
relations. However, they are different. Conceptual meaning is based on
denotation and cognition of humans. Certain utterances or linguistic items
have meaning in their identifiable conception (Leech, 1981, p.9). For instance,
the word ‘man’ has its conceptual meaning in relation to its elements:
“+human, + male, and + adult” while the word ‘boy’ is semantically comprised
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of “+ human, + male, and — adult”. Meanwhile, thematic meaning is that the
meaning of an utterance depends on its emphasis on grammatical structure.
For example, the sentences “Mr. Adam Taylor bought a new car” and “A new
car was bought by Mr. Adam Smith” have the similar conceptual meaning
because of the same truth condition. Nevertheless, their thematic meaning has
different perspectives; the former focuses on the subject of the action while
the latter emphasizes the object of the action (Leech, 1981, p.19).

The grammatical frameworks from those key theorists represent a
well-known model that provides lexico-grammatical and grammar-syntactic
elements for studying the complexity of the English language in written texts.
The advertising slogans are part of written texts of media in which English is
complicatedly formed with grammar and meaning. Thus, the semantic
framework needs to rely on a classic one of Leech (1981) which covers literal
and implied meaning embedded in humans’ speech. Consequently, these
grammatical and semantic theories are taken to analyze the advertising
slogans of home appliances in Asia. Analyzing both grammatical and
semantic elements of the English language presented in the slogans seems to
concordantly serve as a more strengthened mode of delving into structural
linguistics of the well-known Asian brands of home appliances.

In light of previous studies, there appear to be some relevant ones.
The first study was conducted by Noviyanti et al. (2017) who analyzed syntax
and semantics of 28 Indonesian motorcycle slogans from brands, for instance,
Honda, Yamaha, and Suzuki using a qualitative descriptive method. They
found a total of 22 phrases, with 21 noun phrases and 1 verb phrase, while 6
slogans were complete sentences. Semantically, 9 slogans used denotative
meanings, whereas 19 employed connotative meanings, illustrating a strong
emphasis on connotations in motorcycle advertising slogans. Further, Rizal et
al. (2022) grammatically examined the types of phrases used in English
technology brand slogans. Utilizing a qualitative descriptive approach, the
researchers analyzed 40 slogans from various technology sectors, including
gadgets, software applications, automotive, and electronics. The analysis
focused on categories of syntactic structures. It was found that phrases were
the most common in technology brand slogans, making up 50% of the data.
Noun phrases were also frequent, with 16 instances, while adjective phrases
appeared only 3 times, and prepositional phrases were the least used, with
only 1 instance. The study highlights the dominance of verb phrases in this
sector and sheds light on the syntactic preferences in technology brand
slogans. In terms of only semantic study, Heriyawati and Febriyanti (2019)
analyzed 30 advertisement slogans using a qualitative descriptive approach.
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They collected data from beauty, electronics, and technology websites and
applied theories of Leech (1981) and Suryawinata (2003). The findings
revealed that connotative meaning was the most common, making up 31% of
the slogans. The least prevalent was thematic meaning at 5%. Other types
included reflected meaning (24%), affective meaning (17%), social meaning
(10%), and both conceptual and collocative meanings (7% each). The overall
ranking of meanings from most to least frequent was connotative, reflected,
affective, social, conceptual, collocative, and thematic. Overall, these studies
are similar in terms of the use of qualitative approach as well as the analysis
of phrasal and sentential structures. It indicates that a few studies pointing out
home appliances’ advertising slogans, so there is a need to conduct the
present study. It could be said that direct previous studies on grammatical and
semantic features of advertising slogans of home appliances seem to be rare.
Thus, there is a need to conduct the present study.

RESEARCH METHODOLOGY
1. Research Design

This study is designed as mixed-method research. Quantitatively,
the frequency of grammatical and semantic features of the adverting slogans
of home appliances in Asia is emphasized. The highest and lowest number of
certain phrases and clauses as well as of meaning types were displayed in
percentage. This presentation would be insightful into a linguistic
phenomenon of the advertising slogans analyzed. Then, the main focus of
this research is a qualitative mode. Textual analysis was applied to examine
the grammatical and semantic elements of the advertising slogans by the use
of the theoretical framework. These quantitative and qualitative analyses
would provide a more comprehensive understanding of the linguistic features
in the selected advertising slogans.

2. Data Source and Language Samples

This study relied on a qualitative sampling method. Thus, the
sample size was not fixed; it focused on useful and rich data that provides a
phenomenon (Dornyei, 2007) of linguistic studies in the selected advertising
slogans. This was applied to the sample size of the selected texts because of a
small-scale research study for undergraduate students. Thus, the use of 50
language samples of the advertising slogan could represent a phenomenon of
the brands of home appliances in Asia. The researchers employed 50
advertising slogans of home appliances in Asia through the use of purposive
sampling, especially regarding criterion sampling (Dornyei, 2007). This
selection was based on the criteria — (i) they represented certain types of
home or electrical appliances in particular brands produced in an Asian
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country and sold in Thailand, (ii) they were written in English phrases or
clauses or sentences, and (iii) they presented the language of advertising
slogans. This sample size could be representatives of language samples from
the advertising slogans because the researchers adapted the perspective of
data saturation in qualitative applied linguistics (Dornyei, 2007) that a well-
design qualitative study requires a small number of participants to parallel
the saturation and richness of data in which meanings in phenomenon can be
understood. This is because this number of the language samples could lead
to the richness of the data. The 50 slogans were searched via the website
“www.google.com” and collected from their official websites which were the
data source. The slogan data and language samples were gathered in forms of
phrases and clauses from widely recognized brands, such as those from
Japan, South Korea, and China. The researchers presented the slogans in the
tables categorized by country that include the brand’s name, type of home
appliance, advertising slogan, and the link of the website. This information is
displayed below.

Table 1. Advertising Slogans of Home Appliances in Japan

Type of
No Brand Home Advertising Slogan Website
Appliance
1 Hitashi Refrigerator |Inspire the Next https://www .hitachi.com/corpo
rate/about/identity/details.html
2 Toshiba Refrigerator | Committed to https://ecodesign.toshiba-
People, Committed | airconditioning.eu/en/environ
to the Future ment/committed-to-people-
committed-to-the-future
3 Panasonic | Refrigerator |a Better Life, https://news.panasonic.com/gl
a Better World obal/press/en130904-2
4 Sharp Refrigerator [ Sincerely and https://global.sharp/corporate/i
Creativity r/library/annual/pdf/7-11.pdf
5 Sony Television Make Believe https://www.sony.com/en/Son
yInfo/News/Press/200909/09-
100E/
6 Daikin Air Perfecting the Air https://www.daikin.co.th/en/ai
conditioner r/
7 Rinnai Air Connected in https://www.rinnai.co.jp/en/rel
conditioner | Passion for the eases/2019/0603/
Next 100 Years
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Type of
No Brand Home Advertising Slogan Website
Appliance
8 Fujitsu Washing Shaping Tomorrow | https://www.fujitsu.com/hk/do
machine with You cuments/about/brandmanagem
ent/brandstory/thinkers/shapin
g-tomorrow/BSR-WIN-08-13-
Shaping-tomorrow-v5.pdf
9 Donlim Coffee brew |It’s Lifestyle https://issuu.com/donlimlifesty
machine Choice lechoice/docs/finaldonlimcatal
ogue
10 Huawei Television Make it Possible https://www.marketingoops.co
m/media-ads/video/huawei-
toymaker/
11 Lenovo Television Innovation Never https://en.wikipedia.org/wiki/L
Stand Still €novo
12 | Changhong | Electric Make your https://www.linkedin.com/puls
cookware Imagination Fly e/changhong-make-your-
imagination-fly-francisco-
freitas
13 Aucma Refrigerator | A Reassuring https://www.aucmaoverseas.co
Choice m
14 Gree Air for the Clearer Sky | https://greeac.com.au/news/gre
conditioner |and Greener Earth e-celebrates-its-30th-

anniversary

Table 2. Advertising Slogans of Home Appliances in China

Item Brand Type Of LG Advertising Slogan Website
Appliance
1 Robam Electric Enjoy Cooking https://www.robamworld.co
cookware m/laos-rangehood/
2 Haier Refrigerator More Creation, https://www.brandbuffet.in.t
More Possibilities h/2024/02/haier-new-slogan/
3 Midea Air conditioner | Make yourself at https://www.midea.com/th/a
Home bout-midea
4 Xiaomi Refrigerator Just for fans https://medium.com/@mvak
ulenko/only-for-fans-or-
why-xiaomi-is-not-what-
you-think-it-is-
41e7274b13c5
5 TCL Television Inspire Greatness https://www.tcl.com/th/th/ne

ws/tclpresenter-pongnawat
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Type of Home

Item Brand . Advertising Slogan Website
Appliance
6 Skyworth | Television My Wonderful https://www.artmeet.ph/c/S
Life! KYWORTH?redirect=https
%3A%2F%2Fwww.artmeet.
ph%2Fcompany%2FSKYW
ORTH%2Fjobs%2Fmultime
dia-artist-388
7 Vatti Electric Easier Life, We https://m.facebook.com/stor
cookware Discover y.php?story fbid=59188135
2694554&1d=10006400087
3896
8 Fotile Electric a Breath of Fresh https://us.fotileglobal.com/p
cookware Engineering ages/career-detail3
9 Donlim Coffee  brew | It’s Lifestyle https://issuu.com/donlimlifes
machine Choice tylechoice/docs/finaldonlim
catalogue
10 Huawei Television Make it Possible https://www.marketingoops.
com/media-
ads/video/huawei-toymaker/
11 Lenovo Television Innovation Never https://en.wikipedia.org/wiki
Stand Still /Lenovo
12 Changhong | Electric Make your https://www.linkedin.com/p
cookware Imagination Fly ulse/changhong-make-your-
imagination-fly-francisco-
freitas
13 Aucma Refrigerator A Reassuring https://www.aucmaoverseas.
Choice com
14 Gree Air conditioner | for the Clearer Sky | https://greeac.com.au/news/
and Greener Earth | gree-celebrates-its-30th-

anniversary

Table 3. Advertising Slogans of Home Appliances in South Korea

No Brand Type Of Home Advertising Slogan Website
Appliance
1 LG Refrigerator Life’s Good https://www.lg.com/th/about-
lg/press-media/lg-smiles-
back-to-the-world-with-its-
new-brand-identity/
2 Sumsung | Refrigerator Do what You Can’t | https://marketeeronline.co/arc

hives/11783
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No Brand Type Ot.‘ Home Advertising Slogan Website
Appliance
3 | LocknLocm [ Electric Care Every Life- https://www.locknlock.com/e
cookware style with Comfort | ng/about/brand
4 Cuckoo Electric We Know, We Care | https://www.theborneopost.co
cookware m/2022/10/25/cuckoo-
special-challenge-with-dato-
sri-siti-nurhaliza/
Table 4. Advertising Slogans of Home Appliances in Thailand
No Brand Type Of Home Advertising Slogan Website
Appliance
1 Anitech | Electric Bring Happiness to | https://www.brandbuffet.in.th
cookware Life /2020/10/anitech-lab-plus-
series/
2 Simplus [ Electric Beautiful Life, https://simplus.online/pages/a
cookware Affordable Price bout-us-2
3 Hatari Fan Wind of Happiness | https://capitalread.co/hatari/
Table 5. Advertising Slogans of Home Appliances in India
No Brand Type Of Home Advertising Slogan Website
Appliance
1 Havells Air conditioner | Committed to Save | https://www.afags.com/news/
Energy advertising/36459 havells-
empowered
2 Eureka Vacuum Your Friend for Life | https://www.vacuumland.org/
Forbes cleaner cgi-bin/TD/TD-
VIEWTHREAD.cgi?11924
3 Lifelong | Refrigerator Built for your https://www.lifelongindiaonli
Health, Built for ne.com/pages/our-story
India
4 IFB Refrigerator Set yourself Free https://www.ifbappliances.co
m/about-us/about-ifb
5 Godrej Refrigerator Brighter Living https://www.livemint.com/Co
mpanies/j Y sikEXQXwSIS{B
1506SnM/Godrej-set-for-
makeover-with-a-slogan-new-
logo.html
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https://www.livemint.com/Companies/jYsikEXQXwSlSfB15o6SnM/Godrej-set-for-makeover-with-a-slogan-new-logo.html
https://www.livemint.com/Companies/jYsikEXQXwSlSfB15o6SnM/Godrej-set-for-makeover-with-a-slogan-new-logo.html
https://www.livemint.com/Companies/jYsikEXQXwSlSfB15o6SnM/Godrej-set-for-makeover-with-a-slogan-new-logo.html
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No Brand Type Of I Advertising Slogan Website
Appliance
6 Voltas Electric Designed to https://www.voltasbeko.com/
cookware Simplify Your about-us
Everyday
7 Blue Star | Air Built on Trust https://www.bluestarindia.co
conditioner m/reach-for-the-
stars/314/index.html
Table 6. Advertising Slogans of Home Appliances in Malaysia
No Brand Type Of Home Advertising Slogan Website
Appliance
1 Hesstar Refrigerator Your Reliable https://www.facebook.com/he
Home Maker sstar.com.my/?locale=sw_KE
2 Milux Electric Quality, safety, https://images.app.goo.gl/Xgt
cookware reliability yHx8JBU52sZQJ6
3 Pensonic | Electric Your Enjoyment https://www.pensonic.com/i
cookware
4 Joven Water heater Bringing Innovation | https://www.joven-
Home electric.com/my/
5 Livinox | Electric For a Better https://www.livinox.my/about
cookware Lifestyle -livinox/
6 Hanabishi | Electric Life Made Easy https://www.hanabishi.com.m
cookware y/about_us
7 Firenzzi | Electric Quality First https://www.asmsb.com/firen
cookware zzi/
Table 7. Advertising Slogans of Home Appliances in Indonesia
No Brand Type Of Home Advertising Slogan Website
Appliance
1 Polytron |Home It’s a Balanced Life | https://polytron.co.id/home-
appliances appliances/

According to Tables 1-7, the most selected advertising slogans were
taken from the brands from Japan and China with the same number, 14,
accounting 28 %. This was followed by those from India and Malaysia with
the same amount, 7, valuing 14 %, from South Korea with 4 items, counting 8
%, and from Thailand with 3 items (6 %). The least one belonged to that from
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Indonesia with only 1 item (2%). This indicates Japan and China are the
leading countries in the home appliance industry. These seven countries could
represent three parts of Asia — East Asia (Japan, China, and South Korea),
South Asia (India), and Southeast Asia (Malaysia, Thailand, and Indonesia).
In total, the slogans were derived from 45 brands and from 9 types which are
refrigerator, television, air-conditioner, washing machine, coffee-brew
machine, electric cookware, vacuum cleaner, water heater, and home
appliance. It is noted that last type is not specified as it covers all.

3. Data Collection

The researchers did a preliminary study by searching the data on
certain advertising slogans in Asia from the Google website during the
second and third week of June, 2024, in order to confirm the researchers’
decision made on conducting this research topic. Next, the data collection
process was conducted from June 28 to July 30, 2024, after the research
proposal was approved by the research advisor. After this, the researchers
fully searched for home appliance brands across various Asian countries in
the Google website using certain keywords such as “home appliance brand in
Asia” or “home appliance brand” followed by the name of a specific country,
such as “home appliance brand in Japan.” The use of these keywords be
helpful for the scope of the data source in the Asian continent. Once the brand
names were identified, the researchers visited the updated official websites of
these brands to find relevant information, including slogans, taglines, or
mottos. An alternative method involved entering the brand name along with
terms, for instance, “slogan,” “motto,” or “tagline” into the website.
Additionally, particular data was gathered from other websites, including
articles discussing the companies and their respective slogans. After this, the
selected advertising slogans were gathered into the researchers’ files for
further data synthesis and analysis. Overall, this data collection faced a
limitation as it purposely employed only 50 advertising slogans from their
official websites. This selection of the data might neither cover all the slogans
from all brands in the Asian market, nor capture all variations of advertising
massages such as those used in social media campaigns or regional
advertisements. However, this limitation could be potential as the selected
slogans were studied in details through the grammatical and semantic
frameworks. This limitedly selected slogans might also represent a decent
number of the only six countries in Asia.

4. Data Analysis
Particular processes of data analysis were based on quantitative
and qualitative methods. First of all, a close reading of the selected phrases
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and clauses from the slogans was applied. Further, the researchers did a
deliberate synthesis and analysis of the selected phrases and clauses from the
slogans. Moreover, the frequency of the phrases and clauses was manually
calculated for presenting percentage of each type of phrases and clauses.
Apart from these, the researchers employed a comprehensive textual analysis
to examine the linguistic features of the selected advertising slogans in
details. The grammatical analysis was grounded in the theories of Biber et al.
(1999), Greenbaum and Nelson (2002), and Finegan (2004). This analysis
focused on lexical and phrasal categories by examining the grammatical
structures present in each advertising slogan, including phrase structures and
clausal constructions. The semantic analysis was based on Leech’s (1981)
theory, which provided a framework for understanding the types of meaning
that can be conveyed through language. The theory was categorized into
seven distinct types. The analysis also focused on implied meanings within
the slogans, uncovering deeper, unspoken messages. That is, the researchers
attempted to understand how advertising slogans communicated complex
layers of meaning and how these meanings affected interpretation. In a
semantic analysis, it is possible that certain lexicons could have more than
one meaning, resulting in their semantic features in phrases and clauses of the
advertising slogans. To deal with this, the researchers would entirely interpret
the phrases and clauses to suit a certain type of meaning. The researchers did
not justify the meaning of a single word in the slogan; a thorough
interpretation of the whole phrase and clauses in which a lexicon with
different meanings could be a solution. Finally, the analyzed phrases and
clauses in light of grammar and semantics were discussed with a range of
previous studies. To ensure the reliability of the findings, the intercoder was
applied. As there were four persons of the researcher team, their different
analyses of certain grammatical and semantic features of the advertising
slogans were triangulated so that particular common linguistic features could
be taken for writing the results. As a whole, the overall processes of the data
analysis were checked by the research advisor.

RESULTS
The findings are quantitatively and qualitatively presented. Certain
grammatical and semantic features of the slogans are described.

1. Grammatical Features
Both phrases and clauses are found in the slogans. In light of
phrases, the chosen advertising slogans of home appliances in Asia were
mostly formed in noun phrases, 17 items (34%). This was followed by verb
phrases with 13 slogans (26%), adjective phrases with 4 (8%), prepositional
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phrases with 3 (6%), and adverbial phrases with the least common type, 1
item (2 %). In terms of clauses, the slogans appeared in 12 independent ones
with different functions, counting 24%. Particular outstanding examples are
described and discussed.

1.1 Phrases

A. Noun phrases (NPs)

NPs in the advertising slogans were formed in 8 patterns with
examples below.

(1)  Determiner + Adjective + Noun: Panasonic — “A Better
Life, A Better World”, Skyworth — “My Wonderful Life!” Aucma — “The
Reassuring Choice”, and Hesstar — “Your Reliable Home Maker”. The first
example is grammatically described.

The phrase “A Better Life, A Better World” consists of two
noun phrases: “A better life,” in which the indefinite article ‘A’ is followed
by the comparative adjective ‘better’ modifying the noun ‘life,” and “A better
world,” in which an indefinite article ‘A’ is followed by the comparative
adjective ‘better’ modifying the noun ‘world’. Overall, these two noun
phrases are connected by a comma.

(1)) Noun + Prepositional Phrase: Mitsubishi Electric —
“Changes for the Better”, Fujidenzo — “Quality above All”, and Hatari —
“Wind of Happiness”. The second example is discussed.

This slogan includes the word ‘Quality’ acts as the main noun,
followed by the prepositional phrase “above all,” which consists of the
preposition ‘above’ and the pronoun ‘all.’

(ii1)) Determiner + Noun: Pensonic — “Your Enjoyment”.
From this slogan, the word ‘your’ is a pronoun, modifying the noun
‘enjoyment’ which is the noun head.

(iv) Adjective + Noun: Godrej — “Brighter Living”, Simplus —
“Beautiful Life, Affordable Price”, and Haier — “More Creation, More
Possibilities”. The final example is analyzed. The noun phrase “more creation”
includes the adjective ‘more’ followed by the noun ‘creation.’ It is connected
to another noun phrase “more possibility,” which also has the adjective ‘more’
followed by the noun ‘possibility.” Both are separated by a comma, making
them two distinct noun phrases.

(v) Noun + Post-modifier: Firenzzi — “Quality First” and
“Life Made Easy”. The former instance is described. Here, the word ‘quality’
functions as the head noun, while the word ‘first’ acts as a modifier, indicating
that quality is the primary focus or priority.

(vi) Noun +Noun+ Noun: Milux — “Quality, Safety,
Reliability”. This slogan consists of three nouns connected by commas.
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(vii) Determiner + Noun + Prepositional Phrase: Fotile — “A
Breath of Fresh Engineering” and Eureka Forbes — “Your Friend for Life”. The
latter instance is discussed.

It begins with the possessive pronoun ‘Your,” which modifies
the noun ‘friend,” namely the noun head of the phrase. It is then followed by a
prepositional phrase, where ‘for’ is the preposition and ‘life’ is a noun that
serves as the object of the preposition.

(viii) Adverb +Conjunction + Noun: Sharp — “Sincerely and
Creativity”. This slogan seems to be different from the others. It should be an
adverb phrase, but it is more noun phrase in an innovative form. It contains
an adverb ‘Sincerely’ that is followed by a noun ‘Creativity’ through the use
of a conjunction ‘and’.

B. Verb phrases (VPs)

VPs in the selected advertising slogans were structured with
three patterns.

(1) Verb + Noun phrase: Hitashi — “Inspire the Next”, Sony
— “Make Belief’, Daikin — “Perfecting the Air”, Zojiruchi — “Treasuring
Everyday Life”, , Zojiruchi — “Treasuring Everyday Life”, TCL — “Inspires
Greatness”, and Robam — “Enjoy Cooking”. The third instance is explained.

The word ‘perfecting’ is a present participle form functioning
as the main verb in the phrase. It is followed by the noun phrase “the air,”
which consists of the determiner ‘the,” serving as a definite article, and the
noun ‘air,” which is the main noun of the phrase.

(1) Verb + Noun phrase + Prepositional phrase: Fujitsu —
“Shaping Tomorrow with You”, Midea — “Make Yourself at Home”, Anitech
— “Bring Happiness to Life”, and LocknLocm — “Care Every Life-style with
Comfort”. The second example is described.

The main verb ‘make’ is followed by the pronoun ‘yourself,’
which is the direct object. This is then followed by the prepositional phrase “at
home,” in which the noun ‘home’ follows the preposition ‘at’.

(ii1) Verb + Prepositional phrase: Blue star — “Built on Trust”,
Toshiba — “Committed to People, Committed to the Future”, and Rinnai —
“Connected in Passion for the Next 100 Years. The second instance is
discussed.

It is a combination of two verb phrases separated by commas.
The phrase “Committed to People” consists of the past participle verb form
‘Committed,” which is the main verb followed by the prepositional phrase “to
People,” in which the preposition ‘to’ is followed by the noun ‘People’ and the
phrase “to the Future,” in which ‘to’ is the preposition and “the Future” is a
noun phrase in which the determiner ‘the’ is followed by the noun ‘Future’.
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C. Prepositional phrases (PPs)

PPs in the slogans were constructed in the pattern of
“preposition + noun phrase”. They are Fujioh — “Beyond the Range”, Gree —
“For the Clearer Sky and Greener Earth”, and Livinox — “For a Better
Lifestyle”. The last instance is explained.

The preposition ‘for’ is followed by the noun phrase ‘a better
lifestyle,” that functions as the object of the preposition. In this noun phrase,
the indefinite article ‘a’ is followed by the comparative adjective ‘better’,
modifying the head noun ‘lifestyle.’

D. Adjective phrases (APs)

APs are patterned by the form “an adjective + post-modifier”.
They are Havells — “Committed to Save Energy”, Voltas — “Designed to
Simplify Your Everyday”, Muji — “Lower Priced for a Reason”, and Lifelong
— “Built for You. Built for India”. The second instance is described.

The part participle verb ‘Designed’ acting as an adjective is
followed by the infinitivc verb to simplify’ that expresses the intended
function. And ‘your everyday’ is a noun phrase in which the noun ‘everyday’
follows the possessive pronoun ‘your’.

E. Adverbial phrases (AdvPs)

The only instance of AdvPs is Xiaomi — “Just for Fans”.
Structurally, the adverb ‘just’ is followed by the prepositional phrase “for
fans,” which consists of the preposition ‘for’ and the noun ‘fans.” The
prepositional phrase acts as a modifier of the adverb ‘just,” making this an
adverbial phrase.

1.2 Clauses

Independent clauses are formed in only two functions —
declarative and imperative — with 6 grammatical patterns.

A. Declarative clauses are patterned by the form “subject +
verb phrase”. They are Cuckoo electronic — “We Know, We Care” and Lenovo
— “Innovation Never Stands Still”. The first instance is explained.

The pronoun ‘we’ in both clauses “we know” and “we care”
are the pronoun functioning as the subject. Then, the words ‘know’ and ‘care’
function as the verbs. These two clauses are connected with a comma. This
clause conveys a complete meaning, so it is an independent clause.

B. Declarative clauses are formed in the pattern of “subject +
verb phrase + subject predicative”. They comprise Donlim — “It’s a Lifestyle
Choice”, Polytron — “It’s a Balanced Life”, and LG — “Life’s Good”. The
second instance is described.
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The pronoun ‘It’ functions as the subject of the clause,
followed by the verb ‘is’ (in its contracted form “it’s”), and the noun phrase “a
balanced life,” indicates that the determiner ‘a’ pre-modifies the noun ‘life’, in
which the adjective ‘balanced’ serves as a pre-modifier of the noun.

C. Declarative clauses are constructed in the pattern of
“subject + verb phrase + direct object”. They contain Imarflex — “We Do It
First. We Do It Best” and Vatti — “Easier Life, We Discovered”. The first
instance is explained.

This slogan contains two independent clauses. The first
“We do it first” includes the pronoun ‘we’ which is the subject, the main verb
‘do’, the pronoun ‘it’ which acts as the direct object and the adverb ‘first’
which modifies the verb ‘do’. The The second “We do it best” includes the
subject pronoun ‘we’ is followed by the main verb ‘do’, the pronoun ‘it’ which
acts as the direct object, and the adverb ‘best’ which modifies the verb ‘do’.

D. An imperative clause is patterned by the form “verb phrase
+ direct object”. It is Samsung — “Do What You Can’t”. It begins with the verb
‘Do,” which serves as a command or directive, instructing someone to take
action. The nominal clause “what you can’t” functions as a noun clause and
serves as the direct object of the imperative verb. Within this clause, it includes
‘what’ acts as a pronoun, ‘you’ is the subject of the clause, and ‘can’t’ (a
contraction of ‘cannot’) is the verb.

E. Imperative clauses are formed in the pattern of “verb phrase
+ direct object + object predicative”. They comprise Changhong — “Make Your
Imagination Fly”, Huawei — “Make It Possible”, and IFB — “Set Yourself
Free”. The final example is explained.

The word ‘set’ is a verb head followed by the reflexive
pronoun ‘yourself,” functioning as the object of the verb ‘set.” Here, the
adjective ’free’ is an object predicative.’

F. Imperative clauses are structured in the form of “verb
phrase + direct object + prepositional object”. They contain Joven — “Bringing
Innovation Home”

This slogan is an independent clause because the present
participle form ‘bringing’ functions as the main verb and it is followed by the
noun ‘innovation,’ functioning as the object. The noun phrase ‘home’ seems
to be a prepositional phrase ‘to home’ in which the preposition ‘to’ is omitted.

2. Semantic Features
The results revealed that the most frequently used type of meaning
in the selected advertising slogans for home appliances was connotative, with
23 slogans (46%). Conceptual meaning appeared in 17 slogans (34%),
affective meaning is represented in 4 slogans (8%), while collocative
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meaning appeared in 3 slogans (6%). The lowest occurrences were
associative, social, and thematic meanings, each represented by only 1 slogan
(2%). Overall, the data showed the types of meaning ranked from the highest
to lowest, and some prime examples of slogans are discussed.

2.1 Connotative meaning is embedded in Sony — “Make Believe”,
Daikin — “Perfecting the Air”, Rinnai — “Connected in Passion for the Next
100 Years”, Zojiruchi — “Treasuring Everyday Life”, Fujioh — “Beyond the
Range”, Samsung — “Do What You Can’t”, Firenzzi — “Quality First”,
Changhong — “Make Your Imagination Fly”, Midea — “Make Yourself at
Home”, Blue Star — “Built on trust”, Donlim — “It’s a Lifestyle Choice”,
Huawei — “Make it Possible”, LocknLocm — “Care every Life-Style with
Comfort”, Anitech — “Bring Happiness to Life”, Xiaomi — “Just for Fans”,
Lenovo — “Innovation Never Stands Still”, Fotile — “A Breath of Fresh
Engineering”, Vatti — “Easier Life, We Discover”, Hatari — “Wind of
Happiness”, Eureka Forbes — “Your Friend for Life”, IFB — “Set Yourself
Free”, Hesstar — “Your Reliable Home Maker”, and Fujidenzo — “Quality
Above All”. The third and fourth instances are explained.

In Rinnai’s slogan, the word “next 100 years” is not the real
meaning. The slogan suggests that the brand will maintain a passionate
connection with consumers, fostering trust and interest. It reflects a shared
enthusiasm for both current technologies and future advancements. The idea
of being ‘connected’ highlights a strong, enduring relationship with customers
and corporation.

In Zojiruchi’s slogan, it highlights the idea of improving and
enjoying everyday moments with their products. It suggests that the products
are not just for practical use but are made to provide consumers’ daily life
better.

It could be said that this type of meaning is the most found one
in the selected advertising slogans. This was because the slogans seemed to
convey emotive meanings connotatively to attract the customers who may feel
that the language used in the home appliances can be linked to their everyday
life. Moreover, it is evident in that the brands of the slogans aforementioned
are globally famous, resulting in appealing the customers.

2.2 Conceptual meaning is evident in Hitashi - “Inspire the Next”,
Toshiba — “Committed to People, Committed to the Future”, Sharp —
“Sincerely and Creativity”, Muji — “Lower Priced for a Reason”, Mitsubishi
Electric — “Changes for the Better”, LG — “Life’s Good”, Cuckoo electronic —
“We Know, We Care”, Simplus — “Beautiful Life, Affordable Price”, TCL —
“Inspire Greatness”, Gree — “For the Clearer Sky and Greener Earth”, Havells
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— “Committed to Save Energy” , Voltas — “Designed to Simplify Your
Everyday”, Milux — “Quality, Safety, Reliability”, Joven — “Bringing
Innovation Home”, Livinox — “For a Better Lifestyle”, Robam — “Enjoy
Cooking”, and Polytron — “It’s a Balanced Life”. The first and last examples
are discussed.

For the first, the word ‘inspire’ in this slogan describes the
brand’s desire to inspire the products that will be produced in the future. It
shows that consumers can directly understand the brand’s desires through this
slogan.

For the final, this advertising slogan conveys the idea of
achieving balance in customers’ daily lives. The term ‘balanced’ signifies
stability, suggesting that the brand’s appliances make managing household
tasks easier. This strategy not only satisfies consumers’ practical needs but also
promotes a sense of peace and organization.

2.3 Affective meaning is grounded in Imarflex — “We Do it First!
We Do it Best!”, Skyworth — “My Wonderful Life!”, Pensonic — “Your
Enjoyment”, and Aucma — “The Reassuring Choice”. The final instance is
discussed.
The phrase evokes feelings of comfort and relaxation. The term
‘reassuring’ reflects trust and confidence in the brand and its products. This
phrase also communicates a positive experience associated with the choice,
allowing consumers to feel they have made a good selection for safety in their
homes. It emphasizes that making the right choice can enhance well-being,
significantly contributing to happiness in consumers’ lives.

2.4 Collocative meaning is hidden in Panasonic — “A Better Life,
A Better World”, Godrej — “Brighter Living”, and Haier — “More Creation,
More Possibilities”. The first example is described.
Panasonic’s slogan conveys a collocative meaning by linking
‘better’ with both ‘life’ and ‘world,” suggesting positive progress for
individual. It emphasizes that Panasonic’s innovations aim to enhance
individual well-being while benefiting society as a whole, reflecting a
commitment to improving everyday experiences and fostering global
community impact.

2.5 Associative meaning is displayed in Hanabishi — “Life Made
Easy”. This slogan suggests a sense of convenience and simplicity. The word
‘easy’ refers to convenience and uncomplicated in ‘life’. It denotes positive
emotional associations, as if the products are designed to ease customers’
efforts, making busy lives more convenient.
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2.6 Social meaning is obvious in Lifelong — “Built for You, Built
for India.” The word ‘built’ refers to something that has been designed or
created. The phrase “for you” indicates that the product has been specifically
made with the consumer in mind. The phrase “for India” specifies that the
product has been tailored to meet the needs or conditions specific to India: a
place of producing this appliance. It suggests that the offering is personalized
and also suitable for the national context.

2.7 Thematic meaning is apparent in Fujitsu — “Shaping
Tomorrow with You”. It emphasizes partnerships and forward-thinking.
Fujitsu’s focus on collaboration and innovation is reflected in their dedication
to working with customers to build a better future. ‘Shaping Tomorrow’ shows
progress and ‘with you’ emphasizes an inclusive approach, highlighting
Fujitsu’s commitment to driving future developments alongside its consumers.

DISCUSSION

The results of grammatical features in the advertising slogans are in
line with the theoretical framework. The phrasal structure found parallels
Greenbaum and Nelson’s (2002) theory. In this regard, the aforementioned
four noun phrase patterns “Determiner + Adjective + Noun”, “Determiner +
Noun”, “Adjective + Noun”, and “Determiner + Noun + Prepositional
Phrase” are related to those proposed by Finegan (2004). Similarly, the found
verb phrases are in line with the three patterns in Finegan’s (2004) theory: VP
— V NP, VP — V NP PP, and VP — V (NP) (PP). Furthermore, the clausal
structure with functions yields Biber et al.’s (1999) work. Likewise, the
semantic features in the selected slogans fit into Leech’s (1981) theory.

Moreover, the findings show similarities with the previous study by
Heriyawati and Febriyanti (2019). The dominant type of meaning found in
advertisement slogans is connotative meaning, while the lowest is thematic
meaning. This alights with the findings of Noviyanti et al. (2017), which
indicated that connotative meaning is also dominant in motorcycle slogans.
This is likely because advertisers often imply meanings to show brand
identity in their slogans. Conversely, the results of this study differ from the
previous study by Noor et al. (2015), which found that the most frequent type
of meaning in TV commercial slogans is affective meaning, with social
meaning being the least represented. For grammatical analysis, this study
found that noun phrases are the most commonly used in advertising slogans.
This supports the previous study by Noviyanti et al. (2017), which identified
noun phrases as the dominant type in motorcycle slogans while a verb phrase
has only 1 slogan. However, the results of this research differ from the results
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of the previous research from Rizal et al. (2022), which stated that the most
frequently used in slogans of technology brands is verb phrase. The second
most frequent pattern is found under kind noun phrases. Next, an adjective
phrase is commonly used in slogans of commercial products, and the least
frequent is a prepositional phrase.

However, the findings seem to be different from Shirinboyevna’s
(2020) work. The present study focuses structural linguistics with regard to
grammatical and semantic features of the advertising slogans while
Shirinboyevna’s (2020) work provides pragmatic and functional aspects of
the advertising language. Nevertheless, this work is useful for understanding
the nature of the advertising slogan in this current study.

The results provide some implications. This study shows how
language is created to attract different groups of people across the Asian
region. It is also beneficial for consumers and language learners. It helps
them better understand and interpret the messages and emotional appeals that
companies intend to convey. This analysis also develops critical thinking
skills by encouraging individuals to look beyond concrete meanings.
According to the analyses, noun phrase, verb phrase, conceptual meaning,
and connotative meaning dominate advertising slogans because they are
direct, impactful, and easy to remember as the idea directs into people's
minds. Focusing on what the product is or what action the consumer should
take. These phrases are strong and concrete, making them effective in driving
emotional impact. In contrast, adverbial phrase and associative meaning are
less frequently used because extra details are added, making the message
more complicated and weaker focus. Finally, the analysis will help broaden
perspectives by introducing new insights from advertising slogans for
linguists and learners who are interested in analyzing language. Overall, the
insights gained from analyzing the advertising slogans not only help
businesses create better marketing but also provide useful information for
researchers and learners.

CONCLUSION AND RECOMMENDATION

This study has provided a clear grammatical and semantic analysis of
advertising slogans for home appliances in Asia. The results have shown that
different grammatical forms are used, with noun phrases being the most
common, while adverb phrases have been the least common. In addition,
most slogans often used the structure of an independent clause. It is assumed
that the advertisers tend to convey a basic and complete message.
Semantically, the connotative meaning is the most used, indicating that the
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advertisers often attempt to express their feelings and associations instead of
using simple language. While conceptual meanings have also been important,
the advertisers have focused on subtle messages to engage consumers
effectively. The different types of meaning, ranked from connotative to
thematic, have shown the careful strategies used in advertising to attract
consumers’ interest and express brand identity. Overall, the study has shown
that both grammatical and semantic features in advertising slogans of home
appliances are the key linguistic elements that contribute to distinctive
advertising discourse created by Asian advertisers. This reflects the creative
use of English to promote Asian electrical products through websites.

Future researchers can apply the theories from this study to examine
the grammatical and semantic characteristics in a variety of other texts.
Additionally, they may use other theories related to grammatical and semantic
features to conduct analysis in their future research. They may explore these
features in diverse forms of text, such as songs, movie titles, and literature,
expanding the scope of analysis beyond the focus of this study. This study
was limited to the analysis of 50 advertising slogans for home appliances,
conducted from seven Asian countries recognized for their performance in
this field. However, these are merely only a small number of nations in Asia.
To obtain a more comprehensive understanding of the linguistic patterns in
advertising slogans for home appliances, future researchers should consider
expanding the dataset. By including slogans from a broader range of Asian
countries or even throughout the world. Therefore, they can gather a more
diverse and representative sample. This expanded scope would provide a
wider and deeper understanding of the grammatical and semantic features
present in advertising slogans. Furthermore, future researchers should
consider other relevant theories such as pragmatics and systematic functional
grammar to study advertising slogans of home appliances in Asia. They can
also expand their studies to analyze advertising slogans of home appliances
in other regions — the Americas, Europe, and Africa. Alternatively, they can
use linguistic landscape as a method, especially taking photographs of
advertising slogans of home appliances in an urban area worldwide, to
analyze their visual, grammatical and semantic features. Beyond home
appliances, they can opt to study slogans of household furniture advertised in
print and online media. These would contribute to a more comprehensive
understanding of the advertising language in a variety of dimensions.
Additionally, further researchers on this relevant topic should consider
cultural aspects influencing the grammatical and semantic features of
advertising slogans in different countries where English is locally and
globally used. This would help understand the linguistic complexity of
advertising slogans.
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Abstract

This article aims to; 1) analyze the current state of tourism in the Golden Triangle
Special Economic Zone, Lao PDR, and 2) develop a sustainable tourism development strategy
for the Golden Triangle Special Economic Zone, Lao PDR. The sample for the quantitative
research consisted of 272 tourism and service operators in the Golden Triangle Special
Economic Zone, Lao PDR, and 400 tourists visiting the area. The target group for the strategy
development included representatives from tourism and service operators, government
agencies overseeing the zone, and representatives from King’s Roman, totaling 15 people. The
research instruments included a questionnaire and focus group discussions. Data were analyzed
using statistical software, with descriptive statistics presented in terms of frequency, percentage,
mean, and standard deviation. The research findings revealed that tourism operators had a
favorable opinion about the attractions and accommodations in the area, but suggested
improvements in accessibility. Tourists expressed positive views regarding service quality,
particularly in terms of reliability, and recommended the development of infrastructure and
facilities, as well as promoting sustainable tourism and community participation. The strategies
derived from the analysis of the intemal and external environment of the tourism context in
the Golden Triangle Special Economic Zone, Lao PDR, include 1) developing infrastructure and
facilities, 2) utilizing digital technology to create new and engaging tourism experiences, 3)
promoting community involvement in tourism creation and management, and 4) building the
image of the Golden Triangle Special Economic Zone as an internationally recognized creative
tourism destination.
Keywords: Golden Triangle Special Economic Zone, Sustainable Tourism, Development

Strategies

*
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Abstract

This article aimed to study and compare the needs for activities, including
problems and suggestions, as well as to propose an activity plan for developing work
and life-related skills (Soft Skills) through the social engineering process. A mixed-method
research approach was employed. Data were collected using questionnaires and focus
group discussion records. The sample group consisted of 558 participants. The findings
revealed that students need to develop skills related to work and life (Soft Skills) at a
high level (X = 4.31, S.D. = 0.23). The need for student development activities was also
high (X=4.30, SD=0.25). The analysis showed that male and female students had different
needs in terms of analytical thinking skills developed through the social engineering
process, which also influenced their preferences for activities based on the MIC Model
process. Furthermore, differences in academic year and faculty significantly affected the
need for student development activities through both the Biological Clock process and
the MIC Model process, at a statistical significance level of 0.05. The problem is that
public relations are unclear and incomplete. There should be more public relations
channels and activities with different formats than before. Therefore, the activity
development plan must rely on the cooperation of all sectors to develop skills related

to work and life (soft skills) through the social engineering process.

Keywords: Social engineering process, Work skills, Soft skills

’ Corresponding author
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Yyaa

N5l T30 (Soft Skills) A1enTzUIUNITIAINTAIAL @S UTNAnwIUS YIRS
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'
a A o

A1AUNA W1INeIFe A el W enmuidnAnwlilvinwe A ey
N15vULasn139In (Soft Skills) MenssuIuNITIFINTAIAY

WgUszaIA

1. WeAnwiarudainsiauinuefiierfunisiausasnisldinee
3w (Soft Skills) ArenTzUIUNITIAINTEIAN d1msuln@neUTygns naund
WINESe 109 e v

2. WeawSeuiisuainudeaniswauninued i safunisiiauway
nslEvinweain (Soft Skills) MenszuIunTImNTaIAN dusutlnfneUIgy1ns
aeUnd sinendesvsgdedval Suunaume U7 wavane

3. feAnwdymuasdoiaussuznisdnianssuiauinueMineafiu
n1svinunaznsldinestia (Soft Skills) AenszuIun1TIAINTAIAL d195U
Unf@nwd3ua193 nAung uninendusvigedlg

4. WisauswnunsALINISTARanssuRauTneeAiABatun1svha
wazn19lTinwedTm (Soft Skills) A1NTzUIUNITIAINTAIAL dNTUUNANY
U313 n1AUng uninendesuigesl

HUIRAFIUNTTINY
WA FUU ALY 19790 UL AR BAINUR BINISHAIUNYI N BN LN 8INUNITH19UY
WALNSIEYINEETIN (Soft Skills) ABNTEUIUNITIAINTAIAN WANATAU

NITNUNIUITIUNTTY
AudosnsiaLTnueiieatunmsiauwas nsTiinuesdin (Soft Skills)
AENIEUIUNITIAINTAIAN dmTUdnAns U3 ua1n3 n1aund U Inenaesuiy
Feoalmil endauuidadainsdeau (Social engineering) 7 19 A U E A gy iU
sz siauin@nu i dutudind daudnvasuagsinueluansswi 21
7l AoUALIROUNUIMNTH AL 838 UV INends Usenaudae Wnueiindn
(Critical Thinking) inwe1indeans (Communication) Wnwetinuszau (Collaboration)
Vinwriinai1auinngsu (Creativity) lngn1sdanisiseuiinumansuuuasioUunase
(Multidisciplinary Active Learning) Aunszuunsiious 5 edosile (uesmi dals,
2562) laun #1useniu wrkn1@ia ndladwauwinas Indladnszuaunis way
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M.I.C. model wiian1sWauviosdu dadunssurunsnazaeliin@nwiaiuisaun
o U dgj U o aa o v 1 = =Y a 1

Pinwemantdusultlunisansatisnaznisyinaulusunenlsegafiussansnnsaly
TuruziwunAninuzd3n (Soft Skill) Wudsiarsduasulminuiiionmunuyee
TudrunaztrounUgnifetuludiay (@san1seundialan, 1997 o1edslu Iszan
fasmil, 2560) Atuinuedinduduinuenindnwiszaulsyginsniaunfinasd
warasdnanldlumnissen 21 Weliaunsaiseus wazaiuisaususminiiu

‘:l' U % v %) d' o YVaa

AsATULUAY @9ASUNUAINADINISNNYET LS UNISYINUBAENISEETIN (Soft
Skills) NlvmudAgyaoAUAnEs19aTSA (Creativity) N15USUS (Adaptability)
153413 (Persuasion) kagn15v19UsUAULBY (Collaboration) Ll NazLATHLS
PReedInUa9dnAneY) WasaIu1IsanAUINULILas 1M Nued Inunldlaoena

AN EU
NDULUIAN
LUIAAIAINTHIAN
(Social
PinwLinAn | Wnweindeans || yinweinUseanu || sihwednasauienssu
(Critical Thinking) (Communication) (Collaboration) (Creativity)
Wdszeu WIRN T30 InstlatdiWawnnns Tnsilatinseuiunns M.I.C. Model
LUIARYINWEYIN

(Soft Skill)

AUARINSNNEEN IFTUNNSYIN9IURaTN15IETIn (Soft Skills)

AN 1 NTBULLIAANITINY
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/5

mdeluadsiliguuuunisidona1uds (Mixed method) Wususindoya
NNaUAI0E 1A 18N15d15997 ey alaslduuvaeuatuuas wuuT U nUseiiu
MTAUNLIFIBANTAUNUINGY (Focus group) @ savdelvilddeyail asudiunia
TogUszasAvan1sAne

Usernsuasnganaeeng

Usznsildlunisinuadsilie YnAnuusaas mauni uminede
swAdealnl UssdUnisfnen 2565 AT 4,515 Ay (@Unnzlgunay
Uszaana, 2565) Mvuasuangusitegslunisnwudseaniu 2 dwufe

1. MsAnwIANdeInIskaziUssuisuaudasnisluntswauninue i
Aenfunisvhausaznisidvinuedin (Soft skills) saudensanedymdaiausuus
nsdnfanssuRmunued A safunisiausaznsldineedin (Soft Skils)
Fonldnsduiegantindnuiiaiaslaasdodnsufanssuniseususiiang
F9PUYRIUMINYIRY INNIIAMUATUIATDINGUAIBE 19 18A1519dNT UV
nls ewnid (Yamane, 1973) fadumsuiilivnvunnvesngusegafieUszana
Andnaruvesszang tnemeindnaiuvesdnuariiaulalulsevins windu 0.5 uay
seiumTesiu 95% laewnanuemaiedou +4% Tédau 556 au Fafungy
fegNlaUIY 558 AU

2. MSAUBLHUNTRALINTT AR INTsUR AL nwe A B funsieuuas
nsldvinwediin (Soft Skills) senszuiunITicmnsdial dmsuindnuuIyang
AMAUnd manerdesedgledud 1935nmsdennguidmunswuuiaigas lng
dndenandunuinAnuiiidnsuRanssunazas 2 Au Ussneude anzasaans
AENALLLAENITINYAT AMEUYYEAENS WaTdIANAIENS AMETINEINITIANT
s nenranswazmelulad Inendeunned sandusuauiedu 12 au

inseslaillunaiusiusaudoya

z}”‘ii’faﬁmumi%t,ﬂ%ﬂﬁaiuﬂ’ﬁﬁﬂm 2 wiln AD LUVUABUDINLAZLUUTUTN
Ussidumsaunngy Taefiseandendl

1. wuudeunniieUssiluanudeanisiauinesiifeafunisvhouuay
nsldvinwediin (Soft Skills) Aensyurunsimnsdan dmsuindnuuIyang
MAUNE wninerdesud g dedlnl uisesnidu 4 aeu Usznausie
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poufl 1 deyaviluvesgmeunuuaeuny

peud 2 mudeansimuinueiinertunisiausaenslivinwedin

eudl 3 msdaRanssuiauTnueiRetunshesaennsidvinuedin

mewdl 4 YomuasdeiauauugnsdnianssuiauTinueiiestunsviey
waznslEvinwedin (Soft Skills) MenszUIUNTIAMNTAIAN dmSutindnuUTyans
MAUnE wninedesud sl Wuluuaeuanudaiedn

FAdelddidunssnauuvasuamnuidenifndeaiieliaenndosty
AU ANVDIT OA1011518T A U 10T U UA N5 (Item-Objective
Congruence: 10C) s’mﬂy’qﬁmuw%@mummzLﬁamiﬂ%’w?ﬁaﬁwmm NANIINAADU
wuin I 10C 1 05 Refunuvaeuamuatuiaunsatluldls

2. wuutufinUseiduntsaunun Juedesdledithuildid ensifiusivsu
Yoyaiilsanmsaunuings (Focus Group) tneiduuuutudind insimuauin
foitensaumunuulilassaii lnefmuaussiuanmssunmnnguiiosaniu
vyauda gaseu lema uazguassa dudunsieswitdadowindosluaniunim
Hagtunazuunliluswiandemaia SWOT Analysis tiefmuauiunagnseae
WAl TOWS Matrix lnen153ug g Uassn-lena-9agau-gauds wansdinagns
maden 4 Usen1s (Four Altemative Strategies) Aia SO WO ST uag WT ﬁf'fqﬁflmaj
NstaLekNLNTRRILINSSaRnssulunsWRLTinwe i tunsihauwasnnsTe
T3 (Soft Skills) ArenIzUIUNTIFINTAIAN d1usulnAnwiUSns nAunR
WATINEAE I el

mMsaATevitaya

1. MsAnwAudssnstauinveieaiunsyhausaensdinue Tl
(Soft Skills) MaBnseuIUNTIAmNIAIAL dvsutnAnuUTyws Meund wmvnedy
wAdedlni FnsizinaniuadfAganssann (Descriptive Statistic) Usgnausiy
N15WANWIALA (Frequency) An¥esaz (Percentage) ALad e Mean (X) uas
A8 ULINATEI (SD)

2. nsfnwUSsudisuanudeinsimuinvefiietunshewasansly
inwein (Soft Skills) MenseuiunTimasaan dwsuindnwUSygns naungd
UIINGIFUIA LT el Funaune 3 wavans l¥nsvaaavauuf §Iu
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MuITeldad A1 e0unu (Inferential Statistics) lawa n1svadaulleuLiigy
AIILANANYRIAZULLIREY 2 NGy Furil (ttest) wagnsvad UALLAFILAEITY
arunfudaseretusminaiauusduinnnit 2 nquiulude Analysis of variance
(ANOVA)

3. n13A N ezt olauaLUZN15T AR ANTIUR AL NWET LA 831U
N15YIULarn1TIEinwed 36 (Soft Skills) A28AT3UIUNITIAINTAIAN H19TU
UnAnwuigins n1aund umInedesivdeslng Jinsieinanuaaa
LTIWTIUU (Descriptive Statistic) Usznaun ey A15HANLIIAIINE (Frequency)
A39PaY (Percentage)

4. MSEAUBRALN TR AIINNST AR NS sER AT e AR st unsi LGS
nslgvinwediin (Soft Skills) fenszuiunITicmnsdial dmsuindnuuIyang
APUNA uvmInedeswig@edini Tinsiwsgvladewndenluaniunmtagdu
wazuuiliuluewiandlginaia SWOT Analysis uazfmualkunagnsaiemailn
TOWS Matrix wansfianagnsniaden 4 Usenis (Four Alternative Strategies) Ae
SO WO ST wag WT il alauauaun1siamuinisdai anssuiausinue i ooy
n1svinuLazn1slEinwed e (Soft Skills) A18NIZUIUNITIAINTAIAN A195U

v =

UnAnwUSeyayes neund uvInendesivsg el

NANTTINY

nsAnu3ITes esmswawineen1svhausaznslddia (Soft Skils) ¢e
nsruIuMTIAINsdeny dmsulnfnwiuTyyininnaund umine1desvag
el Usnguassil

1. MsfinwanudsInsmuinveRetunsinusaznsldfnuedin
(Soft Skills) A18nT2UIUNITIAINTFIAL d1USUUNANBIUTEYYI0S A1AUNR
WMl NNEUFIRENERDULUUADUNY F1UIU 558 AU WU
ogflusziuann fleiade (0) wihiu 4.308 damdeauunnsgiu (S.0.) Wiy 0.229
Tngdaudoan1swauiinued 1un15d eansluszdvanndiqa (X= 4571,
S.D. = 0.117) fapnsei 1

Wail Wnfnwnd mnudesniswaundnd nwilusssuun (X= 4.305,
SD. = 0.250) Ingflaudeansiauvinwgsunisaslusedvanniian (X= 4.630,
S.D. = 0.094) 319 2
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A15°197 1 ANRdgLard Ul 81 UUNINTFIUAIINABINITN ALY NYE 71 1A 81U

AFYNIIULAE NS YIN®ETIN (Soft Skills)

AUABINITNAIUITINEE
o MmAgaiunsvinIuLas
wadan1sUszdiu v an .
nsldvinesdIn (Soft Skills)
X ‘ S.D. ‘ wlana
AUNISANATIZA
1 | MNau1503A Tz iIna 1A uANaIAIDUTBIAG 9) 4.126 | 0.778 110
2 | anuansaAndisuilymiviedinsiilugnadnsfiseants | 3934 | 0738 | w1
3 | anuannsalsziiuanrunisaiiazanudululsvewniaden
o 4.252 0.740 un
Anzau
4 | Amnuansafnuennsoulaegasneassa 3.763 | 0.845 170
ANANT0AT909AANS 4.050 | 0.854 | N
AUAINNTOBTUIBMANITINTBNINTEYNANS 9 Iaendouled
v e da X ¢ a o % 3.775 0.787 4N
Tiutsanmguazaiietulumvanisainsenisnseintu o
AMLENLNsaTUUSEAUAAY Y8n8AN Bndaees LWSeuiey
- vy 3.659 0.887 un
wazasuanuAnTIvEenlin
NATIUAIUNITANLATIZA 3.937 | 0.2167 | N
funsdenns
1 | anwannsaldniwnlunmsdeansidegiadaau 4517 | 0612 | undian
2 | Avuanunsantenendeyay13a1sviy Hadlawasussg J
4.630 0.695 | Wnvign
sutvne
anuasadudilafifuaziudoausuuzegeiile WWala 4
o e 4.627 | 0822 | wniign
laidlon®
ANNENNSaRIAaNAsIUTEIAUoN s TuueE 19T 1UT Y 4
< o s oa 4.725 0.702 | Wnvan
LAY TEEANT NN :
ANELsalunMsAoasieas NS wislussAnsanaiu 4
o v 4.544 0.884 | WnNgn
Tauda
= a & o wvd va
ANUAIsakanasuANNANILiULBUlAR 4.383 | 0.837 1N
NATINAIUNTTRENT 4.571 | 0.117 | aniign
gunsuszau
AIINAINITOTNOINLATADUNINAIINA 0IN15U8 9 D wld
. o 4.475 0.713 un
9E19QNFBY
AUAINITOTAGIA UAITUEIA QYVDILT 0397 A DIN1TANAD
v o 4.456 0.661 an
Uszanunulsegegneies
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AUADINITHAIUNINYE
MALINUNISHIIULAS

irdanisuseiiu ve  aa )
MsldvinuedIn (Soft Skills)

X S.D. wuana

3 | anuanunsauFuusIsnsieansuaznisussanunuliviuadie

y . 4.695 | 0.867 | wn¥ign
ATAUAIUABINTTDYLETUD

4 | ANENINSARAMLITLAINALIENUANS 9 Tiegnediusednsam 4.477 | 0.734 170

5 | anuanansadansunludynieng o Iietiu wisanrnudauLgs
o v 4.154 0.797 un
PnMsAnsaUszaIuNula

6 | muamsadaueLuININITUTUUTe Waunisnisinse

Uszarunulifiuse@ngam s1unvaunsaldnsed Usudgs
Dy e ¥, o 3.859 0.898 an

wazuilegaunnyes Tedndauazanuddouvesnisdeans

waznsUsEEUUYemLIgula

7 | AUEIU15098ALUUTZUU MUNUNITUTZEIUU LazUUINIg U
e a a 3.431 0.627
Tunsuszanununiuseansnw GREN
WasIuAIuN1sUsTEIU 4.221 | 0.4414 Un
FAUNTE3IUIANTTY

ANEINI50 b UNSAS 1985 TA UTRn TS TuL Ty 1w A 879 B N
. 4.557 0.723 | Anngn
pENNTAY

2 | anuansadanuikaglszaunisaliszgndldlunuilasu .
4.604 0.838 | WNNEn

UMY
3 | enwanansaumandeya 917a1s Anuilunsvhauesuseney 4
o 4.556 0.763 | Wnvgn
91T
4 | anuannsoundym Ysuuse waginuuinngsudesing 9 4.574 | 0.781 | wn¥ign
ANUENINTIILIRNTININFRgenluN1TYINY 4.519 | 0.873 | wn¥ign

6 | Auausaliaiwuzdilaza1gnennIug AU IRnT Iy
4.218 | 0.887 ann

uwngaule
NaTIUAUNTETINIANTTY 4.505 | 0.143 | unwiga
HBTIUNG 4 fuy 4308 | 0.229 |

M19199 2 ARfLLard U ERULINATTIUYBIANUABIN TAMUNTNAN

. v - AMUABINTHAILNLNANEN

WIVBNFUTZIIY =
X S.D. wlawa
Vinyzaun15An 4.630 | 0.094 | unWgn
1.1 | fAanssu Wavinwediun1sAn 4.696 | 0.049 | unign
1.1-1 | msfnegeas1sassa 4.734 | 0527 | wndign
112 | msBuaedoaassevanis-wa 4.673 | 0.544 | wnnvian
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AMUABINITRAILIUNANEN
X S.D. wlana

Y v a
hvaN1sUsTEIIU

1.1-3 | madafudefniuiisdindiondnme-wa 4.743 | 0.499 | wnnvign

1.1-4 | wonuasdaliaasa (fact) eananersualadnusan N
N 4.706 | 0.533 | wnvgn

(feeling)
115 | geufuenuiuinauasannsomaasaniomsiann | 4.623 | 0551 | wnilan
1.2 |we3asile “Huszmu” 4563 | 0.101 | w1nilgn
1.2-1 | finwen15An0EeliviaNg (@NVaVan-amnges) 4.384 | 0.744 N
122 | vinwgmsladudefauiuiuniusendniveg-ua 4623 | 0601 | anfign
1.2-3 | vinwenisAnegneiRasagasesdusyuy 4601 | 0717 | wniign

1.24 | vinvensAniinTent duasent wasiUSeuiisudeya | 4.607 | 0.658 | wnniian

1.25 | vinwgmavhauduiiy mswdwmthi enusauilesaule | 4.601 | 0.686 | windian

inyzAun1sUsEaI 3.836 | 0.117 Tl
2.1 | fanTsu Wavinwedunmsuseanu 3.753 | 0.406 1N
2.1-1 | ¥inwzanwanansalunisdeans 4.391 | 0.836 1N
2,12 | Vinwen1sANIATIE AL IIUNY 3.515 | 0.776 N
213 | vinwgmsuwumthilvesaundnlung 3.386 | 0.766 | Uruna
2.1-4 | Winwznisaienudesiv/dederin 3.564 | 0.815 uN
2.1-5 | finwgasaiia/dfuyifiuussansnmnsvinny 3.908 | 0.827 N
2.2 | w3esile “uwitn¥in” 3.918 | 0.151 un
2.2-1 | msfdnmuemazidilegdu 4.081 | 0.871 1N
222 | vesumuiiusiauazaninsomgasaniiomsian | 4.106 | 0.819 10
223 | inwenmsdnlasmssssnanlastdlelildindsdoya | 4025 | 0848 1N
2.2-4 | inwensAnlasmsinuuaensanlaemsivivasa | 4.061 | 0.837 1N
2.2-5 | Yinwen1sAeiinTey duaien wasnlSeudieuteya | 3318 | 1.179 | dunang
vinwzdun1sdaans 3.449 | 0.194 | tunang
3.1 | fenssu Weunvinwedunisdeans 3311 | 0.045 | drunans
3.1-1 | viunauenedn 1Wila Jagiu ilonsusuewan 3.250 | 1.179 | Y1unans
312 | vinwemsdeansiiteudlotiym 3.285 | 1.109 | Urunana
3.13 | vinwensiluazdudsziu 3.368 | 1.115 | Urunana

3.14 | finwnsAnlagnsnsiadlesiiielvliaundesdoya | 3.293 | 1.059 | U1unans

3.1-5 | finwensAeineien duanen waswliouiieuteda | 3.361 | 1.082 | U1unans

3.2 | wA3esile Timeline WaIW1N"S 3.586 | 0.090 17N
321 | Wnwvanuanansalunsieans 3.526 | 1.052 10
3.2-2 | inwgN1IANIATIZALAZIGUAY 3.697 | 1.000 170
3.2-3 | inwgmaidadudofnuiiuiiuidudevdnveg-wa 3.668 | 0.893 10
3.2-4 | Winwgnsaneg1aiiansugauasiduszuy 3.546 | 0.886 10
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AMUABINITRAILIUNANEN

adanisuszidiu
X S.D. wUana
| 3.25 | viwwnwheuduiy Mo arwsailesadal 3496 | 0925 | daunans
ANYEAUNNTAATIZN 4.423 | 0.175 Eah)
4.1 | AINTsu AAUIRNEZAIUNNSTIATIZA 4.299 | 0.107 110
111 | $¥nmndupewnssuiumsessdei 4.112 | 0.762 un
4.1-2 | AnlAT1ent @enauimudnanwedwesadviing | 4.305 | 0.713 170
4.1-3 | WinggnsAnlaensianuuazmsfslaenslivewa | 4.357 | 0.685 1N
4.1-4 | yinwen1sAiinTey dunes uasilSeuiisuteya | 4.352 | 0.684 11N
4.15 | Wnwen1saNw/as19/ufuls i udssans am
. ! 4.368 | 0.674 11N
YN
4.2 | wiesile Timeline nszuauMIs 4.547 | 0156 | niign
4.2-1 | Winwzarwannsalunisdesns 4567 | 0743 | wniign
4.2:2 | Vinwen15ANIATIEHAL N 4.758 | 0.606 | annfian
1.23 | inwsmsfslnensssinlasielildindeioya | 4612 | 0715 | wnflan
4.2-4 | yinwgnsAnegsiiiasugramaziuszuy 4.352 | 0.826 10
425 | swemsvhawduiy msudeihil enusauiiesaals| 4445 | 0.770 170
Ninwzuinng 3.839 | 0.688 gty
5.1 | AANTTU NALINNELUIANG 3.352 | 0.182 | U1unans

5.1-1 | anwannsalumsiannduneu M adu/gusutuneu| 3.259 | 0.567 | unang

5.1-2 | anuanansalunswaundumneau | enseautunoy
3.260 | 0.571 | vrwunane

Tyfasiiu
513 | avwaansolunsiautuneu C Msasduney
i 3677 | 0.617 4N
5.1-4 | MIANBYNESNETIA 3280 | 0.627 | Urunans
5.1-5 | msdududeyateiiionis seadiullgmidudsime | 3.284 | 0619 | Uiunan
5.2 | AAINTTU WALIINLLUIANG 3352 | 0.182 | U1unans
5.2-1 | nMsAnegeaseedssa 4329 | 0.815 110
5.2-2 | n1sAnogeEITgYIe 4.350 | 0.695 170
5.2-3 | msa$vUFugvsiindssansamnsvinau 4.282 | 0.752 N
524 | venufumnuiusIsuazaInTanIgns i onns
WU 4.273 0.766 4N
525 | myiauduiin msudmdhd enuswiiesla 4.393 | 0.718 170
HAINT 5 §1u 4305 | 0.254 N
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2. Mswssuiiisuarudaaniswamninue s eadunisvhausas nsld
inweain (Soft Skills) MenseuiunTimasasaN dwsuilndnwUSygns naungd
WIngdesvideddnl nndudieg R UkUUABUAIY WU 558 AW WU
UnANYILLa YT ANADINITHAUIINYLAIUNITAAILATIZAUANANAY d9ME
AoAufaInIsiafanssuRmuIInAnEInsEUINNIg MLC. Model (n5euiunisi
5) upnaney wazdanudn Suliasrariiseiudanennudesnissnianssy
WandnAnw n3rUIuNITUIRNNTIR (N5EUIUNST 2) kaznsEuIN1T M.IC.
Model (nsguun1sel 5) agnafieddyn1eada 0.05 fansedl 3

o = I~ l N Y | 1% A
A15°99 3 NSUTHUIBUAIATLULLA 8YBINFUFIBE 1N WNITNAFBUANT (ttest)
msvegouaten (f-test) Amutazfudldanmmegeuauufgiunisada (o-value)
sevdnane Tl uazanly

WAl il AN
{Jade / 51803 t p- Hams f p- Han f p- WNANVATOU
NAddY NAgav a
value g value g value duung

anufssnsiaLnuziReaftumsheuwaznsTdinuedan (Soft Skills)
U inwEAUNIARILATIZA 11.042 | 0.001* | umneng 0.068 | 0977 | lsupnsing | 1.09 0.37 lalumnang
Wannvinwesunsdoans 0.163 | 0687 | liwmnsne | 1.436 | 0231 | lduendne | 0.62 0.72 lalumnang
fiuinwzaunsUszau 0243 | 0622 | liuwmnsne | 0651 | 0583 | lduensdne | 0.77 0.59 lalumnang
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Abstract

This article aims to (1) analyze the limitations of Samuel P. Huntington's theory
of institutionalization in studying the institutionalization of political parties and (2)
explore approaches to developing this theory to encompass contemporary political
contexts. This study primarily utilizes documentary research, employing Huntington's
institutionalization theory as an analytical framework and presenting data through
descriptive analysis. The findings indicate that (1) Huntington's theory of
institutionalization remains crucial for fostering political security and stability in
democratic systems, emphasizing the development of four key characteristics of political
parties: adaptability, complexity, autonomy, and coherence. However, the theory has
limitations in explaining rapidly changing and complex contemporary political contexts,
as it overlooks historical factors, cultural aspects, and the roles of political actors. (2) To
enhance the theory's comprehensiveness, it is necessary to integrate concepts from new
institutionalism, specifically historical institutionalism, rational choice institutionalism,
and sociological institutionalism. This theoretical synthesis will increase flexibility and
broaden the scope for explaining the development of political parties in complex and
highly dynamic contexts, including building trust and legitimacy within political parties,

thereby enabling the theory to respond to long-term political changes.

Keywords: Institutionalization, Political Parties, Development
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fosrnmaridnhlinseuunfnvesiufsiuliannsnnsouaquanusainans
vosszruunssanindedlulantiaguldogadudinasd liifuisausnduly
mMyiRuaz BN se ULARdsna M e andesfuAmUABLLU A YBIUTUY
nadtedlutlagtiuanndeiy

Fromnd mafudutesidnvemyuienuduaniduresdufsiuis
fenudnduegebs ieliannsneuenssansidessmaielfedsianuddu
senunsavhlalasnsysanmamquiandinaaiduleslyal (New institutionalism)
3 @01UU (Hall & Taylor, 1996) laun 1) aa1duilendsusyifaans (Historical
institutionalism) 2) aaUuileaudenmsra (Rational choice institutionalism)
wae 3) an1ufloandedenudnen (Sociological institutionalism) Felesunisam
Turaemessy 1980 (Juduin nguifananilgeudsiveaiunuanvosdumiiu
Tunanefif Tnstanglufunsesuienmaudsuulamesaniuesdesusosly
(Gradual change) NMUSUANTINAYNTUBINTIANITLIDY WATNITIATIHHUNUIMN
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YosuAnkaz IausssuTREnegluusunmediny viall nsimwudAna1dy
antuveansanisilasludnuazideysannsasnangeuddnaninlunisasia
mnunlasienainvemssanisiielnglugalagiuliegdntuas uaugndwu
IngUIzeen
S ¢ A a €Y o w = & @
unauiliingUszasdiioTiaszivedninveangulanuduanidures

¥

a v oA o 3 = ) v
gatea i, Fudsdu lun1sdinyszgndldlunisnwiainuduaniduvemssa
nsilleanseurisAnyikuImslunsiaumgugdaena i ntiuazase uAqy
Usunnsilessinadenndu lngedunisysunnismguaindinaatduieulv

919 3 WU

nsaunuIAAngufiildlunising
1. uwrdnanuludanduveswssanisilios

Anatduan1vuvesnssanisiiies (Institutionalization of political
parties) ifunsyuiunsinssanisidlosléunissensuluguganiumanisied
flasvadne unum wagmihiifidaeu Jadudsdydmsuaiosamuagnisyieu
vpaszuunsiiesluszuevlszusulae mndsaunisdlieslafianiiganudu
an1tugeffednszuunadiosdufussifounindes (Political order) ndnfe
Spunadiosiufiadosninmisnisidos (Political stability) uazdanuanunngs
Tunisdnnisdulgnising o ludeuls (aiyins gunsdas, 2550) laensse
nsidesfifiamnunduantugeszannsaviuinazdniduianssumenisdedls
ogailuszAnsamm an1sifenlesseninsUssrsuiussuianienistuind eu
Wlsueiaenadesfuaudosmsvesden il msvhenudlaietuanudu
gonvureanssanisdiosmsisuduainnisuein anuduaandutuliious
mnedensilaswadonamadesiifunaviniuuad s lugsnsfuiisensuan
Uszrvunaziddulddmdsludaudiedanisinssanisifieszamnsndu
aoduiinanseldsndugosiinsdaiefiduns annsasudunismensiieds
p8198UTEANS NNz dnAa DI UNTEUIUNNTNINSIlasluUTEIMe nsaunTn
wssafifinnud efuluideiriuasulovisveanssa nsinalnarelufiaiuise
Tanisnudgurinislunssalazszuunisilesey 19l szideu 590090198

NIFVIUYYIAITATUAZIRUAITNT 191 TN aETIvATealns T 8 aUudl 1 w.A. 2569



Journal of Humanities and Social Sciences, CMRU
HJ-081-A1 [6/21]

auan1salun1sUuR g iunIsiUa sunlasnianisiiiesuas dspuldogs
WNE AL

a19l5Amu urnseunuaAnd ssnuluaaduvemssanisiio
mmﬁﬂa'nm%'mﬁu%ﬁ@a{éﬂmﬂumm%ma‘umm‘mLLazwqﬁﬂﬁmaqmiﬂmiLﬁaq
Tuszuauuszrsuley waluusunvasnislledlvewazusingnisalnssaniswiles
fadfoiiifesfnusussnmsfinseunnaniensliansnedungldodvaseunau
Wy wssai ldiilassad s aiuundund sunuad et enseliunisiiosuy
grusndnual FaaeldfinseviodasBenluiderely fufu nsviennadila
“eudugaituvenssanisdies” Tuudunlvedslimsdaanmzduuuainngud
FaLRuvoIduR sfuinty urnsiansanswfunainve susunnisdiedneuas

' ]
Aaad <=

wwIRnEsuInan tutenivd welvnisieseriaseuaquuasINRNAN T8y

2. ngefanaduaaituvasnyiea W. Sufiu
Tunsfnwiandunisnisides danid il azdeaiansunffeadui

iafesnsoseiuresruduanitiu (Political institutionalization) 3 YYLoa
#l. §ufasiu (Huntington, 1968) lehauennsnsfililunisinszduniswmung
aranfuanituly 2 Usenis el

1) YaULIAYaINITEUUEYY (Scope of support) NU188Y YDULYA
yosamiiumenisilesuagnsruiunmamadiosiuiuegfunisldiunisatuayy
PnUsenvulunsadufanssuneludeny naaduladidnuandnuinuas il
AUNAINatenIena udeau azavsiouliiiudinisldsuainusiudouay
nsatuayuanUszesulussdunienrs Ssdesalfaoniuduiiadosnimgauas
anunsasuiiufanssuldegafivssansnmlusseren Tunemseiudin minanidu
Tafaundndiunudes wardfneglunguvioruduamznguludiey aoniudna
azuansfanisvianisaduayuanuszvuluaeniig deeravinlianduna
nsidesmadesnimuas ldannsaaunliluszduiige dialiinaiulsiiuag
Tunsguaumamamadiesiasnisaniunisvesantulussezend

2) szhuvasanuuanty (Level of institutionalization) an1tu
Tnagnsalidnman anusfuas waziduilsouivresaundnvesdsnuls aydaad
AMaNwgEALY 4 Usenssaraluil (Huntington, 1968)
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2.1) annuansalunisusuda (Adaptability) ey AT
yosantumnanisdioslunsaseguagyimindildedseides ufanmuindounis
iswgie dsan emsilesazivAsundasty antunifiemassalunisusuigs
wilafesnmuazanunduaniugsdsionsantsain

918v99@1UU (Chronological age) aontulafidifiuianssy
ysnsilosneeselileuazeniuy denazvieuiisanuausalunissuiionay
uilailymiliisduldesnafiusyansnm egralsfinny orgflenuudisediaien
Liieewelun1sd Tanuanunsolunisuiuda sududesiinnsantadody
Usznausig

915 u03ng U1 (Generation of elite) N154UA BUN UL 1N
sewinssumniduletnsuiunagsieiledlagliynuiasrunatungulangumils
wansdn andudanuanunsalunsuuigs lunansedin msdeugiee
ANUdaLdvTenuTuLsgaNasiouilymnisdunendiung

AMsvhutfivesan i (Oreanizations functions) aantuges
ansaUsuUasunseadsunumlniliaenadosiunisiudsunlasvesdeny
AswgAa warmsiles Wielviaatudsasinunasisseglsedwioilesinglinun
mudALY

2.2) wadusudou (Complexity) asAnsiidiaududougaay
aruduantuas mnududeuluiidwnefanisiniserudesvidoaufiuanss
Fugruaunin ld19sdulugvesanssuniondni §mssanisideai
mnuadududou fanvmssansyaieegnald faenisdedudymiduudsuay
fvthiimannvany Adalamnusiunsuaransnsainuinrmesindniainautdnldun
Ty

2.3) avanudasy (Autonomy) sdnsnsniaidiesleilituag iy
ngumedsnuvsenaUselevivesngulangumilslneians asdarmiduanidugs
mnesdnsduiionadeadesuldnatszloniveanguniovudule q dodn 110
anududaszuazannnunduanty msveeuudaszenailugnisinguau
vl 9 Fosldmdmiennuguusslumsidridiusiunenisides dudunaidsde
SEUUNSHIDN

2.4) auduBinusiy (Coherence) asdnsifiananulnusiugeasil
arunduantugs anudulnuiuiRasanldnnarduiosiosiulureuin
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Y9Nz NTTUIUNNTA 9 ve109AnT Inslamgluvsandniinszfesedu
Ws3AN15Ld 098 9l A usuni ss Ui satunazdaus ot 09 Aazd af
nsateasshantusnty maiuiesdiostuuarnsidiusaunamsiessaduy
Fesndudmsulss s anuazausiun s INgsA

3. npufanduieuln
#1971 “antudonlua” (New institutionalism) 1 Usingdu
vasadsluananivsgamaniludagiu dseneudsuuimidiinsesifiunnsiaiu
anuwwInng oA aandudendalseiRmans (Historical institutionalism) @a1du
deuBamadsnifamegpa (Rational choice institutionalism) wagan1Uuilend
#9Aunen (Sociological institutionalism) LmeaﬁgwmﬁﬁﬁumﬁfuLﬁamauauaq
ARLULBUTINGANTIUAIANS (Behavioral perspectives) fifisnsnastaunlugig
NMITY 1960 WAy 1970 waznenwilazeduteunumues “antu” Tunisimun
nadwEadsLarsiiies §aft Hall and Taylor (1996) nanal3sisdl
3.1 aanUuteuBeuseIAaans (Historical Institutionalism) tUu
vilslunguiiddnyuesdrinaniudonlyel fujatunmsiinseiunuimvesanitu
yamsdlesiiiaununszuaunsmeUseiamans nquiiiauedn aniculiidies
Dunadwsveanisnsgyimianisides uddwimiiidunseuiidriauazimun
fiaengfnssuesiauanminsidiednie Inenguiiiosuienansenuvesodin
fdamasensiaumwesantilutiagiusuunan “dumais” (Path dependence)
Famsindulaluefnannsafvuaiianavesnsiamnluouian luvaziety
PunaddyfiFond “Fudewheingn” (Critical junctures) ugaiasuiiln
TonaliiAnnisdsunlandeaardusgeiveddy noufidarduassniululy
frmeiidiaiesnm Snussiuddyelifnuduiudidsnafidlddiui aandu
Lilddunans wiilunalnilafvayunguiifiidiurauazanveuunuimvesngudu
Suihlugnisadauasrdunenauliviifientuluszeren venand aniduies
BeUsziamanssaduiadeimussmaruTunamsAtavinasenswamiuay
ANLUABEYBIEARTY
3.2 ganvudeuidanradeanidannna (Rational choice
institutionalism) LﬁuﬂiaumﬁmswﬁﬁgaLﬁumiﬁﬂmLLazaﬁmawmmaa
andurungAnssdangnarafLanmanisiles lneiiui aandwdunseu
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vidongunamifinimuauaziianisdindulavessauans Fsfuaniaznernlideya
uazn3nensislegiileuaamuszlevigaan (Utility maximization) melédadnia
flannturaun Tasandulugaumesilildgnussindudissdasadneds widu
rpsilofidsnaienalszlovinazmadenvessuanduszuunisides msfinwiag
Y93AT1EI nQunaivelassasvanuladwasanginssunisanaulavesda
uamsnendls wagluvazifiontu anfuesignimusuasivdsunlasnufduiug
vosfauansi fitmanedisnstu venand anudsudomadonivnuadsli
muddiunalniBagnsmansseninsiuans dansdudunisvesdanansvis
sgdsnaronisindulavesinansdulussuy nslduvudiaeadansinzuaging
(Game theory) 3aflurdesilodfnlunmsinsesianelinseudni

3.3 01U UN 8T Id9ANINY (Sociological institutionalism)
LﬁuﬂﬁauLLuaﬁmﬁaEmaamﬁ’uiugmzimqa%ﬁqLLazﬂﬁzmuﬂfﬁﬁEﬂmﬂagﬂuu%w
N TUUSTTULAZHIAY LLmﬁmﬁﬁmmﬁﬂé’fiyﬁ'ﬁ%ﬁamﬁ’uﬁagﬂmmﬁm AT
wazngRnssuvesitanslusruunsilesardinn Tnenesin aaduldlamduiios
nninasiviedediaiivaduldfufuanainty uidudunseufidvunuiasgu
arungauiiiuansdaie nelinsoudnil aotuiunumlumsadedndnel
(Identity) wazAun1e (Meaning) TriuadaLans lagtanizlunivosn1sasas
3R aonadeatuafouuazusiingunsdsay dednasenisimun
Aenan1saiuaruvesantvunarszuun1sidedluninsiy wagdudua
nszUILMIaazUiudsuantuldlsiAnannisdnandnagnivesiuans
WE99E19AY7 UATTINgIUeE LU UMM TMUSTTULAENTEUIUNITNNSEIAY LAY
ASLEEULUY (Mimicry) n151iANaUs TSN (Legitimation) WA¥A1TLNINTEANY
YUV UR (Diffusion of practices) TuszAuduwf LLmﬁm'fﬁmmﬁwﬁ’ayia
Mleein mszmglaviluaaduluudasdsandafidnvaslanzfagviouds
Fausssuuazussiaguluviuniy q wartiedliiduimdvesnssuiuns
mdsalunstuidounmsiauinazanuiuAsuilasesantu
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LUIAAWAN

m’mL“fluamﬁ'waqmiﬂmstﬁaq

(FuRenw)
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- Anuuddsy
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asAUsznauauduananUy
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~

- PIANNTIASIEMTIUTE IRAERShaY

F2INNAVDILUIAA

vSunidunade

- YIANITIAIIZALANYANTTULAY
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NANTTANYA
1. Awpseidadndavemgeianaududaituves w1yea W. Sufiv

1) Mamargidasy iimansuazuduniidunatn nanfe nqud
YoagufruiiunsUsziiuanuduantuanauanvauzdalassasialugia
Taq0u laglulalimnudidydunanssnuvesuiunneuseifmansviaidunia
nsmuIvesantulusfs (Path dependence) nsaviaedfvesdseimansd
deralvinisesuismnuidsuulamienainmenadesliaseungulusrezem

2) YIANITIATIERAANOANTTUULALYNTAIANTVDIRILANI NA1IAB
noufvosdufsdius wiuf aauansnsawaga udnvazvosanuue la Ll
AudAFuUNU Mg nsAansvasiiwansngluan 1ty lneduansluszuy
nsfleainldanduduei esflolumainusslovidrununsodiiunisiiio
novauassedosind fmualaganitu fosrindvinlvinisesuienisudsunlas
TugangAnssunglussuumsilesldfinnuauysal

3) Y1IANITILATIZRUTUNNISTRIUSTTULAL AU BLTIF YA N el UD s
a1ty namde nuivesdudsiuiiunmnngiantulugiuglasaireiiving
draglunisinguegedusz@nsan welulanansanidfinieiausssunas
aumnefiaoduasditumuanddussuudiag arununededydnval i
UsTngIUnednukarAfesnesngudAydmsuniseeuTuwar NI ueu
vosaniiy nsvestufiftesasmeuanudndslumsiinseiemnuduiusssning
GRRITRN RN

1) PiamFieszinsasuulanddleaseaine name nuivesdufs
fuafumsinseiadesnm uildlfesuendlnuieliadefiBerensiasuuyas
Felaseadrevasanivuluiddn Insanizlugaeiald sawas o iy (Critical
junctures) Adalenaliiinnnsusuimiendsuulatesnadidudfny

msUszandlingufanuduaarduvesduisiuiunsianiadiadive
wazdaininvamngul)

nsdlfnwinisumgudaiuiduanituves e1yiea W. Fuf sy
wszgnaldlunisfinwmnuluaniduvemssanisdeive wansliiiuin Jym
ddremssanisdiedlnede Meenuduaadusudesnndnunzianisves
usunnailes egslsfinnu Weinsanludeinindaznuin nquivesdufeiud
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FodrfnlunseSunenssanislodlngnasnssanisilessuadis 019 wesansilosd
Annwuaunsndeulny (Movement parties) visenssafildinaluladfAdvauas
Sndnualianizngulunisszauuuniim Jalldddnvaranvuluuiduud i ofl
Tasead19am5 winduanunsafunuimmnenisdiesiid dayld wu nssa Renaissance
Tuslfairavienssa Five Star Movement Tugnnd duifu doiwindsoluiFuandls
Wussnauszandldnguiluuiunineuasdodiavemnuifendn

1) n15U5UA (Adaptability) wssansidleslneaiulngvinnnuauise
Tumsu§uireusunmmaniailosfiuAsuuUaiog 19557 MIUNINLL9INBIANT
uBNIEUU W nein Tnstamzmsigusevnaduguassadidnyivauanansiamn
NITANTTLA DINUNTBUNG B VBT WA fArvg 109y nIsalnesninewdaiunse
Usudameuloueussnonlugel wa. 2544-2548 uwindugngunassgusemns
U e, 2509 agvioutodinvosuiunlned viaiad osawnieanidunisides
(man3ums fugw, 2550) agslsiniu ngufvesduisduidedninlunisesuiensd
finssanisideadlesadranmuduaaduluguuuuans Wy wssa Aam Aadmi
Party luduifisfianunsadssegldusfazlflasiaiauuuvanunazduindourunaln
YUIUNTUTEEIBY Fau nsunsiieTzsivesdufsiuaialiannsnsesiu
AnavanviaBYesgUkuUNsUS Uil S uns st Ldiaan

2) anududase (Autonomy) wssanisidiesinediulugdadniugun

Y

N

o

Mbin1sandulanianisidisswagn1sanduaureanssagnasoudlagy 1
feehaitu nsandasyanigtedanndenlasegilndlatunesin denalyinsse
e dudaszlunisivuaiianiawazulovisvesnuies (g #3yln, 2515)
nquivesduisiuivundt nssamsiflesiidanuduanvugsazsdesannsa
wendanualssleviianiznguvseduild wiluauduasa wssanisdiessy
afpdnnuinnndulszauamduialunisnungumaniadleslasendeduis
dmdnwalianiz fMegrutu nssasouudesd (Renaissance) vosUszinadisma
Fadnoglungunssanisilosansnans funumddglunisimuafienenisiios
sefuri Tnsamnglunisideondausesusuiuasniadondamndnatissuie
el w.a. 2565 wssadananegnielinisiives umiyiea 11A5s (Emmanuel
Macron) 4 al¥anaduilaensslunisasianaz duind ounisiad euluams
n13iiles ngufivesdufwiuisonafanunssauiin vnanududaseiiadily
viunilgtudnvasduiionadugandonnisies
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3) ArwaauTuteu (Complexity) wssanisillodlvediulvgdaasd
lassasuraudIsssuhekarvnanuadududoulun1sinesans (awn gua, add
A LazUsIU gI550419AR, 2556) IagauInssAiunuImdnnia AT RE I TIRE R
Fondavdensuseransesnd vilinssanaanuidealedusedusingu (yai
fvindsiuana, 2566) agnalsinu wssanisiliesluunauszme 1wy wssAnIsios
LU Movement parties 711fun1siad sulnivugiugaunisalianizngy 1y
Podemos Tuatlunionssaniuluwosuiddsilassasrawuuindonns (Network-
based) wardavejugavidonsia Five Star Movement Tudmadsisoguilassained
wanuwareduLnanresuRITaLi ool nTUTEIMALIUNISES 1909ANTUUY
Faiy daanddiiiuianisein “mnududeu” aunsouvesduisiueiallls
yngoulauely

4) aandulnusiu (Coherence) wssanisiiioslnednudgyiutiym

o =< o

ANMUTALEINTIETY U A1SEANFIVBINTIAUTEITUNTLATNISANSIUTEUNST T8I

<9
[

Annnnisdeassiurndsasnauselonilussuia nsmudsaiedndsisuia
ldgn1siasaresewauselovdseninanssauaznolmiiannudaudanigly
ag9lsfinu arudulnuiulunuudufsdusialidaiunsaeiuienssanisilios
gelvifiendauusumanvanouaglidndudiosdigeanisalifen 1wu nssadnlna
TuUssinelnendeuuilduvemssauus Platform party intulunateUssine
FegeuumnuvannvaeiBsgaunmsailunusufioidmnemansidiesanizfu
1y mMadlendedndnvaiviensudsuulaleviianiziFos
2. wwawmslumswaunguianududaduvaseiyoa W. Sufsiu
Thianufuliuazaseuaguivuiunmsidosiauaioanniu
nsunaseslusruauUszansUlaglimeaudidus osveanisdidius
menadies 1w nssmssdudes msluasezuumdonds nsUssyNigan
naduaudnnssamadiewuarsiufanssuungusng q ludsauwinfu uddadu
F09vpinsoenuUULaznsaisan tunsnnileanazaniumedang asauda
$TITTUYYUALRIANTNINFIAUA 9 Fensaseanitunianisdeswazan1iuni
Finumaniifduddnlunissrsenuinisiidiusanasdosiunisldeunai
Aureumvasiiunasos il Tunisadreanuuanduliiunssanisdesdy
n33ANsiloaluguean1Tun1eNIsloaueslseyvuIsA0linaNITUNIINISH09
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U mkarifivemssanisdiedussuoussrdulasegnaonasiluig
fifnndondanazlifinisidends dewad nsadanssanindeadeuilyg
anuluanrdudsdesinlinssanisdsnduaaduvesuszvrvueg 19939
M unsifioslunnuyini U3 wedlnsida uavane, 2549) d0ARADINUUNAS
fedalay (2555) nd1331 nMswauInssanisidesliaenndesiunisunases
lussuaulszasulagasdenlalonaliaundnnssanisilioadandidiusuly
nsmuuemudulumelunssanisdesldogiauriais

Aleuiiudn vuanuduantuves viyea . sufiviu Gaildediin
Tunsesuemnuluanifuvemssanisdedddegvauysaluazasounauyniis
uanguifenandansdauddnuariinualugiugnsouuumand ssdudmiy
msfnwuazie it lafefuaduaniuveamssanisilos Tagludiedisiiu
1 Mnnsfnevesdeunuin Tfldngufanuluanduvesdufsduiundy
nseunmnAandnlunisiiasesienuduanituremssanindomaisviud o
UsnNglAnentinus unenaidy wasunAIvINTg Wy 01989 Tty (2561)
Anwusosemiduaniiunisnisides nsdl@nwmsseilelneiIsuifiounssa
AaUszenvu d1gy neauns (2552) AnwiFeauummamsiiaumssanisdiedinglug
nsiluaartunnanisiflesvestszmou : Anwinsdinssadszesindileuiiou
wssANIAlNY waruas 1ndu (2557) Anwid sanszuaunswaLIngsAnIg il aag
nsiduaadunienisdes : nsdd@nwidSeuisunssalszyndUndiunssa
Inesnlve aglsinm nsTeszimiuduaaiuvesmssanisidioslasldngud
anuduanrduvesduisduiiisseg 10 srenaliainisaei visuaznevaues
sousngnsallu o lussuunsdledliegwaseungy

Foiu iilelsinguiaruduaniures eyiea 7. Fufady arunen
oSueUTunmamailiesswadisliesnanseunan Filsuiuin nouindniianansa
thanysanmsldfe nqufaoiuieslnl fwsznoude 3 wwamadn fedl

1) N13YsUINITUSUNMIeUsEifA1ans (Historical institutionalism)
lnguwiAnaaiudendauseiRmans (Historical institutionalism) 1iu31 a1y
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Abstract

This article examines the positive and negative impacts arising when the executive
and legislative branches of a local government organization originate from the same political
team or party. It further synthesizes effective checks and balances mechanisms based on the
local administration experiences of the United Kingdom and Japan under this specific political
alisnment. Utilizing documentary research, the study analyzed relevant documents, including
the election results of the mayor and members of seven Provincial Administrative
Organizations, framed by the governance models of the United Kingdom and Japan. The
findings reveal that the positive impacts include the swift formulation and implementation of
policies, reduced political conflict within the local council, and enhanced continuity in
development plans. However, the negative impacts highlight increased risks to good
governance, such as the monopolization of power, the reliance on patronage systems, and
the weakening of checks and balances. Consequently, policy recommendations advocate for
strengthening oversight mechanisms by adapting the establishment of Central Disciplinary
Committees and Independent Committees from the United Kingdom and Japan.
Furthermore, it is essential to clearly define codes of conduct for local council members and
ensure genuine public participation in the planning, monitoring, and evaluation processes to

foster transparency and accountability, alongside conducting referendums on critical issues.

Keywords: Thai local administration, Impact, Checks and balances, Governance
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Abstract

This academic article explores the management of the CMRU wind ensemble
competition 2025 through the application of the POCCC theory, grounded in
Henri Fayol's Functions of Management. The five management-functions—Planning,
Organizing, Commanding, Coordinating, and Controlling—serve as the foundation
for the administrative processes undertaken. The study highlights a meticulously
designed and systematic approach, wherein all activities are interrelated, mutually
supportive, and subject to ongoing evaluation. This coherence allows for real-time
problem-solving and prompt operational adjustments. Additionally, the POCCC-based
management model demonstrates flexibility, enabling modifications in procedural

sequences to suit the specific characteristics and requirements of the tasks involved.

Keywords: Wind Ensemble Competition, Music Competition, POCCC Theory, Henri

Fayol's Functions of Management, Henri Fayol

" Corresponding Author

NIFVIUYYIAITATUAZIRUAITNT 191 TN aETIvATealns T 8 aUudl 1 w.A. 2569



Journal of Humanities and Social Sciences, CMRU
HJ-081-A3 [3/24]

unin

NANTIUNAUAT (Music Event) Avannatgguluy WY N1Suaninuns
(Concert) AANITNWITIIE (Rhythmic Activities) Aanssuauasv1Un (Music
Therapy) warn1susenanauas (Music Competition) tUu@u Famsdanisusznan
AuRsTAERyeted wensimunAnen mussinnunsTslud 1wy nada
wazauAnaieassd Wunisadeiuilifanuaunsouazenuaulafoadu
nupslduansaan wandsuusyaunisal Beudantusasiusneadieassd s
Fadudrunilslumsaiiausstunale wastronszduliiAnusgalalunisilndou
owauauesegesaLles naonludnaSuAudnvMESuRIUTEaIAdY 9 01
Ugnileds mssuilefdu nmsvhaududin nsefiedadieussqudmne vinwe
Asuitam wasnisindula Wudu wenandnisuszmeaunsfadudenans
dmsutiemeuns vyt uazeysnuaussuuuusg 9 laduegned liiasdu
puATaINg AuATAuT L vionunisanady ufsaansnadianwdnualfialiu
anAnw yuvy viseesdnsiidudinim saensusulalonalunisdunufaiiu
sulmilursnmsaunidnme

wningrdesdgdeddula fnuausagalian “ars@nwndudiala
YaenTRaYiesdu” IneusAadiuni wesminedesuigdoddutie
msdaasaliidnuazienvuluviosiunszuiinfsgaivesfay ausssuluguuuy
si19 9 Bntandndulidnstmurosenadeyarfislviiuiosiu dafundngns
Aaunssumansdudia a1913910UATEINS ANTUYYEAEaRTLasdauaans
WNIneaeT1vAdeslnil Jammundnnisusenineaunsanaseauldseudng
meulany “CMRU Music Competition” wieanasulifinuazienivulnefifivnue
uagmNanNId LR LA Tandnenm wBuaisenudeiiula mseving
auAlunuies $anaudusuedliuiniu fnaund snszdunruAnairsassd
warlfnaninliduuselon Snivduasuuasniounmionlidanuduindon
wrvghalnedisuuiAniasugiaainaassd uenanissdelddndunisatvayu
Thenvulngldiauresenfauimusssusuinuvesiesiu lngldidssnuns
Hudenaslednse

Faind1uudrin Msdnfanssumeaussidunsruiunmisiianunse
duaswiauinsauai g e15usl wagiinvenadanvesiinsiuliogng

NIFVIUYYIAITATUAZIRUAITNT 191 TN aETIvATealns T 8 aUudl 1 w.A. 2569



Journal of Humanities and Social Sciences, CMRU
HJ-081-A3 [4/24]

a a 1

~ < = va & o & ) I3
fUsgangam eglsfmuielifanssumaivszauanudisaniuingUssasd
759y Iududesiinisusnisianis (Management) ARAILATURBUAITINTLNY
ANSAIAATINSNYINT miﬁmumwmwﬁwﬁﬁuaq;g”%’uﬁmﬁuau kagnN1sUsELHUNE
A9NTIU NISIANISHINTTUNNAURIBENTTTUUL DI a LT aRaUaURL U AUNE
NUNITANET AMUUULAY NI BNITW AU NEELRNIENILA DY 1 AU AL
NN IYIYAT19UTTYINIABLMIAINUT UL D dASUNITIEAIUAAAS198TTA
LLazdaELﬁLﬁmmgﬂmm;:Jﬁdaus'm AAUUNTITINIAULLAZ NNTAMIUIIUDE 19T DUAD Y
=~ & o w o a e v @ ¢ A a ¢
JndunuadAglunisdnfanssuneaunsiiussgingussasd iainuselov
F9anRoTINIn Uaviinsu
a a [ d! d‘ 1 d! I3 a Qll a d’g 1 ¥

WUIAANISUSUNTINNTSMTNUNEUTIAT T URLIAA T ARV LTI A UARITTY
a a a = . 9 a o ) a
1 20 Ao wuIRnBs 8893 Wlya (Henri Fayol) Wildld@ueluifndinsun1susnig
Tan13d adunsounurdan ugrulunisuimsinnisesAansegraduszuy
fUszdaniain wazarunsaussaidmunglaeg1ededu danudanguaiuisa
USuasn1susnisaan1simduan nuwingoudi wa sunvaalulaag 19570159
AINANITITHVRITUNT FUNIANUY, Ny dAna wazAsanwal 1508 (2564)
dInsaukuIAnYed 8093 Wilea LUUszendiniunIsuImIsdanIseianadns
Uszanasauasiatastulsaliidenaanlustnaiunsite 39niaunialsaiu
WU NRUIENATATNARLINIUIUTUNTUNITUTMIIANTTVOS 84T vlea
aru1samtdudnunisdeesnulsaldidensanlan oy 190 Useans nnundy
laiigavintuegal Juausl LaznIsaing @I55UAs (2564) Nd1777 LUIAAYDS
9993 W1lea g luldd s unIswaInszuIuNITUS ISTIIUVeINT NI
H1eUnATeY 81LNa0afitee Taningnssays ilidnisuvamiinanusuiinveu
28199991 hazdwasuNIsTdIusuTUNITYNULINTY UININNLKNANISIAY

a < A ~ Y v a a v N9 v & '

1997801 AU, nunual veuuna wazgsu dula (2564) FaTTWLRUD NI
NTBUKUIAANITUINITIANITVOY 80935 W1lea Unasauseyalalunisufifanu
voanunnulndluwansannumuasegluseauuindnaiy 1uITedainaritnesy
Judrunislunisiiuuifnves 9893 Wilea ludszyndldlunisuinisdnnis
Aanssundeiueenld lnanmsiuuainuiAafinaliladndineganizlulanves
g3navuIatng ity wianuisatllddssendldlanunainvatsfanssufeanis

q

mudSaLarnIsATuuegeTUsEANS AN
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mnildndnuianun auzd@oulusugaugnssunmasidunuiuingey
lun1sdanisusenineauniainasea uilseud nwineulats “CMRU Music
Competition” n1eldnsadvayuIvUssinuInAusIysemansLazdnumans
uAngdesvdgdedival deiuduianssuluumvemdngnsfaunssumans
Saudin a1viviauniaing egneewlosundeudleulsean na. 2565-2568
dlasdnausuazatgnanlszaunisallun1sdnnisusenindenunianalagly
WNAANTUSMISIANISVRS 9893 lea (Henri Fayol's Functions of Management)

LUIRANISUSUI5AANISVR90993 Wlea
2093 Wlga Wudrmnswilaswsvnnsuaa FIA TN UTMTTE AU

Y
P

10493A05 Ml dsauuseaunisal wagiinuwedunsuinisdnn1sed198nas
ulur9519U ALA. 1917 WlaaTiunilsde General and Industrial Management
v Administration Industrielle et Générale HiBELNIULLIRANITUIMITANIS
Tunvuatuveawn (Khan et al., 2024, p. 11550) lngnilsdaianainainlasy
mMmeuiuiluegnsi wndnil eess shlea wwuslignihluuszgndldegnaunsmas
wazdansfunseumnudnlunisumsinnisiidedninaieulutagdu vildan
Dugdfiunumddgednsd slunsdnszuvyamiuAaiieatunsuimsianis
(Management Concept) fiuraulaluga9enissedl 20 (Shringi & Shrivastava,
2023, p. 270)
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Al 1 005 Wilua
un: (Singh, 2024, December 16)

Fayol (1954, pp. 5-6) lananalii1 n15dan1s (Manage) Aon1sAinnisal
uaznain iethlugnisdaseifou mstyvinis meUszanuany wagnismuay
Lifsawidunisdanislilyidssveshsuimafisshedsr widunszuauns
Adududosedenisildrusin uazanusuionnyrainsyndisnunielussdng
nanlain Mladrdgymiunseunuanvesnloafion1sdsasun1slaIus WV
yamnsnsEAufietuidsusdnageudiie GanaeToudsiui nseuuuiAai
fanumunzanog b aflagihuusegndldiunisuimsaunssenananuns
ana Wlosnnuanisussiliunissndueudiuintd dudugesinsiinun
unumvihfiegsdniau muglufunsdaadulmAansniindds uaznisidusom
Mnuatentadau i elvinissudusudszdns amund u wieueussg
fnguszasAmuiilaely

nINnaIlagd Yy LUIAANITUTNITTIANITUEY 0095 W1lua wse
Henri Fayol's Functions of Management %#3angufin159nn1s POCCC 1Ju
MIANEANINYAAINRAEIA YT Uz naufisndnnisdmiun1sumstnnis
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14 Us¥n1s (14 Principles of Management) ¥4 9833 W1lva (Khan et al., 2024;
Wren et al,, 2002; Fayol, 1954) fswazidensaluil

1) N15wUdIU9U (Division of Work or Division of Labor) 31884 n13
Fuunewoandunsinges mntduueunnenisiaig q THfufURTRNu vie
wheidliTEhuiugiuinreu mawldunuegednauiilfausansiadou
uansUfoRaLlEeTu uanandmnmsufoRauiisuinvouagen 4 azili
Arandenvny A wasifisseAvBa gy

2) IUNATANTURATOU (Authority and Responsibility) §1u1aR@ENs
Tunsdndula sendds uarldsunadedls daunnusuinveudenaiiniuanves
§1u19 Msuimsdansiasududesinuaunaszriteunauazanuuiaveuli
aenndotiu fetuglésusunamaduliifiauauifvmnga

3) seAdovite (Discipline) suidovidefimdunannnnefihiiiuszansna
oz dunsivuadedulingsufovunsguidanu uaslusssueduaiaue
Tnevdnmstazinatensufifnuedivssdnsnmieussqdhmingesdng

4) Yoy nseeneilianam (Unity of Command) vangiis gujdfauusiay
ﬂﬂﬂﬂ’;ﬂﬁ%’uﬁﬂﬁqmﬂﬁﬁqﬁ’uﬁ@gﬂmﬂammﬁmwhfu etlosfupuduauuas
Jymanudadelunisufifanu

5) wWhuunetAeaiu (Unity of Direction) A n1sAmuadmunglngves
ssAngitoifunuamsliyaansmnau nasosu didumsasunualiussg
Wmanesus ity

6) wauszlevtivesiegladsrudayy (Subordinate of Individual interests
to the general interest) nnedls HaUsElevivesyaansEuuRuvsaiaule
dhenunilsfesldddyninauselenilnesiuvetedns

7) Amouwnuy (Remuneration) yaaInsy Uudaunnaudesla fu
Ameuuue L usTTILazINE AL UNUR LU TR

8) NM359AuIS1UNA (Centralization) NMsuimsasAnIvAveI1Tudes
ssnamsinaulalifugiuimssziugs videmheaumiuguadiunais ilesi
TvesAnsiionnmuazduindeuldsiaga mssuaudsunaiveideo o1aazlalls
SuilaguuesainueaInsseAugui Ui egrdlsifinielussAnsaiunsanszane
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srunaliasvdutuasunduddudu Tnsudadsuimssedvanamougiunaly
ansosnaulaludeifiauddyaavdumudule

9) anedisfutiayen (Scalar-Chain) fie tassad1esiunauaznisdeansidu
yensaudIR UL Fadoulvsanguimssziugeanludaynainsszduansan
Tnonsaeansmadulumuassndlifimuniold

10) N13a1nuANEIALY (Order) 111809 N1TUTUITIANITNTNEINTHI 9
Liidnasduideau suuszann waz Tagligniignategaminzay iieneliAs
nsliuszlevigeansionsdnstemsmilsisdnvazianylunsasihonusie

a va o v 2/

11) anuianenin (Equity) {usmisnnsegauasiealjuiRnmdvguarod
Tisfudgusemnumnnuazyissss nlufsnsquaguiifauieduetng
ianena nusimnnndenUjdaiiinandadodiuyana Wy maun 2550l
My wieiend Judu dwsunsBatulundnamuanemeaiiavtisdaaduliia
AuduussuRsEninadsfu Ty uazdeglatedutyy inludnsvinnusiuiu
g9 UTUlUTEAVS MgeannneTuesAns

12) mmﬁ’uﬂwamﬂafmi (Stability of Tenure of Personnel) N15UIM3
FansesAnsmsadunmsaiiaaiiosnim wazanusoissweanisinsnu g
Fuiynsesansuyaainsetaduszuy adearuidetuiiyaainsazldiu
M3 asegluiwiaduszeznanfivnzan warildnuiifisans Wolviyaains
flonauanadneninlunsufifnuldografui SnisasyhliiAnenuidnansi
#o0sAnT FeavtwdudduliAsnmstaununnueanueguseliles

13) AuARSISY (Initiative) nsduadunazuevdaszlunissisuliun
yransuURnunnszauiielinnmamsatiaueunAnlunsdndule uas
Mt lUURoRe3s nslisaszduiiteduussgdlainssduliinaajum
mamgonildiduegned ludnwindadunsduaailvimnaiadiuidiuio uay
ieugntusionsdns Fedssanronudisalassinveeadnsluiian

14) arudusunilsdudieadu (Unity is Streneth or Esprit the corps)
AMelusernsliiAnin “Qusa” (1, You) weiagililgawAain “151” (We) anuudnnng
dfumstududesddafanisadnunamndeiuazanuandainieluesdng
K1UsTUU nalna waznszuaungaing q Adunsdaasaliifaaugnilusdns
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(Team Spirit) wazenm3aniduduvilesmiu Jeazthlugmmumdusundsduifetu
QIENIGAIREN

WANNSENTUNISUIMSINNTS 14 Uszms sanandedudulumisufos
V30MaNINUeIleUTTIAg1u (Normative Principles) fldifunsuFsanthia
nseusIL POCCC talvinnsuimsdnnistuvssquadiiongreiiussAndnauas
fiuszansan Inengun1sdanis POCCC Usenaudie 5 Aanssu Faunuieiolud

wauledl 1 guinisdanig POCCC
U1 AEATEUIAYIUAURIIUANBT U YRS
Shringi & Shrivastava )2023, pp. 271-273(

INWRURST 1 9ziruladuuifnueseess wilva nIenguinisdanis
POCCC HuUsznaumevianua 5 AanTTd LawA A19279uHY (Planning : P) N340
sz108vU (Organizing : O) N15U0yv¥1n115 (Commanding : C) N15UTEEIUIU
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(Coordination : C) uagn13AIUAL (Controlling : C) lneufazAanssuauisaasy
srwazdoaneduedlined (e Sunn, 2561, w. 411-412; Shringi & Shrivastava,
2023, pp. 271-273)

N135279UKU (P) Ao A1TAIANISalda unIsalUsenaunudadun g 9
flagdsmansgnuiadauinuasidaaulifuesdnsudeansutu 4 Feasinlug
n5esuIsiunsuuRiau lae 0993 Wilva tauedn MynawsudnUsenaunie
nsanaula (Decision-making) nssainune (Goal-setting) n1sWaLNuleuIy
(Developing Policy) waznsnasIvng (Allocating Functions) ey
ANTIUNUTRAISRTT NS UREN SR U UT R LLNE e (Shringi & Shrivastava,
2023, pp. 271-272)

Ay fu1n (2561, u. 411) nalagazuin nsdnszideu (0) nuneis
ansemdiiveauinisTidesdaliilasenisvenuni q uazgurandii
fadifiolviedesding Asves wazdaueglududssnouiinyan Tusufiazdwli
MUYBIBIANITUTIGNAANSD WU Shringi & Shrivastava (2023, p. 272)
1#nd1271 mnesdnsiinsdnssdevldivanean lnslanizegedadmiunisuus
wihiaueutgezilrnssdunuiudulusgeidsyansam

ANTULUIAANITUTUITINNITURY 9995 Wilea n15Ugyw1n1T (Q) iy
dadndueeneda wWisuiaiiowndealefiazduaiulyinsufoRnudulumuusud
3ol @‘imﬁ'juﬂumwumumﬁmzLﬁauaqﬁﬂa@gﬁ@ma Shringi & Shrivastava
(2023, p. 272) a5vroMaANTN e Uymnsezdedanudleluder
Tiadutyyidued e uazasazdenulndafuyaramanivegnaaizas
vanuyprailimangaufuhilissiidunisiassideulwl Welfesdnsussg
Whmnedisaenls AU sddludedianudilaludadninsing q wieuduais

Ny oA

firefanunsalilalddmiuuistudeyatstunas iy

nsUszaua (Q) minedis aMszmindazdeaud eulesauvesynauy
Tdndule wazidulnlgeamneidendu (Gde duin, 2561, . 411) laliiies
windunisUssauudif wagdeid ssazidunisnseduliyaansluesdns
fn1stndrduanudAyressuldinungay §easdawalinsujoReaududa

MIUNINUANITONAE (Shringi & Shrivastava, 2023, p. 272)
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Aanssulun1susmsdanissnnd sianssudifieud AyniuuuiAnves
9043 vilua Ao nseauAu (O) dmsunismuauiuldlyifssnisiifuqua
Twnrseiluanndulumuunuiagy Shringi & Shrivastava (2023, p. 272)
AELILANTY Anasaudanismunusadveuwniiaseuaquludsnsussidy
nsnumusEUUNalnuaznITUIuNSg 9 iunaunainianssulunsudmsneu
il danszuaunistanansuiuandedeyaiiunneiiofinmeiliiuiegesou
uazdoRawatnsing 9 nfeumasnisuiluiaztluusuugslimsdnduanuduly
pgafiUsEAnS Mty seimnesdnsiivunslvgjervasfesinsemieaudmsu
MInTIvER LAz UANKENaanuLTwannAls

Mnfildnandamguimsdanis POCCC $1sdfu Fausznaufenisnauwy
nM3dnszileu NMsUeInTs sUseauaIy waznsmuaN auiulaiuuIAnves
0043 ¥loa Wunssviunsiiderdesendeulsstu daudnisnsunulauds
mamuau ot lUgdwanefidalilfedrsdiusyavsnm uenanidsaansadily
Usuldlatunisusmsnuluguuuvesesdnsuuinlg ¥sen15usmsnulasinis
YPANALAZEN T

N13UFNI59IUNTUTLNINNAUATEINANUNGBYN15IANTT POCCC

n13UTENIANAUASaInasea Ul ssudneinoulaiy “CMRU Music
Competition” Sntuasausnlud w.a. 2565 Inedunisussmadmsuasansenenly
(String Combo Band) TiilasnTnaaus 3 Autuluudliiin 12 au Feld3unisneusy
Wuiiimels wazdansiudunissioilesn aunsesialud wa. 2568 duasusuuuy
msUsznandunsusenindmsuanas ssaung Tumn (Wind Ensemble) fiflaun®n
Faust 0 autuluudliliAy 16 au dmivunarudaneiifeuszndniansiimsny
nsUszmmInuaianafisatulul wa. 2568 aunguinisdanis POCCC Taud
EASEANIUSINS U

1. NNT9BAY

dmsuianssunismasuenzidounuinisnuaunueenitu 5 @

lauA AMsmmuagdeuun1susenIn n1seenuuutadaduLazninIn1TUsenin
AITAT NI NITANEU WUININITUTZVIEUNUS Lazn1sTanIsulszuim

AndunITUIENIN
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1.1 mMsimuaguiuunsusznie

Az ouEnuNunTiAnsUsENIRd MUY A 2568 270
nsUseidunan1saniuun1sinnisusgninauaiainaluld w.e. 2567
Famsuszminguiuuiuasdunmsaeuiufuiumela Ussifiuandmaus
fiddsrmaiudmneddeld wasfideuiiamedoudsmaunnndt 200 eu
ag1elsfAminiansuiviunuindsauniludssmelnends avuiuledn
finsUssmndmiunanianesTunniuegradiulddn lidandunissduussmna
Wu N13UsENIA The Power Band 9alasdnedensesadald uminedeuiing
FAuNALATEY8 NTUTENIAAUAT HotWave Music Awards dalagus ey
Fdudu Tifle 9110 v (ATIME) wazn1suszninunuss CIMC w1agudauud
Uszinalng Falnunnzuyvuaans wasdanuans unineaesviquasaissa
Judu venanidsdinfinisuszniasedugiinnm Sanin yusy wagnsUsznin
meluasdnaifindudnunnane

o A

P~ 7 Uy WV
L R el

AMd 2 NMUsENMIRAURSaINa Usysnd n.e. 2567
CMRU Centenary Music Competition 2024
1: Azl

¥ [ ! ¥ = < ! N

aedadenenant aueRllsudsdauiniimsazlasusuiuy
n1sdsznaai eldunisduaiuuinisaunsiidanunainuaieuasasoungy
g & ddayy 9 N a = <
Jununniilisesugduuumeaunsady 9 lnginnsadsusvuuudunisdsznin
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° [ = v = [ = ! = A v a
dmiurnatesaunziuan esandugduuunauniegramiailasuanuiey
Lddeelundnsanisnauly BnvisdnuazrasumnaInlItaTesaunz JunNINUIILAY
1Y <) & o w v Y =2 6
Audunugrudrdglunisugnilalinenoulvedifisanuguniglusuureanas
U53Lad (Instrument Music) Feagiilugmnudisalununindauduanuindy vl
ieneliiinAuIuTIEnaunsludinulng

dmsuidwanenaaefWeuddilunsdanisusenienssilfie dag
insesaungJunnadasnsulddesndt 12 19 wavdwugualivesndn 100 Ay
IngdiReulunsadinsaail

1) feadunupsesauns Susniiflandnaus 4 uaulluwiliniu 16 au

2) anunsonaANKaUATaURE TuANLAeg19BaTe

3) audnamnaudednweglifussiutuliseudnuln 6 e
Weuwihnniiaundnunbildeglussuunsfnuduiugulifiasenasusenin wive
a < =
#arsandunsally

4) au¥nwannsaaanantusnsiule

5) i sgnmeausaduaundnlaiiies 1 avintuy

6) sipsameLlguldnsnuszmangluiunimue

1.2 MyeanuuuteUsAulaznAnIN1susEnn
AR suliUsuUTetsAuatumnivingaudwiunisusznin
2irseaNnyTuAn Lagldusutonisusmaiiovihldnisdeansinnudaaunnniy
Taewasudu “CMRU Wind Ensemble Competition 2025” dwsunisuseni
2updosaunzunnasad wiseendu 2 seu Ao seudmden uarseUTITULLAA
(FrenseazBoaiiudiulannnmi 3)
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-
[

[m]=x

A 3 YatiaAulazniinIn1sUsenia CMRU Wind Ensemble Competition 2025
7: AnzElTeY

1.3 N13a519NINNSAREY

Az TouliinisAnunuimensussifiunadiniuiaaissau
azfunnainionanseng q 1dud unaunisadtuesesflentstn uazusziduna
n1suUfUR m%‘bmum?ﬂsmmm?mLﬂﬂuiwﬁ’uqﬂuﬁﬂm YDIISUGS A8,
WINTTOU UAUTINTAUS Uazgins) Fladnual (2563) UNANULWININITIALAY
UszLdunanuen1suTsasnuanInasedviuieniensfing osau vesnigasneg
naufAn (2564) Inagin1sudsTuuAaUinanssulnis ey afait 70 drifnen
ﬂmzﬂisumimaﬁﬂmﬂfuﬁyugm NIENINANYITNNT (2565) ﬁqﬁﬂmwﬂ%u
135 sTanalsziliunaannenasnig o asnandisauundsulddmsunisasng

(%
a

WNUNNTHA AWML FUAUNITUTENINATS

1.4 wuINaNsUSETIAUNUS

dmfuununsUssnduiusaneouiivuald 3 38015 laun
390 1 nMsUszndunustean1esulatumieluawas (Poster) 359 2 Ussandunwus
| v A a ana a ) A A
Huntlsdedey wardsi 3 AnreUsraueulnenssiunAlATetiy

NIL NN IUIAUAT N DL IUNITUTLNINIUAT D9aUALTUAN
tudndusesdldszazaunneauns A louisivuanseussezandmsu
A5USEEUNUS 45 JUNDUIUUSENINTOUAALADN LAYIUINNNNSUSEINEUNUSITN

[~ [ [ (v :j v = QI (v v & ¥V Qdd‘

1 W JUTUAUWSN NAI9INUU 7-10 TU FU5UNISUSEIAUNUSA8359 2 wag 3
ANUFIAU
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WESTERN MUSIC ' TIUSOC | CMRU 0 . @

‘CMRU WIND ENSEMBLE COMPETITION 2025

PRELIMS : 27 JAN, 2025 (CLIP VDO)  Boibuswviansi 10,000Un
FINALS :07FEB, 2025 WSDUDBINUSOUASTOUIAKIO

AT MEETING ROOM, BUILDING 27, 15TH FLOORCHIANG MAI RAJABHAT UNIVERSITY atvayulosrughisisms SorSoidegolu

Amd 4 WWawe$ CMRU Wind Ensemble Competition 2025
un: AnzElTY

1.5 mM3dannaudsyanaaiiunisyusenan

Femsiamsussmnsauniadsidifulasinisfisidunumegg
sellesvamdngmsfaunssumansiudin avniveuniaina Jeildnisdam
suvszmnaafuvayudulyegresuiu lnsldfumsatuayusuUssanaainans
uywemanikardinuaans s inerdesvsgdedal uenaniniUszmngd
nafuAamgdsudnsiunistsenie Jadulunmusemauminerdesivdy
Fodlmd Werthundusuuszanadmsuaidaedudiludmdu o 3nde

2. mMsdnseidey

n13UsENIAdIMTUILAS psaNarTunnasadifunisdanisusznin
nnuaiananti 4 luwundngasdaunssumansUiaudia a1v13viauaiaina
Az suufoaniiiiuamgnssunisdnduauguiy tnedsedodsd
TOIMANTINNTENTAITIA JUNLIA {A8Mans13eaTns uimdn 9191588A51NS
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a o v a

Wadad uaze1a13ddunns wadldmdl dmsuianssunisinseidounue o
wisoonidu 4 dauseiufe dwi 1 nfnwiteaiu duil 2 gunsal dauil 3
a0 il wazdudl ¢ angnssuMIFRAUNTUTEMA nefiseasiBoanisiiduny
il
2.1 tin@nwneganuy
AfidouEnnsinlsryuanznssumstndnuvesndngas
Aaunssueansiadia awriviauniaina i osueiaainsyie91uain
AENTINNTENANY Fuaaunue wazudeiuans aaenauadisanuidila
Thdululufimmafoady andufwdsiidmiuindnudaesuauaiy
wisnzay tnsuvseanidufiomn 4 dhe 6un dheameifou thesnnseuazann
FneiENs Lavieguani
drwasmzifouiiniinsaaeugaauUagidisiunssenin uas
auanuiFeuosnglugnamadouianasidrnssmeuaridrou viilves
rhegnnemuagamnAensatuayulinanssunisee 9 anglunisusenaneiiiu
ldremnuiFeuioslifiguassa deRsnsdnifinisdudusionisliiduly
prudduduneueg1931uiu §930790 uazunaula drudiquaniidning
Tunsdaniouniiuaggunsaidu q Whiuluamanudesnsveusazas iitels
w¥pahmInansmuaifivun
2.2 gunsnl
AuAiuvesanz I sug Unsaldrd gy vaalaledmiu
n1sUsznImaaTesauny Suan 1éun 1ndaliin (Stand Note) uaziing ogdlsAd
dsugunsnl 2 ¥inidsdadidosdeis Ao il udufonsdenly 2 Sy
fio vsaltindmiutinauss uazdalindmiugsiueimas (Conductor) ludau
voufBmsagiiiinddniunun (Tuba) Tnstamiy uazdiingdmsuindosauns
¥iadu q uenniudidainiswisugunsalindesiodmiutuiinnnuasdes
dehlumeunslutesmiseulaidnde
2.3 @0
dwsvanuiirazdiJoudonldmumumunzaniuiongsud o
Aetulnedenldanuilnelusminendeswigdoddvl Ienwadect ey

NsAUANNUUTELN Aail
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a = ¥ o = Y v &
an1uf uazlNn1susenia Aug IWeuienldiesseyuiaes-
aulesnad 4u 15 e1ensedunssiiesh (81a15 27) lesaniiduiuiiils 300
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Figure 1 Screencasting Information Literacy
Source: (Botturi, 2022)
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