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Abstract

Mutual integration between knowledge, creativity, and digital technology are caused of
acceptance and use of technology and resulting in use behaviors which are creative behaviors
that are caused by the adaptation of the technology to be applied in the work and creating a
new work process innovation resulting from the application of technology. These creative
behaviors are related to the core competencies of Employee in MICE industry in terms of
knowledge of new technologies to increase efficiency and value of work. So creative behavior

is very important to Thailand MICE industry.

Keywords: Acceptance and Use of Technology, Creative Behavior
UNANED
MIYININTIINAUTENINANNT MuAeas19assa wazmalulagidnea viliinaniseeusy

wazmslimelulad wazdsalifanginssunsldnalulaglunisvhou Jadunginssudadassa

MmArannsUuinhmalulagunyssyndldlunsinuiaraiauinnssunssuiunsyiauguwuy

mvensusaynslimelilad: unumddarengAnssudasvassavesynanstugramnssluduessemelne

505



Dusit Thani College Journal Vol.13 No.3 September-December 2019

IniniAeanmsdunalulaginyssendlyd neinssuiliainassawartiianuduiusaenndoaiu
aussousnanvasuaansiugaamnssulud lusemweasmsianuiamumaluladgla o ey
UsZAVBNMUeInIsiney waziiunaAIve9u neRnssundasassfdsdarud e dusgiaunn

soyaansiugnamnssuluduasUsemelny
AdALY : NswenTunaznsltivalulad woRnssuieesnasse

unii

MIRawIUsEmAlnemuLAnUsEmAlie 4.0 (Thalland 4.0) gaiunsdimalulagasaume
LazN1530813 (Information and Communication Technolosy: ICT) Wsngaelunsimududuas
U3 wielnianans il fidunanSuenidauinnssy (Musikacharoen, E., 2016: Tesarin, B.,
2016; Mesinsee, S., 2016; IT24Hrs, 2017) a1nkuIAaUszINAlneg 4.0 v¥ilwesAn1seng o dn
waluladidmnldlunsiiiunu dwaliyaainsindudesimaluladluussgnaldiioliiin
UsgAnsnmnsvhaiugsgn yeaanssidudoninnissensulumeluladlys it anldluns
sfiuau faty nssenusasmsldmalulad (Acceptance and Use of Technology) vasmiinanu
Tussinmsiaduzesdfnfisinadeussans mwlumssidunuvesesdnislugavessumalng 4.0

msvenfunaznsldnalulad sjuduns@nviiedunginssuvesnud eeSusismsuas
W NavausiazyAralun1suausuwmalulagivy (Venkatesh, Morris, and Davis, 2003) §14AA971
MawRLUAALAENguaE1e 9 TiAetes 8 ngud IFun 1) ngufnsnseyhmundnguazua
(Theory of Reasoned Action: TRA) 2) Nuf|wgAnssuniuuky (Theory of Planned Behavior: TPB)
3) lumansvensumaluladansauwme (Technology Acceptance Model: TAM) 4) Tsiaanisiguseleas
Lﬂ'%"aaﬂauﬁama%ﬁwqﬂﬂa (Model of Personal Computer Utilization: MPCU) 5) 116§)M5tNgLNS
winNs3u (Diffusion of Innovation Theory: DOI) 6) laaanguiksa34la (Motivational Model: MM)
7) gl Uyaymedamy (Social Cognitive Theory: SCT) way 8) NOUNANNAIUTENI 1NN W NS
gousuwmalulal (TAM) uaznguweAnssusuwny (TPB) (Chaweesuk, S. and Wongchaturaphat,
S. 2012) aunsessle Dunguef sawvesnisseniuuazmsldinalulad (Unified Theory of Acceptance
and Use of Technology: UTAUT) wqwﬁimﬁ anilUld@nuinisseusunarnmsldmalulagues
wiazyanaluningsia Tneldeudilauanmgfnssumslivelulad (Behavioral Intention to Use:
BITU) wagmsldseuuansaumease (Actual System Use: ASU) 1Uusuusvdn (Ajzen, 1991) 89AN13
fiwaluladidunuszgndltlunshiiunuddenuduiudesdnunisseniuuasmsltinalulad
yosyaang WeliAanslinumeluladlsedisiivsansam

mslfimaluladiJunginssumiswesyamnsluesdnig dafnannsiiyrainsdenuaulouay

donaziseuiinalulaglval awiliiinams (Knowledge) Nianunsathluussyndldla anansold

506 Acceptance and Use of Technology: The Important Role in Creative Behavior of Employee in Thailand MICE Industry



NIANTIMFeRans1H TN 13 aduin 3 weuiuggu-suau 2562

PnaAnas3aTIA (Creativity) iluifiududielianusiuduasidame dosesliAnnszuiunis
ol vTerandasiazusnsiud sundunsiimalulag@admea (Digital Technology) 141
iniduesesfloafilunmsiiiiunuuuueeulay fuvdrdasdieliannmseessuuarnslénalulad
wgfnssunsldinelulad Jadungfnssumesynainsfiesdmsdesnis wazngRnssIwiai eI
nofnssudaisasse (Creative Behavior) flyranslussdnisfesaindlsmiAngutuauios
NOANIIUTIFTNEATIAUTZNOUAIBNRANTIUNAN 2 91U AD 1) WORNIIUTIFTNATIAAIUNIS
USUs (Adaptive Creative Behavior) kaz 2) Wefi N3IULTIETNATIAN 1WUTANTIU (Innovative
Creative Behavior) (Kirton, 1994) Tnswgnssuidsairsassdsunisuiuia esuieiamsiiyaaadl
msufuilnsmsthmeluladitundszgndldlunisianu wielvegsenldluanmuadeuiiinigi
walulagiinuUssyndld drumginssueadivassamuuinnssy asueinisidnnufnvesyans
deduwmanufanelamedgyaylunisldmalulad fanuvaneanumine (Storr,1989) wieliiin
auduazuinnsailysiunssurunslufivaslumsdidunulindy
dnvaznuvesgravnssuludifunuiideudisiinrurime wasinsldmalulagidusuou
1n feluFesvemsdaUssrn (Meeting msdanisvieafisniioiliumeta (incentive) MsdnUssa
WA (Conference) uazmsdniingsans (Exhibition) Aufivsdnanvhendlugaannssuisosd
Winwe AuiANaIse anudngluay sulvisysanmsanusang g ussyndldluns

;24 2

91U MABAIUNITHAAIDBNLT INERNTINOY WU ZaNAE Aatiu weRnssudeaswassAiadu

' '
& o [ a

woAnssuNyranslugnannssuludastiruddny uasnginssudadnassaniddgyiainon

Ly

Unigimsvae 9 viwuidenudenndesiunmsvinulugaamnssuludusznousie 1) 10udaves
Y | o o a dou v Y a Ay o a dg v oo v =
Aked 2) NusierudUaY YeurAsdudeu sensuludwmlivtusuardsiiilutetauds 3) da

yagly 4) innuAndase liveunuegslas 5) To1sualdu Uiau 9193unuINg 6) darudanguy

= a

NSDUNALUALULUAIAIUAALALITNIYINGIU 7) vauynasnwlanivd 8) ¥19a9de YaufIA1nIY

v a o

aa v a [y P v Y =] v | < [
9) AlldeRnvnAneudienues 10) ianudulimagsuidym weanutymlsetsinsuasdaiau
¥ a ¥ a < a ¥
11) NAa1AANANLENIDDN YDULAAIAINUAALAYL LAy 12) llﬂ'l'?llﬂ’]ll']iﬂiﬂﬂ’]il,l,ﬂﬂiy}%']
(Serivichayaswadi, P., 2018)

wRAnAeIfUNsBaNTULaE NS IEWAlUlaBdNa LA AN RN ITUTIESNETIANARIINNERNTTY

12
fa [ v L3

nsldmalulagvesuaains Fanganssueasassaiianuduiusaenadosiuluuisdiuiy

e

[ a a

aussousnanvesyaanshugnamnssulud unanulddinguszasiiie 1) dnausuuifangu

'
a a

waznuIdeifgiumMseansukaznsidmalulad 2) dauauwuifanguwazauideinesiu
NOANTIUTIATNETIA 3) WaueauduiusvaInIseansukasnsldmaluladndanongfnssuds

a319a33¢ wag 4) daueiianinsiauaussaugvesuaanslugnamnssuluduesUssmelny

mvensusaynslimelilad: unumddarengAnssudasvassavesynanstugramnssluduessemelne 507



Dusit Thani College Journal Vol.13 No.3 September-December 2019

& @ 1

aelaniseeusutaznsldmaluladilond naungAnTsullieas19assA suazdsnalinanIsiau
ypanslugeamnssuludlidvinwelumsldmalulagiiiuunntu Faazduusslevdnonsimu

geanvnssuluduasUssnamddely

wnRAMguRazsAdeiifadasiunseeuuuasnsldinalulas
yudruiieanmsiauunAnuasrnuiang q Aderdos 8 nqud 1éud 1) nquinansesi
AIUNANIMA LaERa (Theory of Reasoned Action: TRA) 2) Naune#AnssuaIuiuy (Theory of
Planned Behavior: TPB) 3) luinanisuausumaluladaisauwme (Technology Acceptance Model:
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