Dusit Thani College Journal Vol.13 No.1 January - April 2019

N3R5 19ETIAYARIVBINANAUTTUAZUINNTIUNITUTNITIANI TV AN YU
Value Creation of Products and Management Innovation of Community

Enterprises

¢ AUAYTHA gnsuIINg
HnAnwUTeygen aviaudne Ausnwmans uwmnedefaling
Somkiat Sutthinarakorn
Doctorate Student, Development Education Program, Faculty of Education,
Silpakorn University, E-mail: somkiat sr@hotmail.com

¢ 35 ulivIATYY

3 <

¥ 1

AYILAENTINTE 3. MATNNUFIUINSANY Anefinumans aninendefauing

e

Yuwaree Yanprechaset
Assistant Professor, Ph.D., Department of Education Foundations, Faculty of Education,
Silpakorn University, E-mail: yuwaree2828@gmail.com
o lywea lwinedssysu
FOIFNEANTINTY AT ﬂ’mamﬁugmmﬂmiﬁﬂm AMEANWIAENS WIneaedaling
Chaiyos Paiwithayasiritham
Associate Professor, Ed.D., Department of Education Foundations, Faculty of Education,
Silpakorn University, E-mail: chaiyos20@gmail.com
¢ WBuns §snwm
JOIFNANTINTY A3, ANVIPINTIANTYLVY ANEINGINTIANT WInendedaUng
Narin Sungrugsa
Associate Professor, Ed.D., Community Management, Faculty of Management Science,

Silpakorn University, E-mail: narin_324349@yahoo.com

Abstract

This research aimed to study the value creation of products and management
innovations of community enterprises. Both quantitative and qualitative methods were
employed in the study. Samples of quantitative study were 431 leaders of good-level rated
community enterprises by using stratified random sampling. Research instruments were

questionnaires. Statistics such as percentage means and standard deviation were used for
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data analysis. Based on data collected, interviews with ten community leaders from ten
community enterprises were done by using semi-structured interviews. Data from interviews
were analyzed by using content analysis.

Finding revealed that, community enterprises were able to create values for their product
at high level whilst management innovations were also found at high level in all five
categories: organizational innovation, process innovation, marketing innovation, innovative
knowledge management, and personnel competencies. In-depth information revealed the
limitations on story telling towards history and culture that can be merged with products’
value creation. Knowledge still attached with some persons who can communicate with
audience during trade fairs. Prominent points of community enterprises’ products such as the
environmental-friendly. The factors affecting the successfulness were community enterprise

members’ entrepreneurship and marketing experiences.
Keywords: Management Innovations, Value Creation, Community Enterprises’ Products
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