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Abstract

This research aims to study and develop digital marketing technology transfer to
community enterprises and guidelines for logo development. and packaging of processed
rice for marketing competition Study the guidelines for the development of public relations
media for the digital market. and transfer knowledge to community enterprises Rice in
digital to make the business more known have a customer base of community enterprises
and increase the opportunity to reach more consumers; increase the value of the product
more ease of use by designing a new product logo Adding a channel Contact distribution
channels to facilitate as well as to increase the attractiveness of the product "Khao Phra
Mae Mae, Sampran District, Nakhon Pathom Province. It was found that the logo design and
presented as a QR code to increase distribution channels In digital form, opening a
Facebook page by using a logo as an avatar. Build a visitor's memory then sum up Consumer
feedback information to know their satisfaction and development opportunities.
Development starts from a simple production process so that the community can easily
understand the process. Once the prototype is produced, it is asked for satisfaction using
a specific method. do an analysis Summary of logo design results for Phra Mae Mother's
rice products, Sampran District, Nakhon Pathom Province. using local identity as assessed

by experts

Keywords : GenX and GenY Satisfaction, Digital Marketing Management Mother's Rice

Community Enterprise
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Wasuudasasiuilaaildnateguulanseulatunniurilinissiuateanisiiagdoansii
fuslan (Touch Pointshfudsdrdqyosanifudausniiasviliwusudidfsfuslaaluilagiude
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gun sy winndnwalvesiaussaduddinsundeyadidny dvinaiiuiannudilaniu
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U39bime3Bnsasaan Ussndauazsiagd nsidenussyiadiiideionsande dnuazvesdud
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luflduuadauasuanidsunnudadiueng 4 iudumesidenld ot duvesusones
9 Alvusmssnusuleduesnu 1y wadn lelvd vinmes vimnes 1Wudu GAfive, 2021) Ex
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AuAnuazdeyar unsasnasevieaiiouwazgusu Ingledaiiifoasyitauuudumnesiies
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“uitn” Asrdeilidumldhedu uasulstufudfnnuresauldagsasinane Wy Pinterest,
Flipboard, Diggs, StumbleUpon Hudu

3. Social News ifuiulednguinianssoynnelifldnasdifaisnuasauy 4 lduman
meuen Wemimuazdiuledasgnandimnangliudrgnideulluuansiivdusneiuszuunis
fndusuasazuulitumonistananlneld stonsiifasuuulmngagaasusngiufegaty
Reddit, Digg, Current TV

4. M3udadude (Media Sharing) 1uiuledilifldaunsautstiudedsziandng 9
wialugesuszinnde nmswiadunn wazivledleadifle auisadnlnangunin wiludeya
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A1150aUNUle W YouTube, Vimeo, dshared, Flickr, Pinterest Wugu

5. lulasuden (Micro blogging) blog Lﬁ“fluﬁulszjﬁﬁﬁgﬂLLUULﬁammﬁauﬁ’uﬁﬂdwﬁa
goulavfidinuainis comments wagdl link lUSwdudy 9 AAuades Ine Micro blogsing Aanis
Tnaddoruiiluaednueidnusdu q fvenasuddatludiiuleinansasmiousnms Taun
Twitter, Facebook

6. uBonANuAALuLAZIETY (Blog comments and forums) LuiulediUnlargl 4l
daslunmsaununlaensinaduaraiunsadsdennuldneuiuld nsuanseudaiuluuden
ruNUeenuN1IMaUsU lne google HiulaRudanaaniionfe Blogger d1usunasuiivaie
sULUY 1 We S vesuinud Wesuguaiw mnudeing q FaAnannnsfianndninuanidoy
auiitu Insunasfusduuuvesnsisiniy uaznoudiniy fennduiFesiunaulafesd
Q’ﬁmmm’%aﬂ g sqmuﬁﬂ/\la%’mﬁﬁcﬂ%’mumﬂ 9 vesAulng 1wy Liules Pantip (www.pantip.com)
finagFonin wugfindan

7.Social review sites wsoLivulannsivaouleidoaiiie lawn TripAdvisor, Yelp,
FourSquare feg1aitu Msrumnansiasilvaiviosuevnsln gldazluiiuniansel uled$i
WU TripAdvisor Fauansuniansaluesyuy an il uazUszaunisaleing 9 dsazdaglianunsa
dnaulald sefafannsalivinarudilatugmewognildieinuiuaylafdeldlunisusulss
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Kickstarter faedptne il futstudeigldiioans wu dumitin swdeRansausa
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(ChatBot) 5.uaAnIAg UM TUTEYENTLE 6 uuaAnRfuIamAaYITY 7.991 AT
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YouIAFILALT
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uNSTABLIN T
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1. nguidmung
- nguAuinguam esndensianmsnisnaaAdvialavisyuruininse gy
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wastayalun1sAnwiAuaii
- unasdoyaninnisfunirsiusndeyalonals unauuazLITesig o 9
Rendesuisdoyafimounsindodumesidn
- unasdoyaninnisduntval Tnsntsasiiuiluguyy dunwaliusznaunisvie
inwasnsluguey eiusrunsdeyailudaiuannsilédnudunideyaiosiu e
Foyafilsunlivszneulunsinvhdenismannidialunisussvduiuddimonnsd
- unastoyaanuuvasua Tasfvuangusedis Ae nausetnagiuslaaiily
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moufl 3 aeunuAafutoyanuianelafunmstauinsduduazaandulsituse
N15IANIINITNAINATNA JeUAYUBUT1INTT ALY
poufl 4 asunuiAeafutoyanufianslagiu Content
poudl 5 aeuauiiedfudoyamiufienelasunisiamundoddsianis Page Facebook e
N133AN13NTARINATTIAIa AL TLTINTEAMLlAe i vuAAU N la 5 seAufe
5 yanefe avwifianelasnndiae
4 e Anuienalnn
3 yneds AEaweladunang
2 visnedl anuisnelate
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4. MIRTIIFRUIATED
wdoafleflilunuadell Ao wuuaouniu (Questionnaires) l#fin1sasrauaznsavaey
sl ol
1) Anwduainuenans unenu uAanguiaznuiseifetes efnwiiennd
AerunsimideUsznduiusiensinnisnisnaiafavaiamiayuudnins
2) anvuasuany lnefnwiainamuAdeiiieatesuazinaussiansdiniuauiile
pyvdeuaIissnsndadomuesdniuluudazdonnduideiauonuzauiulsaudlalis
Batu
3) favhuvuasunuatuanysaiiiunsTeae AL ismsudaien luneaeu
(Try out) Wifuguslaaiinudeussnduiudsenisinnisnisnaindiaviadamiagueudinszaa
wiluazuslnaludsaueaulail 91u3u 200 Yn
5. MIATIRNTRYA
Tunsfnuasilfnsmirdeyaiildannisneuuuuaeununsumuasdadiduaos
Foyandousisldniaaeunuasuiu vesuvuaounuidouiesudidnidoyauvhnmsinse
Toeil Bnsiasest il
1) thuuvaeunuiildsusunhviesgisnelusunsudisansaia
2) Uszmnanateyanisaia lnelilusunsuddagumeaditentside wazanaue
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av A o

n5IvelandunisfnemussideudunsiTeuuunaunay (Mix Method Research)

5¥MI14MN598LT9USN (Quantitative Method) wagn13398i8aRan1N ( Qualitative Method)
logldI5n ANk uUEeE1TI9 INNTIATIETeYA

M3NN 1 nsnaslInuIukasSevavyeminsidaessulatvesuilnangy Generation X way

Generation Y

goamslunslddesaulay U (AL) fouay
Facebook 135 67.5
Line 34 17
IG 31 15.5
39U 200 100

M139 2 MTNaTUIIvILKeETararYIsrEznalunsiauluduaveiuIlnangy Generation X

hay Generation Y

Yr9szazanlunisiauledea AU (AL) Souas
%744%100.00-12.00 u. 20 10
%79U1812.01-15.00 1. 19 9.5
929.8115.01-18.00 . 35 175

§19A118.01-23.59 78 39
79¥100.00-23.59 a8 24
593 200 100

P [ 1% i I a §f @ Y a 1 .
HITNN 3 G]Wi?ﬂﬁ?ﬂﬁ]’]ﬂ’luLLﬁSiEJEJazﬂ']'mﬂi‘Lm’]iLa‘Ll@‘LlLGIEJﬁL‘LlWUENQ‘Uﬂﬂﬁﬂ@ll Generation X

ae Generation Y

anudlunsiaudunesidn U (AL) fovay
1-24T9/4u 10 5
2-44l9/5u a7 23.5
4-693139/5u 64 32
6 Falusvuly 79 39.5
39U 200 100
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15197 4 mssagudwularSevazeudlunIsiaudumesdavesuslaangy Generation X

hay Generation Y

anuiifitldunasiiin U (AL) fouay
fithw/duin 75 37.5
15958u/AmINeae 14 7
v 8 4
f¥udumesin 0 0
vl 103 515
39U 200 100
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dauil 2 MFAasest degafefunisdaiinsnaiadiviaioatu naadusid1aiioaunn as
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M3NT 5 sEAUANUTINalInUAINITHMLIUTIIS kA aaInduAvegusinangy

Generation X 8% Generation Y

Generatio AAY . -
X . . STAUAIUNS
UsSLNNU2ILUIN n X Generation Y | LLANANY 1
— — o nola
X1|SD | X2 | SbD. (X1- X2)
1. ANUAREINYDIRAINFUAN 441 | 047 | 452 | 047 0.11 110
2. MDY BIERRIA | 4.62 | 0.50 | 4.44 | 0.50 0.18 wnitgn
3. 1519azL9unURIRIAUAN
5 436 | 081 | 444 | 081 -0.08 3170
ASUNIU
4. UBNI1YALLILAVDINNG .
o 451 | 068 | 436 | 068 0.15 Wniign
R ERGAR
5. aandusianuiiuade 456 | 0.51 | 454 | 051 0.02 wniign
ANLRRYSIY 4.49 | 059 | 4.46 | 0.59 0.03 el

1NA597 5 WUI1ANUANE LA UNEINITRAILIUTIAMTIkaERaINAUAITBINUS AR
nqu Generation X wag Generation Y lngsiugnaukuuasunuiiuuildulugainuiisnalauin

Vlﬁ@ﬂﬂiL“U’mQGUENVI'N‘UENﬁ@@QV]ﬁU?wLﬂV]?JENL‘L!E]%']LLU’JIUZJﬁﬂ’NiJWQW’EﬂQN’]ﬂVIﬁWL‘U‘UQ‘UW‘ULLiﬂ
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Generation | Generation Y | A1 . -
P . STAUAUNS
UseLNNVB9LUdN X LANATY 1
- - _ Wala
x 1 S.D. X 2 S.D. (X1- X2)
1. HARSUTLATLUTUR 452 | 053 | 443 | 065 0.09 Wnitgn
2. NNSARFSUNITVL AL
, 436 | 076 | 428 | 068 0.08 e
d@2uan
3. Hilavnladne 430 | 068 | 421 | 054 0.09 e
4. 199N 9NSHNFDN
. 438 | 061 | 429 | 058 0.09 e
YALIU
5. Womilanuduass 450 | 061 | 442 | 056 0.08 e
AaBeII 441 | 0.64 | 432 | 0.60 0.08 e

A5 14 spAuanuisnalamugliuunsiiaueiileniuy Page Facebook veduslng

P53
Generation | Generation | A1A1Y o -
. X . FLAUAIUNS
sUwuumMsuduaLlem X Y LANFI
- — _ nala
X1 | SD. | x2 | SD. | (X1-X2)
1. SULUUNTUNEUDNINLUY
e 449 | 0.63 | 442 | 051 0.07 an
LAE
2. SULUUANTULEUDAIN
v 441 | 056 | 439 | 050 0.02 an
ANLLFI
3. SULUUNITUILAUDAN
Y 439 | 056 | 4.25 | 052 0.14 10
3R
4. SUBUUNTHILEURN NEa U
v 440 | 061 | 431 | 058 0.09 an
AN
5. sUsuumsdauekuudnle | 453 | 063 | 429 | 055 0.24 1nfign
Anadusau 4.44 | 0.60 | 4.33 | 0.53 0.11 o
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M50 17 seauanuiisnelanunsdndulate veeuslnangy Generation X way Generation Y

- Y Generation ) AAIY .
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