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Abstract

This research aims to study factors affecting the acceptance of payment services via the
application “True Money Wallet” as perceived by users in Bangkok. It is classified according to
demographic factors and social media marketing and the technology adoption factors which
Influence the acceptance of the use of payment services through the application “True
Money Wallet” of users in the Bangkok area. The sample is a population aged 15 - 59 years
living in Bangkok, consisting of 350 people. This research is quantitative research. Data
collection was done by using the developed questionnaire and were analyzed statistics

Multiple regression.
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The research found that the target sample who has different age groups, education
levels, occupations and income levels tends to have a level of acceptance of the use of
payment services through the application “True Money Wallet” as per the perceptions of
service users in Bangkok differently with a statistic significance of 0.05 and when studying
social media marketing and the technology adoption factors Influence the level of
acceptance of the use of payment services through the application “True Money Wallet” of
users in Bangkok, the results of the hypothesis testing found that the social media marketing
factors and technology acceptance factors can together explain the acceptance of the use of
payment services through the application “True Money Wallet” by 46.3% (Adjust R = 463)
and when controlling the influence of other independent variables, there are 2 independent
variables that influenced the acceptance of payment services via the application “True
Money Wallet”, such as Electronic Word of Mouth (EWOM) and awareness of the benefits

with a statistical significance of 0.05
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(Multivariate Analysis) 1 UNSANIANUEIRUSSEMINEuUTANY 1 67 Aududsdasyannnin 1 én
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logld adamsiiaszvinisanneenyuuuunid (Multiple Regression Analysis) Lita@n®131613uys

daszilanquanunsnesuigniswusiuvasduwusaulawinle uasilianiuaudnsnavesiaulsfnu

ua1 MnUsdaseAalatauITesuten kU sHuTRsiLUIu Tnenmuntud A eaaan 0.5

#5Unan15I9e
ATIATIZAANULANANYDITEAUYBINTHDUTUNIS LT U NNSTTLRUNIUNLUNEATY “True
Money Wallet” §1uunssiene

AT UERINITNAADUAIULANF1YBITEAUVDINITBUSUNTITUS N1 58 R UNIUNNY

woUnaAty “True Money Wallet” 31uunniee

MIPaNSUNSITUSNNS  UnaeAw SS Df MS F Sig
P138RU wUsUTIU
FEWINaNgu 102.246 3 34.082 34.326  .000*
elungu 393.189 396 993
334 495.435 396

newme * nneia dedAynsadanseau 0.05

MNANTNLANINAN T TEszdUTeIMsoNTUNSTHUT st se RusnumateUunaiaduy
“True Money Wallet” vaangusiegnsdnuunaiueny lagldaiinisiinseiAianunlsusinumng
1Ag7 (One-way  ANOVA) lunisnaaeu a3uladn seruvesnissausunslausnmstiseRumium
LEUNALATY “True Money Wallet” fiAn Sig winifu 0.000 Gstfesndn 0.05 Fsamnsnaguls
gouSUAINAFIL vEAII nguftegRTienguandnafulisefureanssenunsliuimsthsy
RUNTUNLeUNELATY “True Money Wallet” fiumnsnafiu

MTATEiaILAnwessEiuTessEeNsUMsliuIMsTsE AUk UM UndLAdy
“True Money Wallet” 9LUnaUoTN

M3 UAAINITNAADUAIHUUANG19VBITEAUVBINITEOUTUNSITUTNITT TERUHIUN S

WaUNBLATY “True Money Wallet” 31LUNAILDITN

nseauunslduinig IR PR SS Df MS F Sig
Fr58RU wUsusIu
JENINNGY 71.656 2 35.828  39.453  .000*
nelung 315116 347 908
59U 386.772 349

o o 1Y

g * vianens Sleddgnisatiansedu 0.05

Yadememmanudiedsnueeulall uarladuiumsseniumealuladifiviwasonnuidladendeRurumuaundiedy “True Money Wallet” wasfliusmsluumngunmaviuns
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PNATILAAHANTTIATZRs TR UTR NSNS UNS U st seRuriumsueundinduy
“True Money Wallet” vanguiiagadnuunauotdn tngldadnnsiaseiaianunlsusiumig
Wl (One-way  ANOVA) Tun1snaaeu aguledn seavveinisvensunisldusnisdnssRuriums
waUndndu “True Money Wallet” §len Sig  wirifu 0.000 Sstfeendn 0.05 Jeanunsaaguled
geuFUALLAZIL vineALIn naufegsTilodnuanssiulisefuresmsseniumsliuinisthsy
RunumeweUndiedu “True Money Wallet” iunnsinariu

MIIRTIZRANLANANYeIsTAUTaINITERNT UNSIHUS NIt ST R U U e UnGLad
“True Money Wallet” MuUNANIZAUNTANE

AT NUAAINITNAADUANNLANA1NTBITEAUVDINITBUTUNISTITUINITTITZEUNIUNG

WOUNALATY “True Money Wallet” UunmuszAuNISANT

nsyausunslgusNg WIARIAINL SS Df MS F Sig
FNTLEU wUsUsIUY
FEMINNGY 30.132 2 15.066  12.854 .000%

nelungy 465303 397 1172
33 495435 399

YR * e T d ey eadnisesu 0.05

MNATNLANINAN T TEszduTeIIonTUNsTIUI NSt sRusinumateunaiady
“True Money Wallet” ¥@enguding1edhunmuszaunsing lngldadninisiwsigiainny
wUsUTIumaien (One-way ANOVA) lunmsnageu aguladn seduvaamssansumslguinistise
RurumaLeUnaiatu “True Money Wallet” §in Sig iwinfu 0.000 Faifornit 0.05 Jeanunsnagy
16 veuuaunAigiu vneanud nauiegsiisyRunsAne windsfuliseduresnseensy
msldus stz RuiumueUndndy “True Money Wallet” fiunnsnefiu

MTIATIERANNLANAIYDITE R UTRIMIRLTUMSITUT NS RusumsweUnaLadu
“True Money Wallet” 3uunausiela

M1TUAAINITNAADUAUUANA1IVBITEAUVBINITEOUTUNTITUTNITT5ERUHIUN S

waUNALATU “True Money Wallet” Snuunsusiels

NMsYaUSUNSITUTNNS WIARIAINL SS Df MS F Sig

F15LRUA wUsUsIUY

sgvinngy  108.504 3 39168 37016  .000*
melungy 386.931 396 977
e 495.435 399

T
o o aa 1Y

g * vianene Sledrdgnisatansedu 0.05

The Influence of Online Marketing Factors and Technology Adoption Factors on Acceptance of Payment Services via the "True Money Wallet" Application of Subscribers in Bangkok

414
—



NIANTIMEFENANs1H TN 14 adud 1 ifeuunsIAg - Wweu 2563

NNPNTLARHANTIATERTEAUTRsN1sBenUNSTHUT st AUk U weUnELATY
“True Money Wallet” vasngusiagidnwunausigls ngldadfinisinseiaiianuuysusiuni
A7 (One-way  ANOVA) lunisnaaeu asuladn seruvesnissausunslauinmstissRumiumi
LoUNAiAdy “True Money Wallet” flein Sig Wiy 0.000 3sifeandn 0.05 Jeanunsaaguled
geuUaLLAgIL vanemLIn nausegsTisnglduansiulisyiuresnssenunsliuinsdisy
Ry Undiadi “True Money Wallet” fiumnsinafiu

mninsanaeswuuUnAvestladunsmanesindedsnuooulay wariadedunig
sausumalulaBfiavEwasiosefuvasmsseniumsliuimtissRuiunueundiadu “True
Money Wallet”

MImaMTIATEEnsanneswLuuUnAvestadunmanmiudedseueeulall wariiade

AUNNSEUSUALLLAT NN BN NaR 8T8 AUTDINITEBUTUNSITUS NSTITLRUNIUN WD UNR LAY

“True Money Wallet”

fnlsdase b R t Sig.t
1.nmslawanesulall 025 017 323 747
2 quuoaulay 012 011 169 0866
3.msdeasuuuiinselniudedidnvsedind 607 456 6.806 .000
4.ns5uiteuselond 442 281 5916 .000
5.au018lunsldenu 092 043 903 367

R=0.685, Adjust RZ:.463, F=69.819, Sig F=0.000*

e * e Tdeddmeadifiszdu 0.05

NENTN %’azdaéfmﬂa%’anwmaﬂmmu%aé’muaauiaﬁ wazladuanunisuausumalulat
asTuiusiuensansuNs U MIThsTRu UL UNBWR Y “True Money Wallet” 1§
Yovaz 463 (Adjust R'=.463) waziilomueudvinavesiuUsdaszindu 1 Wiasiuda ifudsdasy

2 ¢ AHBVBNaRUNEaNSUNSTTUS NMSENSE RUHNUMSLUNEATY “True Money Wallet” laun

'
aaa

msdeansuuviinsetndudedidnnselind uaznnssuitasslonu Inediduddgyneadan 0.05

a =

Ingnisdeansuuuiinseunniudedidnnsetindiid18nsnasediu.a56 (R=.456) warn155uiis

=

Uselom fandviswaiiszsu.281 (3=.281) nanfenisaeasuuuindeniiudedidnvsedng uay
Ms3uffeselovidivinadiniunssoniunsliuinmsdisy Rurumateundindu “True
Money Wallet” #isnga1sdn t;:ﬂ%u'%miﬁﬁmsﬁammwﬁm&iaﬁﬂﬂdwuﬁaﬁLﬁﬂmaﬁﬂﬁua:ﬁﬁms
futestloviasiissdunseeniunsliuimstrseRusihunaeundiady “True Money Wallet”

gan1nqudu q agulaindulumuauufgiunaal’
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aAUTENa

1. glidnstuengayme AfidnvazmeUssnnsmansuandnetu (we 1y sedumsang
91T warseld) fszdurainissansunsldusnistissiuniumiaweundaty “True Money
Wallet” sumsivfvesilivimslumngam = Afidadasuussmnsmansunnsieiu a1n
m3fnwnuin Tadeiuuseynsmans sulaun e fu fsvduresnseansunisiduimetiseiuy
ruaLeUNALATY “True Money Wallet” filiiunnsnsiu suilesnaintagtumathdanelulad
tu anansaddsldianadaasnaues SaililiRnnnuuands luued ong sefunisne
013w uarseld Aunnsedududsaiiunnsiulussduresmssensunmsliuinistissdusums
LoUNALATY “True Money Wallet” 91nxan1sfnwnuin engiiuansnaiufiasiidviwalmannisld
USMsuaneneiy Ssaenndosiu #3350 (Serirat, 2550) ildnanan wiazao1gziufnun
fuslaatuiidnuazuuula Saudosnisednils iteflazanunsautsdiuutmisnisnain uas

4

v A vaa X & Y% N aa A ! o 1%
ﬂ’]iLGUr]ﬂ\TmcUiiﬂﬂl@@ﬂﬂsﬂu uaﬂmﬂu{]ﬁ]%mumﬁmwmmmLLGmGINﬂmJEJ‘VISWEW\EJﬂ’]‘J‘EJEJm‘Umﬂ“ﬁ

=3

U3nstnsRusumaeUndiedy “True Money Wallet” @sdanndasiu 91391 (Keiratsame,
2558) finuin ordniiusndnatu dwadentsindulatodudriumaueundinduseulay veangu
fegslulnnganmumuasuarUTuumaunna1aiy fMulsssiun sine wazseldifinng
wansnafuty Srasdenisldusnmstrssiusiumateundiady “True Money Wallet” Aumnsinaiu

899N ANYUEAINAMNLAMULANA1NDIVLEINAADANNAZAIN AnuTInslunstensly

a 1 vaa Y = ' o Y =y | vaa IR & v &
UIN1g byu 2\}‘1/]1]5']81@11']ﬂaq"ﬂf’ﬂgll?’T]']llﬂa@Qm'ﬂé‘LUﬂqiLsﬂqﬂﬂlﬂmqﬂﬂquwmiqﬂlﬂuaﬂ WUAUUBNANU

Y

fraenndasiunuAdovas w5 (Phophaithong, 2556) finuin Jadeaueny nsAnwwazsela
AusnsnstusinademssessumalulaBiuansnatuvesUssannsngusoging

2. Uafonsnanmiudedsruoaulall wartlideduniseousumalulad fdviswaresziuves
msgeufunslivimstrssRuiiumaioundindy “True Money Wallet” vosldinsluim

NFUNN 1 NKANNSANY LiledinsAIuANBVENATewILUTBasERY 9 Wiy nMsAnwdadesiui

a |

NMIAUUTINMTPAIRMEIUEDFIALRRUlAY LaziademunIsEaNSUMALUlaE NI NS NanasE AU

N58ONSUNSITUINITITE R UK UL UNBLATY “True Money Wallet” wuin diwiles 2 Uadend

a a 1

dviswarionsliuinis suldun nsdeanswuuiindeuiniudedidinnselind uagn1ssuitaselem

a a '

guilisaninnisladeniiavinasenisindulalunisifenldusnisuu avdesliiguilaalasuiveya
Yasignaes welminaulile iannus wastdiludgnissensunislidueundintuluian 3
donAneaiuIATeves alggiwn (Phithiwatchotikul, 2560) Ainudn NsvausuwmAlulagnsdnws

fefernumsiuiussleviannisidauaunisiuianuiglunisidau dunisiuinineinsmig
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IR Mssaesdednueeulaismlavaneeulal uasnginssuiusneeeulatinulssansnm
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VBLE UDLUS
taiauauuzivansimaddeluldusslevd
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| = NEVIPN 19 o A 2 TR ] v v Y = oA
Yoananmsdeasiguilaaliniudete Ingniuudagnguiieisniinisiud madrtendany
wansnafiu el uslaaladanuianudilanesiunislduinms liieaduisnisld anuvaense
MAnNNstda sadsesmslunisdeansnsiliguslaaaunsadifnastoyalaingay
warlisudayangnieaasundietio Weagylinisdndulalunislduinistuiiuannay
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