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Abstract

The purposes of this research were: 1) to study the concept of Gracious Thai hospitality
2) to prioritize classes in the domain design of EMBOK model for cultural fun fair. 3) to provide
guideline for designing cultural fun fair in the context of Gracious Thai hospitality, A case study
of Dusit Thani College, Bangkok. Qualitative research involving documentary analysis which was
applied to obtain the data related to EMBOK model, concept of Thai Identity, Thainess and

Gracious Hospitality. Qualitative data were collected from observation articipations, focus group
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discussions and In-depth interviews using Semi-structured interviews. A thematic analysis by
offering descriptive analysis was used of this research. The finding indicated that “Gracious Thai
hospitality” was A taking care of guests like a family members. Welcoming guests in traditional
Thai greeting “Wai” in the “Thai smile” and said Thai hello “Sawasdee” with “humble”,
“friendly”, “fun” and “helpful”. Respected seniority even though not a relative or a person
known before. Always Thais said “Mai Pen Lai” it means “Don’t worry and Not Be Serious” to
treat the spirit and maintain good relationships between people. Priority of classes of design
domains are: Theme Design, Content Design, and Production Design respectively. The concept
of Thai identity, Thainess and Gracious Hospitality was researched and applied to guideline of
the event design for cultural fun fair, a creative work in designing and organizing the activities
in accordance with this concept was provided such as “Thai Temple Fair”, “Come to Thai,

Stays as Thais” and “Thailand's Street Food Culture”.
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uuAn vl uazdeyaannsduniualidedn e iauaidamssaun wazyhmsagUunaniiionoy

[

Land IngUszatdvaansidedausedndinesiuwuifn EMBOK Model d91SUKUINI9N1508NKUY
Avnssudiunideiausssukuvaynauuluusundsedeluninemauniueg1elne nsdlfnw
a [ a 5 IS a L3 dy ¥ 4 v v o v
grdeadnsiil nganny laednisieseiidemlaasunisaunuainglideyadAny (Key
Imformant)iayseiliuuaziauajuuuy EMBOK Model fu gndnuallng (Thai Identity) 31y
Wulne (Thainess) waydsendelunINanauniuedialne (Gracious Thai Hospitalitylneazviau
& & a v Y av A

Wemiiluuselewllumsidumundnidedanann

A5190 1 ﬂﬁLﬁUi’JUi’JﬂJ“ﬁ@;ﬂa (Data Collection)

- =~ a o o 1 Y Y o w
LﬂiaﬁﬂﬂaLUﬂqi'J’\]EJ NHUAIDYY uﬂﬂﬁﬂﬂﬁ%@%aﬁq 3y
(Research Tools) (Sample Size) (Key Informants)
MIFUNMYRIAEN (In-depth Interview) 4 Ay FunuNaY

AVITUENISUTENIANNTORNLUU

aunungy (Focus Group Discussion) 6 NQY 9 oy 8 AU NANYDY
334 48 Ay ATIUENTUTENINNNTORNLUL
msdananised (Observation Participation) 7 AU AVISIARAILATHITLI0Y

AURAAIVNTINUINISaLUBLIUN

a v
d3uNan139e
1. AURNNY VBRI “OsenAulunsnensunuegnelne” (Gracious Thai Hospitality)
| o & = v & o s a o w
msgua llald (Careful) wundudouwilounslumulupseunsd auasnniauiu ¥t
Uanemmsuazinsashnundousu wnugnigadianelneiinailidn “lasundaseusiu deq
Aousu mavinme deusuuungunigeu lng “nslud” (Traditional Thai Greeting “Wai”) uagndn?
dndesfianla e Wunrwilneaiudseindin “afan” (Sawadee - Thai Greeting Word)
= « [ a 9 = < [ 9 . 1% 14 % [ 1 o
nsuanseant “Auduling” waz“drnuduiues” (Friendly) nieulinsdousu Tagludniung
1399 Wov1A 30 Maul warimusssy ndeuliaudisnde (Helpful) seuilalaass furla
TagldAninazseslaozlinounnunauAuun n1suwdy (Thai Smile) wanla Tudndh waen

a = ! a a o = ¢ d' ¢ o
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Y
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Sindunneu “Liduls” Ao Amaneulnglasunndnldnwaie Yasuladou wandisnnudiendila
1 = Y o a a | v A da X Y i a « 5 )
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2. A1fuANNEIAYYRINUIEEaY (Classes) Tulalauaduiniun1seanuuy (Design
Domain) ¥a3 EMBOK Model Tun1saanuuuianssudiiuniiaimusssuwuvaynauiuluuiun
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Wy audAiu MIeenikuusy (Theme Design) lUaRULSN Lag NMsentuUtilon
(Content Design) N1398NLkUUN1SHAA(Production Design)n1589nkUUAITULTAY (Entertainment
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way N1590nALUULUTHATLNIU (Program Design) MNETRU F9n1999ALUUTY (Theme Design)
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A9197 2 arruaNaAgy vaslamun1seankuy (Design Domain) MlHluN1sN1I08NLUUAS9ETIA

MTRUBNUYUYLNBBINAUAIREN

EMBOK afuaNuEIAY YaslauN1Taankuy (Design Domain)

(Event Management Body of Knowledge) lalunsnisesnuuas9asIANISInNUBLIUN

Design Domain 7 Classes NANMBEN | NaNMBENS | naNdIeEe | nENdEng
(nrmumsosniuuMIIananssy 7 o) naul 1 naul 2 naul 3 naju 4
1. MssenuuLLiem (Content Design) 1 2 2 2

2. M39ONLUUSY (Theme Design) 2 1 1 1

3. MIanuwuUlUTLNTIU(Program Design) 3 7 7 7

4. MIPENUUUAN NG aY (Environment Design) 7 4 5 5

5. NMIPDNLUUNIHEAR (Production Design) 4 3 3 3

6. miEJEJﬂLLUU?ﬁﬁJuLﬁG (Entertainment Design) 5 6 4 4

7. msaammmm%’m?ﬁym (Catering Design) 6 5 6 6

14 ¢ a a v v

3. wwamadasduluniseanuuuaiuianssudiiud Ninan Anuduiusvas EMBOK
Model #lglamun1seanuuy (Design Domain) AULUAADSEAYlURSNIRIUALBE19lNY
(Gracious Thai Hospitality) nsaifinw mendenansii njewme lakaainnside sl
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a sl 1 £ v o L3 < a o ! A 1A @ 1
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= . a v e Yo o ¢ ')
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A58 3 MENRUSUDS EMBOK Model 7ildlamiumsenniuu (Design Domain) AUMWnAnS sendelums

Nannusnueeelve(Gracious Thai Hospitality) nsglfinw Inendendnsnil ngamme

EMBOK :

Design Domain 7 Classes

osendelumininnumuedislve (Gracious Thai Hospitality)

MIFUNNYRITEN GIUVARGH MIduNANI0d
(nun1seeniuuIniaNgsy 7 4e)
mssenuuLiem - fnanlng - i - soebu Hufing
(Content Design) - upsielsrled -inmenam“atan” | - lwd 3 s
- sl - wnangemla ~liduls nsdla

D

- @ {9 Taan iUy

lWwan vy

-9 U1 11 81 TNLaY

- 508n#AN (TukTuk) - Faganssn Bonvnaudsani

- Buaen ldla Sl Hufins | - seulleurousu

- aynau Juise - gl - 3Rd auin
MILONKUTY -odn -aun Avayulnslve | - wWuensuel euddn
(Theme Design) - udiadlve - ninu. Banudhudn | WDuliesaynaun

agjoglng - vasiaulng aueq - Aotendnal

- WNTTUNW Tussaulve
mseonuuUlUsNIIY - Uanulaguiunges | - Weywiuwuningiy $1 | - sUsuuiisnsdeusy
(Program Design) gNILATUNAUNTY 1 iygmenngy wuulve
nMsoRNUUUAIAGDN -Tumes - NSy - a¥1eussene
(Environment Design) - nzladvienriugs -1l danndolduindin

- wps7iialsTls - donn Tneu
NIONLUUNINGR - 5IINUIR - dupenin -19Rg nuinlve
(Production Design) - YUIUNABIEM - fAnnalsdungadn - infesunilng
seonuUUANTUAY -wwlve ning - MUY YHAAUNGY - msaziaulne
(Entertainment Design) - MEEansEAU - duFnaan T Tansssunnudu

- m3tlat1ilyd - Mkanalyd $13¢ vy

- amnsgnuldl - gnuszavayulng - @euNITU Usen

- Mswanlng - ganuUlvs e
mseenuuunLiadEeCatering | - vsilyg - 1ANTEUIT - MTTUNN
Design) - il - thrawegieiing - pwnslawziu

- Fulon - nunlusias 9dn - \wipshninayulng

- DMNTUNN - Nz InaIely vy

- fnlvey - duein g

- gramilenneaing - quandios suuasn
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anUTeNa
1. uwiAnlaeuAIU3A1UN18anwUY (Design Domain) Y84 EMBOK Model fiuuuqfin

14 3 v

mseenuuunuiwitudndnuellne funuideiifiendas

TawuAu3sun1seeniuy (Design Domain) 989 EMBOK Model foinduidosilely
nsdan1seeniuuIBiwiinsmdaagiuszansnmganazdenalinisdnanud iwissay
audniauduegnaiibey Goldblatt, 2014) MNUANITEENKUUAINTINWBLIUY ATURWIAA
“Two-fold conceptual event design” 983 Adema Kaz Roehl ‘17{34:@Lﬂqu/l%mﬁm%%ﬂgﬂﬁﬂmﬁ
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vienfien WuTausssulve Ussaunisel waedddineanudulve (TAT NEWS, 2017) saenndes
U dmanwallng 3 Usens vesdinaussvadineant ﬁsz‘qﬁq ﬂ”:ﬁﬁ@iywﬁaqﬁu AauTausTsu
wazdanuguwulng (The Royal Society of Thailand, 2017) warduiusAUNUMANIATAILEISNUDA
YurANULaUS (Pasanen & Hakola , 2012) fisjsiauadnuaizianiy amnuddnueinisvionien

[y [V

WASTUIIANULAUA AdUNUSAUAU dadnwallneinulazasyoulmAufIAuYDIN NG UAVD
W9 N59FS AB 8nd wmﬁmau%ﬁu@uéiw%miﬂ AHEUANUNALYEY LLazLﬁuﬁﬁsﬁmmmﬁua@jﬁ
SyUde (Phantpool, 2012)
a [ YY) [~ [ [ Q{Q{' ] ¥ [y 1y 6
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mseenuuulagldlamuauIaun1Teaniuy (Design Domain) ¥ad EMBOK Model (Silvers, 2007)
ADLLAALUINIBUBIAUIUNNTAS19ATIAIIU N15BNLUU NISIANINTTUDLIUNLTITAUSTTULUU
aunauy luusundsedelunsisnaumnuegalng A “Suauin” saundiasyioudadnanual

nanual Anudulng MIIuNITAINLAIENIUN NFTRAINTTUTULIAY NFTALUSLATURS N15TANIS
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v A
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1 [ av ad v
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« 2 I~ 3 ¥ Y » & « & »
nseuLIAANg Ui kareIRUsENaUYRIdRdnwallng” MusIngly “anululne” Tuyuwes
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2010), (Komin, 1998) (Barme, 1993) @0AAaD9% 89N UAUUNAIINITEE DY “DRSNWaAINISTRINGTT
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waznsAaneAavslulszmalng” 4 nane N1sANsTIRTdLIINAU ASNTIUMeAIEUN Tunum

a =

dAyAungAnssuvesrulnefasisnuiwazianitayndnamaniznianuseuteunsunuly
1 < -
wuuagamuulneg (Tiranasar, 2004)

a a « [ 9 A o ] 1 L3

Indqeyrauves “anululng” NdnaueuavdwiuUszaunisaleanuily omsing
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a N o w S & o § v « e & a Y v
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2016)
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18151159 waziduiues (Komin, 1990)
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