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Abstract

This research aims 1) to study the compositions of strategic corporate social responsibility
for sustainable performance of hotel business in Thailand and 2) to develop the model of
strategic corporate social responsibility of hotel business in Thailand. The data were collected
by questionnaire from 4-star and 5-star rated hotels nationwide, a total 238 hotels. The
confirmatory factor analysis (CFA) was used to analyze the data. The results showed that the
compositions of the strategic corporate social responsibility that order by factor loading score
include the following; 1) The environmental friendly perspective, factor loading score is 0.90 2)

The economic development perspective, factor loading score is 0.89 and 3) The social
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strengthening perspective, factor loading score is 0.79. The results of this research will be useful
for applying in the field of strategic corporate social responsibility for hotel businesses and

others organizations.
Keywords: Strategic Corporate Social Responsibility, Sustainable Performance, Hotel Business
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Aaailusssn msmilsamdnanBaywery mewaumuiyed waznsadreeandundsliiiy
daruneuenlunanin lnensufifnegndeanudusssy msidwsdlunsinugusu uas
d9myl (Elkington, 1997; Placet, Anderson and Fowler, 2005; Goel, 2010) @onAaaifiuNIngIUaINa
Teheenusuilaveusedsa (SO 26000) fifmunassusunsiURnveusenilu 7 dundn
Tneflssiuiiiedestumsiaduademuduud o dnuegvaelin enii srumsufiseusenu

(Labor Practices) Ao sjastiun15U URADUIINUMIUNINTTIULTNUBEINATIATA AUNITUHURTN

'
a wvaa

\Jus39u (Fair Operating Practices) fie nsufjUATLdusssuiugiduladiundangusng ¢ sunisd
AU IUVDIYUVURAT N TR IAL (Community Involvement and Development) A n15idqu
Tumswanmusy uasdsen savamsdelenaliamudnddmsulunmssiiummetssdng dudu
(International Organization for Standard, 2010)

3. Frumadulinsivdaanden Wemntagdussdnsgsianlangnnaduaingildwlfamude
Tsuniuiisseudedsalasanzdumssiduruiidulinsfuaundemnniu Wemnmenu
Seamswasuntatussenniavedlan (The Stern Review on the Economics of Climate Change) i
wansliiudemuasunlasmuaaunndeu (Stem, 2006) lgn3AluaIuYDI09ANTTsNALAes
ilsdeuszavsnmlunslimineinssssund msassanszvuiedainden MmsannmziFeunszan
maﬂwmd{fﬂ wazeNA Wudu (Elkington, 1997; Placet, Anderson and Fowler, 2005; Goel, 2010)
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danedenlriesdnsldifuuulunsufid onf msfinagnsdunseysndaanndon madinmsnis
sumslimineinssssumnAliiAnyszavsningegn msdaransssuinwaanden Msinasnis
anmanszvUAeAmIndeNiina i vy sy dwsulugsialsusuesdnseng q Idfmun
wmedmsumsadugshefiiuiinsfudaninden 817 ASEAN Tourism (2016) fyunLnsgIu
mssnduruiidufinsfudanndouvesgsfalsausy (ASEAN Green Hotel Standard) léfu nns
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¥ ° (4 o a v v
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ASTYUABIAYITENEUTRIALANNSURAYOUs Bd sPTINa NS IAAANSYTNNSALNA 3 A laun

& A

1. frumswaATegRavasesdns Wunmsidunagndlilewamasugiovesdng yjatuls
Aenaivlaimaasusivedwaiiies lnemsiiliisszavinmasasluyniuneurosmsdidiua
yaiunulussla aseaeuls waznmsadununuvansssinivia lneimuauinsnistunstesiu
N1930ARITUTUY 8171 MIUTMsRsAnIIUVENsTINAUIavedlswsHAdns T namny lnedn
1A59N13N13ABAUNITYATA (Anti-corruption) wagnisimuauleuislunssuvesyiy (Gift Policy)
Tafundnauvesesdnsladunuimelunisufuf msimusiluasserussa (Code of Conduct)
uaza3ussallunmsyinau (Ethics) ielfiduuamdunsuftRnulifuninmulussdnsuedsusy
Tulawa nawne wmdudn Wudu 2. dunisduaiisnnuduwdonsdeag Wunmsaiiunagns
doadliAnauiduudonedann Hadseumelu Ao meguawiingu TnensufoRdentnnuegig
Husssu fnstreameuunundeatainslrfuminnumiendifingrnedmua sunt fmsdn
RanssuendeadayifesininauiiufuRnusemusjsiu fumeddeiiles dudimneuen fe
MIguagITUInAfinesndnsuardsnlnesn Taonsidnusnlunsdaaiuuasinunguoy
wardanuludueng q sgesiailes Megrmaaduaienuduudaneluesdng endi nslians
winnu uarasounTvamisainlsusuluaIelusianineu (Staff Rate) n1sdnnanssuiuiali
AUNTNIIY NTTANINTIUAITUATUARILAZEUNUINIT (Sport Day Activity) N1S3ANANTINEIasIA
Uszd1U (Staff Party) nsviUseiu@dnngy uasdinesyutiamdenineu Wudu dwumsiaduasng
P danedsnunmeuenasing 917 mﬁ’u%ai’mqﬁumﬂﬁqmuﬁmﬁuﬁﬁﬁﬁfﬂiqLLsuﬁwLﬁuﬁamsaaui
msszaumuiielinstiomderdosloniamedsaungusing q nsuniinauiioglugusuiides
Tsausy nmsdpsinlasanslienuisunislsausufvaaniunsfnuidnaeuivdnsunislsausy
TnsiamzantiumsAnuileglufufiusmsuun Wiy uas 3. fumadufiesiuiuwnndey Hums
filunagriifleausnuvinennssssurfuarAuneden T fiduguaiumslininens
559U1R MIaARaNsEVIUADANAdoNTIAnNNSEUIILMIALTWNY MSUFTRmMINAsTILEUNS
Famsdandon mIsussdluiunseysndninenssssmAtadanndonlriiugnduasninny
193096nT woNYINTU adnsdedesdidruiiulunisonsndninenssrsumAuasAundeumeuen
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Frunsdanisdandeunduuumienisinmsiuandeuredsausy senpsgnlussduUssme

wagsEAuang 819 MU uRnIuInnsgIu Earth Check wagunsgululililien (Green Leaf Standard)
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