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Abstract

The purpose of this study was to study loyalty of customers to Amari Donmuang hotel
which consists of gender, age, education level, and revenue that affects with loyalty of
customers to Amari Donmuang hotel. The samples of this study were Thai tourists. The
questionnaires were used as the instrument for data collection. The collected data was
analyzed by Statistical Analysis System. The descriptive statistics are used for analysis in this
study which consists of percentage, average, standard deviation, and Pearson Correlation

Coefficient.

The result of this study founds that accepting hypothesis, overall images of hotel have

relation with loyalty of customers to Amari Donmuang hotel

Keywords: The Characteristics of Hotel, Service, Personnel, Security, Repeating Service,

A long Relationship
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