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Abstract

The objectives of this research were: 1) To study and to synthesize the elements of creative
culture in higher education institutions, 2) to analyze the need for a creative culture in Thai
higher education institutions, and 3) to develop strategies for enhancing a creative culture in
Thai higher education institutions. The samples were as follows: 1) Executives of Thai higher
education institutions, academics, and the executives of creative organizations, 2) the executives
of creative industry departments, 3) the instructors of creative industry departments, 4) the
personnel of creative industry departments, and 5) students in the fourth year of creative
industry departments. The research instruments comprised of an interview, and questionnaires.
Data were analyzed through descriptive statistics, and PNl ogieq teChnique. The results of the
study showed that there were seven elements of creative culture in higher education

institutions: 1) Creative policies and goals, 2) creative environment, 3) creative organizational
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structure, 4) creative supporting system, 5) creative human resource management, 6) creative
leadership, and 7) creative behavior and attitude of people in the institutions. The strategies
for enhancing creative culture in Thai higher education institutions contained 5 main strategies
were: 1) Specify the policy and target of cultural support in the university 2) develop the
creative environments of all its dimensions, 3) develop and support the concept of innovation
as it relates to intellectual property, 4) change the leader paradigm and organization’s

construction, and 5) talent management toward creativity and innovation.
Keywords: Creative Culture, Creative University
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Al Tnguszasd waznagnsunyerainstuanitu fusmsdalemanazsuilsmnudnmiuves
ANANSE yrans waztin@nwinigluanidu (Open-mind) wazilaugaveu (Flexibility) Tun1s
VSIS

7. woAnssuuazviruaRveIyaaInsluanIU (Creative Behavior and Attitude of People in
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