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ABSTRACT

This research, "The Design of Repeating Graphic Patterns to
Communicate Tai Dam Cultural Identity for Generation V," aimed to: 1) study
design guidelines for repeating graphic patterns that express Tai Dam culture;
2) identify communication approaches for Tai Dam cultural identity suitable
for Generation Y; and 3) design products to communicate this identity to the
target audience. The research methodology began with data analysis and
interviews with local experts to establish design guidelines. These guidelines
were then used to create repeating patterns by applying 8 principles of
repetition (shape, size, color, texture, direction, position, space, and gravity)
and 5 structural layouts (formal, semi-formal, informal, static, and active). The
resulting designs were subsequently used as stimuli in a focus group discussion
with members of Generation Y for evaluation. The findings revealed that: 1)
Design guidelines for repeating graphic patterns representing Tai Dam culture
were synthesized from five cultural root categories: attire, architecture,
traditions, recreation, and beliefs, which reflect their past way of life. 2) The
most effective communication approaches for Generation Y involved the use
of organic, hand-drawn, and geometric shapes, with color personalities that
were classic, dynamic, elegant, and natural. 3) The product designs that best
meet the demands of the Generation Y target audience were shirts, pants, hats,

mugs, and bags.

Keywords: Repeating Patterns, Graphic Design, Cultural Identity, Tai Dam,

Generation Y
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Aideamnyiugsiauagaate (Business & Market Experts) nguiiagliyumaafeiy
amnudululdludsmdeduaznisdoasiunguitmne fuszneunisivigsia
dudiamsssuldinusifussaunisallunmsfauiuasSvnendnsasiiunanyu
fausssw, ansolvidoyaiieafuanudeinsvesmainuazgUassanagsials uag
inn1snana %3 el srminunusudlfinaeifianudlalunginssuduslag
Taglamznguiaiuelsiune, ansnsalviduugthdnunsaeansuagnsaianusudls

= o

AN5199 2 wanadsndndatausssulnen

Ussinn/in3aeusanie U (AY) | Sewaz
LA3BdusINTE 68 68.00
anUnenssy 8 8.00
Useingl 13 13.00
nsazlay 6 6.00
A ASNTIY 5 5.00
39U 100 100.00

N5 2 WU naudegsdlngiannufadiui dandedsiuusssuln
fin fD LATDILAINTY T1UIU 68 AU AnLTUSPaY 68.00 998910 Usewdl 371U 13
AU Anvlusesaz 13.00 anndnenssy 31uu 8 au Askdusawar 8.00 N1saztau

311U 6 AU Astdusasay 6.00 LAZANULTD WENTTU 97U 5 AU AntTusosas

5.00 AUAIRNU
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AN5199 3 LASBILAIN18N AR D UsITU NG

Ussinn/in3aeusanie U Joway
1. \Aod 9 9.00
2. A1ABUNAIY 74 74.00
3. WU 5 5.00
4. Fduanowmaly 6 6.00
5. nagauilide/nszauints 2 2.00
6. @1UAALD? 2 2.00
7. aelu 0 0
394 100 100.00

'
=

NITNN 3 WU nquiegEgiauAnWiuI wiesineNded
Touusssulnen Ao drareunemney s1uau 74 au Anduseeay 74.00 Sosasn 1@

31U 9 Aau AnduSeraz 9.00 fFuaeLaly 91U 6 AU AALTuSaeas 6.00 6N

v
a A v Y [

e 91w 5 au Ansdudesas 5.00 nszauride/nszaudnts 91w 2 au Andu

q 3

$o8ay 2.00 Lara1uAIALel 31U 2 AU AntluSaaz 2.00 A1uaIfY

A197199 4 NMTUATIZIAINAIYHIUNNEY

SUANBuangu1amgy ¥oa7na1g

1. a1wa9 (Hav)

GRENON

angyaUsam

anguan

A R B B

ANy
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RVRET

anguulne

ANuYLAD

ANYUIAR LY

NAN5197 4 agunanTeTEiamateiuamg wuin dunsngdusii
famansiamglimiloulas faredaniufaziusening 9-12 a1 aanatsuansds
mmﬁmsuaaszhwaLLazﬁwmmauNmuﬁ’umaﬁu’alﬁmﬁﬁagj Tagdrunuaneiifidnouinn
wnnifudesUsisenundu oanu e gy JenuasBengou WwReituns
Anasrsassdanslnalluion 9 vestmeiitharanedufuuazarelnaifioguindon

FanmaNauil 19U a1eas mnefsaefiviiideulestuiindinvesingiio
wiletufh a1eds wanefs arwgeuauysainsfogiiiu aneteusiam uneians
Soufiegendovosntnidlnd argvan vanefs awved arvunag anedulnd
aegusie asuedadle aneuirdesiaateIArseuAta uazaet il (nelsatl
Wwgl, uavdasensel Jenvaiy, 2567)

1.2 as;dwamﬁmiwﬁaqﬁﬂizﬂa‘usuaaammasz?mazqﬂﬁﬂmwmaqﬁﬁ
anunsauansvendannuiuausssulndle lnensifuiuuasunuangidensy
fumseenuuuIY 5 i innsandneuildinniigaiieiluesnuuuainate
{fq laglduuiAnniseeniuu Two Dimensional Design 984 Wucius Wong (1993)
Usenaunay 6 wuu baun 1) 3Us1aseinde (Geometric) 2) JUT195554%A

(Organic) 3) gﬂﬁwﬁﬁﬁmvﬁmﬁum\‘i (Rectilinear) 4) 3UseRaUAR (Irregular) 5) 5U
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#918U (Hand-Drawn) wag 6) 3UAnANgURLe (Accidental) 1119 719HNaINN"3

AOUNNULTEIMIYATUNITOBNWUL NefuFUnsdideisinusssulne fe 1A3aq

[
| o

WAIN1E NNNAININAERNTUUIEY FRTeuaTemayiiveasUuindainaie

4 6 WU dmsuypanandnannsadeansasidedsiamsssulnd Aduduuig

Wiyt Usenause Dynamic, Elegant, kag Natural

A19199 5 amanensiinvesiidulnmansuiaigy

\

P f
g gl oy

1218839 (uav) 2. N8N 3. angPeUsIEm

k
II| III ||| |II
@4
'Ilr II|I Illl 1!'1
d h

it
F:I.l' 'l.':u

.-If.:"rhl,r ’I,“I\":.','I-.

4. angUan 5. a18veN 6. AEUAA
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?\

7. angunulnen

8.

AV

e
i

ANuYLAD 9. AYUIAKILLY

2. Ipguszasaded 2 muwmansdeansdndnyalinusssulnidmiun

WUBLSTUINE

ayunanTITIATIEiRsRUTENoURAL JULUURINA18ET WieFaNTanaNwel

Tausssulnen dmsuiaiuestuie luingussasdden 2 l3gnsaunuingy

(Focus Groups) 91434 10 14 tWeniaunsnelalazdolausuugiii ounly

28NWUU nednunaein1siirzwuunsaiu 6 au Juld welrlawuualinatedn nseny

naunungIUIUNEN 9 a1y mua1e1TULIIY Usenauale 1) a1eade (1

wav) 2) aefe 3) aeteUsiam 4) aeval 5) aneveda 6) ateuiag 7) atetiuln

A1 8) angLEie 9) ateuANLIle ANTULABNLATIASI9INISUABUTANIG 1ATIES

A1SWUEBY 1ASIAT19N15IA9 TASIAS19N155INAD AL lATIAS 19N1SALYIOU LD

AMUUANTBUNANILUNNTOBNLUU kazas19ANNFUNUSA UL fenIwUsenaud 1

-9
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Alternate Directions

Alternate Directions & Cropping Tnseainamsguiiane .-- Dynamic

AN 1 319829 (Wwau)

Alternate Directions Alternate Directions & Overlapping Cropping

Alternate Directions & Cropping a4 Tnseadrenisuvagon

AW 2 anend
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Alternate Diretions Altemate Diretions & Overlapping

Q { ¢ 9

w c6 =
it v

A

Alternate Diretions & Cropping it 3 Tassadamswasufisma . . Elegant

e e
B e e o i o e

2NN 3 AeTeUTIEM

Alternate Directions Alternate Directions & Overlapping Cropping

Alternate Directions & Cropping anefl 4 Tassadramsifoufians - - Elegant

2NN 4 angUan
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Alternate Directions & Cropping il 5 Tassadranside Natural

2NN 5 a18UB97

Alternate Diretions Alternate Diretions & Overlapping Cropping

Altemnate Diretions & Cropping moii 6 Tnssrdrensidsuioma BEEN oynenic

A9 6 aguIAe
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Alternate Diretions

PURB000000

b

Alternate Diretions & Cropping

Alternate Diretions & Overlapping Cropping

VAV VARV AN

. ... Elegant

il 7 Tassadremsazviou

a v o
aIWN 7 a']EJU']uVLV]ﬂ']

Cropping

Altemate Diretions & Cropping it 8 Teseadremsiuiouiiama

i 1 +
AINN 8 a188LAD
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A

Alternate Diretions Alternate Diretions & Overlapping Cropping

Y A\
fr

o/ ﬁ
Z\\\\ ¢ Z

N2 2,

N, ) 7

B, % AN % >

/ R(/ A @ 2 ¢ ,/\\‘
/4 %o /// Y // > fe

3 LI N 2N £

. N 7N 1N 7
Q SWAYISSUISS YL

Alternate Diretions & Cropping muﬁ 9 TAs9d519N1552u82 . . . Elegant

AN 9 AUNAEILLEY

3. IaguszasAten 3 eenwuundndnaiedoa1sdndnualTausssulnem

'
v

dmTuLatueLITUe

a 1Y

H338AnI1AInaeve T Ui AN Ay Lazigonlesiuingin

s = 1

yaslneandusgraunnmsziivsyifmansanuduunienuusanddiiubanue
nefavriausssulazauduiusAudinuszsanfuresnilnemdsaziiulaain
amaneae o dauudilusefiegseudsiiauyvdaniiwu arwia arediulves
[ v a & o [ ! L ! Y & a o s A

Judu Balundmunisihatnanedinandanunsaentudesenti lundnsdoeinios
WAIN1BYBINAUTIRRUSIATULUULINLNY witaneliululTaveIaIna el UL

9 Y

geliusinguunds fausidmanaiesiufurndnsnssuradssudnisiluanuss
Melusuuaznaiauds deduIdedaduwiAnniavilesniuuainaiguundnsioe
wislnaulandminudeenisvesnguidmisng Generation Y fan1musznaud 10 -

15
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1
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=
AINN 10 AYLEBULATNINLNY
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i
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a
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AN 12 aNUAUN

2NN 13 angnsesn
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iSRSl
shwai

AN 14 angEaUBNEDIUN

AN 15 3NYUULATDTYU
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aAUS1INANTSIAY

N19398L589N1500NKUVAINANET MBS VRadL N dRa1 oA Nwal T usS T IN

'
o o o v

AdmsuaeLtuNe WunsfnwAueTiiietanAegUsTsuLaswINGSTHRIN
Aautausssulnaiuiyssgnadldluniseanuuundndnedaimusssusuale

nan1sIRsazvaulmiudiausazlan1alun1siaeuleausanmIe T Us TSN

[y

AuiTinvesruulvi Fsaunsaefusenaluusznusng 9 Lol

a o Y

1. anwvmelunisudamuinussugnandaeisuady

= 1

namsedda ufaneiduunamnasdauameiausssuas uwinsth
anaedafunnldlngnsandulineulandmsldauseangmaiusisdune &
aenAd st unLIAnYDs s desduns (2558) in1seenuuuaINndnyal
Fududesedonisaiieassndslvaiii ead1ennuunnstanazaarmisiale
wAnfeifldsunssentugeanldun dofh vann wagnsun daududuiladaledd
THauldads azviouyndnuesioyhauiifeansuansasinmenuuasivsslowild
ane uansliliiuin myoenuuuivszauanudniadedliauddyiugldamidy
van Taetieonuuuimihiiluazniu Wenseninsnmihmsimusssuuaza
Ao svaena1ndagiu
2. M3nensiasnanvallndriuyuiewetalueisT Uy aAUTILHIY
WuIRRYY Stuart Hall
nszurunseenuuulueuitedannsalinseviiungud nsidisa
waznansha (Encoding/Decoding) vas Hall (1980) laagedmau §3delugiusy

W39 (Encoder) liuUasnaanazisossnivesimusssulnalinaedusianis

'
a

ANEIUNITaANDULALRRNRULAIRA8E 1T UIny Tagy andsliiiaauniie

faan1sazde Ao AanudulneRsuaiuLazdntedneg nisduniual Gen Y Tuszes?

'
| =

1 wazn13911 Focus Group Tuszazgaving fie drunilsvesniseanuuundauyudilu

'
v A

quﬁﬂma (Human-Centered Design - HCD) @49 Stickdorn, Hormess, Lawrence,
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Schneider (2018) fithanudesnsvesliundulavesnmses nuuunanisided
naualueL U sEeiUNAR LT e nuuU LU fiasaananedai Fliude
MTnensaALUUAeTes Tudugunomandd ameoaunagldauleais walu
vuieduidesoddasufiassuuvudaiuiliaonadosiuiidinvemuios n1si

nauthumnegansasuitnnuduiausssluamaenesnuuulndlatu fewdu

'
Ya v

Anudnslunsnsiaresyidenaunsadeasunuresdndnuall Uiy Suansla

Tngladndudesmsgunuuinlivianun
3. MsAeaNTNTUAUATY aAUIIENIUNGY VDY Shigenobu Kobayashi

pnudnsalunsdeasldlavuegivgunswesainaneiiosodiuiien we

V2

gesaufanslddineasieensuallazAuidn dea1u1sneiusier1ungud Color

Y

Image Scale ¥83 Kobayashi (1991) 1#l #an1533ufidenadodiu1uves 4ndns)

NOIE (2559) uaz gn3 1zyny uazideldug Arna o agsen (2566) 19193119 N3

[y

91 waglnudianizanuisaaiiinissuimnalausssulatu guduinnsidenldyedd

ANuEAyegeEs Tun1s3deil nsidenynd@ndswnunguainanyel 1y Classic 5o

'
a ] b4 a

Natural 91nngufvedlauiend weasurdnanliuiainats lasuniseeusuain

a a Y & 1

naudmuneiduegned ddlgliiuimgudinanaiunsadiuidssendlddu

Yausssulana wazluiasasiladuduin nsdenlddegeiindnnisaiunsodaans

v o v

91sunluazANIANTIdeIn1s Wdngutmunelaegusiugn Hwantesingdunis

Ay wazvilindnsnsifiuainsinmimeiausssuannsadoaslunisainad
Hulsausuld nsas1anusuideinusssy waznisianiosanaiefioanwuulng
Tilguranensiiin wiidwedesdiolunisidides (Visual Storytelling) 109 ¥aiusssy
Inglusuuuuluel ifeadeanugniiunsorsuaifuguilnaaenadesiu Holt, D. B.
(2004) FsTuwrRnImususnaradulonauldogisls wazudnnisvenisadiawy

'
a v

INTIDNTNA

v a

FUANISTUsTsN wlvziiu 10 T uiidusingrudidgvesuuifnili

wag Landa (2019) NiNAE9NNT80NLUUKAENTTLUTNALNT
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[
[y Ly

lngasy Adetidudunuifnues weiua ud (2568) 11N1sUMUINUETTY
weenuuvaguaivasAiiu liunssuunsfiannsnairsyasmaasugiamug
lufunisasrsmnumagilaluriesiuldass nmseenuuunsiinlugiuznisdeansily
dea Ivimihiudaassssniidudeuvesimusssulndlvinareidundn fasii
mpamnazdudesld Fdliifismeuaussiernudeinisvesaiueisiune uidudy
msunenuaveydnvusanmeTaussatlirseguazidunisuihnn el dwmiu
Uszlevdroyumulndnduasugia Iduumnasndn fusidunuuiiannsouily
Wiy JamAagueu iileaieneldualonanansvgiolvl 4 1sdanuaing
anunagilaludadnualvewies uaznsedulviauulnilugusuiunuaisas i

ynauladuaIuTAIusTsULINTY Useleviino1anisoentuunaziunnis walvnisidu

nstiAnw Ay luNTUmMguin1sAeaNTLaEN1TRRNLUUINUSE YA U IMUSTTY
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Ya o U
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Y
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v a

Uselewinaningsnanazanainssuaineassdlasudoyaidedn (Insisht) tieafiu

Y

'
Y =

ANUABINTVRNAIA Gen Y Nilsiadudinusssy dwamnsathluldnaununagns

NUNITAAALS

LONE15919D4
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SnwalimefuduvasnguuAnuglnisinodosaiu Saniaae,
MsaInsNauRalUnsndne, 4(1), 98.

sutand dopduns. (2558). MIsenuuUNTWnINSdnwaldauilegnannns i
TusTIU. N3aImMAlUlagRREINTTNNIN NG5BS aUaTI V5,
5(1), 167.
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