NIANTIMFeRans1H TN 13 aduin 3 weuiuggu-suau 2562

N1IMUANINTFIUEIANALNENTALESNSIAvENaR

Halal Standards Setting for Promoting Halal Business

o AIwed Snlny

s9e8MsUAk el LA iR Inedendnsiil

Siripong  Rugmai

Vice Rector for Research and Development, Dusit Thani College,

E-mail: siripong.ru@dtc.ac.th
¢ NYS WILINS

913156 UsEaININsIaNITASIkarAalsnUsEnaueIMng ANERRAIMNTINUINNG
MeReAans

Phatchara Phiriyaphorn

Lecturer of Department of Culinary Arts and Kitchen Management,

Faculty of Hospitality Industry, Dusit Thani College, E-mail: pachara.pi@dtc.ac.th
¢ oty dvasudn

9137156 UsEaININsIaNTASIkarAalsnUsEnNeueIng ANEYRAIMNTINUINNG

Wedundnsil

Achira Sajjatanawat

Lecturer of Department of Culinary Arts and Kitchen Management,

Faculty of Hospitality Industry, Dusit Thani College, E-mail: achira.sa@dtc.ac.th
¢ 99555U snaiuTIa

919158U583181971391N15I0NIAT A AaUEN15UTENBUBIMT AMLRRAIMNITUUINT

MeReAansl

Warrawat Warakulputcharawat

Lecturer of Department of Culinary Arts and Kitchen Management,

Faculty of Hospitality Industry, Dusit Thani College, E-mail: warrawat.wa@dtc.ac.th
¢+ gl Fszanvana

919158U52 181013 IN5INIAT A AaUENTUTENOURIMMT ANEERAIMNTTHUIANT
MeReansl
Nathinee Chiralaksanakul

Lecturer of Department of Culinary Arts and Kitchen Management,

Faculty of Hospitality Industry, Dusit Thani College, E-mail nathinee.ch@dtc.ac.th

mItmuaegueIaaiionsduaiugIiaeata

127


mailto:praweena.ka@dtc.ac.th
mailto:pachara.pi@dtc.ac.th
mailto:achira.sa@dtc.ac.th
mailto:worawat.wo@dtc.ac.th
mailto:nathinee.ch@dtc.ac.th

Dusit Thani College Journal Vol.13 No.3 September-December 2019

¢ YIS ARYINT

919159U583181971331N1530NIATIMAEAAUEN1SUTENOUBINNT ANERAAIMNTINUINNS
Wedundnsnil

Chayakorn Dulyakorn

Lecturer of Department of Culinary Arts and Kitchen Management,

Faculty of Hospitality Industry, Dusit Thani College, E-mail chayakorn.du@dtc.ac.th
¢ ailan Bu1 w13 Tulals

919156U583181971391N1590N5 L TIUTUUALTADTNUIUNYIA ALLEAAVNTTUUTNNT

a IS

EVEREEL Bl

Amita Inah Marie Bancoro

Lecturer of Hotel & Resort Management (International Program),

Faculty of Hospitality Industry, Dusit Thani College, E-mail: amita.bancoro@dtc.ac.th
o WEuns edumAmUng

AYILEIANTULARLNTTY dedTeuasiniug Inedenansiil

Patcharin  Anantacunupakorn

Assistant Manager Research Department, Research and Development Division,

Dusit Thani College, E-mail: patcharin.an@dtc.ac.th

Received: August 16, 2019; Revised: September 21, 2019 ; Accepted: September 26, 2019

Abstract

The objectives of this research were 1) to study Halal knowledge and 2) to set Halal
standards for Halal business promotion. Qualitative Research based on documentary research
methods, related to Halal documents. Data analysis was based on the content analysis of Halal
standards collected from the documents, and brainstorming from relevant people to
summarize the content analysis process for the Halal standards for Halal Promotion.

The results found that the knowledge about Halal consists of three parts: Halal and Islamic
Principles, Halal Principles and Halal Certification. The results of Halal standards for Halal
promotion include: 1) Halal management standards contain with places and facilities
management and Personnel Management 2) Halal operation standards for Halal products or
services include Halal standards for raw materials, materials and equipment, including the

process of Halal cooking and Halal services.
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