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Abstract

Accommodation plays a crucial role in facilitating visitors when they are traveling. It can
be noticed that the hotel is the main factor which affects a lot on visitors’ decisions. If any
tourist attractions are not able to provide good accommodation, it will decrease the number
of visitors who would travel and spend the nights. Thus, to indicate the factors which affect
customer choices on accommodation. The research had been conducted based on the 452
online surveys targeting the tourists who spent more than one night in Pak Chong area,
Nakhon Ratchasima province. A Qualitative research method, the association rules,
investigates the relationship of factors which consists of the personal information and some
improvement factors; Accommodation, Attraction, Activities, Amenities, and Accessibility. The
research objective is to provide accommodation improvement guidance which concluded
from the rules of the association for increasing the number of visitors in the Pak Chong area.
The outcome suggests the effective accommodation should provide interesting activities such
as paintball, rafting, biking and other facilities such as free internet connection, free
transportation to the hotel. The cleanness, well-prepared decoration, and safety of
accommodation is an important factor that should keep in consideration firstly. In summary,

all mentioned factors are the main factors that directly affect the customer choices.
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Introduction

Tourism industry generates a great amount of income. From the report of Turner, the
contribution of tourism income to Thailand GDP is USD 36.7 billion, 9.2% of total GDP in 2016
and is forecast to increase continuously (Turner, 2017). Many businesses are contributing
directly to the tourism. It consists of accommodation business, transportation, food and
beverage services, telecommunication and souvenir business et cetera. The accommodation
has been significant since visitors can spend the nights, buy food and beverage services, spa,
provide fitness room, swimming pool and so on. Therefore, accommodation directly affects
customer choices. If any tourist attractions were not able to link with good accommmodation,
it would decrease the number of visitors who would travel and spend the nights.

Presently, traveling is very popular because people nowadays pay more attention to
have vacation and get away from seriousness by being out of town. So, the main factors
affect customer choices to choose the tourist attraction are revealed as the preparation of
accommodation that also provide interesting activities, safety, amenities and getting to easily.
Since Pak Chong area, Nakhon Ratchasima province is the favorite destination for many

tourists. In 2016, the number of tourists in this area are around 3.23 million (MOTS, 2016). It is
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significantly influent the accommodation revenue. However, with some varieties of
accommodation in Pak Chong, so the competition among this business is increasing.

From research study, many findings are showing some local accommodation businesses
cannot capture the visitor interests and eventually lead to a low number of visitors or
business shutdown. To win in accommodation business, the business owner needs to
understand the process of tourist decision and aims to deliver the service as what they
require. The understanding of the factors influencing the customers’ choices toward choosing
accommodation in Pak Chong can guide the business owner in business development in
many aspects, which can be the locations, services, and activities. The development can
increase the number of customers significantly.

To enable the business growth with the right investment on the influencing factors, the
association rule is used to identify the factors affecting customer accommodation choices.
In other words. The group of influencing factors towards customer’s choice are determined
by using the association rules method. The research finding including summary are drawing
from 452 questionnaires which evaluated by descriptive statistic and the association rules.
Also, the suggestions focusing on the rule of factors provide the idea and how to apply this
research work in practical. The useful recommendation for accommodation improvement

can be found in this research.

Literary Review

The tourist destination and experience choice are the focused research area aiming to
understand the effect of factors toward the destination. The decision sequence effects the
destination selection (Oppewal, Huybers, & Crouch, 2015). The process of tourist decision is
the formulation of several elements; when and where to travel, what to do, how much to
spend, how long to stay. Therefore, the decision on the destination can be changed per the
interesting of elements (Dellaert, Ettema, & Lindh, 1998; Hyde, 2008; Woodside & Lysonski,
1989). From the tourist decision process, accommmodation involved in 3 elements; how long
to stay, how much to spend, and what to do. To understand on decision making of tourist
towards accommodation, many research setups the work to get insight the reason for the
decision. Research on information processing and touring planning theory (Hyde, 2008)
claimed that three distinct activities which consist of information search, vacation plan, and

vacation booking, making the tourist decided on the destination and accommodation.
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The vacation plan and information search have a link to amenity and activities provided by
the accommodation. From the research of (McCleary, Weaver, & Hutchinson, 1993; Taninecz,
1990), the important attributes influencing tourist decision on the accommodation are
cleanliness and location. It is good evidence confirmed by (Knutson, 1988) that the tourist
considered convenient location, safe and secure environment, clean, comfortable, well-
maintained rooms, prompt and courteous service, and the polite and friendly employee as
the factors for hotel selection. All factors are then loaded for accoommodation evaluation in
Pak Chong. Moreover, the favorite activities provided in Pak Chong are selected as the factors
for evaluation as well.

There are many methods had been used for relationship finding among factors.
The correlation method is statistical tool providing the insight on the interaction of factors.
The hotel choices were tested to understand the effect of environment-friendly activities
against the decision planning of tourist on the green hotel (Han, Hsu, & Sheu, 2010).
The association rule was addressed as a data mining tool for hotel firms to formulate
probabilistic rules for subsequent activity and purchase (Magnini, Earl D. Honeycutt, &
Hodge, 2003). Moreover, the association rules can be found as a tool for the hotel
expenditure decision rules (Law & Au, 1998). The reasoned action on hotel marking strategy
was discovered and confirmed by association rule (Francis & Bungkwon, 1996). As this research
aims to understand the association of factors, therefore, the association rule is the method that
matches with the research objective. Hence, the association rules are considered as the
research tool for this research work.

In Pak Chong, Nakhon Ratchasima province, there is the small number of research in
tourism. Most of the research is focused on Argo-tourism (Phandee & Pinthong, 2012;
Tungprasert, 2014), rural development (Kaewpitoon, Loyd, & Kaewpitoon, 2015), plantation
(Sodsai, Kosol, Samran, Somchai, & Somchai, 2012) and health promotion (Boonvarasatit,
Homsin, & Srisuriyawet, 2016). Those result of the research are mostly interpreted from
descriptive statistic which does not detail in the association of factors while the association
rules is an alternative methods that can highlight the influencing factors for accommodation

improvement which contributes to local business enhancement.
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Methodology

Research Questions: As indicated in the introduction, the association of factors which
influence toward the customers’ choices on accommodation in Pak Chong, is explored.
The benefits of this study are useful for an entrepreneur who do the business in this area.
The finding can be used as a guideline for accommodation improvement in many aspects,
which can be the location, services, and interesting activities. The improvement aims to
increase the numbers of customers significantly

Conceptual Framework: The conceptual framework presents the relationship between
research outcome, processing methods and independent variables which are the personal
information and the improvement factors (Dickman, 1997), Accommmodation, Attraction,
Activities, Amenities, and Accessibility. All independent variables are used as the input of this
research. The research outcome is the association rules and the recommendation for future
improvement of accommodation in Pak Chong. We conduct the research follow the conceptual

framework below.

Inputs (Independent Variable) Processing Methods Outcome
0. Personal Information 1. The analysis of target information 1. The association rules of
1. Accommodation using the Descriptive Statistic (Input 0) influencing factors (Input)
2. Attractions ] ) ) toward customer’s choice.
2. ldentify the group of influencing
3. Activities
factors towards customer’s choice by 2. The accommodation
4. Amenities o ) ) )
Association Rules Algorithms improvement guidance
5. Accessibility
(Input 1 - 5) against the derived rules

The online survey is a data collecting tool for this research. The survey was setup on
surveymonkey.com and tourist segmentation performed to cover all nations on facebook.com
allowing only the tourist who had visited Pak Chong. The survey consists of two sections;
personal information and binary scale of 38 sub-factors, which groups into five factors per
Dickman’s research (Dickman, 1997). About binary-scale survey, the principal component
analysis (PCA) checked for factor loading. PCA shows the factors loading value for all factors
starting from +0.74 and higher. It means all factors are with the proper sub-factors loading.
Moreover, Cronbach’s Alpha (CA) plays its role in checking the internal consistency of sub-
factors, which in the same factor. CA values are 0.88 and higher. We launch 100 online pilot

surveys by systematic sampling for questionnaire validation. PCA and CA were calculated
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based on pilot data set. Regarding the high CA values, it indicated the excellent internal
consistency on the survey. PCA and CA also showed that these survey questions are proper
to be used as the tool for data collection.

Algorithms and Methods: In this research, the association rules (Agrawal, Imieliski, &
Swami, 1993) investigate the relationship between sub-factors. The individual sub-factor is
treated as an itemset on the rule. The association rule method consists of five components
as follows; the first component is the association rules, the second component is itemset,
support and confidence value. The third component consists of control variables or
association rule parameters. The fourth component is the algorithm in rules formulation; it is
apriori algorithm. The last component, analysis and design, this component shows the steps
of rule formulation. The detail of algorithms and methods are discussed following.

Association Rules

Association rules is the theory investigating the pattern of occurrence. It presents the
relationship of sub-factors in the form of transaction. In this research, each of survey feedback
is treated as a transaction. A transaction consists of sub-factors which are considered as the
itemset. The result would be presented in the form of rules coupled with its support and
confidence value under the conditions of the control variables. The control variables
indicated the interesting of the rules, for example, if tourist chooses accommodation because
of any factors, the researcher would know the number of support and confidence value,
which relates to the factors. The association rules usually start by studying the itemset,
support and confidence value.

Itemset, Support Value and Confidence Value

The binary relation between the transaction and all items in the transaction can
represent by mathematics notation as follows; transaction d € D, and item /i € | where D
denotes the universal set of transactions, and / denotes the universal set of items. The item
in a transaction which was chosen by customers can be noted as (d, i) € R where R is the
universal set of relationship between d and /. ltemset X and X; are the set of iy, iy, ..., iy where
its number of items is equal to k. Therefore, |X| = k where X < I. The support of itemset X is
the ratio between the number of D with itemset X and number of D, denoting as Support(X).

The calculation is shown as follows;
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Count(X)

Support(X) = D]

The confidence of itemset can be calculated by the equation below

Support(X; N X)

Confidence(X; - X) = Support(X)

From the definition and equations above, the itemset, support value and confidence

value are the part of Apriori algorithm.

Control Variables

There are two control variables in association rules. The expert in data mining field
recommends these values; the minimum support threshold is 0.2, min-sup = 0.2 and the
minimum confident threshold is 0.8, min-conf = 0.8. The association rule of sub-factors with
support value greater than min-sup and confidence value higher than min-conf is considered
as a valid rule.
Apriori Algorithm

Apriori (Rao & Gupta, 2012) is a fundamental algorithm which used for relationship study
of the itemset in transactions by identifying the frequent transaction. The algorithm counts
the occurrence of itemset starting from 1-itemset to n-itemset. If the support value of any
itemset less than the control variables, the itemset would be eliminated and would not be
used to create larger-itemset.
Analysis and Design

There are three steps in association rule formulation. Step 1, count the number of
itemset occurrence and calculate the support value. Step 2, compare the support value of
each frequent itemset with min-sup. If the frequent itemset with support value is less than
min-sup, delete the itemset. Otherwise, use the frequent itemset to create the next-itemset
frequent set. Repeat step 1 and 2 until no frequent itemset can be created. Step 3, create
the association rule by considering the confidence value and min-conf. If the confidence
value is less than min-conf, that rule will be eliminated otherwise; we accept the association
rule.
Data : From the statistic of tourist who visited Pak Chong from all nations in 2016, there are
3.23 million tourists (MOTS, 2016). The sampling size from Yamane’ formula (Yamane, 1973)

where 95% confidence level with the margin of error +5% is setup per the statistical practice.
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Therefore 384 survey feedbacks can represent all tourists in the 2016 year. We received the
survey feedback 512 sets by systematic sampling from multi-national tourists. The outliers
were removed, the number of feedbacks without outlier is 452 sets which is higher than 384.
So, all feedbacks are then loaded as the input.

The survey consists of two sections; the first section, personal information, the descriptive
statistic summarizes 452 responses in a percentage form which provides the overview of the
population. The second section, binary-scale questionnaire or yes/no question asked tourist
who spent at less one night at Pak Chong during January 1St, 2016 to December 30th, 2016. The
questions addressed on the sub-factors that can influence them to revisit or decide on
accommodation at the first time. The association rules were conducted and discussed in the

next section.

Research Results

For the research finding from 452 questionnaires, a descriptive statistic provides the
summary of tourist’s personal information as shown in table 1. The majority of tourists who
shared their opinion can be summarized into the percentage form. The association rules

present the association of sub-factors on customer choices of accommodation. The detail is

presented in the next section.

Table 1 : The personal information of the survey respondents

Personal Information |Number of tourist |Percentage Personal Information Number of tourist |Percentage
Gender Educational Level
1) Male 171 37.84% 1) Certificate or equivalence 9 1.99%,
2) Fermale 280 61.94% 2) Graduated or eguivalence 324 71.68%
3) Not declare 1 0.22% 3) Post graduated 112 24.78%
Total 451 100.00%, 4) Mot declare 7 1.55%)
Age Total 452 100.00%|
1) Less than 18 years old 1 0.22%| Annual Income
2) 18 - 25 years old 9 1.99% 1) Less than USD 10°000 3 0.66%
3) 25 - 30 years old 68 15.04%) 2) USD 10°000 - 12°000 3 0.66%
4) 30 - 35 years old 135 29.87% 3) USD 12'000 - 14°'000 18 3.98%
5) 35 - 40 years old 87 19.25%) 4) USD 14000 - 16°000 51 11.28%)
6) 40 - 45 years old 39 8.63%| 5) USD 16°000 - 18000 12 2.65%
7) 45 - 50 years old 33 7.30%| &) USD 18'000 - 20°000 85 18.81%)
8) 50 - 55 years old 17 3.76%| 71 USD 20'000 - 22°000 122 26.99%
9) 55 - 60 years old 32 7.08%| 8) UsD 22'000 - 24°000 47 10.40%)
10} More than 60 years old 31 6.86%| 9) USD 24'000 - 26°000 65 14.38%)
Total 452 100.00%, 107 USD 26'000 - 30000 31 6.86%
Marital Status 11) USD 30000 - 40000 13 2.88%
1) Single 241 53.32% 12) More than USD 40°000 2 0.44%
2) Married 153 33.85% Total 452 100.00%|
3) Divorced 50 11.06%,
4) Not declare a 1.77% Average of stay in Pak Chong = 264, 5.D. = 0.69
Total 452 100.00%,
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Summary of Findings:
Survey Section 1: Personal Information
From table 1, most of the survey respondents are female, which is 61.94% of
participants. The tourist with age between 30 to 35 years old is 29.87%. For marital status, up
to 53.32% is single. The tourist who graduated from the university is the most respondents,
71.68%. Moreover, 26.99% of tourists have the average income in range USD 20’000 — 22’000
per year. The average of stay in Pak Chong is 2.64 nights with SD = 0.69.
Survey Section 2: Association Rules of Factors on Customer Choices of Accommodation
In this research, the control variables of association rules are set up following the
expert recommendation; a minimum support threshold is 0.2, and a minimum confidence
threshold is 0.8. The formulated rules are grouped by Dickman’s criteria (Dickman, 1997).
The derived association rules are shown in table 2 and the interpretation of rules are

described following;

Table 2 The calculation of association rules of factors on customer choices of accoommodation.

Factor Rules Support Confidence
Accommodations | { cleanness, safety } — { decoration } Q.45 0.86
{ decoration, safety } — { cleanness } Q.45 0.86
{ cleanness } — { decoration } Q.50 087
Attraction { Khao Yai Mational Fark, Ban Tha Chang Spring } — 0.38 0.83

{ Khao Yai Panorama Farm }

{ Primo Piazza } —* { Palio Khao Yai, Chok Chai Farm } 047 094

{ Bloom by TV Pool, Palio Khao Yai } — 0.21 087
{ Khao Yai Art Museum 1

{ Farm Chok Chai } — { Primo Piazza } Q.27 0.54
{ Farm Chok Chai } — { Sheep Land Farm } Q.32 050
{ FB Valley Khao Yai Winery, National Research Center of 0.36 0.83

Millet and Corn } —* { Khaoyai Floating Market 3

Activities { play water park } — { the slider, water bicycle } 0.53 0.89
{ water bicycle } — { rafting } 061 0.91
{ archery } —* { paintball } 0.50 0.81
Amenities { non-smoking room, comfortable parking lots } — 041 0.94

{ free internet connection}

{ swimming poels 3 — { fitness room 1 Q.54 0.28
{ swimming pools, fitness room 3 — {spa Q.66 .80
{spa}— {laundry } Q.25 0.6
Accessibilities { public transportation } — { near the train station } 061 0.95
{ public transporiation 3} — { pickup services } 027 0.93
{ by carl — { pickup service } 0.9z 0.83

Control wariables: min-sup = 0.2, min-conf = 0.8
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Accommodations: the factors that the tourist agreed to consider are; if accormmodation
can provide tourist cleanness and safety, they will look for a good decoration. Moreover, if
the accommodation is well decorated and safe, another factor that will be considered is
cleanness. Furthermore, tourist usually pays attention to not just a safety, but also cleanness
as well as good decoration.

Attraction: the factors that customers agreed to consider are; if they planned to be
around Khao Yai National Park, Ban Tha Chang Spring, they would consider the accommodation
which is Khao Yai Panorama Farm. If they planned to be around the Primo Piazza, they would
consider accommodation which is near Palio Khao Yai and Chok Chai Farm. If customers
preferred photographing and wanted to be around the Bloom by TV Pool and Palio Khao Yai,
they would consider the accommodation which is near Khao Yai Art Museum. In the other
hand, if accommodation in the area of Farm Chok Chai were all booked, they would consider
accommodation in the area of Primo Piazza and Sheep Land Farm instead. Moreover, customers
wanted to be around the PB Valley Khao Yai Winery and National Research Center of Millet
and Comn, they would consider the accommodation which is near Khaoyai Floating Market.

Activities: the factors that customers agreed to consider are; if customers preferred to
play water park, the slider and water bicycle would be the factor they will consider. In case
that there was water bicycle, customers would look for rafting. According to the study,
customers who want to do the archery, they will also be interested in paintball.

Amenities: the factors that customers agreed to consider are; the good accommmodation
is the place that can provide customers free internet connection, non-smoking room and
comfortable parking lots. Moreover, customers who preferred swimming pools, they usually
looked for fitness room as well. In case that there were already both, the customer would
prefer spa. If there were already spa, they would consider laundry as a factor. The nightclub
was not a factor that can influence the decision.

Accessibilities: the factors that customers agreed to consider are; if customers traveled
by public transportation, they would consider accommaodation which is near the train station
as much as possible or the accommodation where can provide them the pickup services. If
customers traveled by car, they would consider accommodation where can provide the

pickup service between hotel and attraction.
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Regarding five aspects from association rules, there were nine factors which effect to
customers’ choices, which were cleanness and safety, locating nearby Farm Chok Chai and
Primo Piazza, activities such as water bicycle, free internet connection, parking lots, swimming

pools and pickup services.

Discussions and Suggestions

On the accommodation, customers usually considered the cleanness, decoration, and
safety. The customers who visited Pak Chong paid much attention to the privacy and price
less than other factors.

Attraction can be divided into five groups by customer interest; group 1, the accommodation
where are located near The Bloom by TV Pool, Palio Khaoyai, and Khao Yai Art museum.
Group 2, the accommodation where are located near Khao Yai Panorama farm, Khao Yai
National Park, and Ban Tha Chang Spring. Group 3, the accommodation where are located
near Primo Piazza, Palio Khao Yai, and Chok Chai Farm. Group 4, the accommodation where
are located near Chok Chai Farm, Primo Piazza, and Sheep Land Farm. Group 5, the
accommodation where are located near PB Valley Khao Yai Winery and National Research
Center of Millet and Corn and Khao Yai Floating Market. Considering all groups, the
accommaodation which usually got high attention from the customer was around the area of
Primo Piazza, Palio Khao Yai, and Chok Chai farm or the accommodation which quickly access
to these three attractions.

Moreover, customers also paid attention to the provided activities which are a water park,
water bicycle, sightseeing, rafting, archery, and paintball. The accommmodation which provided
customers those activities would have more customers than others which did not. The
accommodation which seems to be more advantage was the place that could provide free
internet connection and parking lots, swimming pools, fitness room, spa and laundry services,
accordingly.

Regarding the convenience of transportation, customers usually chose the accommodation
which can provide them the pickup services between hotel, public transportation station, and
attractions. From the summary of finding and discussion, the improvement opportunity that
influences the accommodation business consists of 1) cleanness, 2) safety environment in
accommodation area, 3) locating near famous attractions, 4) activities, 5) free internet connection,

6) parking lots, 7) swimming pools, and 8) pickup services among hotel and attractions

ngeuduiusvesladenisideniiinusuvestnvieadion duneuintes dwmiauassedn 463



Dusit Thani College Journal Vol.14 No.1 January - April 2020

References

Agrawal, R., Imieliski, T., & Swami, A. (1993). Mining association rules between sets of items in
large databases. SIGMOD Rec., 22(2), 207-216. doi:10.1145/170036.170072

Boonvarasatit, S., Homsin, P., & Srisuriyawet, R. (2016). Factors Influencing Health-Promoting
Behaviors Among Prison Officers in Department of Corrections, Nakhon Ratchasima
Province. The Public Health Joournal of Burapha University, 11(1), 52 - 60. (in Thai)

Dellaert, B. G. C,, Ettema, D. F., & Lindh, C. (1998). Multi-faceted tourist travel decisions:

A constraint-based conceptual framework to describe tourists' sequential choices of
travel components. Tourism Management, 19(4), 313 - 320. doi:10.1016/50261-
5177(98)00037-5

Dickman, S. (1997). Tourism : an introductory text. Sydney: Hodder Headline.

Francis, B., & Bungkwon, B. (1996). Hotel marketing strategy and the theory of reasoned
action. International Journal of Contemporary Hospitality Management, 8(3), 5 - 10.
doi:10.1108/09596119610115943

Han, H., Hsu, L.-T., & Sheu, C. (2010). Application of the Theory of Planned Behavior to green
hotel choice: Testing the effect of environmental friendly activities. Tourism
Management, 31(3), 325-334. doi:https://doi.org/10.1016/j.tourman.2009.03.013

Hyde, K. F. (2008). Information processing and touring planning theory. Annals of Tourism
Research, 35(3), 712 - 731. doi:10.1016/j.annals.2008.05.001

Kaewpitoon, S. J., Loyd, R. A, & Kaewpitoon, N. (2015). A cross-sectional survey of intestinal
helminthiases in rural commmunities of nakhon ratchasima province, Thailand. J Med
Assoc Thai, 98(Suppl 4), S27 - S32. (in Thai)

Knutson, B. J. (1988). Frequent travelers: Making them happy and bringing them back.

The Cornell Hotel and Restaurant Administration Quarterly, 29(1), 83 - 87.

Law, R., & Au, N. (1998). A Rough Set Approach To Hotel Expenditure Decision Rules
Induction. Journal of Hospitality & Tourism Research, 22(4), 359 - 375.
doi:10.1177/109634809802200403

Magnini, V. P, Earl D. Honeycutt, J., & Hodge, S. K. (2003). Data Mining for hotel Firms: Use and
Limitations. Cornell Hotel and Restaurant Administration Quarterly(April), 94 - 105.
doi:10.1177/0010880403442009

a64 The Association Rules of Factors on Customer Choices of Accommodation: Pak Chong, Nakhon Ratchasima


https://doi.org/10.1016/j.tourman.2009.03.013

NINTINFenans1il U1 14 atun 1 heuunsiax - Wy 2563

McCleary, K. W., Weaver, P. A., & Hutchinson, J. C. (1993). Hotel selection factors as they
relate to business travel situations. Journal of Travel Research, 32(2), 42 - 48.

MOTS. (2016). Domestic Tourism Statistics (Classify by region annd province). Ministry of
Tourism & Sports, Thailand Retrieved from
https://www.mots.go.th/ewt dl_link.php?nid=8815. (in Thai)

Oppewal, H., Huybers, T., & Crouch, G. I. (2015). Tourist destination and experience choice: A
choice experimental analysis of decision sequence effects. Tourism Management, 48,
467-476. doi:https://doi.org/10.1016/j.tourman.2014.12.016

Phandee, M. C,, & Pinthong, P. (2012). The Agricultural Areas Potentials Development forAgro-
Tourism Using Geographic Information System. International Journal of Innovation,
Management and Technology, 3(6), 647.

Rao, S., & Gupta, P. (2012). Implementing Improved Algorithm Over APRIORI Data Mining
Association Rule Algorithm 1.

Sodsai, C., Kosol, K., Samran, S., Somchai, P., & Somchai, L.-a. (2012). Commercial corn hybrids
trial on farmer's fields in Pakchong District, Nakhon Ratchasima Province. (in Thai)

Taninecz, G. (1990). 1990 Business Traveler Survey. Hotel and Motel Management,
205(57), 29 - 32.

Tungprasert, S. (2014). A Sustainable Development of Agro Tourismm Human Resource in
Nakhon Ratchasima under Sufficiency Economy Philosophy. Review of Integrative
Business and Economics Research, 3, 1.

Turner, R. (2017). Travel and Tourism Economic Impact 2017 - March 2017 (Thailand).
Retrieved from https://www.wttc.org/-~/media/files/reports/economic-impact-
research/countries-2017/thailand2017.pdf

Woodside, A. G., & Lysonski, S. (1989). A General Model Of Traveler Destination Choice.
Journal of Travel Research, 27(4), 8-14. doi:10.1177/004728758902700402

Yamane, T. (1973). Statistics: an introductory analysis (3d ed.). New York,: Harper & Row.

Punyavee Visadsoontornsakul, M.A. (International Tourism and Hotel

Management) Lecturer of Innovation in Tourism and Hospitality, Faculty

mv of Liberal Arts, King Mongkut’s Institute of Technology Ladkrabang.

ngeuduiusvesladenisideniiinusuvestnvieadion duneuintes dwmiauassedn 465


https://www.mots.go.th/ewt_dl_link.php?nid=8815
https://doi.org/10.1016/j.tourman.2014.12.016
https://www.wttc.org/-/media/files/reports/economic-impact-research/countries-2017/thailand2017.pdf
https://www.wttc.org/-/media/files/reports/economic-impact-research/countries-2017/thailand2017.pdf

