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Abstract

This article aims to analyze the potential of Thailand for the MICE industry. Because of the
potential and availability of tourism in Thailand. The country is beautiful. There are many
attractions. Famous for its service and there are many world-class travel facilities. Infrastructure
and service capabilities have been developed throughout the supply chain of tourism both
marketing information, accommodation, resting places including leisure activities, and other
activities. Related to tourism it also provides financial and insurance services to tourists. The
strength of the Thai tourism industry, this is a major support for the development of the Thai
MICE industry in the global arena.

Key highlights of Thailand and the event for the MICE industry are its strategic location.

Business Opportunity Various venues Unique culture the famous Thai service, creativity and
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partnerships for a strategy that suits the MICE industry in Thailand. The strategy of attracting
MICE travelers consists of Win Strategy, Promote Strategy and Developed Strategy, which
Thailand needs to prepare for the MICE industry. It will also need to develop tourism
infrastructure and facilities. Allowing cities, economies, or major tourist cities in each region to
play a greater role in the MICE industry. Development of the potential of the person concerned

and the development of telecommunications technology for the MICE industry.

Keywords: Strategy, MICE Industry
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