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Abstract

The objectives of this study were to 1) Study the value and satisfaction in using information
technology to the management of the hotel business, 2) Study the value and satisfaction in
using information technology to business hotel of the personnel involved, 3) The degree
of satisfaction of users of information technology to hotel business.Correlated with attitudes
toward the value of information technology. In this research, IT system for hotel business
comprises three main  systems: 1) The system of front office and Housekeeping (Front Office
System) 2) Accounting and Finance (Accounting System) 3) distribution system at the point of
sale (Point of Sale: POS) Division of Food and Beverage.

This research a quantitative research were collected by the survey. Conducted a
questionnaire is a tool to explore and collect data. The population in this study is the
management and personnel of the 3 star hotel in Bangkok for 400 samples.

Research findings are as follows : Demographic factors, Respondents mostly in the Operation
311 person (77%) and management 89 people (23%) were female (62%) Male (38%) and a
Bachelor's degree in most (60.80%).

Regarding to Level of satisfaction with the Technology system for the hotel business of

Executive Level (The system (X = 3.73) and the operation of the system (X = 3.85)) was
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high. Operation level, Satisfaction levels are moderate in system(X = 3.30) the operation of
the system (X = 3.48) was high.

Regarding to Attitude toward the value of the level seen with both the management (X
=3.91) and operation.(X = 3.54). Statistically significant at the 0.05 level.

Hypothesis testing: Demographic factors, Affect the level of satisfaction. In Information
Technology for Hotel business accept the null hypothesis (HO) (except sex factor, Reject the
null hypothesis.). The coefficient of correlation to Attitude toward the value, the system (r =
0.421, Sig = 0.00) and operation of the system (r = 0.449, Sig = 0.00) were level moderate.
Statistically significant at the 0.05 level.

Keywords: Value, Satisfaction, Information Technology System for the Hotel Business, 3-star
Hotel, Hotel PMS.
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