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Abstract

In this research, the researcher studies (1) the demographical characteristics of selected
Jet Airways passengers; investigates (2) exposure behaviors evinced when decisions are made
to purchase Jet Airways tickets; and examines (3) the relationships between Jet Airways
marketing communication factors and decisions to purchase its tickets.

The sample population consisted of 400 Thai passengers using the services of Jet Airways
on its Bangkok India routes. Theses passengers traveled independently. They did not travel
with tour companies. The ages of the members of the sample population exceeded twelve
years of age. The research instrument used to collect data was a questionnaire.

Using techniques of descriptive statistics, the researcher analyzed the data collected in

terms of frequency distribution, percentage, mean and standard deviation. In conducting

hypothesis testing, the researcher used the chi-square (Xz) test, the independent samples t-
test and multiple regression analysis in order to determine whether hypotheses were validated
at a statistically significant level.

Findings are as follows:

Passengers who differed in the demographical characteristics of educational level, occupation
and monthly income exhibited concomitant differences in exposure behaviors consisting of
channels for information exposure, types of media contents concerning Jet Airways tickets,
and preferred media for receiving future information bearing on decisions to purchase Jet

Airways tickets at statistically significant levels. However, differences in occupation were not
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paralleled by corresponding differences in channels of exposure to information. Moreover,
differences in average monthly income did not reflect associated differences in preferred
media for receiving future information bearing on decisions to purchase Jet Airways tickets.

In addition, exposure behaviors involving differences in channels for information exposure,
types of media contents concerning Jet Airways tickets, and preferred media for receiving
future information bearing on decisions to purchase Jet Airways tickets in the future corresponded
to concomitant differences in decisions to buy Jet Airways tickets at a statistically significant
level.

Marketing communication factors in the aspects of advertising and the use of electronic
media networks were found to be correlated with decisions to purchase Jet Airways tickets at
a statistically significant level. Marketing commmunication factors in the aspects of public
relations, sales by individuals, and sales promotion were determined not to be correlated

with decisions to purchase Jet Airways tickets.
Keyword: Marketing Communication, Airlines, Media Exposure, Buying Decision Process
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