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Abstract

The objectives of this research were to analyze the motivation of Thai tourists influencing
the choosing of health tourism, a case study of Chao Phya Abhaibhubejhr Hospital, Prachinburi
Province and to analyze the service marketing mix factors influencing the choosing of health
tourism services of Thai tourists of Chao Phya Abhaibhubejhr Hospital, Prachinburi Province.
The samples used in the study were 400 Thai tourists travelling to Chao Phya Abhaibhubejhr
Hospital, Prachinburi Province. The data were collected through questionnaires during October
1-30, 2014. The questionnaire was developed based on the motivations and service marketing
mix factors theories. The data were analyzed by frequency, percentage, mean, standard
deviation. Finding was utilized the principal component analysis method and orthogonal

rotation by Varimax method.
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The findings indicated that the motivation towards health tourism services included;
1) health promotion factor, 2) Thai identity factor and 3) repeat trends factor. The service
marketing mix factor towards health tourism services to 7 factors are; 1) service factor,
2) environment factor, 3) promotional activities factor, 4) value for money factor, 5) image

factor, 6) location factor, and 7) facilities factor.
Keywords : Motivation, Service Marketing Mix Factors, Health Tourism
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