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Abstract

This research aimed to study factors relating to consumer behavior in a BBQ buffet
restaurant: a case study of Nuanoey Buffet Ko-khun & Seafood restaurant. It had two main
objectives which were 1) to understand the consumers’ demographic characteristics,
consumer behavior, and the marketing mix of Nuanoey Ko - khun & Seafood restaurant, 2) to
study the correlation of the consumers’ demographic characteristics and the marketing mix,
and the correlation of the consumers’ demographic characteristics and consumer behavior in
Nuanoey Ko - khun & Seafood Buffet restaurant. Researchers of the present study followed a
quantitative approach, using questionnaires on 400 samples during October 2018 to March
2019. The descriptive statistics and Chi-square analysis were used in the analysis.

The results showed that the majority of the consumers at Nuanoey Ko - khun & Seafood
Buffet were female (70.75%). Estimate half of the consumers age between 21 - 30 years old

(54.75%). Also, around half of the consumers have background in rural areas (57.75%).
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38.50% of the consumers were student and 37.5% of the consumers used the service with
his or her friends. Estimate half of the consumers considered that the price of BBQ buffet
restaurant should range between 201-300 Baht (52%). The main factor people used in
choosing the BBQ buffet is the delicious taste (34.25%). The most popular menu is seafood
(40%). There are some correlations between the consumers’ demographic characteristics and
behavior. Also there are some correlations between the consumers’ demographic

characteristics and marketing mix.
Keywords: Restaurant Business, BBQ Buffet, Consumer Behavior
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5. AMUYARINT 2.64 85
6. ATUANNWINADY 7.98 43
7. PUNTEUIUNISTIUNISIAUSANS 7.60 27
AMUFUNUSTZTHINNEAUNN UazdINUTZENNINITAAA x2 Sig
1. AUNARAUN 16.09 .06
2. fUTIAN 7.50 57
3. AUABINNNITININUNY 13.02 16
4. AUNTENLERUNITNAIN 17.56 13
5. AUYARINT 9.32 41
6. ATUANINLINADY 18.60 .09
7. PuUNSEUIUNISIUNISIAUS NS 9.74 37
AMUFUNUSTZUINTZAUNSANE wazdIudszaunIenIsnan x2 Sig
1. uNARAU 84.35 00
2. fIUSIAN 61.01 .00%*
3. AUFBINNNITINTNUY 24.84 00**
4. gunsaEuNIINaIn 26.45 .00%*
5. AMUYARINT 18.90 02%
6. AUANNWINADY 27.15 .00%*
7. gunseuaunstunsliusng 36.38 00**
AUFUNUSTLNT1991TN wazduUsTaunIIN1Isnana x2 Sig
1. UNARSUN 32.17 .00**
2. PUTIA 27.43 .00**
3. AUABINNNITININUNY 43.39 .00%*
4. AUNTENLERUNITRAIN 26.88 .04
5. ANUYARINT 40.34 .00**
6. ATUANINLINADY 54.93 .00**
7. PUNIEUIUNISIUNISIAUS NS 22.26 03*
ANUFUNUSIZUI9918l6 wazdaulszaunianisnane x2 Sig
1. uNAnAU 25.82 00
2. fIUTIAN 18.47 03*
3. AUFBINNNITINTNUE 32.78 00**
4. guMsaLEsuNITNaIn 37.83 .00**
5. AMUYAAINT 17.50 04*
6. PIUANINULINA D 22.55 03*
7. gunseuIunstunstiusng 24.81 .00**
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yralayu & 3ia

AMUFUNUSITNINUNA WaTWOANTINNTIEUING x? Sig
1. yanailu3uUssmuy Wi 16.38 00%*
2. Tonalunslusuusenuuniia 6.98 07
3. 1A1VBIYNA 28.90 00%*
4. weNalun1sluSuUTenuynis 4.23 84
5. Fnsdrsesiits 12.71 03*
6. uildudnssuyiid 26 61
7. wyfiveusudsennu 16.80 .00**
8. tananfildusnsruy i 2.85 52
9. 3BN15T5ERU 6.85 03*
AAFURUSIENIN9RE UWaswgRnIIUNISTEUSNIS x?2 Sig
1. yanailu3uUssmuy Wi 87.75 00%*
2. Tonalunislusuusenuunia 25.69 01*
3. 99y NA 50.72 00**
4. wisWalun1slusuUsenuyis 62.22 00**
5. Fmsdrsosiitiy 17.13 65
6. Suildunisi s 5.42 25
7. yfiveuiudsenu 21.96 03*
8. tanafliusnsuy i 23.76 02*
9. 315952 78.53 00**
AUFURUSTEnIeliaun uae waRnssunsldusnisg x2 Sig
1. yarafiluFuysEnuymid 8.82 55
2. Tonalunislusuusenuuniia 10.32 11
3. 91A1VBIYNA 8.81 36
4. winnatun1slusuUsemuy il 19.04 27
5. Fnsdrsesiits 13.48 20
6. Suilduinssuyiid 3.09 21
7. wyiveusuusvy 4.19 .65
8. FraaMFuIns Uyl 18.29 .00**
9. 3159158 19.62 00**
AMUFUNUSTTUINGEATUNN UAZ WHANTTUATIIUSNNS x2 Sig
1. yaeaiiluFuussmuy s 108.75 00**
2. Tonalunslusuusenuuniia 28.38 00%
3. 91A1VBIYNA 47.41 00%
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4. winnatun1slusuUsemuymiils 29.01 22

5. Fnsdrsesiiis 15.70 40

6. Yuildusnsruymiis 2.40 50

7. wyiveusuusvny 19.09 02*

8. FraaFuInsF iyl 13.78 13

9. 315952 90.50 00%

AMUFUNUSTZTUINITEAUNTSANE x2 Sig

wazngAnssunslduInIg

1. yanafiluFuuseyuy s 31.52 00**

2. Tomdlunslusuusemuunlia 21.56 01%

3. ARG 28.61 .00**

4. winnatunsusuussmuunlia 41.34 01*

5. Fnsdrsesiits 14.34 50

6. Suiltudnssuyriid 9.37 02*

7. wyfiveuiudsennu 5.30 81

8. tananfildusns iy 4.90 84

9. 315915 RU 48.56 00**

AMNFNNUSSZUIe LR wazngAnssunsTduInIg x2 Sig

1. yepafiluudssmuymild 91.81 00
2. Tomdlunsluuusemuynliia 34.48 00**
3. I 1VDIYNNA 72.84 00**
4. winatunsusuussmuuia 43.70 00**
5. Fnnsdrsesiits 15.68 40
6. Suildunisi s 7.77 05
7. wyfiveuiudsenu 25.44 .00**
8. tananfliusnsuy i 28.73 00**
9. 3159152 123.79 00**
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