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Abstract

This research aims to study tourism image influencing loyalty of tourists at Bali Hai Pier
Pattaya, Chonburi beyond to Eastern Economic Corridor. The conduct of research collected
from 380 Thai tourists visiting Bali Hai Pier, Pattaya by Multi-stage random sampling method.

The results showed that image of tourism influencing to loyalty of tourists visiting Bali Hai
Pier, Pattaya Beyond to Eastern Economic Corridor from Developed models was consistent
with empirical data by Relative Chi-square=1.14, df=35, P-value=.25, GFI=.98, AGFI=.96,
CFI=.99, RMR=.041, SRMR=.024, RMSEA=.019 and tourism image of tourism positive
influencing to loyalty of tourists at Bali Hai Pier Pattaya by image of tourism could explain the

loyalty of tourists for 69 percent.

Keyword: Image of Tourism, Loyalty of Tourists, Eastern Economic Corridor,
Bali Hai Pier Pattaya
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Between the Observed Variables)
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LOY1 1
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LOY3 0685 0634 1
LOY4 0632 0615 0685 1
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IM5 0457 0399 0448 0442 0527 0515 0495 0578 0644 0.699 1
76 The Tourism Image Influencing Loyalty of Tourists at Bali Hai, Pattaya Stepping into the Eastern Economic Corridor



NIANTIMeFeRans1H U9 13 adui 2 ieunguniau - 3mnay 2562

a 1

A5199 2 NANISIASIERAUNISIATIASINNEINUNINE NBAINISNOUALINLDNTNAS

YINVDUNLINUUTIUWNANUIESE e FmTATay3

BANUANA

U suela IM LOY
fauusdanala B; b, SE. tvalue g b, S.E t-value r’
IM1 TT 0 60%* .04 16.37 - - - - 59
IM2 8T 60** 03 19.78 - - - - 75
IM3 8% 56%¢ 03 18.34 - - - - 67
IM4 S59%* 3% .03 11.84 - . - - 35
IM5 67 50% 04 13.80 _ _ . . 45
LOY1 - - - - T2 paxx - - 52
LOY2 - - - - J0% g .04 16.32 49
LOY3 - - - - 78** 67 04 17.50 61
LOY4 - - - - 87 .80** .05 16.49 75
LOY5 - - - - 1% 79 .04 17.30 83
LOY6 - - - - 81¥ 73 .05 15.48 66
LOY
Aaudsula
B S.E. t-value R?
IM 83** 0.062 13.36 69

VU8 B ABAIAZULUNINTTIU UAE **p<.01

d5UuazanUsIunanisIeg

NANTISIVYAINNITIATIEALULAAFUNITIATIAS 1L UU Mixed Variable and Mixture Models WaRILA

a

AUINNINENEAINITVID T EITBNTNAN A TUTIUINUINFADAUANAVDITN VI AL N eI TNIUT Y

WARUUIADNE NN IREAINE NBAIVDINITVBUNLIUSIULAAUUIASNY WNBT AUNED

'
v

v 9

ANENAD

Adnwalnisiaaiismaiuusssuuazyseifmans se9mmnfe Mnanyain1sviouneInig
ATEENA A MENEaIN1TYIoUNEINNIEAIN AMENEaINITVIBWNE MY UGLasdRd wag

AWANWAINSVIBUNLIMNEINDAS N AIUAIRU baZAUANAVDIUNYIDUNLINUIAALUIRSNY WNeN

dvnavesnwdnuainisvieaiisafifidernusinfvesinvieaiiedfiunundens fiven iweiiihgunianiiawniang ueen 77



Dusit Thani College Journal Vol.13 No.2 May - August 2019

o w d‘ A Qll ! Qll

AuNdAgame NsntnvesieIvenvsawusinigauniiniedse sewmunfe nsntnvesied

o
4

~ v A o
Tl tunnienn
a o Y @ 1 a o Y o 1 a a a d' al v [ [ a
PMNNaNTIEuandIuIINM SN ntnveungiuwneiuanudeny e Jminvaus
finnudng ielrasnaaesiuingUszasaves lasanis “waauiiiivaianziusen (Eastem
Economic Corridor :EEC)” asAnsiitiendosazdosiauluasinmdnyalnsouiienvesuatundsny
Wnen IneRsaimunnmwansalimsviesfisameiausssuwasUse idmans 1wy anudulinsvemuluy
930U UauoUseiRmansvesinasisaivivinalanuiaaelilanau dnausUssinalag o
Tiraulanazlanmuanndu Wauidanssulmifuanlmidunsusemafddyanndu Wudu J9ds
wiantfosiaulusuiuwsnLarIeENN N NYaIN1SVUNEINLATEENY Wi AosiruiFes
msauwauliazmnuInTu asemnuvasadslunsndduliunntuy Wawwmanisiulilaunsgiu
Jusiu sesaenfie Feanmanualnmsvieaiiemnnnienin Wy USulamemaligaisnuegnaen
o § v a s 2 v a oA ) ¢ \ a A o s o &

iieMmeAuIgnsaaonia Wudy sesaanfe e manyainisvieaiemnaiviuguasdnd 1wy

a

fsausmsludunasanuimesssuyanasdaivsnalndifes Usuusssemisiumanasedioll
A ddiddalanga Wazainuaglauinsgruuintu Saonfivazypainsiuziianuivisaiys
Anenfuiguardnd Wuiu wasgaineds WawawdnwalnsvisaieIndaneasna wu nsimun
a o A v ' ~ a a a a4 v X a v o | )
wasdeuAulvianenueg naeaaiisauinsilanuinvieaienaiwuusnalndldesedeinau
LazdazaINaon1slduinis asraunawisuiieandaanmlduinsgruiisiy Wudu n1swauun
ANANVUAINAIVLAIUITAVINIAT NV BN LINANUANAF DLAAUUIAD ANE1 1PeANUANAVD
Unvieungndududdgivhlinasegialveddudenndeiulasimssailoaasegianianz Jusen

(NESDB, 2017) tilpsa1nauindvestiniesienludadedfAynumidesgla Uankingthong,

'
o w a o

2014) warAnUadureIaIRnINNeITes (Robinson and Etherington, 2006) wagtdugiudfayivin

o

(%

Twsughalnefvuaenedosiulasinisssilisaasygnaniangiueen (NESDB, 2017) nan93dees
#nAABINUNAITEUBY Dumlag et al.(2015) NANSINUINA NS NBAIUBILNRIVIDUTIIEHAR DAY
fnfvesinviesfiedfiundmingiia wazdenndesiu Chen and Tsai (2007) uay Gallarza and
Saura (2006) 11U AMWSNWAlVOILNE BN AMUFNN LS UANANATOITNVIDwTY7
nndornudinanuansliiuinausnfvesinviesfisdimudfgydeiasegiakaza nanwainis
] d' < al o w 1 v a Y ' PN [ gj [ ff @ v o v ao =
auneNtaNudRydemuinAvestnieuned astunmdnwaldululdadedrAgynuinng nis

W3RulnvauAsugnavesUssmelng

v a . . o
Yarduauuziaulaue (Policy Implications)
AMFUNNAIVYVDNNUIFYLIDY DNSWAVDINING NYAINTNDWNYINTRBANUANAVBIUNN BN

a a = o A v I 1Y) a Y]
Mnusnuwarudens e Weinidiguainuiieunianziueen ludssandldlumealeus

78 The Tourism Image Influencing Loyalty of Tourists at Bali Hai, Pattaya Stepping into the Eastern Economic Corridor



NIANTIMeFeRans1H U9 13 adui 2 ieunguniau - 3mnay 2562

vosiglyminsnuvesigiifetesuduiunmsduaiunavatiuayunsduiunismuumunisimm
weinnfilauniang Susenlifimueguasiuasiy aenndesiundnnsiaunogisdsdu ansa
mlinrgideyanuddudvinauaniminesisznou AdlmsinmsedunanIn uasdaiasunis
Wt 3 Suduwsn ol

1. amdnwalmsvieafiemneiausssuassy imand Wusudsiisviwadenudng
vostivioafenfiunuinnuvanudens et snnfige feiy mhenuressy fussneufanis as
Tauddny Snwsedugaunmmsvisaiisamainmsssumasussiimans liun enudufinsues
auluviesiu mslvimnutiomdslunisuugiundwissiorvesnuluviosiu iiunmsiiausuas
Ussrnduiususe Simansuesuavisafionudnauauudanelilannu Usssnduiususenglsng o
Thhalauadlanruanniu a¥uassAranssdlivainuans swdmalidnrieadienfiunuiinuman
wdeny Wnen feusnfiinntu emsgriiliAnselitenauluiediu dedmin uasroirsughives
Usznala

1Y

2. amdnwalmsvieafivnaasugio mitsauwessy fuseneuiants msliaruddny
fmunFomsauuneuliaznininnty Wumasnsdnunanuuaeadelunindauliunnty Waun
uwidamsiulildumsgu Wusdu wwdwalidnvesieafununauuauundens e Sanudnd
1nntu evehviAneldrenuluiody dedmin uasdeirsugivvossamnels

3. pmdnwalnmsvieaflsansienin mihenuuesdy guszneuianis aslianud iy
Usuugsmnemaliigameauegnaon viliormauigninaeninan ssdwaliinvieaiioafisnuina
uwanundens Wnen danudniuiniy enmasiiliiAaselddeauluiesiu dedmin uasde

isugnavesUsunala

v a o g’l 1
daweuauuzlun1sideaseialy
misanwladenvinlrinveaiiedlinnuinfsounawionnerdanin aslieans) vaus seeed
A a = v 1 = a & = v v @ i I
iy divellasn@esnelauaze1®n vesUsevruuinaty q Wewinidwmindinaiiegly
e laeAnz ueen uarllunasiouneanddnenmuininefaiunsafmainvisang v
vieadie awiniassgiavenedfvusasdulumuinguszaruandmuneves waimuieyne

ALIUDDNUBY MASINT “LUANAILALARNAREIUDDn (Eastern Economic Corridor : EEC)”

dvnavesnwdnuainisvieaiisafifidernusinfvesinvieaiiedfiunundens fiven iweiiihgunianiiawniang ueen 79



Dusit Thani College Journal Vol.13 No.2 May - August 2019

References

Bumrungwat,S. and Ponanake, P. (2017). Influences of Service Quality Perception on the
Tendency of Tourists to Revisit and the Potential of MICE Tourism Management in
Pattaya City, Chonburi Province. EAU Heritage journal. 11(3):37-48.

Burns, P. and Novelli, M. (2008). Tourism development : growth, myths, andinequalities.
Wallingford, UK. ; Cambridge, MA.: CABI.

Chen, C., & Tsai, D. (2007). “How Destination Image and Evaluative Factors Affect
Behavioral Intentions?”. Tourism Management. 28: 1115-1122.

Champion, V., Skinner, C.C., & Menon, U. (2005).Development of a self-efficacy scale for
mammography. Research in Nursing & Health. 28. 329-336.

DOT. (2012). Tourism Development Plan. 2012-2016. Accessible from
http://www.tourism.go.th. (in thai).

Darnell, A. C,, & Johnson, P. S. (2001). Repeat visits to attractions: a preliminary economic
analysis. Tourism management, 22(2), 119-126. http://dx.doi.org/10.1016/50261-
5177(00)00036-4.

Dumlag,K., Prangjarearnsre K., Sreprajan,V., and Phangniran,B. (2015). Antecedents Affecting
on Tourists’ destination loyalty of Phuket Province. Journal of the Association of
Researchers 20(2),81-93. (in thai).

Esken N. (2013). International Tourists’ Perception of Pattaya City Image.

Thesis for Master of Communication Arts. Sripatum University Chonburi Campus.
(in thai)

Gallarza, M.G., & Saura, I.G. (2006). Value dimensions, perceived value, satisfactionand
loyalty: An investigation of university students’ travel. Tourism Management.
27(2): 437-452.

Gregory,R.J. (2015). Psychological Testing (7th Edition). Edinburgh Gate : Pearson Education
Limited.

Jittangwattana, B. (2005). Sustainable Tourism Development.Bangkok:Thammasat
Universit. (in Thai).

Jankingthong,W. (2014a). Destination Image in Thailand. Silpakorn Journal. 34(1) : 31-50.
(in Thai)

80 The Tourism Image Influencing Loyalty of Tourists at Bali Hai, Pattaya Stepping into the Eastern Economic Corridor


http://www.tourism.go.th/
http://dx.doi.org/10.1016/S0261-

NIANTIMeFeRans1H U9 13 adui 2 ieunguniau - 3mnay 2562

Jankingthong,W. (2014b). Theory of Planned Behavior and Tourist Loyalty. Silpakorn
Journal. 34(2) : 131-146. (in Thai)

Jayarman, K., Lin, S. K., Guat, C. L., & Ong, W. L. (2010). Does Malaysian Tourism Attract
Singaporeans to Revisit Malaysia. Journal of Business and Policy Research, 5(2), 159-179.

Kozak, M. and Decrop, A. (2009). Handbook of tourist behavior : theory and practice.
New York: Routledge.

Kotler, P. (1994). Analysis, planning, implementation and control. Prentice Hall International.

Likert, R. (1932). A technique for the measurement of attitudes. Archives of Psychology, 140.

NESDB (2017). Eastern Economic Corridor (EEC). Accessible from http://www.nesdb.go.th.
(in thai).

NLA (2018). Recording Principles and Reason to Assemble Act of Parliament.
Accessible from www.eeco.or.th. (in thai)

Parasakul L. (2012). Tourist Behavior.Bangkok: chulalongkorn university (in thai)

Polit, D.F., Beck,C.T. (2006). The Content Validity Index:Are You Sure You Know What’s
Being Reported? Critique and Recommendations. Research in Nursing & Health.
29. 489-497.

Robinson, S., and Etherington, L. (2006). Customer loyalty: a guide for time travelers.
New York: Palgrave Macmillan.

Suksawang, P. (2014). The basics of structural equation modeling. Pricesss of Naradhiwas
University Journal, 6(2), 136 — 145.

Schumacker, R. E.,& Lomax, R. G. (2010). A beginner’s guide to structural equation
modeling. (3 Edition).New Jersey: Lawrence Erlbaum Associates

Schumacher, R. E. & Lomax, R. G. (2016). A Beginnerrs Guide to Structural Equation
Modeling: (4™ Edition) SEM. New York: Routledge.

Wang, X., Zhang, J., Gu, C., and Zhen, F. (2009). Examining antecedents and consequences
of tourist satisfaction: A structural modeling approach. Tsinghua Science and

Technology 14 (3) : 397-406.

dvnavesnwdnuainisvieaiisafifidernusinfvesinvieaiiedfiunundens fiven iweiiihgunianiiawniang ueen 81


http://www.nesdb.go.th/
http://www.eeco.or.th/

Dusit Thani College Journal Vol.13 No.2 May - August 2019

82 The Tourism Image Influencing Loyalty of Tourists at Bali Hai, Pattaya Stepping into the Eastern Economic Corridor



