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Abstract

This study aims to (1) examine the level and characteristics of influencer influence
on Generation Z’s entertainment media consumption decisions, (2) investigate the
influence of short-form content on such decisions, and (3) analyze the relationship between
influencer influence, short-form content, and media consumption decisions. The sample
consisted of 300 respondents selected through purposive sampling. A five-point Likert scale
questionnaire with an overall reliability coefficient of 0.89 was employed. Data were
analyzed using descriptive statistics and multiple regression analysis. The results revealed
that Gen Z respondents perceived a high level of influence from both influencers and
short-form content, particularly in terms of credibility, authentic presentation, and content
brevity. Hypothesis testing indicated that influencer influence and short-form content had
statistically significant positive effects on entertainment media consumption decisions, both
individually and jointly. These findings highlight the crucial roles of influencers and short-
form content in shaping media consumption behavior among Generation Z in the digital

era.

Keywords: Influencer, Short-form content, Media consumption decision, Generation Z,

Entertainment media
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msdnaulavilnade Mean SD s2fu
1. arwdsladuma (Intention to watch) 425 057 N
2. Msdenunaniesufiunzay 422 0.60 1N
3. WYANTIUNTTUYNDI 417  0.63 N
q, mi%’wmmﬁwLLuzﬁwaaﬁuwQLaumai‘/ﬂaumuﬁgu 412 0.66 31N

N7 2 MnwanTeTgideyanui “nsdndulavslnafetufisvesiuiu Gen
2> ogfluszduann Tnefiduedosan 4.19 definnsansesuuaudinudt musilasur Huiaf
ﬁv-ﬁ%aﬁagqﬁqm (Mean = 4.25) M3idenunannasu (Mean = 4.22) WgAnssun133uLLaTe (Mean
= 4.17) ms%wmmﬁwLLuzﬁwaﬁuwQL@i;L%%ﬁ'%@ﬂéﬂé?ﬂJ (Mean = 4.12) aguladn Tu3u Gen
Z finginssunsuilandetuiiisesulatlgs uazliiudvsnaniadesudungioumesuazaeu
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Aaudsdase / wisfimas B SE.  Beta (B) t Sig.
ARl (Constant) 0.842 0.215 - 3912  0.000*
anEnavesduvlgiowes (X1) 0.387  0.054 0.421 7.214  0.000*

Multiple R = 0.751 R?2 = 0.564 F = 191.42 Adjusted R? = 0.561 Sig. 0.000*
* QtudAgMsadAnTzau .05

HANITILATIENNITOANBENYAMNUIT “BnTnaresdungiouwes” dnatduinsonis
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1173574 (Beta) (AU 0.421 A1add t windu 7.214 wagen Sig. Wiy 0.000 Fesndnsediu
foddny .05 maneanud Bafuslaafinisuisvinavedungoueesifiutu lidasdudu
anuundedie Ay vienmdnwel fazBafiussdunisinaulavslnadetuiiavasnn
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fauds B SE.  Beta (B) t Sig.
ﬂ"]mﬁl (Constant) 0.842 0.215 - 3912 0.000*
SVISNAYDIABUNUA FU (X2) 0.468  0.058 0.459 8.103  0.000*

Multiple R = 0.751 R? = 0.564 F = 191.42 Adjusted R? = 0.561 Sig. 0.000*

= [y

* QlpdAgnsadanszau .05
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fuUsdase B SE. Beta (B) t Sig.
AAsdl (Constant) 0.842  0.215 - 3912 0.000*
answavasdungiouwas (X1) 0.387  0.054 0.421  7.214  0.000*
SvsnavenaumURaY (X2) 0.468  0.058 0.459  8.103  0.000%

Multiple R = 0.751 R2 = 0.564 F = 191.42 Adjusted Rz = 0.561 Sig. 0.000*
* ftfudfynnadffisedu 05

HANITIATIZRLLLABDANDYTIUNY I ﬁmﬁwammﬁuwQLaumaimzﬂaumuﬁguﬁgqaaqﬁa
wstduannsnesuiensindulauilandevuiisvesiogu Gen z lddefosas 56.4 (R? =
0.564) wagfitfuddymeada (Sig. = 0.000) FsBusuIauNIanneElALTIIMINZALLAZEANNNTD
yhunengfnssunsiaaulaldd Teeiaessudsiinaduinuasiifddystensdnaulauilnade
Twiie lidnesdudunigreues (B = 0.421) wienouuRdY (B = 0.459) nadnsia Wiviud
nsdindulavilandetiuiisvesiofu Gen z WildiAnantladelatiadondafiesodaien udu
mai'gmaamﬁﬁunuwﬂmﬂLLwaummmmmauh wazAudeiievionudenlufidurgiou
Lsuaswu'n,aual,uam maaqmLLﬂﬁLaimwawmuLLavﬂuslum'ﬂuumﬂmmul,aaﬂﬁumauumamu
Fuusidaiiomiinuii
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