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Abstract

This research aimed to study personal factors and marketing mix factors influencing on

)

satisfaction of Siriraj Bimuksthan Museum ” s visitors and to study the level of satisfaction of
Siriraj Bimuksthan Museum ’ s visitors. By the quantitative research, data were collected by
the questionnaire from a sample of 385 visitors. For data analysis, descriptive statistics
including parsing frequency, percentage, mean and standard deviation was used. And inference
statistics for testing hypotheses, the regression analysis was utilized.

The results of information concerning the personal factor of visitors indicated that most
visitors were female, aged between 46-55 years of undergraduate study, sovernment/state
enterprise employees, and having revenue more than 25,000 baht. Pertaining the marketing
mix factors, it was found that overall visitors focused on the factors of the marketing mix for
services at a high level (X = 4.12) with the most concern on the physical environment (X =
4.25), followed by technical museum exhibits X = 4.18), quality of service X = 4.11), ability to
create knowledge X = 4.04), and the least is technical PR X = 4.01On the satisfaction of the
visitors it was found that, overall was high X = 4.16) over expectation (X = 4.30), followed by

the service valued for money (X = 4.16) and the lowest is a better museum than the others

X = 4.02)The test hypothesis showed that personal factors did not affect the satisfaction of
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visitors at the significant level of 0.05 and the marketing mix affected on the satisfaction of

visitors at the significant level of 0.05.
Keywords : Satisfaction, Personal Factors, Service Marketing Mix Factor
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Uadwduyana 3 SD. | ttest/Ftest | p-value
21N HniBeuAnAnY 424 | 038 1.374 0.233
Fusrwns/minausse 411 | 034
winusgiamne 415 1 026
wiinuenu 419 | 032
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Sy B 4.06 0.14
sela Hosnin 10,000 Um 419 | 031 2197 0.069
10,000 - 15,000 um 4.29 0.41
15,001 - 20,000 Um 4.08 0.57
20,001 - 25,000 um 4.19 0.26
1NN 25,000 UM 4.14 0.26

MNe51i 1 wudrdladeduyens Useneudie e eng seiumsAng 013w wagseld laifina
sornuitmelavesinvieafienfiiwuifisfusidsuiyvanuedsiitodwameainfisysu 0.05

suNAgiudl 2 Jadudruuszaumisnnsnaindiunnsuinns Useneuie nadansiauans
ANTWINABANIINEATH ARNMNNTUINNS MIUszduiusuazandilasuiinadennufienela
yonvieadioafidiifissaeirsuiinvanu

A5 2 KANTILATIERT AT EAIUUSZANNNNITAAIAAIUNISUS NS DN a1 LRanalaves

Unvieaie iR A iy an1u

Faulsilddnen B SE. B t VIF Sig.
AnAsii (Constant) 1139 | 0261 - 4371 - 0.000
WALANTIALERS 0049 | 0067 | 0043 | 0731 | 1.828 0.465
ANMWINADNVINNIBAM | 0086 | 0060 | 0076 | 1420 | 1527 0.156
ABATNNISUINNT 0242 | 0053 | 0249 | 4578 | 1577 0.000*
MsUsEndaniug 0254 | 0053 | 0236 | 4815 | 1282 0.000*
Al 0.108 | 0057 | 0107 | 1886 | 1725 0.060
R = 0.537, Adjust R = 0.279, F = 30.716, Durbin-Watson = 1.745, p < 0.05
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